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The  Chicago  Tribune  reaches 

people 


If  you’re  selling  new  cars,  consider  the  two  kinds  of  people  in  a  market. 
Those  who  buy.  And  those  who  don't,  can’t  or  won't. 

Your  problem  is  how  to  reach  more  of  your  kind  -  the  buyers. 
And  in  Chicago,  that's  easy.  Most  of  them  read  the  Tribune. 

In  city  and  suburban  households,  77%  of  all  new  car  buyers  read 
the  Sunday  Tribune;  55%  read  the  Daily  Tribune. 

Now  maybe  you  sell  carpets,  condiments  or  color  TV  sets  instead 
of  cars.  It  makes  little  difference.  The  Tribune  will  deliver  a  larger 
audience  of  actual  buyers  than  any  other  Chicago  newspaper. 

To  sell  more  to  your  kind  of  people  the  people  who  buy—  use  the 
Tribune  in  Chicago. 


Your  kind  of  poopit 
•ro  tho  kind  who  buy 
—and  our  now  MAR- 
KCT  POWER  study 
tolls  who  thay  ara. 
what  thay  buy  and 
how  to  sail  than> 
mora.  CaA  a  Tribuna 
raprasantativ^  for 
tha  fuH  story. 


More  Readers... More  Buyers... More  Results 

THE  TRIBUIVE  GETS ’EM  IIV  CHICAGO! 
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WOOD  NEWSPAPER  MACHINERY  CORPORATION 

/'/  1l\f  It.l.l),  i\tU  JkKSf.^  •  Lxrculii'e  A  Sales  Offite:  501  Fifth  .Avenue.  A’.  V.  77. 


with  power! 


Mornings  4  Sundays 


Evsnings 


Indiana's  biggest  concentration  of  buying  power  is  nested  in  the  45-county  circulation  area 
of  the  state's  two  biggest  papers.  Here  you  have  2.2  million  people,  690,000  families,  with 
$4.3  billion  net  annual  E.B.I.,  racking  up  2.6  billion  in  retail  sales!  Coverage  for  advertisers  ? 
You  bet!  Every  day  The  Star  and  The  News,  deliver  a  combined  circulation  of  377,000! 
That's  your  best  way  to  get  IN  in  Indiana! 


The  Indianapolis  Star  •  the  Indianapolis  news 

Kslly  Smith  Company  •  National  Repreaantative 


“Train  BX-27  is  the  New  Haven 
Railroad's  Toonerville  Trolley.” 


A 

SINGLE-TRACK 

LEAD 


The  story?  An  unprofitable  freight  run  that 
bleeds  the  New  Haven  Railroad  of  510,000 
a  year  .  .  .  but  still  carries  the  romance  of 
railroading  to  people  along  it.  A  warm¬ 
hearted  story,  but  one  that  illuminates  the 
plight  of  the  New  Haven,  too,  with  sensitive 
pictures  and  penetrating  reporting.  Another 
example  of  The  Providence  Journal-Bulletin 
bringing  the  news  to  New  England  .  . .  with 
character . . .  competence  . . .  color ! 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

8-10 — Ohio  Circulation  Managers  Association,  Onesto  Hotel,  Canton. 

8- 11 — New  York  State  Circulation  Managers  Association,  Statler  Hilton 

Buffalo. 

9- 20 — API  Picture  Seminar,  Columbia  University,  New  York. 

12-13 — Mid-South  Advertising  Institute,  Peabody  Hotel,  Memphis. 

12-14 — North  Dakota  Press  Association,  Dickinson. 

12- 14 — Iowa  Press  Association,  Des  Moines. 

13- 14 — Nevada  State  Press  Association,  Dunes  Hotel,  Las  Vegas,  Nevada. 

13-14 — Sigma  Delta  Chi  Region  3,  Biltmore  Hotel,  Atlanta,  Ga. 

15-17 — Interstate  Circulation  Managers  Association,  Lord  Baltimore  Hotel, 
Baltimore. 

15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
Motel,  St.  Paul,  Minn. 

15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 

18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt,  Now 
Orleans. 

20 — American  Section,  International  Press  Institute.  Roosevelt  Hotel.  New 
Orleans,  La. 

20-23 — National  Cartoonists  Society,  Astor  Hotel,  New  York. 

22 —  American  Council  on  Education  for  Journalism,  Waldorf-Astoria  Hotel, 

New  York. 

23 —  Associated  Press  annual  mooting.  Waldorf-Astoria,  New  York. 

23-26 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel. 

Now  York. 

26-28 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

26- 28 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

27- 29 — Florida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
Club,  Redington  Beach.  Fla. 

27- 29 — Sigma  Delta  Chi.  Region  8,  Pioneer  Hotel,  Lubbock,  Tex. 

28- 29 — Sigma  Delta  Chi  Region  5,  Morrison  Hotel,  Chicago. 

28- 29 — Sigma  Delta  Chi  Region  10,  University  of  Washington,  Seattle. 

29- 30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa, 

Iowa  City. 

29- May  5 — Journalism  Week,  University  of  Missouri  School  of  Journalism. 
Columbia,  Mo. 

30 —  Commonwealth  Press  Union,  Toronto. 

30-May  4— National  Newspaperboy  Convention.  Disneyland,  Calif. 

MAY 

1 -  Canadian  Press,  Royal  York,  Toronto. 

2- 4 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York,  Toronto. 

3- 5 — Pacific  Northwest  Newspaper  Advertising  Executives  Association.  Done 

Motor  Hotel,  Tacoma,  Wash. 

3- 5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart. 

Charlotte,  N.  C. 

4- 5 — Virginia  Press  Association,  Old  Dominion  Advertising  Conference, 

Ingleside  Hotel,  Staunton,  Va. 

4- 5 — Georgia-Alabama  Newspaper  Advertising  Executives  Association. 

Dinkler-Plaza  Hotel,  Atlanta. 

5 —  Sigma  Delta  Chi  Region  9,  La  Court  Hotel,  Grand  Junction,  Colo. 

5 — Sigma  Delta  Chi  Region  2,  Chamberlin  Hotel.  Old  Point  Comfort,  Va. 

5 — Sigma  Delta  Chi  Region  I  I,  Hotel  De  Anza,  San  Jose,  Calif. 

5 — North  Carolina  AP  News  Council,  High  Point,  N.  C. 

5- 6 — Arkansas  AP  Association,  Hot  Springs. 

6 —  Oklahoma  Press  Association,  Circulation  Clinic,  89'er  Inn,  Oklahoma 
City. 

6-12 — international  Federation  of  Journalists.  World  Congress.  Vienna. 

8-9 — Iowa  Associated  Press  Managing  Editors,  Des  Moines. 

10-12 — Journalism  Institutes,  University  of  Wisconsin,  Madison. 

10-12 — Michigan  League  of  Homo  Dailies,  Rainbow  Club,  Baldwin,  Mich. 

10- 13 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  del 
Zorro,  Borrego  Springs,  Calif. 

11- 12 — Sigma  Delta  Chi  Region  I,  Columbia  University,  New  York,  N.  Y. 

11- 13 — New  Jersey  Press  Association,  Advertising  Conference,  Ritz-Carlton  . 
Hotel,  Atlantic  City. 

12 -  Sigma  Delta  Chi  Region  4,  Staffer  Hilton  Hotel,  Detroit.  Mich. 

13- 15 — Institute  of  Newspaper  Controllers  &  Finance  Officers.  Roanoke 
Hotel,  Roanoke.  Va. 

13-16 — National  NewsF>aper  Promotion  Association,  Queen  Elizabeth  Hotel, 
Montreal. 

15- 18 — International  Federation  of  Newspaper  Publishers,  Paris. 

16—  International  Press  Institute,  I  Ith  annual  assembly.  Paris. 

;  Vol.  95.  No.  14,  April  7.  1962.  Editor  &  Publisher.  The  Fourth  Estate  is 
'  published  every  SatuHay  by  Editor  &  Publisher  Co.,  Inc.  Editorial  and  business 
!  offices  at  860  Third  Ave.,  New  York  22,  N.  Y.  Cable  address,  "Edpub.  New 
'  York.”  (Printed  by  Hughes  Printing  Co.,  East  Stroudsburg.  Pa.l  Second  class 
I  mail  privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  3,  1879, 

I  with  Titles  patented  and  Registered  and  contents  copyrighted  1962  by  Editor  & 

I  Publisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries,  $10.00.  Payment  in  sterling  may  be  made  to 
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The  only  growing  newspaper  in  Boston  is  The  Globe 

Only  The  Globe  is  growing  in  both  advertising  linage  and  circulation.  ■  The  circulation  of  the  Sunday  Globe  is  54%  greater  than  that  of  the  Sunday 
Globe’s  advertising  has  shot  up  almost  7'/i  million  lines  in  the  last  ten  years.  Herald  and  is  growing  twice  as  fast.  Furthermore,  the  NEW  BOSTON 
(In  the  same  period,  the  Herald-Traveler  went  down  l'/2  million;  the  Record-  study  shows  that  The  Globe  reaches  over  900,000  readers  daily  in 
American-Advertiser,  down  174,000.)  Since  1952,  The  Globe’s  circulation  Greater  Boston.  ■  The  Globe  is  growing,  growing,  GROWING  —  and  it 
has  also  moved  up  —  by  59,000!  The  Herald-  hasn’t  stopped  yet  So  if  you  have  something 

Traveler  gained  only  5,500  and  the  Record-  ^  ii  Boston,  buy  the  paper  that  more 

American  was  down  25,200  (before  merger)  in  and  more  Bostonians  are  buying —The  Boston 

the  same  period.  ■  Another  Global  truth:  the  Globe.  It’s  the  growing-est  Daily  and  Sunday. 

Morning/Evenino.''Sunday  —  A  Million  Market  Newspaper  —  New  York  •  Chicago  *  Detroit  •  Los  Angeles  •  San  Francisco 


i 


★  ★  ★ 


Saddle  up  your  media  budget  and  give  it  a  big  ride 
in  the  Southwest’s  $Billionarea  market — Metropol¬ 
itan  Phoenix.  It's  the  No.  1  growth  center  of  the 
fastest  growing  state  in  the  nation! 

Census  figures  show  that  among  the  top  50  U.  S. 
cities,  Phoenix  has  led  all  others  in  rank  of  popula¬ 
tion  increase  — from  98th  in  1950  to  29th  biggest 
city  in  1960.  Projecting  this  trend, Phoenix  should, 
by  19T5,  have  a  population  of  more  than  one 
million,  and  should  then  be  among  the  ten  largest 
cities  in  the  U.  S. 

"  More  people  mean  more  buying  income.  Pen- 

etrate  this  BUYING  POWER  with  the  one 
^  low-cost  medium  that  delivers  a  daily  met¬ 
ropolitan  coverage  of  90.8%,  plus  a  bonus 
8t.4%  family  coverage.  ^ 


Think 


when  you  think  of 


The  Arizona 


Republic 


Morning  and  Sunday 


The  Phoenix 


Evening 


LOUIS  REYNOLDS,  NATIONAL  ADVERTISING  MANAGER 
PHONE  271-8000,  BOX  1950,  PHOENIX,  ARIZONA 
REPRESENTED  NATIONALLY  BY  KELLY-SMITH  CO. 


Does  anyone  in  the  class  know  the  name  of  this  column? 

Dave  Brown,  Aviation  Week,  said  that  when  he  was  a 
journalism  student  at  Texas  Christian  University  Prof.  Warren 
Agee  assigned  the  class  to  study  E&P  over  night  as  a  test 
would  be  given  the  next  day  on  its  contents.  The  only  question: 
“What’s  the  name  of  Ray  Erwin’s  Column  in  E&P?”  Dave,  who 
had  read  the  column  often,  could  not  name  it  and  failed.  In¬ 
cidentally,  he  told  the  story  at  the  Founders’  Night  program 
of  the  Deadline  Club,  the  New  York  City  Professional  Chapter 
of  Sigma  Delta  Chi,  national  journalism  society,  at  which  the 
main  speaker  was  Warren  Agee,  now  executive  officer  of  SDX 
at  its  Chicago  headquarters.  .  .  .  Column  title  of  Leo  K.  Mintz 
in  Grocers’  Beacon,  Cleveland:  “Mintz’d  Meat.” 


Imptissioned  Bombast 

Tlie  orators  who  wax  bombastic 
Make  newsmen  grow  iconoclastic. 

—Tom  Pease 


— Publicity  people  don’t  often  discourage  reporters,  but  Wil¬ 
liam  F.  Freeman,  financial-business  news.  New  York  Times, 
received  this  negative  note  from  a  PR  firm:  “Night  assignments 
are  pretty  bad  at  best,  but  here’s  one  I  think  you  might  enjoy.” 
Bill  was  almost  persuaded  he  should  not  like  night  assignments. 

.  .  .  Newspaper  editors  believe  that  readers  are  far  more 
interested  in  maps  than  ever  before,  according  to  a  survey 
made  by  Caleb  D.  Hammond  of  C.  S.  Hammond  &  Co.,  Maple¬ 
wood,  N.  J.,  and  New  York.  Political,  foreign  and  U.  S.  maps 
are  favorites.  .  .  .  Lawrence  Klein,  editor  of  the  Department 
of  Labor’s  monthly  review,  will  devote  a  year  to  studying 
government  writing  in  a  war  on  gobbledygook.  He  notes  the 
late  George  Orwell’s  plea:  “Never  use  a  figure  of  speech  which 
you  are  used  to  seeing  in  print.  Never  use  a  long  word  where 
a  short  one  will  do.  If  it  is  possible  to  cut  a  word  out,  cut  it 
out.  Never  use  the  passive  where  you  can  use  the  active.  Never 
use  a  foreign  phrase,  a  scientific  word  or  a  jargon  word  if 
you  can  think  of  an  everyday  English  equivalent.  Break  any 
of  these  rules  sooner  than  say  anything  outright  barbarous.” 

^P.  K.  Macker,  who  publishes  the  Philippines  Herald  in  English, 
Mabuhay  in  Tagalog  and  El  Debate  in  Spanish,  issues  a  daily  galley 
proof,  appropriately  headed  **Galley  Proof,”  *Ho  remind  us  of  our 
sins  and,  sometimes,  of  our  virtues.”  One  proof  ends:  “Note  to 
section  editors:  Too  much  use  of  one  line  heads  in  today’s  news¬ 
papers.  This  gives  the  Herald  the  appearance  of  a  magazine,  not  a 
newspaper.  It  also  gives  the  impression  that  make-up  men  are  in 
a  hurry  to  get  finished  with  the  day’s  work.  Let’s  stop  taking  these 
short  cuts  to  the  NPC.”  The  publisher  raises  his  eyebrows  at  this 
AP  report:  “Mrs.  Jacqueline  Kennedy  was  wearing  a  rose  colored 
dress  that  came  close  to  catching  the  color  for  which  this  city  is 
famous.  It  was  built  two  and  a  half  centuries  ago  in  pink  stone.” 
PKM  remarks:  “Must  have  been  kind  of  heavy  for  a  woman  the 
size  of  Mrs.  Kennedy  to  wear.”  Here’s  a  succinct  plea  for  succinct¬ 
ness  from  PKM:  “I  get  wearier,  as  you  must  also,  of  sounding  like 
a  broken  record  when  it  comes  to  complaining  about  the  vapid 
quality  of  reporting,  the  purposeless  if  not  obtuse  approach  to 
stories,  the  lack  of  bulldoggish  pursuit  of  news,  the  almost 
haphazard  organization  of  our  newspapers,  and  the  shrug-of-the- 
shoulder  attitude  that  too  often  come  through  when  examining 
our  newspapers  under  our  editorial  microscope.  Most  of  our 
stories  are  written  as  if  they  were  manuscripts  for  novels— too 
often  a  diluvial  flood  of  words  inundating  the  reader  in  confusion, 
consternation  and  even  frustration.  Brevity  is  not  one  of  our 
virtues.  We  should  use  the  editorial  blue  pencil  like  a  scalpel 
scraping  away  at  »  malignancy.  W**  should  e^t  a  newspaper  story 
down,  in  other  words.  Too  many  paragraphs  in  stories  are  squatters 
on  property  that  is  valued  at  6  pesos  per  column  inch.  Evict  them.” 

Short  &  Sweet 

As  the  reporter  racks  his  brain 

Creating  his  prize  report— 

Ye  editor  barks  this  refrain: 

“Hey,  keep  those  sentences  short!” 

— Herm  Albright 

EDITOR  at  PUBLISHER  for  April  7,  1962 
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AFFLUENCE 
AND  INFLUENCE 
IN  THE  NATION’S 
NO.  1  MARKET! 


The  latest  U.S.  Department  of  Commerce  report  issued  March  1962 
confirms  the  affluence  of  Long  Island*  and  Staten  Island  families.  Most 
own  their  own  homes,  are  younger  and  have 
at  least  one  car,  (some  having  two  or  more  cars!) 

Long  Island  and  Staten  Island  families,  the  report  shows,  are  also 
'way  ahead  of  most  other  parts  of  the  metropolitan  area  in 
ownership  of  home  freezers,  washing  machines,  air-conditioners 
and  the  like.  Consider  also  the  fact  that  weekly  family  pay 
envelopes  are  $40  higher  than  the  national  average,  bringing 
this  area's  total  annual  spendable  income  to  over  $10  billion. 

No  other  newspaper  outstrips  the  Long  Island  Press,  Long  Island 
Star-Journal  and  Staten  Island  Advance  in  influencing  the  reading 
and  shopping  habits  of  these  families!  This  influence  has  steadily 
increased  in  comparison  with  the  other  7  New  York  City 
newspapers  whose  combined  family  coverage  in  these  areas 
plummeted  almost  one-third  in  the  last  decade. 

Yes!  It's  time  to  re-evaluate  your  advertising  schedules 
to  receive  full  benefit  of  the  vast  potential  sales  in  the  finest  home 
communities  of  the  nation’s  ^1  market! 


*Queens,  Nassau  &  Suffolk  Counties 


NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y.. 


editorial 


Dollars  Instead  of  Linage 

lY/l  ORE  than  1,000  daily  newspapers,  out  of  the  1,650  contacted,  have 
It J.  resjxrnded  eagerly  to  the  appeals  by  the  Newspaper  Advertising 
Executives  Association  to  supply  their  advertising  figures  for  1961  in 
dollars  instead  of  lines  for  compilation  by  Media  Records.  (E&P, 
March  .8.) 

That  is  a  good  return  for  the  first  questionnaire.  The  second  appeal 
is  now  being  made  and  we  hope  almost  100%  response  can  be  achieved. 

Everyone  associated  with  this  project  has  said:  ‘AV^e  think  newspapers 
are  at  a  tremendous  disadvantage  with  competing  media  in  measuring 
sales  success  and  progress  in  advertising  lines  while  they  (others) 
measure  in  dollars.”  agree  with  the  comment. 

One  of  the  very'  few'  advertising  managers  who  has  declined  to 
cooperate  has  asked  “what  is  to  be  gained  by  changing  yardsticks?” 

‘AVHio  will  w'e  fool  with  the  citation  of  volume  figures?”  he  asks. 

The  answer  is  that  w'e  (the  newspajjer  business)  won’t  fool  anybody 
but  a  lot  of  people  will  stop  being  fooled. 

Competing  media,  notably  magazines  and  television,  continually 
point  to  increasing  dollar  volume  as  a  measure  of  their  selling  success 
and  appeal  to  advertisers  when  more  often  than  not  it  is  due  to  higher 
rates  than  to  increased  pages  or  time  purchases.  In  1961,  for  instance, 
many  national  magazines  carried  less  advertising  pages  than  the 
pievious  year  but  boasted  of  increased  dollar  volume.  Newspapers, 
however,  in  their  historical  honesty  continue  to  talk  of  linage,  which 
declined  in  1961,  whereas  they,  too,  might  be  able  to  talk  of  increases 
in  dollar  volume. 

The  cliange  in  measurement  may  not  sell  any  more  linage  for 
newspapers  but  it  w'ill  at  least  put  them  on  the  same  competitive  basis 
as  other  media  and  let  the  world  know'  that  new'spapers  are  not  being 
shoved  out  of  the  ball  park  by  the  advertisers’  rush  to  the  com|>etition. 


\e  shall  knoic  the  truth,  and  the  truth 
shall  make  you  free. — John,  Fill;  32. 


Editor  &  Publisher 

OTHE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertising 
News,  Robert  B.  McIntyre;  Marketing  and 
Research  Manager,  Albert  E.  Weis;  Librarian; 
Janet  Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circelation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advertising 
Manager,  John  Johnson. 

General  Offices — 850  Third  Avenue,  New  York 
22,  N.Y.  PLaza  2-7050. 


E&P  vs  McCaWs 

1^  Dirc«.  &  Publisher  made  some  competitive  claims  on  behalf  of 
newspapers  this  week  using  paid  sp>ace  in  tw'o  New  York  new'sj>apers. 
It  was  an  unusual  thing  for  E&P  to  do  but  well  worth  doing,  in  our 
opinion,  to  promote  the  industry  which  we  have  served  for  more  than 
75  years.  Our  efforts  met  with  some  loud  protest  from  McCall’s 
magazine  along  w'ith  charges  of  “irresponsibility,”  “erroneous,”  and 
“presumptuous.”  The  record,  too  long  to  recite  here,  is  spielled  out  in 
detail  on  the  back  page  of  this  issue.  Presumptuous?  Perhaps; 
Erroneous?  No;  Irresponsible?  Just  telling  the  facts. 


Space  to  Burn 

■J^ow’  that  it’s  almost  over  and  the  rumor  has  been  pinned  down 
’  as  fact,  wouldn’t  you  say  it  cluttered  up  too  much  newsprint?  Bob 
Considine  put  it  succinctly  this  week:  “With  all  the  to-do,  Elizabeth 
Taylor’s  big  scene  wdth  that  adder,  in  the  final  act  of  ‘Cleopatra,’  is 
going  to  seem  anti-climactic.  Her  illnesses,  marital  problems,  new  love 
— if  any,  seem  to  becloud  somewhat  more  important  matters.  Our 
survival,  for  example.” 
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letters 

TOLD  HIM  OFF 

In  my  morning  mail  I  found  a  bulky 
packet  of  Congressional  Record  reprints 
sent  under  the  free  mailing  privilege  of 
the  Senator  from  South  Carolina,  Strom 
Thurmond  (D.). 

What  I  did  may  serve  as  an  example 
to  other  editors:  1.  I  wrote  a  letter  telling 
him  to  take  me  the  hell  off  his  free  mail¬ 
ing  list.  2.  I  upbraided  the  honorable 
senator  for  his  vote  on  raising  postal  rates 
while  sending  a  small  Chicago  weekly 
three  reprints  of  the  Record.  3.  I  wrote 
an  article  in  my  paper  telling  the  citizens 
about  the  Senator’s  wasteful  (al^it  small) 
tactics.  This  serves  notice  on  the  local 
congressmen  to  take  care  in  sending 
franked  mail. 

I  may  have  done  nothing  but  made  an 
enemy  of  a  powerful  senator.  But  I  cer¬ 
tainly  felt  good. 

Ed  Washak  Jr. 

Calumet  Index, 

Chicago,  Ill. 

*  *  * 

‘DOUBLE  BILLEVG’ 

We  must  say  that  we  are  glad  that  the 
Federal  Communications  Commission  has 
instigated  a  crackdown  on  “double-billing” 
by  the  broadcasting  business.  The  evil  of 
“double-billing”  is  not  confined  to  radio 
but  is  all  too  prevalent  in  the  newspaper 
business  as  well. 

In  general,  this  is  how  the  “double-bill¬ 
ing”  deal  works.  The  local  advertiser,  in 
some  instances,  has  an  agreement  from  a 
manufacturer  that  they  will  give  him  an 
advertising  allowance,  usually  50  percent, 
on  the  amount  of  advertising  done  by  the 
local  business. 

This  in  itself  is  a  good  deal  for  the  local 
business.  But  some  business  and  some  ad¬ 
vertising  media  have  joined  together  to 
make  it  an  even  better  thing.  “Double¬ 
billing”  consists  of  the  radio  station  or 
newspaper  sending  the  local  business  a 
false  bill  for  an  amount  larger  than  the 
actual  cost  of  the  advertising.  The  local 
business  then  gets  back  most  or  all  of  bis 
advertising  costs.  This  is  done,  of  course, 
without  the  knowledge  or  approval  of  the 
manufacturer  who  is  already  giving  the 
local  business  a  co-operative  advertising 
allowance. 


C.4RTOON  IDEA  OF  THE  WEEK 


Ivey,  San  Francisco  (Calif.)  Examiner 


We  have  never  been  able  to  understand 
bow  any  radio  station,  newspaper  or  ad¬ 
vertiser  could  consider  “double-billing”  as 
anything  but  wrong.  The  fact  that  it  has 
been  a  common  practice  is  no  excuse,  nor 
is  it  any  reason  for  considering  the  prac¬ 
tice  as  anything  except  a  refined  theft. 

Any  newspaper  or  radio  station  that  re¬ 
fuses  to  engage  in  the  game  of  “double¬ 
billing”  has  been  sure  to  lose  some  busi¬ 
ness.  The  few  advertisers,  who  ask  a  news¬ 
paper  or  a  radio  station  to  “double-bill” 
for  them,  will  take  their  advertising  busi¬ 
ness  elsewhere  if  they  can  find  some  other 
newspaper  or  radio  station  that  is  willing 
to  go  along  with  the  deal. 

This  newspaper  has  always  felt  that  the 
least  amount  of  govenunent  control  and  in¬ 
terference  is  usually  best  for  all  concerned. 
But,  in  this  case,  where  the  broadcasting 
and  newspaper  businesses  have  not  had 
the  moral  courage  themselves  to  prevent 
or  stop  the  dishonest  “double-billing”  prac¬ 
tices  of  some  members,  then  we  are  glad 
to  see  the  government  step  in  and  do  the 
job  for  them. 

Amos  Stone 

Co-editor, 

Central  City  (Ky.)  Times-Argus 

*  *  * 

FUNCTION  OF  PICTURES 


that  when  a  photographer  utilizes  such 
techniques,  he  is  trying  to  influence  the 
interpretation  of  his  picture;  whether  he 
should  do  so,  and  whether  or  not  he  is 
successful,  is  another  matter  for  study. 

James  Fosdick 

School  of  Journalism, 

University  of  Wisconsin, 

Madison,  W'is. 

*  *  * 

PLEA  FOR  CONSISTENCY 

Only  five  of  the  many  states  which  have 
general  retail  sales  taxes  impose  these 
taxes  on  newspapers.  Although  my  ob¬ 
servations  have  been  rather  limited,  it 
appears  to  me  that  such  widespread  tax 
exemption  is  based  primarily  on  political 
motives.  Few  legislators  wish  to  tangle 
with  the  local  press.  In  one  state  where  I 
lived,  newspapers  were  exempt,  but  maga¬ 
zines  and  books  were  not. 

A  good  share  of  these  newspapers  which 
enjoy  sales  tax  immunity  actually  pushed 
for  the  adoption  of  sales  taxes  for  every¬ 
one  else.  This  double  standard  which  sets 
newspapers  apart  from  the  rest  of  the 
community  also  exists  in  other  fields. 

Were  a  bill  to  be  introduced  into  a 
state  legislature  requiring  that  every  edi¬ 
tor  be  fingerprinted,  photographed,  and 
licensed,  every  newspaper  in  the  country 
would  publish  editorials  in  protest.  Yet 
newspapers  frequently  publish  editorials 
calling  for  owners  of  guns  to  submit  to 
these  indignities.  If  a  court  attempted 
to  confiscate  a  newspaper  which  published 
the  name  of  a  rape  victim  or  juvenile 
offender,  every  editor  in  the  country  would 
rise  in  protest.  Yet  they  don’t  seem  to 
be  bothered  when  a  court  confiscates  a  gun 
which  is  used  to  shoot  deer  out  of  season. 
One  might  point  out  that  there’s  a  lot 
of  difference  between  newspapers  and 
guns.  But  the  right  to  keep  and  bear  arms 
is  guaranteed  in  the  Bill  of  Rights,  as  is 
fre^om  of  the  press. 

Jim  Allen 

Kenosha,  Wis. 


Short  Takes 

“It  is  terribly  said  to  be  leaving  to¬ 
day,”  Mrs.  Kennedy  said  as  she  boarded 
a  Pakistani  jet  airliner.  —  Lexington 
(Ky.)  Leader. 

• 

Mrs.  Kennedy  said  she  was  dizzy  from 
all  the  slights  and  sounds  of  her  travels. 
—  Buffalo  (N.  Y.)  Courier-Express. 

• 

Linda  Christian  wore  a  green  flowered 
cocktail  dress  with  a  bolero  jacket  and 
a  green  bow  in  her  haid.  —  Albuquerque 
(N.  M.)  Journal. 

• 

The  weatherman  says  some  pain  and 
drizzle  will  continue.  —  Roanoke  (Va.) 
World-News. 

• 

“Now  we  are  abandoning  our  Univer¬ 
sity  freshman  test  to  use  the  College 
Broads  altogether.”  —  Austin  (Tex.) 
University  of  Texas  Daily  Texan. 
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It  would  seem  to  me  that  if  the  chief 
function  of  an  illustration  is  to  attract 
attention,  then  striking  design,  contrast  in 
various  ways,  other  “impactful”  techniques 
may  be  very  much  in  order  . . .  particularly 
with  rather  well-educated,  sophisticated 
audiences. 

If  the  chief  function  is  to  inform,  how¬ 
ever,  then  the  greater  the  realism  and 
clarity  of  the  illustration  (and  this  implies 
avoidance  of  too  much  detail),  the  greater 
the  likelihood  of  the  message  being  under¬ 
stood,  particularly  with  less  sophisticated 
readers. 

There  is,  it  occurs  to  me,  a  “never- 
never”  land  here  in  which  we  need  to  find 
out  more  about  the  possible  influence  of 
tone  values,  shapes,  and  various  other 
compositional  elements,  for  their  own  sake, 
on  the  meaning  which  a  picture  may  have 
for  the  reader.  I  think  we  should  admit 
1962 
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0.25  Gr  A 
$  1.31  Gr  A 
$  4.73  Mt  A 
$  0.29  Pr  A 
(and  let’s  see,  3  for 
38<  and  you  only  have 
two  makes  it ... ) 

$  0.26  Gr  A 
*$15.06  TL  A 
(and  that’s  the  way 
the  budget  goes . . . ) 
THANK  YOU” 


New  Yoric  is  cans  for  the  pan¬ 
try,  food  for  the  mind.  Over 
$5.3  billion  worth  of  grocery 
products  are  sold  in  the  New 
YoH(  market  each  year.  More 
than  $29,534,000  worth  of 
books  are  bought.  Your  big¬ 
gest  market  —  constantly 
growing  bigger.  How  can  you 
reach  it?  The  New  York 
Times  sells  New  York  with 
the  most  advertising... serves 
it  with  the  most  news.  New 
YoHk  15  The  New  York  Times. 


Every  Saturday  Since  1884 


April  7.  1962 


Signs  on  Ad  Revenue 

Daily 


Retard  ‘Composite 

Expenses  Rise  1.48%  and  Total 
Income  Increases  by  Only  .40% 


This  is  the  first  of  the  annual 
series  of  Newspaper  cost  and 
earnings  reports  in  E&P.  Others 
will  follow  as  soon  as  the 
material  is  prepared. 

or  large  changes  in  the  ratios. 
It  will  be  noted  that  as  a  rule  of 
thumb  the  size  of  the  composing 
room  expense  to  total  expense 
declines  as  the  newspaper  in- 


The  “composite  daily,”  or  the 
average  for  all,  showed  a  total 
increase  in  expenses  of  1.48% 
and  an  increase  in  total  revenue  creases  in  circulation.  Conversely 


By  Rol>ert  U.  Brown 

Newspapers  across  the  coun¬ 
try  had  more  red  ink  figures  in 
their  local,  national  and  classi¬ 
fied  advertising  revenues  than 
in  many  years  but  they  also 
exhibited  stricter  control  of 
operating  expenses,  according  to 
Editor  &  Publisher’s  fifteenth 
annual  cross-section  study  of 
revenues  and  expenses  in  four 
circulation  groups. 

The  rising  spiral  of  costs  was 
evident,  however,  in  the  rate  of 
increase  of  expenses  being  higher 
than  the  rate  of  increase  of 
income  in  almost  every  circula¬ 
tion  grroup.  The  average  increase 
in  revenues  was  infinitesimal  in 
three  of  the  circulation  cate¬ 
gories  and  actually  showed  a 
small  loss  in  one  classification. 

LoMes  in  Advertising 

The  accompanying  charts 
show  there  was  a  loss  in  national 
advertising  revenue  in  every 
circulation  group;  two  of  the 
groups  had  losses  in  local  adver¬ 
tising  revenue;  and  three  out  of 
the  four  groups  had  declines  in 
total  advertising  revenue. 

Circulation  revenue  was  up  in 
all  four  groups. 

As  a  result  of  the  decline  in 
linage  the  cost  of  newsprint  was 
down  in  three  circulation  cate¬ 
gories  and  remained  almost  con¬ 
stant  in  the  group  of  smaller 


circulation  dailies  where  the 
volume  of  national  advertising 
is  the  smallest.  This  also  resulted 
in  lower  costs  in  composing, 
stereotyping  and  pressroom. 

(Because  the  figures  appear¬ 
ing  in  the  accompanying  tables 
are  averages  of  percentages 
from  many  newspapers  in  the 
various  circulation  groups  the 
totals  will  not  necessarily  add  up 
to  100%.  E&P  does  not  contend 
there  is  any  newspaper  which 
will  have  figures  exactly  the 
same  as  these  averages.  They 
are  presented  purely  for  com¬ 
parative  purposes  within  the 
industry.  The  “composite  daily” 
is  purely  an  average  for  all 
dailies  regardless  of  circulation.) 

It  will  be  seen  that  in  the 
10,000-25,000  circulation  gn’oup 
total  expenses  increased  2.80% 
while  total  revenue  increased 
.25%.  In  the  25,000-50,000  cir¬ 
culation  group  total  expenses 
increased  1.38%  while  total 
revenue  increased  1.44%. 

Expenses  Outrun  Revenue 

In  the  50,000-100,000  circula¬ 
tion  group  total  expenses  in¬ 
creased  1.42%  while  total  reve¬ 
nue  showed  a  decline  of — .12%. 
In  the  over-100,000  circulation 
group  total  expenses  increased 
.32%  while  total  revenue  in¬ 
creased  only  .02%. 


of  .40%. 

If  there  were  a  paper  in  the 
10,000-25,000  circulation  group 
which  was  so  typical  that  it  has 
approximated  the  percentage 
revenue  and  cost  increase  figures 
in  the  fifteen-year  record  pre¬ 
sented  on  this  page,  this  small 
paper  having  had  a  comfortable 
and  not  unusual  profit  of  20% 
of  revenue  before  taxes  in  1946 
would  have  had  in  1961  approxi¬ 
mately  two  and  a  half  times  the 
revenue  volume,  but  its  dollar 
profit  before  taxes  would  be  only 
four-fifths  of  what  it  was  fifteen 
years  before,  or  about  6%  of  the 
1961  revenue. 

If  there  were  such  a  typical 
paper  in  the  over-100,000  circu¬ 
lation  group,  which  also  might 
have  had  a  profit  of  20%  before 
taxes  on  total  revenue  in  1946, 
it  would  mean  that  in  1961  its 
total  income  would  be  almost 
three  times  as  large,  but  its 
dollar  profit  before  taxes  would 
be  less  than  one-third  of  what 
it  was  in  1946,  or  slightly  less 
than  2%  of  total  revenue. 

In  the  relationship  of  the 
various  revenue  classifications  to 
total  income  the  only  noticeable 
change  in  1961  compared  to  1960 
was  a  decline  in  the  ratio  of 
national  advertising  revenue  to 
total  revenue  and  a  correspond¬ 
ing  increase  in  the  percentage 
ratio  of  circulation  income. 

In  the  relationship  of  the 
various  expense  items  to  total 
expense  there  were  no  significant 


the  expense  of  paper  and  ink  in 
relation  to  total  expense  in¬ 
creases  as  circulation  increases. 
In  general  the  relationship  of 
editorial,  advertising,  adminis¬ 
trative  and  general,  and  building 
and  plant  expenses  decline  in 
relation  to  total  expense  as  the 
newspapers  increase  in  size. 
Conversely  the  expense  of  the 
circulation  department  increases 
in  relation  to  total  expense  as 
the  size  of  the  newspaper 
increases. 

Red  Ink  Figures 

In  the  10,000-25,000  circula¬ 
tion  group  50%  of  the  sample 
showed  red  ink  figures  for  local 
advertising  revenue.  The  losses 
were  as  great  as  — 6.26%.  In 
the  other  50%  the  gains  went  as 
high  as  10%. 

In  this  group  85%  of  the 
sample  had  losses  in  national 
advertising  revenue  ranging  as 
high  as  — 16.9%.  For  the  other 
15%  the  gains  in  national  adver¬ 
tising  revenue  went  as  high  as 
9%. 

Thirty  percent  of  these  papers 
had  losses  in  classified  adver¬ 
tising  revenue  as  high  as 
— 6.6%.  The  gains  for  the  other 
70%  ranged  as  high  as  13%. 
Half  of  the  sample  had  losses  in 
total  ad  revenue  and  30%  and 
declines  in  circulation  revenue. 

In  this  group  70%  of  the 
sample  showed  losses  for  total 
revenue,  the  largest  of  which 

{Continued  on  page  10) 


Fifteen-Year  Record  of  Revenue  and  Cost  Increases 


. — 10.000-25,000 — - 

— 25,000-50.000 — V 

, — 50,000-100,000 — 

1 - Over- 1 00,000 — \ 

1 — Composite  Daily — ' 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expanse 

1947  over  1946  . 

.  23.21 

26.34 

25.03 

27.17 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

1948  over  1947  . 

.  14.25 

16.65 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

1949  over  1948  . 

.  7.03 

9.00 

6.61 

11.03 

7.74 

7.43 

9.86 

10.03 

7.87 

9.34 

1950  over  1949  . 

.  4.51 

5.21 

3.31 

7.19 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

1951  over  1950  . 

.  6.09 

8.93 

1 1.36 

10.16 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1952  over  1951  . 

.  8.32 

7.81 

9.52 

10.92 

9.94 

10.14 

6.56 

, 10.911 

8.58 

9.95 

1953  over  1952  . 

.  5.46 

7.64 

10.07 

9.54 

1 1.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1954  over  1953  . 

.  2.53 

2.16 

1.08 

2.87 

2.71 

5.19 

.30 

1.83 

1.61 

3.01 

1955  over  1954  . 

.  7.62 

5.99 

8.88 

5.05 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

1956  over  1955  . 

.  3.02 

5.06 

1.75 

4.51 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

1957  over  1956  . 

.  1.04 

2.78 

2.70 

2.64 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 

1958  over  1957  . 

. 03 

3.57 

.90 

1.88 

1.31 

2.04 

.27 

.88 

.62 

2.09 

1959  over  1958  . 

. .  6.51 

4.54 

7.47 

5.96 

5.25 

4.61 

10.11 

8.03 

7.33 

5.78 

I960  over  1959  . 

.  6.79 

4.81 

4.51 

5.21 

4.45 

6.42 

3.73 

5.75 

4.87 

5.55 

1961  over  I960  . 

. 25 

2.80 

1.44 

1.38 

—.12 

1.42 

.02 

.32 

.40 

1.48 

editor  ac 

PUBLISHER  for  April  7, 

1962 

9 

Income — 1961 


Income — 1961 


%  Increase  over  I960 


10,000 

2S,000 

Local  Adv .  1.34 

National  Adv . —  4.41 

Classified  Adv.  . . .  3.54 

Total  Adv .  1.60 

Circulation  .  .52 

lr»c.  Total  Rev.  . .  .25 


25,000 

50,000 

Over 

50,000 

100,000 

100,000 

2.94 

—  1.23 

—  .70 

—11.40 

—  8.43 

—  4.80 

—  .55 

—  1.98 

3.78 

—  3.11 

—  2.25 

—  .57 

4.63 

4.58 

4.03 

1.44 

—  .12 

.02 

Composite  Daily 
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was  — 3.81%,  which  were  barely 
offset  by  grains  in  the  other  30% 
of  the  sample  ranging  as  high 
as  9%.  In  total  expenses  50%  of 
the  sample  managed  to  reduce 
their  operating  costs,  the  largest 
reduction  being  — 3.4%.  Among 
the  other  50%,  the  increases  in 
total  expenses  ranged  as  high 
as  12.9%.  Seventy  percent  had 
a  higher  percentage  increase  in 
expenses  than  in  revenues  or  a 
smaller  decrease  in  expenses 
than  revenues. 

In  the  25,000-50,000  circula¬ 
tion  group  40%  of  the  sample 
showed  red  ink  figrures  for  local 
advertising  revenue  with  losses 
only  as  high  as  — 2%.  Among 
the  other  60%  which  showed 
gains  in  local  advertising  reve¬ 
nue  the  increases  went  as  high 
as  12.41%. 

In  this  group  100%  of  the 
sample  showed  losses  in  national 
advertising  revenue  which 
ranged  as  high  as  — 22.4%.  For 
classified  advertising  revenue 
40%  showed  losses  as  high  as 
— 4.36%  and  in  the  remaining 
60%  of  the  papers  the  gains  in 
classified  advertising  revenue 
went  only  as  high  as  1.8%. 

All  Have  Grculation  Cain 

60%  of  the  sample  showed 
losses  in  total  advertising  reve¬ 
nue  running  as  high  as  — 20.6% 
and  among  those  showing  gains 
in  total  advertising  revenue  the 
highest  increase  was  5.18%.  All 
papers  in  this  sample  showed 
increases  in  circulation  revenue 
running  as  high  as  7.5%. 

40%  of  the  sample  showed  red 
ink  for  total  revenue,  the  largest 
decline  being  — 1.09%.  Among 
the  other  60%  showing  black 
figures  the  largest  increase  in 


Composite 
Daily 
.59 

—  7.26 
1.19 

—  1.08 
3.44 

.40 

total  revenue  was  4.48%.  For 
total  expenses  40%  also  showed 
reductions  in  costs  ranging  as 
high  as  — 2%.  For  the  other 
60%  which  showed  increases  in 
total  expenses  the  range  went  up 
to  6.1%.  Only  40%  show  a  per¬ 
centage  rise  in  expenses  greater 
than  the  rise  in  revenues. 

In  the  50,000-100,000  circula¬ 
tion  group  85%  of  the  sample 
showed  losses  in  local  adver¬ 
tising  revenue  running  as  much 
as  — 6.59%.  Among  the  15% 
showing  increases  in  local  adver¬ 
tising  revenue  the  highest  was 
6%. 

For  national  advertising  reve¬ 
nue,  100%  of  the  sample  showed 
losses  with  the  largest  being 
— 18%.  For  classified  advertis¬ 
ing  revenue  85%  of  the  sample 
were  in  red  ink  with  the  largest 
decline  being  — 5.3%.  Among 
the  balance  the  highest  increase 
in  classified  revenue  was  1.78%. 

For  total  advertising  revenue 
85%  of  the  sample  also  showed 
red  ink  figures  as  large  as 
— 6.75%,  and  fore  circulation 
revenue  30%  of  the  sample 
showed  losses  raanging  as  high 
as  — 1.3%.  Among  the  70% 
showed  gains  in  circulation  rev¬ 
enue  the  highest  was  16.1%. 

70%  Show  Losses 

For  total  revenue  in  this  cir¬ 
culation  group  70%  of  the 
sample  showed  losses  ranging  to 
— 4.89%.  Among  the  balance 
showing  increases  in  this  cate¬ 
gory  the  highest  was  8%.  For 
total  expenses,  30%  showed 
reduction  in  total  costs  with  the 
greatest  being  — 4.3%.  Among 
those  showing  increases  in  total 
costs  the  highest  was  4.7%.  All 
but  15%  of  the  group  had  larger 
percentage  increases  in  expenses 
than  in  revenues. 

In  the  over-100,000  circulation 
group  50%  of  the  sample  also 
showed  red  ink  figures  for  local 


Local  Adv . 

Nafional  Adv . 

Classified  Adv.  . . . 

Total  Adv . 

Circulation  . 

advertising  revenue  with  the 
largest  loss  being  — 7.1%. 
Among  the  other  50%  the  larg¬ 
est  gain  in  local  advertising 
revenue  was  9.66%. 

For  national  advertising  reve¬ 
nue  in  this  circulation  group 
88%  of  the  sample  showed  red 
ink  figures  with  the  highest  loss 
being  — 12%.  The  highest  gain 
among  the  remainder  was  5.01%. 

For  classified  advertising  reve¬ 
nue  36%  of  the  sample  showed 
losses  with  the  greatest  being 
— 8.2%.  Among  the  gains  showed 
for  classified  advertising  reve¬ 
nue  the  highest  was  23.96%. 

Only  35%  of  the  sample  in 
this  circulation  group  showed 
gains  in  total  advertising  reve¬ 
nue  with  the  highest  being 
10.40%.  Among  the  others  show¬ 
ing  losses  the  greatest  was 
— 8%.  For  circulation  revenue 
76%  showed  increases  up  to 
18.19%  and  among  those  show¬ 
ing  losses  the  greatest  was 
—4.6%. 

In  this  group  of  the  largest 
circulation  newspapers  50% 
showed  red  ink  for  total  income. 
The  greatest  loss  in  total  income 
was  — 7.2%.  For  the  50%  of  the 
sample  showing  gains  in  total 
income  the  highest  increase  was 
9.91%.  A  slightly  higher  per¬ 
centage  of  the  group,  64%,  man¬ 
aged  to  reduce  their  total  oper¬ 
ating  expenses.  The  greatest 
reduction  was  — 4.3%.  Among 
the  balance  that  had  increases  in 
total  expenses  the  greatest  was 
9.23%.  Only  35%  of  the  sample 
had  a  higher  percentage  increase 
in  expenses  than  in  revenues  but 
on  the  average  they  outweighed 
the  majority  where  the  spread 
between  the  two  was  small. 

• 

New  Daily  Dies 

Eugene,  Ore. 

The  Emerald  Empire  News,  a 
tabloid  offset  morning  daily,  has 
suspended  publication  after  six 
months  of  life. 
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Austin,  Minn. 
Herald  Sold 
To  Thomson 

The  Austin  (Minn.)  Herald, 
an  evening  daily  with  13,500 
circulation,  became  a  member 
of  the  Thomson  Group  of  news¬ 
papers  April  1. 

Sale  of  the  Herald  Publishing 
Company  to  Thomson  Newspa¬ 
pers  Inc.,  a  division  of  the  in¬ 
ternational  press  empire  which 
Roy  Thomson  of  Canada  con¬ 
trols,  was  announced  by  Mr.  and 
Mrs.  H.  E.  Rasmussen  who  have 
been  associated  with  the  Herald 
since  1920. 

Duane  Rasmussen,  a  son  of 
Harry  and  Geraldine  Rasmus¬ 
sen,  will  remain  with  the  Her¬ 
ald  in  an  executive  capacity. 

Publisher  Appointed 

Appointment  of  Frank  C.  « 
Miles  as  publisher  was  an¬ 
nounced  by  K.  R.  Thomson, 
president,  and  S.  L.  McCabe,  ex¬ 
ecutive  vicepresident,  of  Thom¬ 
son  Newspapers.  Mr.  Miles  has 
been  in  the  Thomson  organiza¬ 
tion  for  some  time,  lately  as 
general  managrer  of  the  Moose 
Jaw  (Sask.)  Times-HeraXd.  He 
is  a  native  of  Detroit. 

When  the  Herald  was  estab¬ 
lished  70  years  ago  by  A.  B. 
Huskins,  a  printer,  it  was  the 
third  paper  in  Austin.  The  Ras¬ 
mussens,  formerly  owners  of  a 
weekly,  represented  the  fifth 
management  of  the  property 
and  it  became  the  only  daily  in 
the  city. 

Other  Thomson  newspapers  in 
the  United  States  are  the  St. 
Petersburg  (Fla.)  Independent, 
the  Laurel  (Miss.)  Leader-Call 
and  the  Petersburg  (Va.)  Prog¬ 
ress-Index,  all  dailies,  and  five . 
weeklies  in  Florida. 


Expenses — 1961 


of  Total  Revenue 


10,000 

25,000 

25,000 

50,000 

55.37 

46.86 

6.07 

8.27 

13.45 

13.86 

75.48 

68.99 

24.49 

30.29 

50,000 

Over 

100,000 

100,000 

44.56 

42.77 

8.98 

13.60 

14.67 

15.25 

68.54 

71.62 

31.37 

28.19 

%  Increase  over  I960 


10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Composing  Room 

—  2.48 

—  .47 

.18 

.66 

—  .53 

Paper  and  Ink  .... 

.65 

—  2.28 

—  3.44 

—  .89 

—  1.49 

Editorial  . 

1.71 

2.61 

4.76 

2.19 

2.82 

Adv.  Dept . 

—  .94 

4.30 

.61 

1.41 

1.34 

Circ.  Dept . 

1.46 

.80 

2.76 

1.80 

1.70 

Adm.  &  Gen. 

3.78 

3.19 

.27 

2.72 

2.49 

Bldg.  &  Plant  . 

6.95 

.81 

3.65 

2.90 

3.58 

Bus.  Office  . 

3.16 

.76 

1.47 

5.35 

2.68 

Press  Room . 

2.55 

1.17 

.46 

—  .66 

.88 

Stereotyping  . 

.25 

—  1.90 

—  .21 

—  .13 

—  .50 

Photo-eng  . 

3.06 

—  .93 

4.32 

1.50 

1.99 

Inc.  Total  Exp.  . . 

2.80 

1.38 

1.42 

.32 

1.48 

Expenses — 1961 
%  of  Total  Cost 


10,000 

25,000 

50,000 

Over  Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Composing  Room 

15.50 

15.36 

13.29 

10.71 

13.71 

Paper  and  Ink  .  . .  . 

13.10 

18.00 

21.75 

33.29 

21.53 

Editorial  . 

•  13.32 

14.41 

15.90 

11.27 

13.72 

Adv.  Dept . 

10.69 

9.07 

8.77 

6.76 

8.82 

Circ.  Dept . 

7.66 

12.48 

10.90 

14.19 

11.49 

Adm.  &  Gen . 

16.68 

12.24 

14.02 

9.55 

13.12 

Bldg.  &  Plant  . . . . 

7.49 

4.39 

5.47 

3.93 

5.32 

Bus.  Office  . 

3.49 

3.62 

2.77 

2.41 

3.07 

Press  Room  . 

3.35 

5.57 

2.75 

4.36 

4.01 

Stereotyping  .  . .  . 

2.33 

3.55 

2.66 

2.18 

2.68 

Photo-eng  . 

3.16 

1.48 

2.49 

1.47 

2.15 
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%  Ine. 


Operating  Ravanua 

Local  Advartising . 

National  Advartising . 

Classified  Advartising . 

Legal  Advertising . 

Tot.  Adv.  Revenue . 

Circulation  . 

1961 

. 405,914 

....  38,836 
....  35,038 
....  7,887 

%Tot. 
Oper.  Rev. 
57.71 

5.52 

4.98 

1.13 

%  Inc. 
Over  '60 
—  6.26 
—  4.83 
12.99 
—10.44 

I960 

433,028 

40,805 

31,010 

8,802 

%Tot. 
Oper.  Rev. 
59.20 

5.58 

4.24 

1.20 

%  Inc. 
Over  '59 
9.09 

4.16 

6.46 

16.15 

1957 

368,191 

53,206 

29,680 

8,795 

%Tot. 
Oper.  Rev. 
55.66 

8.04 

4.49 

1.33 

over 

1956 

.63 

—  5.98 
9.88 
13.10 

...487,675 

...215,672 

69.34 

30.66 

—  5.05 

—  0.97 

513,645 

217,776 

70.22 

29.78 

8.63 

3.29 

459,872 

201,604 

69.52 

30.48 

.58 

11.08 

Tot.  Oper.  Revenue . 

....  703,347 

—  3.84 

731,421 

6.98 

661,476 

3.56 

Sundry  Income  . 

....  3,641 

0.87 

2,716 

7.01 

1,747 

—  8.27 

OPER.  INCOME  . 

...  706,988 

—  3.70 

734,137 

6.98 

663,223 

3.52 

OPER.  EXPENSES . 

%  Exp. 

%  Exp. 

%  Exp. 

Paper,  Ink  &  Cart . 

.  .  .  79,551 

13.57 

—  .88 

80,254 

13.24 

3.23 

74,580 

13.55 

1.50 

Composing  room  . 

...  .111,907 

19.09 

—  4.73 

117,457 

19.37 

5.63 

112,901 

20.51 

4.00 

Editorial  Dept . 

.  .. .  97,120 

16.57 

—  0.05 

97,172 

16.03 

3.22 

86,826 

15.78 

6.66 

Advertising  Dept . 

....  51,132 

8.72 

—  1.14 

51,722 

8.53 

10.04 

47,030 

8.55 

—  .38 

Circulation  Dept . 

....  46,318 

7.90 

1.38 

45,687 

7.54 

4.00 

44,355 

8.06 

9.11 

Adm.  ft  General . 

....  67,593 

11.53 

—11.16 

76,085 

12.55 

4.65 

70,183 

12.75 

7.58 

Building  . 

....  15,013 

2.56 

7.78 

13,929 

2.30 

25.67 

12,340 

2.24 

7.85 

Stereotype  dept . 

....  12,898 

2.20 

—  4.61 

13,521 

2.23 

4.75 

12,452 

2.26 

—  .75 

Busineu  Office  . 

. .. .  20,131 

3.43 

15.23 

17,065 

2.81 

—  .47 

14,568 

2.65 

—  1.59 

Press  Room  . 

....  19,985 

3.41 

2.80 

19,440 

3.21 

0.00 

18,154 

3.30 

.28 

Photo  ft  Engraving  . 

....  10,719 

1.83 

—  6.21 

11,429 

1.89 

—  9.71 

11,294 

2.05 

—  5.88 

Depreciation  . 

....  32,347 

5.52 

—13.89 

37,566 

6.19 

—  .65 

26,491 

4.81 

2.28 

Business  Taxes . 

....  20,229 

3.45 

—14.29 

23,603 

3.89 

33.19 

18,530 

3.37 

.58 

Doubtful  Accounts . 

....  1,166 

.20 

—12.00 

1,325 

.22 

—47.40 

677 

.12 

—246.38 

TOT.  OPER.  EXP . 

...586,109 

—  3.32 

606,260 

1.08 

550,381 

3.36 

OPER.  PROFIT . 

. . . .  120,879 

I7.09‘ 

—  5.44 

127,827 

17.48' 

18.77 

112,842 

20.50' 

4.32 

Miscel.  Income . 

588 

3,596 

270 

TOTAL  PROFIT  . 

...121,467 

17.17’ 

—  7.61’ 

131,467 

17.91’ 

21.59 

112,112 

20.50= 

4.26 

Federal  Income  Taxes . 

....  57,663 

8.15’ 

62,863 

8.56’ 

53,318 

8.04’ 

5.06 

NET  INCOME  . 

63,804 

9.02’ 

—  7.00 

68,604 

9.34’ 

19.52 

59,794 

9.02’ 

3.55 

%  Expense  to  Oper.  Rev.  .  .  . 

83.30 

79.95 

83.20 

Vo  Payroll  to  Expense . 

...  .315,750 

53.87 

0.56 

317,518 

54.29 

1.93 

302,133 

54.89 

5.5  i 

Net  Paid  Circulation  . 

....  13,201 

0.72 

13,106 

1.66 

12,458 

—  1.52 

Yield  Per  Copy . 

. 05339 

—  1.05 

.05395 

1.28 

.05271 

12.77 

Yield  Per  Adv.  Inch . 

...  1.0717 

1.69 

1.0539 

3.49 

.9344 

.83 

Cost  per  Adv.  Inch . 

. 8044 

7.61 

.7475 

—  4.95 

.7087 

.17 

Profit  per  Adv.  Inch  . 

. 2673 

12.90 

.3069 

32.13 

.2257 

2.96 

%  Advertising  . 

...45.12 

—  3.05 

46.54 

—  .28 

48.40 

—  .24 

Pages  . 

....  5,954 

—  3.49 

6,124 

5.26 

5,946 

.74 

%  of  Oper.  Inc.  *  %  of  Tof.  Inc. 


BUSINESS  DROP  FORESEEN 

Small  Daily  Helped 
By  Early  Economies 

Anticipating  a  further  lessen-  wise  —  up  13%  due  to  rate 


ing  of  linage  that  began  in  De¬ 
cember  1960,  the  publishers  of 
the  13,201-circulation  small-town 
newspaper  whose  operations  for 
1961  are  detailed  herewith  deter¬ 
mined  upon  a  course  of  limited 
economy  which,  it  was  hoped, 
would  compensate  for  a  loss  of 
business  that  was  indicated,  and 
finally  eventuated,  in  regional 
linage  reports. 

With  local  linage  down  by 
6.5%,  income  suffered  6.3%  and 
national,  continuing  the  down¬ 
ward  trend  that  began  in  1956, 
caused  a  further  dollar  loss  of 
4.8%  and  a  linage  loss  of  8.3%, 

Any  differential  between  lin¬ 
age  and  income  is  due  to  color. 

Classified,  while  slipping  2.7%, 
showed  the  only  gain  dollar- 
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change  in  two  steps:  in  July  for 
transient  and  in  December  for 
contract  users.  Legal  went  off 
10%  in  linage  and  10.4%  in 
revenue.  Total  linage  was  off 
6.4%  and  over-all  advertising 
revenue  down  by  5%. 

So  far  as  the  seeming  dis¬ 
crepancy  appears  in  circulation 
receipts  with  its  loss  income- 
wise  and  gain  of  .72%  in  sales, 
it  so  happened  that  the  calendar 
in  1960  forced  the  final  week’s 
carrier  charges  into  that  year 
with  resulting  loss  for  1961 — the 
first  annual  loss  in  that  category' 
in  the  paper’s  recent  history. 

Operating  expense,  down  3.8% 
as  compared  with  an  all-over 
dollar  loss  of  3.7%,  was  only 
made  possible  through  a  close 
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watch  on  overtime  and  produc¬ 
tion  clearly  reflected  in  com¬ 
posing  expense,  the  sale  of  some 
old  machinery  with  labor-saving 
replacements  and  some  young 
blood  infusion  as  replacements 
for  retired  and  deceased  person¬ 
nel. 

It  is  interesting  to  observe 
that  in  the  case  of  nearly  all 
categories  the  percentage  of  ex¬ 
pense  to  total  approximated  that 
of  1960  and  1957  and  that  the 
ratio  of  expense  to  operating 
revenue  has  been  close;  particu¬ 
larly  compared  with  five  years 
ago.  The  same  holds  true  in  re¬ 
lation  to  payroll  and  number  of 
pages  pri^uced. 

Operating  profit  down  by  5.4% 
compares  well  with  operating 
income  loss  of  3.8%  particularly 
so  since  the  linage  loss  hit  6.4% 
with  circulation  income  1%  less 
for  the  reason  stated  previously. 
After  taxes,  despite  a  total  reve¬ 
nue  loss  of  $30,157  or  4.1%,  the 
resultant  loss  in  profit  was  only 
$4,800  or  7%. 

A  developing  change  in  distri¬ 
bution  of  advertising  patronage 
over  all  days  of  each  week  with 


less  emphasis  on  Thursdays  has 
been  a  contributing  factor  in 
holding  mechanical  labor  ex¬ 
pense  within  reasonable  bounds 
and  has  cut  overtime  to  a  mini¬ 
mum.  In  fact,  the  three  mechani¬ 
cal  departments  during  1961  re¬ 
duced  overtime  24%  from  that 
of  1957  and  has  enabled  me¬ 
chanical  labor  cost  per  inch  to 
remain  practically  static  despite 
yearly  wage  increases. 

The  newspaper  has  main¬ 
tained  complete  area  coverage 
and  in  no  case  has  it  reduced 
news  or  pictorial  volume  in  the 
continuing  belief  that  news 
must,  of  necessity,  constitute  its 
chief  stock  in  trade,  thus  meet¬ 
ing  so  far  as  is  possible  the  com¬ 
petition  of  radio,  television  and 
outside-the-area  publications. 

• 

Council  Is  Open 

Vancouver,  B.  C. 

All  council  and  committee 
meetings  of  the  North  Van¬ 
couver  City  Council  will  be  open 
to  the  press.  After  long  debate 
the  decision  was  reached  on  a 
four  to  two  vote. 
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AP  Annual  Expenses 
Nearly  $40  Million 


SPOT  INTERVIEW — AP  Tokyo  correspondent  Rene-Georges  Inagaki,  at 
left,  gets  a  story  from  Pathet  Lao  General  Singkapo  at  the  Plaine  des 
Jarres  in  Laos. 


“The  developing  news  was 
voluminous.  Its  coverage  pre¬ 
sented  your  Associated  Press 
with  problems  of  logistics  and 
manpower  resources.  Domestic 
newsmen  and  photographers 
shuttled  to  Europe,  Asia,  Africa, 
South  America  and  Canada  to 
cover  wars,  riots,  goodwill  tours, 
bombings,  diplomatic  confer¬ 
ences,  new  instruments  of  de¬ 
struction.  .  .  .” 

This  excerpt  from  the  annual 
report  of  Frank  J.  Starzel,  gen¬ 
eral  manager  of  AP,  pointed  up 
the  cost  factor  in  the  opera¬ 
tion  of  the  worldwide  news 
agency.  AP’s  expenses  for  1961 
amounted  to  $39,945,307.  With 
revenue  of  $40,128,292,  the  co¬ 
operative  agency  got  through 
the  year  with  a  surplus  of  $182,- 
985. 

By  direction  of  the  Board  of 
Directors  last  October,  the  man¬ 
agement  has  been  revising  mem¬ 
bers’  assessments  on  the  basis 
of  the  1960  census  formula  to 
increase  revenue  from  that 
source  by  $25,000  weekly  —  $1,- 
300,000  a  year. 

Domestic  Publications  Decline 

The  number  of  domestic  pub¬ 
lications  in  AP  membership  de¬ 
clined  by  11  last  year.  Nineteen 
leased-wire  newspaper  members 
were  added  but  there  were  22 
withdrawals,  eight  due  to  dis¬ 
continuance  of  publication.  With 
other  changes,  Mr.  Starzel  re¬ 
ported,  there  wrere  1,749  domes¬ 
tic  publications  in  membership, 
compared  with  1,760  at  the  close 
of  1960. 

Broadcasting  members  in  the 
United  States  increased  by  141 
to  a  record  total  of  2,263  radio 
and  television  stations  taking 
AP  service.  In  this  connection. 
Assistant  General  Manager 
Oliver  Gramling  reported  to  the 
Board  that  a  large  number  of 
stations  which  had  withdrawn 
temporarily,  because  of  rates, 
returned  to  AP  and  net  revenue 
in  the  broadcasting  field  was 
gn’owing  steadily. 

Mr.  Starzel  remarked  at  “the 
swift  pace”  of  AP  expansion  in 
overseas  news  and  picture  dis¬ 
tribution.  Overseas  subscribers, 
he  said,  increased  by  10  percent 
in  the  year  and  a  dramatic  75 
percent  rise  took  place  in  the 
radio-television  field  abroad.  By 
year-end,  he  said,  AP  credits 
were  appearing  in  86  countries 
and  in  more  than  100  languages. 

A  substantial  increase  in  do¬ 
mestic  subscribers  to  supple¬ 
mentary  news,  picture  and  type¬ 


setting  tape  was  reported.  There 
were  563  members  on  the  do¬ 
mestic  Wirephoto  network. 

Staff  Is  Enlarged 

Mr.  Starzel  pictured  1961  as 
a  year  of  vital  decisions  and 
constructive  action  for  the  as¬ 
sociation.  The  news  and  photo 
staff  was  enlarged  by  38  abroad 
and  15  at  home,  he  said,  and  a 
giant  step  forward  w'as  taken 
in  a  long-range  program  to  im¬ 
prove  future  operations  by  tech¬ 
nological  means.  He  mentioned 
specifically  the  development, 
with  International  Business  Ma¬ 
chines  Corporation,  of  an  auto¬ 
mated,  highspeed  financial  tabu¬ 
lar  service  which  is  scheduled  to 
go  into  operation  next  Decem¬ 
ber. 

“It  was  a  year,”  Mr.  Starzel 
said,  “of  many  and  varied  com¬ 
petitive  successes  but,  to  report 
objectively,  the  otherwise  envia¬ 
ble  record  was  tarnished  by  two 
major  failures.” 

His  report,  prepared  for  the 
annual  membership  meeting 
April  21  at  the  Waldorf-Astoria 
Hotel  in  New  York,  recites  the 
incident  in  which  AP  received 
“a  black  mark”  on  its  African 
coverage  when  two  staffers, 
through  a  series  of  unfortunate 
circumstances,  reported  errone¬ 
ously  that  Dag  Hammarskjold, 
UN  Secretary  General,  had  ar¬ 
rived  at  Ndola  and  gone  into 
conference  with  Moise  Tshombe, 
the  Katanga  leader.  Actually, 
the  UN  chief’s  plane  had 
crashed  nearby,  killing  him. 

Mr.  Starzel  appends  this  per¬ 
sonal  comment:  “It  should  be 
added  in  fairness  that  the  two 
unfortunate  correspondents 
(Colin  Frost  and  Andrew  Boro- 
wiec)  went  on  to  provide  superb 
coverage  of  the  Hammarskjold 
death  story  and  its  immediate 
aftermath.” 

Disciplinary  Action 

In  covering  the  activities  of 
the  Kennedy  family,  Mr.  Starzel 
stated,  AP  made  a  grievous 
error  in  a  story  that  Mrs.  Jac¬ 
queline  Kennedy  had  appeared 
at  a  Florida  night  club  and 
danced  the  twist. 

“This  story,  which  was  given 
to  our  Miami  bureau  by  a  mem¬ 
ber  newspaper,”  he  explained, 
“was  based  on  a  case  of  mis¬ 
taken  identity.  President  B.  M. 
McKelway  apologized  to  Presi¬ 
dent  Kennedy  and  Mrs.  Ken¬ 
nedy  and  appropriate  disciplin¬ 
ary  action  was  taken  promptly.” 


The  AP  general  manager  said 
President  Kennedy,  even  before 
taking  office  in  January  1961, 
set  a  swift  pace  for  newsmen 
and  that  AP  kept  in  step  by 
intensifying  coverage. 

“At  the  White  House  the  news 
and  photographic  staffs  were 
doubled  on  a  regular  basis,  and 
enlarged  still  more  on  many 
days  of  the  year,”  he  said. 

Innovation  Takes  Manpower 

“One  Kennedy  innovation  — 
news  conferences  broadcast  live 
on  television  and  radio  —  re¬ 
quired  the  Washington  bureau 
to  mobilize  as  many  as  35  per¬ 
sons  to  cover  all  angles  at  the 
speed  demanded.  This  meant 
writing  first  bulletins  and  leads 
from  TV  in  the  bureau  —  while 
reporters  in  the  presidential  con¬ 
ference  room  still  were  locked 
up.  It  meant  additional  news¬ 
men,  monitors,  deskmen,  dicta- 
tionists,  photographers,  motor¬ 
cycle  couriers.” 

Mr.  Starzel  noted  that  three 
AP  newsmen  safely  left  Cuba, 
although  Robert  Berrellez  spent 
a  month  in  a  Castro  prison  with 
no  charges  against  him,  and 
both  George  Kaufman,  a  Cuban 
who  headed  AP’s  Havana  bu¬ 
reau,  and  Harold  K.  Milks,  chief 
of  AP’s  Caribbean  services, 
spent  some  weeks  in  asylum. 

10  Bureaus  in  L.A. 

He  said  that  AP  has  since 
reopened  its  Havana  office,  with 
a  South  American  citizen  in 
charge,  and  that  it  also  has  con¬ 
tinued  to  maintain  its  listening 
post  at  Key  West  for  Cuban 
developments. 

At  the  end  of  the  year,  he 
said,  AP  had  10  bureaus  in 
Latin  America,  a  record. 

Mr.  Starzel  said  further: 

“AP  was  the  first  American- 
based  agency  to  initiate  national 


distribution  in  Nigeria,  which 
has  the  largest  population  in 
Africa.  Ethiopia,  Iceland,  Ber¬ 
muda,  Tunisia,  Morocco,  the 
Federation  of  Malaya  and  Saudi 
Arabia  also  began  receiving  the 
news  report, 

“National  news  distribution 
began  in  India  through  United 
News  of  India.  It  thrived,  and 
AP  now  is  the  only  American- 
based  agency  in  that  country. 

“Substantial  growth  took 
place  and  is  continuing  in  Ger¬ 
man-speaking  Switzerland,  a 
new  field  entered  only  late  in 
1960.” 

“A  year  ago,”  Mr.  Starzel 
said,  “we  reported  that  AP  was 
distributing  news  and  photos 
outside  the  United  States  on 
the  largest  scale  in  history.  That 
is  even  more  true  today.” 

‘News  Analysis’ 

He  observed  that  “the  appe¬ 
tite  was  strong  for  appraisals, 
explanatories  and  background¬ 
ers  to  answer  the  questions 
Americans  were  asking  them¬ 
selves:  ‘Why  should  I  care  about 
Laos,  or  the  wall  in  Berlin  or 
conditions  in  South  America?’  ” 

Mr.  Starzel  said  AP  special¬ 
ists  provided  such  explanatory 
copy,  and  then  added: 

“We  have  been  much  con-  « 
cemed  for  years  because  many 
newspapers  do  not  distinguish 
in  their  columns  between  the 
spot  dispatch  and  the  ‘interpre¬ 
tive’  or  ‘analytical.’  The  analy¬ 
sis  was  carried  too  often  with 
a  straight  news  headline  and 
no  indication  of  its  real  nature. 

“In  an  effort  to  pin-point  the 
distinction,  we  begran  identify¬ 
ing  each  such  dispatch  with  an 
overline:  ‘An  AP  News  Analy¬ 
sis.’  Editors’  comment  has  beOT 
favorable  and  usage  of  the 
identification  slug  increasingly 
widespread,” 
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N.Y.  Times  Earned 
$597,986  in  ’61 

The  New  York  Times  Com-  the  paper,”  Mr.  Dryfoos  said, 
pany  and  its  subsidiaries  had  a  “It  excludes  all  the  costs  attrib- 


the  business,  bringing  the  total 
to  $32,720,0^  at  the  year’s  end. 

In  a  review  for  nine  years, 
the  Company’s  operating  reve¬ 
nue  grew  consistently  from  $61 
million  in  1953  to  $117  million 
in  1961,  except  for  a  slight  dip 
in  1958.  Net  income  from  opera¬ 
tions  was  $72,000  in  1953  and 


Headliners’ 
Award  List 
Aimoimced 


record  operating  revenue  of  utable  to  the  production  and  dis-  the  high  point  was  $2,287,000  Atlantic  City,  N.  J. 


$117,189,220  in  1961  compared  tribution  of  the  advertising  por-  in  1956.  The  award  for  public  service 

with  $112,149,302  in  1960.  tion,  as  well  as  all  overhead,  *  by  a  newspaper  in  the  28th 

Net  income  was  $2,212,709  in  depreciation  and  other  indirect  Walker  Enters  Libel  annual  Headliner  competition 


1961  compared  with  $1,652,392 
in  1960.  'The  portion  of  the  net 
income  from  newspaper  opera¬ 
tions  was  $597,986  compared 
with  $348,051  in  1960. 

Orvil  E.  Dryfoos,  president 
and  publisher  of  the  Times, 
reported  that  earnings  for  1961 
also  included  a  net  gain  after 
taxes  of  $377,000  from  the  sale 
of  the  Times  Tower  building  in 
Times  Square. 

Revenue  from  the  Times  in¬ 
vestment  in  Spruce  Falls  Power 
and  Paper  Company,  Limited,  in 
1961  was  $1,237,723  as  against 
$1,304,341  in  1960.  The  drop  was 
accounted  for  by  changes  in 
Canadian  taxes  and  discounts 
on  the  Canadian  dollar.  Spruce 
Falls  manufactures  newsprint 
for  the  Times  and  other  news¬ 
papers. 

Earn  $20  Per  Share 

Dividends  paid  during  1961  on 
the  common  and  preferred  stock 
amounted  to  $957,089.  Common 
stock  earnings  were  $20.41  per 
share  (including  $4.63  applic¬ 
able  to  the  net  gain  on  the  sale 
of  Times  Tower) ,  compared  with 
$12.70  per  share  in  1960.  Com¬ 
mon  stock  dividends  paid  during 
the  year  were  $5  per  share  as 
against  $4  in  1960. 

In  a  foreward  to  the  report, 
Chairman  of  the  Board  Arthur 
Hays  Sulzberger  emphasized 
that  “two  new  ventures  provide 
dramatic  evidence  of  our  desire 
to  continue  to  grow  in  a  manner 
consistent  with  our  traditions.” 

These  are  the  decisions  of  the 
Times  to  establish  a  Western 
Edition  to  be  printed  in  Los 
Angeles  later  this  year,  and  the 
purchase  of  a  49%  interest  in 
Gaspesia  Pulp  and  Paper  Com¬ 
pany  Ltd.  Gaspesia  has  started 
construction  of  a  newsprint  mill 
in  Chandler,  Quebec,  with  an 
annual  capacity  of  approxi¬ 
mately  100,000  tons.  Production 
is  expected  to  start  late  in  1963. 

Mr.  Dryfoos’  review  of  the 
Times’  operations  pointed  out 
that  the  direct  cost  of  preparing 
and  delivering  the  Times’  news 
report  to  readers  in  1961  was 
over  $33,000,000. 

“This  significant  figure  in¬ 
cludes  the  cost  of  collecting, 
writing,  editing,  printing  and 
distributing  the  news.  It  also 
includes  the  costs  of  newsprint 
and  ink  for  the  news  portion  of 


costs.” 

$40  Million  from  Readers 

Reviewing  the  Times’  circu¬ 
lation  gains  in  1961,  Mr.  Dry¬ 
foos  noted  that  net  paid  sale  for 
the  calendar  year  was  713,514 
weekdays,  a  gain  of  34,292,  and 
1,348,220  Sundays,  a  gain  of 
2,140. 

“Readers  spent  over  $40,000,- 
000  in  1961  to  buy  the  Times,” 
he  said.  “Of  this  amount  the 
Times  received  $24,000,000,  the 
balance  going  to  wholesale  dis¬ 
tributors,  newsdealers  and  home 
delivery  carriers.” 

At  the  end  of  May,  due  to  the 
general  business  recession,  ad¬ 
vertising  volume  was  off  658,819 
lines.  A  strong  recovery,  chiefly 
after  August  1,  reversed  this 
trend  and  brought  the  year’s 
total  for  the  Times  to  62,545,- 
996  lines.  This  was  a  gain  of 
623,185  lines  over  1960. 

Expenditures  by  advertisers 
for  space  in  the  Times  totaled 
$100,000,000.  After  deducting 
agency  commissions,  the  Times 
received  $89,000,000. 

$43  Million  Payroll 

Other  facts  and  figures  on  the 
Times  operation  were  given  in 
the  report  as  follows: 

Employes — 5,189,  an  increase 
of  72  for  the  year. 

Salaries  and  wages — $45,011,- 
986,  up  from  $43,016,521. 

Employes’  security  benefits — 
$4,642,301,  up  from  $4,241,856. 
Paper — 256,956  tons. 

Ink — 7,650,000  pounds. 

Stereo  plates — 1,301,000. 

The  press  room  delivered  234,- 
556,200  daily  copies  and  76,514,- 
200  copies  of  each  Sunday  letter- 
press  section. 

Alco-Gravure  Corp.,  under 
contract,  produced  77,553,000 
Magazines,  80,799,000  Book  Re¬ 
views,  and  57,460,000  special 
sections. 

The  mail  room  handled  4,407,- 
000  bundles  of  daily  papers  and 
9,392,000  bundles  of  Sunday 
papers,  including  260,000,000 
inserted  sections. 

Distribution  required  69,000 
truckloads  of  newspapers. 

The  company’s  statement 
showed  provision  for  income 
taxes  in  the  amount  of  $787,867, 
as  compared  with  $533,813  in 
1960.  A  sum  of  $1,255,620  was 
added  to  earnings  reinvested  in 


Suit  For  $800,000 

Former  Maj.-Gen.  Edwin  A. 
Walker  filed  an  $800,000  libel 
suit  April  2  in  Federal  Court  in 
Oklahoma  City  against  General 
Features  Corporation  and  Syd¬ 
ney  J.  Harris,  Chicago  Daily 
News  columnist,  whose  column 
is  distributed  by  (General  Fea¬ 
tures. 

In  Dallas,  Mr.  Walker  said 
the  suit  was  filed  because  he  had 
been  wrongly  accused  of  taking 
the  Army  equivalent  of  the 
Fifth  Amendment  to  avoid  em- 
barrasing  statements  connected 
with  the  John  Birch  Society.  He 
has  denied  using  John  Birch  ma¬ 
terial  in  his  Army  training  pro¬ 
gram.  He  is  now  a  candidate  for 
Governor  of  Texas. 

The  General  Features  Corpo¬ 
ration  on  March  28  sent  all 
newspapers  using  the  Harris 
column  this  correction: 

“Please  insert  the  following 
paragraph  at  the  end  of  the 
next  Harris  column  you  use,  to 
be  set  off  by  parentheses  and 
bold  face  or  italic  type: 

“(Correction:  In  the  column 
of  Feb.  14,  I  stated  that  Gen¬ 
eral  Walker  invoked  Article  31 
of  the  U.  S.  Army  Code  in  order 
to  avoid  answering  ‘awkward 
questions  about  the  John  Birch 
Society.’  General  Walker  ad¬ 
mitted  membership  in  the  Soci¬ 
ety;  he  invoked  Article  31  in 
response  to  a  question  about  his 
handling  of  editorial  content  in 
an  Army  publication.  I  regret 
this  error  in  fact. — SYDNEY  J. 
HARRIS.) 

“Your  cooperation  in  this  mat¬ 
ter  will  be  appreciated.” 

• 

Kyle  Palmer  Dies 

Los  Angeles 
Kyle  Dulaney  Palmer,  70,  po¬ 
litical  editor  of  the  Los  Angeles 
Times  when  he  retired  a  year 
ago,  died  April  3  at  his  Malibu 
home.  He  had  been  suffering 
from  leukemia.  Mr.  Palmer,  a 
Tennessean,  went  to  work  for 
the  Times  in  1910  and  for  a 
long  time  he  was  the  paper’s 
Washington  correspondent. 

On  College  Board 

Dr.  Alberto  Gainza  Paz,  edi¬ 
tor  of  Argentina’s  La  Prensa, 
has  been  elected  to  the  board  of 
trustees  of  New  College  at  Sara¬ 
sota,  Florida. 


goes  to  the  Washington  Post 
for  Laurence  Stem’s  series 
exposing  a  scandal  in  the  savings 
and  loan  business  in  Maryland. 
(E&P,  Jan.  20,  page  47). 

The  major  news  prize  was 
voted  to  the  late  Robert  S.  Ball 
of  the  Detroit  News  for  his 
coverage  of  the  first  American 
in  space — Comdr.  Alan  Shep¬ 
ard’s  sub-orbital  flight.  The 
plaque  and  silver  medallion  will 
be  presented  to  Mrs.  Marion  S. 
Ball,  the  reporter’s  widow,  at 
the  awards  dinner  May  5. 

Other  winners  in  the  news¬ 
paper  categories  are: 

Photos — Peter  Liebing  of 
Conti-Press  for  “Leap  to  Free¬ 
dom,”  which  was  serviced  by 
Associated  Press;  and  Jack 
Harris,  AP,  for  his  shot  of 
Roger  Maris  and  pitcher  Tracy 
Stallard  after  the  former  hit 
his  61st  home  run. 

Feature  picture — Jim  Mooney, 
New  York  News,  for  “Inviting 
the  Undertaker,”  a  picture  of  a 
reckless  driver. 

Feature  column — William  H. 
Ryan,  Hartford  (Conn.)  Times. 

Editorial  cartoons — Franklin 
Morse,  of  the  defunct  Los 
Angeles  Mirror, 

Editorial  pages  —  Lynchburg 
(Va.)  News;  John  A.  Hamilton, 
associate  editor,  who  is  now  on 
leave  as  a  Nieman  Fellow  at 
Harvard. 

Feature  column — Victor  Cohn, 
Minneapolis  Tribune,  for  a 
series,  “1970 — Your  Fantastic 
Future.” 

Sports  column — Stan  Isaacs, 
Newsday  (Long  Island). 

In  the  circulation  divisions, 
the  award  for  papers  under 
10,000  circulation  went  to  John 
P.  Feeley  of  the  Danville  (Pa.) 
News  for  his  news  features;  in 
the  10,000  to  25,000  category  to 
the  New  Kensington  (Pa.)  Daily 
Dispatch  and  Cecelia  S.  McCue 
for  the  series  to  create  a  better 
understanding  of  religion  in  the 
community;  and  in  the  25,000 
to  50,000  field  to  the  Albuquer¬ 
que  (N.  M.)  Tribune  for  its  ex¬ 
posure  of  irregularities  in  city 
sales  and  purchasing. 

• 

In  Ford  PR  Post 

VANCouvm,  B.  C. 

G.  Douglas  Mackie  has  been 
appointed  public  relations  man¬ 
ager  for  Western  Canada  for 
Ford  Motor  Co.  of  Canada  Ltd. 
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Liz’  Kissin’  Makes 
Sizzlin’  Headlines 


An  old,  old  story  got  big  play 
in  U.  S.  newspapers  this  week. 
It  also  made  headlines  around 
the  world. 

Referred  to  as  the  “Fisher- 
Taylor-Burton  business”  or  sim¬ 
ply  the  “Liz  story”  in  the  logs 
of  news  agencies,  it  generally 
received  banner  treatment. 

“Prominent”  is  how  Bob 
Price,  Associated  Press  admin¬ 
istrative  assistant,  described  the 
play  in  the  many  papers  he 
checks  daily. 

“Liz  is  getting  the  big 
splash,”  Mr.  Price  said.  “Eddie’s 
is  quite  ordinary.  When  he  went 
to  the  hospital  in  New  York  only 
a  quarter  of  the  papers  put  the 
news  on  page  one.  When  Miss 
Taylor  and  the  actor  Richard 
Burton  went  night-clubbing  18 
out  of  43  Saturday  evening 
papers  frontpaged  it.” 

Lawyer  Meets  Press 

A  climax  of  the  story  was 
reached  Monday  night.  The  AP 
new  lead  April  3  read: 

“Rumor  has  become  fact.  The 
three-year  marriage  of  Eliza¬ 
beth  Taylor  and  Eddie  Fisher  is 
broken,  and  they’ll  obtain  a  di¬ 
vorce  to  make  the  split  perma¬ 
nent. 

“The  world  got  the  nev.’s 
through  a  crisp,  businesslike  an¬ 
nouncement  last  night  by  Louis 
Nizer,  an  attorney  famed  for 
handling  major  divorces  of  the 
past,  hours  after  the  beautiful 
Liz  had  summoned  him  to 
Rome.” 

Sam  Blackman,  AP  general 
news  editor,  trying  to  keep  the 
story  in  focus  and  as  instruc¬ 
tion  to  the  staff,  took  the  copy 
after  it  had  gone  to  member 
papers,  and  edited  it  (it  had 
moved  at  night  while  he  was 
off  duty). 

Stricken  were  the  opening 
words  of  the  second  paragraph, 
and  Mr.  Blackman  typed  at  the 
top: 

“Desk:  ‘The  world  got  the 
news  .  .  .  etc’  makes  it  sound 
as  important  as  atomic  bomb.” 

Despite  what  some  editors  de¬ 
cided  was  its  fundamental  un¬ 
importance  —  the  New  York 
Times  used  three  paragraphs  on 
page  42  with  other  theatrical 
news  —  both  AP  and  United 
Press  International  gave  it  good 
coverage. 

“We  tried  not  to  go  too  far 
out  with  it,”  said  Francis  T. 
Leary,  UPI  managing  editor.  To 
this  statement  Sam  Mindell, 
night  supervisor  of  AP’s  gen¬ 
eral  desk  in  New  York  added: 

“A  press  service  has  to  play 


stories  to  meet  differing  needs 
of  member  newspapers.  A  lot 
of  new'spapers  undoubtedly  used 
every  word  we  sent  them.  I  don’t 
think  w'e  overplayed  or  under¬ 
played  the  Liz  story.” 

Story  Grows  from  17  ^’ords 

The  press  conference  Monday 
night  at  Mr.  Nizer’s  New  York 
office  had  all  the  excitement  of 
some  w'orld-shaking  event.  Ten 
reporters  and  10  photographers 
w'ere  on  hand  to  pick  up  a  two- 
.sentence  statement  from  an  un¬ 
named  legal  assistant.  It  read: 

“Elizabeth  and  Eddie  Fisher 
announce  they  have  mutually 
agreed  to  part.  Divorce  pro¬ 
ceedings  will  be  instituted  soon.” 

UPI  in  different  parts  of  the 
w'orld  had  five  reporters  w’ork- 
ing  over  these  17  w’ords  to  multi¬ 
ply  them  by  a  hundred.  The 
notation  in  the  log  read: 

“Thanks  to  Bob  Muller  we 
were  one  minute  ahead  in  giving 
the  w’orld  the  news  everyone 
w'as  waiting  for:  the  true  story 
of  the  Fisher  -  Taylor  -  Burton 
business.  Muller  covered  the 
New  York  news  conference. 
George  Harrison  protected  on 
Eddie  Fisher’s  activities  at  the 
(Hotel)  Pierre  and  Bowen 
Northrop  got  all  Fisher  would 
say  from  the  theater.  LA  came 
in  with  a  follow  from  Debbie 
and  Rome  vras  fast  with  the 
Burton-Taylor  doings.” 

Daniel  F.  Gilmore  by-lined 
the  Rome  dispatch,  which  told  in 
400  w'ords  how  Liz  w’ent  home 
from  the  set  without  telling  any¬ 
one  she  was  going  to  leave  Ed¬ 
die.  The  short  LA  piece  was  un¬ 
signed,  but  UPI  announced  a 
three-part  series  of  Liz  Taylor 
background  by  Vernon  Scott  to 
start  April  4.  Each  article  would 
run  about  1500  words. 

AP  moved  its  bulletin  on  the 
New  York  press  conference  at 
9:06  P.M.  This  was  followed 
at  10:04  p.m.  by  what  AP  calls 
a  “no-pick-up  story”  by  Henri¬ 
etta  Leith,  running  550  words. 
A  “no-pick-up”  means  to  news¬ 
paper  editors  “discard  every¬ 
thing  else  —  here’s  the  wrapup.” 
A  100-word  insert  was  sent 
later,  however.  Bennett  M.  Bol¬ 
ton  contributed  450  words  from 
Rome,  and  there  was  a  260-word 
add  from  Los  Angeles. 

Thus,  approximately  1300 
words  were  developed  by  AP 
out  of  the  17-word  legal  state¬ 
ment.  AP,  according  to  Mr.  Min¬ 
dell,  runs  about  2500  words  an 
hour  out  of  New  York  from  2 
p.m.  to  2  a.m.  daily. 

To  the  tabloids,  of  course,  pic¬ 


THAT  GIVE-ME-A-JOB-LOOK  appears  to  be  written  all  over  the  face 
of  Nancy  Hennig,  student  at  the  Medill  School  of  Journalism,  North¬ 
western  University,  as  she  meets  Felix  R.  McKnight,  executive  editor  of 
the  Dallas  Times-Herald  and  president  of  the  American  Society  of 
Newspaper  Editors. 


tures  were  of  special  impor¬ 
tance,  but  were  not  spurned  by 
others. 

Tomas  Friedmann,  New  York 
representative  of  PIP,  an  Italian 
picture  service,  tipped  off  Robert 
Shand,  managing  editor,  and 
Howard  Knapp,  picture  editor, 
of  the  New  York  News,  that  he 
had  some  sensational  photos  ar¬ 
riving  by  plane  from  l^me,  Fri¬ 
day,  March  30.  There  were  about 
30  prints  in  the  batch.  Mr. 
Shand  and  Mr.  Friedmann  dick¬ 
ered  over  a  price  and  the  News 
finally  paid  what  the  managing 
editor  called  a  “good  solid  fig¬ 
ure  for  one-run  rights.”  Seven¬ 
teen  pictures  were  used. 

The  biggest  buy  in  the  lot  was 
a  sequence  of  five  pictures,  cli¬ 
maxed  by  one  captioned:  “Liz 
and  Richard  kiss,  and  not  off- 
camera,  as  it  happens.”  Others 
in  the  series  copyrighted  by  Elio 
Sorci  lead  up  to  that  kiss.  The 
caption  sequence  was:  “Still  in 
film  costume.  Burton  meets  Liz. 

.  .  “They  draw  closer.  .  .  .” 
“Till  he  can  touch  her  soft 
shoulder.  .  .  .”,  “They  walk  off 
hand  in  hand.” 

“All  indications  are  we  did 
very  well  in  circulation,”  Mr. 
Shand  said.  “I  would  estimate 
from  past  experience  that  these 
pictures  meant  about  75,000 
circulation  to  us  Saturday. 

“What  made  this  whole  story 
especially  good  was  the  old 
world  setting,  the  Cleopatra  an¬ 
gle,  and  the  beauty  and  glamor 
of  Liz.” 

The  photographer’s  agent 
said  that  sales  of  the  picture  to 
magazines  and  newspapers  had 
netted  $8,500  to  date. 

The  News  beat  other  newspa¬ 
pers  and  wire  services  Thursday 
with  first  news  that  Eddie  had 
broken  down  and  had  gone  into 
a  hospital.  For  this  scoop  Bob 
McCarthy,  reporter,  and  Walter 
Kelleher,  photographer,  received 
a  bonus. 


The  Broadway  columnists 
climbed  atop  the  triangle  early 
and  both  Dorothy  Kilgallen, 
New  York  Journal- American, 
and  Earl  Wilson,  New  York 
Post,  used  private  news  sources 
and  telephone  calls  to  Rome  and 
elsewhere  for  exclusive  items. 

Hy  Gardner  wrote  in  the 
Herald  Tribune  Monday  April 
2 :  “The  Taylor-Fisher-Burton 
story  is  the  same  old  script  get¬ 
ting  an  early  summer  re-run.” 
Then  he  quoted  an  unnamed 
cafe  society  person  as  saying: 
“WTiy  kid  yourself?  Elizabeth 
Taylor  once  again  is  showing 
what  a  big  beautiful  bore  she 
is.  I  wish  she’d  bore  me  for  a 
couple  of  hours.” 


Maud  Lorton  Myers, 
Tulsa  World,  Dies 

Tulsa 

Mrs.  Maud  Lorton  Myers, 
chairman  of  the  board  of  the 
Tulsa  World,  died  March  26  at 
her  home  here.  She  was  75. 

Mrs.  Myers’  first  husband 
was  the  late  Eugene  Lorton, 
whom  she  succeeded  as  publish¬ 
er  on  his  death  in  1949.  She 
married  Barton  A.  Myers,  an  oil 
company  executive,  in  1950.  He 
died  in  1955.  Her  survivors  are 
a  grandson  and  four  step¬ 
daughters. 

Two  years  ago  Mrs.  Myers 
appoint^  Byron  V.  Boone  as 
publisher. 

• 

Timely  tv  Sheet 

Cincinnati 
The  Cincinnati  Enquirer  is  re¬ 
placing  its  year-old  TV  Maga¬ 
zine  with  a  green  sheet  in  the 
Sunday  edition  which  will  con¬ 
tain  up-to-the-minute  program 
news.  Brady  Black,  executive 
editor,  said  the  magazine’s  early 
printing  deadlines  were  a  handi¬ 
cap. 
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4.5  Million  British 
See  U.S.  With  Helen 


Some  4,500,000  British  are 
seeing  the  United  States  today 
through  the  blue  eyes  of  a  win¬ 
some  blonde  Scotch  lassie. 

Helen  Mason,  25,  is  the  first 
woman  correspondent  sent  to 
this  country  by  the  London  Sun¬ 
day  Express.  The  assignment  is 
set  by  custom  for  six  months, 
based  in  the  New  York  bureau. 
Miss  Mason  is  now  starting  her 
second  six  months. 

In  June  she  expects  to  return 
home  for  four  weeks’  holiday,  a 
benefit  won  by  the  National 
Union  of  Journalists  of  which 
she  is  a  member.  Others  on  the 
Sunday  Express  have  in  the 
past  also  outlasted  the  pre¬ 
scribed  half  year,  but  it  means 
Helen  is  doing  all  right.  Other¬ 
wise,  John  Junor,  the  editor, 
would  arrange  to  replace  her 
quickly.  Her  immediate  boss  is 
Thomas  Jenkins,  the  foreign  edi¬ 
tor  in  London. 

20  Stories  a  Week 

In  a  five-day  week,  with  Mon¬ 
days  off.  Miss  Mason  selects  and 
writes  an  average  of  20  stories. 
Although  she  rarely  leaves  her 
desk  at  Rockefeller  Center,  she 
roams  the  entire  nation  by  tele¬ 
phone  and  by  reading.  For  recre¬ 
ation  this  winter  she  has  left 
New  York  to  ski,  and  for  stories 
has  grone  as  far  afield  as  Connec¬ 
ticut  or  New  Jersey. 

“But  it  is  surprising  how 
many  people  will  take  the 
trouble  to  meet  me  in  New  York, 
when  I  tell  them  I’m  writing  a 
story  for  the  Sunday  Express,” 
Miss  Mason  said. 

Beyond  New  York,  she  has 
the  help  of  hundreds  of  stringers 
on  dailies  in  all  major  cities.  If 
she  wants  information  on  a  story 
she  calls  them.  A  few  stringers 
tip  her  off  to  good  copy.  Ian 
Glass,  for  instance,  another 
Scot  on  the  Miami  News,  called 
by  Miss  Mason  “a  first  class 
reporter,”  and  then,  there  is 
Erwin  Baker,  formerly  on  the 
Los  Angeles  Examiner,  now  on 
the  Times. 

On  Carpet  of  Newsprint 

A  great  many  daily  papers — 
too  many,  she  thinks — reach  her 
every  day.  So  she  flies  about  the 
land  on  a  newsprint  carpet — 
St.  Louis  Post-Dispatch,  Chicago 
Tribune,  Seattle  Post-Intelli¬ 
gencer,  Seattle  Times,  Denver 
(Colo.)  Post,  Boulder  ((3olo.) 
Camera,  Rapid  City  (S.  D.) 
Journal,  and  Abilene  (Tex.) 
Reporter-News. 

“I  never  rely  entirely  on  what 
I  read,  however,”  Miss  Mason 


said.  “I  like  to  talk  to  the  people 
I’m  writing  about  directly.  You 
get  the  latest  developments  and 
the  best  quotes  that  way.” 

Each  Tuesday  she  cables  story 
ideas  to  Mr.  Jenkins.  By 
Wednesday,  usually,  he  picks 
five  or  six.  The  best  are  as¬ 
sembled  under  her  by-line  as  a 
“New  York  Diary.”  Others  are 
used  throughout  the  paper  as 
shorts.  Saturday  is  her  big  day 
for  covering  news,  and  she 
works  late. 

Two  “takes,”  about  150  words, 
is  all  the  British  paper  wants 
on  any  one  story.  It  must  be 
American — something  that  could 
only  happen  in  the  U.S. 

Last  week  was,  she  com¬ 
plained,  on  the  “thinnish  side” 
for  story  ideas.  On  Tuesday  she 
cabled  Mr.  Jenkins: 

“Can  offer:  (1)  Man  whose 
profession  is  octopus  catching; 
(2)  kidnap  corporation  organ¬ 
ized  like  business;  (3)  reforma¬ 
tion  Washington  cheerleaders, 
less  wiggling  no  shouts  like 
bashem  skinemalive  etc.;  (3) 
nice  rags  to  million  dollar  riches 
story;  (4)  math  teacher’s  class 
of  10-year-olds  build  computer. 
Regrret  thinnish.” 

American  Humor 

This  is  not  typical,  according 
to  Miss  Mason.  Her  readers  like 
American  humor.  Grim  stories 
of  high  medical  expenses  appeal 
because  of  socialized  medicine. 

Miss  Mason  believes  she  is 
one  of  only  four  women  journal¬ 
ists  in  New  York  from  England. 

Evelyn  Irons  came  here  first 
in  1952  for  the  Evening  Stand¬ 
ard,  went  back  to  London  in 
1956.  In  that  year  she  covered 
the  Budapest  freedom  fight. 
After  22  years,  she  quit  the 
Standard,  came  back  to  New 
York  in  1957  to  free-lance  but 
almost  immediately  got  work 
with  the  Sunday  Times  and  has 
been  with  that  paper  ever  since. 

To  Miss  Mason,  Miss  Irons  is 
“a  legendary  person  in  British 
journalism.”  She  was  with  the 
French  Army  in  World  War  II 
and  was  awarded  the  Croix  de 
Guerre.  Like  Miss  Mason,  she  is 
Scotch,  was  educated  at  St. 
Brides  and  is  an  Oxford  gradu¬ 
ate. 

Unlike  Miss  Mason,  Joyce 
Egfginton,  35,  of  the  London 
Daily  Herald,  travels  a  great 
deal.  She  covered  “freedom 
riders”  last  year  in  Birmingham, 
Montgomery,  Jackson,  Atlanta, 
and  was  arrested  in  New 
Orleans.  She  spent  a  couple  of 
hours  in  jail  before  the  British 


All-Nett!  Hot  Metal 
Machine  Developed 

Invitations  have  been  issued 
to  the  press  and  to  the  “trade” 
to  see  “a  revolutionary  hot  metal 
typesetting  machine”  which  has 
been  developed  by  the  Mergen- 
thaler  Linotype  Company, 

The  machine,  describe  as 
“completely  new  from  the  base 
up,”  will  be  exhibited  at  the 
Brooklyn  plant  during  the  week 
of  the  AN  PA  Convention,  begin¬ 
ning  April  23.  Until  the  formal 
unveiling  for  the  press,  April 
17,  details  of  its  construction 
and  operation  are  being  held 
confidential.  Full  information 
concerning  the  development  is 
scheduled  for  presentation  in 
E&P’s  Pre-Convention  Number 
of  April  21. 

and  uses  it,  most  British  jour¬ 
nalists  do,  she  said,  but  some  of 
the  best  reporters  take  no  notes 
at  all  but  “suck  up  facts  like 
vacuum  cleaners.” 

“Max  McAuslin,  my  first  boss, 
was  most  exacting — just  would 
not  tolerate  inaccuracies.  He’d 
send  me  back  many  times  at 
first  to  get  facts  right  on  a  story. 
He  was  succeeded  by  Donald 
Bruce,  who  also  had  terribly 
high  standards.” 

Miss  Mason  has  been  vdth 
the  Sunday  Express  for  the  past 
two  years.  She  went  to  the 
London  Women's  Mirror  from 
Scotland,  then  transferred  to  the 
Sunday  paper  when  the  Mirror 
became  a  magrazine.  She  suc¬ 
ceeded  Alan  Watkins  in  New 
York. 

I’m  my  own  boss  here,”  she 


Helen  Mason 

consul  sprang  her.  Her  paper 
also  has  sent  her  to  the  Domin¬ 
ican  Republic,  Peru,  Chile  and 
Cuba.  She  also  covers  the  Uixited 
Nations. 

The  fourth  woman  journalist 
is  Mabel  Elliott  of  the  London 
Daily  Telegraph.  She  has  been 
in  this  country  since  Jan.  1, 1960 
— and  got  her  man.  She  was 
married  March  3. 

As  Mrs.  John  G.  Dale,  she 
intends  to  stay  in  journalism. 

John,  an  American,  is  her  second 
husband,  but  no  relation  to  the 
Dale  of  BBC’s  “Mrs.  Dale’s 
Diary.” 

Looking  to  California 

That  first  New  Year’s  Eve  in 
the  U.S.  was  terrible.  She  didn’t  gaid",  “and'l  thoroughly  enjoy  it.” 
know  anyone.  But  then  suddenly 


tl  ings  seemed  to  fall  into  place, 
and  she  never  wants  to  leave. 

She  has  been  a  journalist  for  23 
of  her  42  years,  16  with  the 
London  News-Chronicle.  She  was 
the  first  woman  correspondent 
sent  to  this  country  by  the  Daily 
Telegraph,  that  has  a  staff  of 
five  in  New  York.  She  travels 
for  news  also,  and  hopes  later 
this  year  to  take  her  first  trip 
to  California. 

To  get  back  to  Miss  Mason, 
the  Sunday  Express’  girl  is 
neither  married  nor  engaged — 
yet.  But  she  said  she  has  many 
good  friends  in  London. 

She  was  bom  in  Kilmarnock, 

Bobby  Bums  coimtry  in  Ayr¬ 
shire,  Scotland.  Ever  since  she  ^ 

can  remember,  she  wanted  to  News  Drops  Agency 


Citations  for  Safety 

Chicago 

The  National  Safety  Council 
has  awarded  Public  Interest 
plaques  to  90  daily  and  34  week¬ 
ly  newspapers  for  promoting 
safety.  The  Council  mentioned 
a  “representative”  newspaper 
which  published  a  traffic  column 
three  times  a  week  and  made 
nearly  every  major  traffic  story 
the  subject  of  an  editorial.  It 
encouraged  readers  to  reiwrt 
locations  where  traffic  hazards 
existed  and  these  were  reported 
to  city  authorities  for  correc¬ 
tion. 


write.  At  19  she  started  at  what 
would  be  $40  a  week  here  on  the 
Scottish  Daily  Record  in  Glas¬ 
gow. 

She’s  Her  Own  Boss 

“For  training  you  are  sent 
out  on  stories  with  other  older 
and  experienced  reporters,”  she 
recalled.  She  knows  shorthand 


After  an  association  of  15 
years,  the  New  York  News  will 
drop  L.  E.  McGivena  &  Co.  as 
its  advertising  agency,  effective 
April  30.  John  H.  Glass,  News 
advertising  director,  admitted 
the  change;  L.  E.  McGivena, 
president  of  the  agency,  con¬ 
firmed  the  changfe.  No  new 
agency  has  been  named. 
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Con-Con  Page  Makes 
Constitution  Lucid 


Lansing,  Mich. 

Each  weekend  the  Booth 
Newspapers  of  Michigan  offer 
readers  something  unique  in  the 
world  of  government  reporting 
— a  “con-con  page.” 

It’s  a  pre-planned  method  of 
telling  citizens  the  who,  what 
and  why  of  the  only  state  con¬ 
stitutional  convention  now  in 
progress — and  even  the  planners 
didn’t  realize  how  much  work 
it  would  be,  or  how  long  the 
project  would  last.  It  started 
last  Sept.  30,  three  days  before 
the  con-con  opened  in  Lansing, 
and  apparently  will  run  at  least 
until  May  15. 

But  the  service  has  paid  off 
in  public  information  and  public 
interest.  Con-con  delegates  in 
formal  proceedings  have  praised 
the  Booth  coverage;  civics 


allow  articles  on  government  or 
notables  outside  the  convention 
when  their  activities  or  state¬ 
ments  are  moot ;  outside  develop¬ 
ments  such  as  the  Supreme 
Court  decision  in  the  Tennessee 
apportionment  case  are  reported 
on  the  page  in  the  light  of  pos¬ 
sible  effect  on,  or  relation  to, 
con-con. 

There  are  running  features 
usually  carried  under  stock 
heads  like  “the  con-con  quiz,” 
“the  con-con  story,”  or  “con-con 
at  a  glance”  which  can  be  used 
to  self-check  a  student’s  or  citi¬ 
zen’s  knowledge  of  con-con 
events  against  the  right  an¬ 
swers,  keep  abreast  of  the  calen¬ 
dar  and  statistics,  and  maintain 
a  “log”  of  progress. 

Three  Phases 


BEDSIDE  REWARD  —  Barbara  Parrina,  youn9  victim  of  rhaumatoid 
arthritis,  presents  the  Russell  L.  Cecil  Award  of  the  Arthritis  and  Rheu¬ 
matism  Foundation  to  Edwina  Davis,  left,  Atlanta  Journal  science  editor. 
Looking  on  is  Dr.  Cecil,  80-year-old  medical  director  of  the  foundation. 
Miss  Davis  received  a  $500  priie  for  a  series  on  "Arthritis — the  Crippler." 

Bud  Vestal,  Flint  Journal  re-  knowledge  that  the  Booth  group 
porter  Robert  Longstaff  and  is  covering  a  historic  govem- 
Kalamazoo  Gazette  reporter  mental  event  the  way  it  should 


classes  and  other  school  groups 
have  clipped  the  con-con  pages  to 
compile  a  cumulative  textbook  on 
Michigan  history  in  the  making. 
The  Booth  editors  feel  they  are 
partly  responsible  for  the  big 
student  attendance  at  con-con, 
which  reached  a  record  total  of 
1,050  in  one  day  March  29. 

Focus  on  Cartoon 

The  typical  weekly  page  in 
any  of  the  Booth  newspapers — 
Ann  Arbor  News,  Bay  City 
Times,  Flint  Journal,  Grand 
Rapids  Press,  Jackson  Citizen 
Patriot,  Kalamazoo  Gazette, 
Muskegon  Chronicle,  Saginaw 
News,  Ypsilanti  Press — offers  a 
balanced  assortment  of  stories 
and  art. 

The  feature  point  is  often  the 
cartoon  by  artist  Kenneth  J. 
Dolan  of  the  Flint  Journal.  His 
ability  to  symbolize  an  issue  or 
situation  in  terms  of  basic 
human  experience  helps  focus 
the  entire  page.  (The  Michigan 
State  Library  has  asked  to  have 
the  originals  for  its  archives 
when  con-con  is  over.)  During 
convention  compromise  on  a 
county  charter  government  pro¬ 
posal,  Mr.  Dolan  epitomized  it 
with  a  rural  republican  elephant 
and  a  citified  democratic  donkey 
harmonizing  on  the  theme  song; 
“That  old  county  courthouse — 
oh,  what  it  means  to  me-e-e-e-e.” 

Lead  articles  on  the  con-con 
page  are  aimed  at  explaining  the 
current  big  issues  as  they  come 
up  in  con-con,  pointing  out  the 
alternative  proposals  and  their 
effect  on  the  state  and  its  citi¬ 
zens.  Each  week  there  is  a  “pro¬ 
file”  of  a  leader  or  delegate  in 
the  spotlight,  or  a  feature  “side- 
bar”  written  for  human  appeal. 

The  format  is  kept  flexible  to 


Early  in  con-con  the  page  was 
heavy  on  the  big  issues  (appor¬ 
tionment,  executive  powers, 
method  of  selecting  judges, 
finance  and  taxes,  civil  rights, 
etc.),  plus  explanations  of  con- 
con  organization  and  procedures. 

Then  came  a  period  of  testi¬ 
mony  before  committees,  by 
delegates  themselves,  living  ex- 
Governors  of  Michigan  and 
many  incumbent  officials;  gov¬ 
ernment  experts  from  over  the 
nation,  and  spokesman  for  local 
government,  business  and  indus¬ 
try.  Some  observers  privately 
called  this  the  “chautauqua 
period.” 

Then  came  the  general  debate 
phase  and  this  called  for  report¬ 
ing  of  the  private  meetings,  the 
caucuses  and  intra-party  deci¬ 
sions,  the  compromises  and  plans 
arrived  at  in  hotel  rooms,  as 
well  as  the  action  in  daily  ses¬ 
sions  which  grew  longer,  and 
longer  and  longer. 

All  this  has  been  in  addition 
to  daily  coverage  of  the  con-con 
proceedings,  the  breaking  hard 
news  which  came  in  such  quan¬ 
tity  some  Booth  newspapers  on 
occasion  used  half  a  page  or 
more  and  inserted  a  stock  head, 
“the  con-con  story.” 

Obviously,  an  effort  of  this 
size  presented  problems  in  man¬ 
power,  makeup  and  logistics  that 
had  to  be  solved  in  advance,  not 
through  improvisation. 

Last  summer  the  Booth  edi¬ 
tors  met  with  capitol  bureau 
chief  William  C.  Kulsea  to  draw 
a  coordinated  plan.  The  page 
approach  was  adopted,  the  flex¬ 
ible  format  agre^  upon,  and 
extra  staffers  assigned.  In  addi¬ 
tion  to  the  regular  bureau  staff 
of  bureau  chief  Kulsea,  re¬ 
porters  Charles  Harmon  and 


Robert  Lewis  were  sent  to  Lan¬ 
sing.  Jackson  Citizen  Patriot 
photographer  Don  Cunningham 
was  sent  there  for  three  weeks 
to  build  a  file  of  delegates  por¬ 
traits  and  con-con  feature  pic¬ 
tures,  then  was  sent  back  one 
day  each  week  to  take  action  and 
feature  pictures  for  each  week’s 
page. 

Localized  Treatment 

At  each  of  the  Booth  “points” 
experienced  and  imaginative 
desk  editors  were  assigned  to 
handle  the  weekend  copy  and 
make  up  the  con-con  page  ac¬ 
cording  to  his  newspaper’s  dis¬ 
tinctive  style  and  his  own  ideas. 

There  were  no  “must”  stories, 
and  each  point  received  “local” 
pictures  and  articles  in  addition 
to  the  general  file,  in  order  to 
give  emphasis  to  delegates  from 
the  local  area  and  to  local  issues 
and  situations.  The  page  thus 
was  kept  fresh  and  lively  and 
avoided  sameness. 

The  basic  problem  which  any 
city  hall  or  statehouse  reporter 
will  recognize  has  been  to  ex¬ 
plain  in  human  terms  the  com¬ 
plicated  workings  of  govern¬ 
ment,  the  proposals  for  a  new 
constitution  which  oft-times 
have  been  abstruse  and  difficult 
to  put  in  one-syllable  words. 

“We  feel  we  have  set  a  prece¬ 
dent  in  Michigan  journalism 
with  our  method  of  covering  the 
Michigan  Constitutional  Conven¬ 
tion,”  said  John  A.  McDonald, 
president  of  the'  Booth  News¬ 
papers. 

“This  coverage  has  required 
an  extra  outlay  of  cost  but  we 
feel,  after  six  months’  experi¬ 
ence.  that  our  effort  is  bringing 
dividends  in  public  service  and 
product  improvement,  plus  the 


be  covered.” 

• 

Tiny  City  Record 
Contains  ‘Legals’ 

Albany,  N.  Y. 

As  the  Albany  City  Record 
made  its  first  appearance,  the 
Democratic  -  controlled  Common 
Council  voted  a  resolution  re¬ 
voking  the  desigrnation  of  the 
Albany  Times-Union  and  Knick¬ 
erbocker  Netvs  as  official  news¬ 
papers  for  the  city. 

The  local  law  establishing  the 
City  Record  was  introduced  Jan. 
4,  enacted  Jan.  15  and  signed 
by  Mayor  Erastus  Coming  Jan. 
29. 

The  Albany  City  Record  is  a 
9-by-6-inch  four-page  publica¬ 
tion,  containing  only  city  legal 
notices.  It  will  be  published  five 
times  weekly,  Monday  through 
Friday,  exclusive  of  holidays. 

At  the  close  of  the  first  day 
of  publication.  City  Clerk  Ralph 
A.  Somerville  reported  a  total 
of  72  annual  subscribers.  He 
added  that  30  single  copies  were 
sold  at  his  office,  and  11  more 
sold  at  a  newsstand  at  15  cents 
a  copy. 

The  City  Record  quotes  a 
price  of  $40  a  year  or  $20  for 
six-month  subscriptions  by  first 
class  mail.  Single  copies  sent 
by  mail  cost  20  cents. 

• 

Elditor-Coluinnist 

Trenton,  N.  J. 

Jinunie  McDowell,  a  former 
sports  editor  of  the  defunct 
Jackson  (Miss.)  State  Times, 
has  been  named  executive  sports 
editor  and  sports  columnist  of 
the  Trenton  Times. 
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Service  Stations  Must 
Start  Thinking  Retail 


By  ^  aril  Parker^  Vicepresident  and  Coordinator  of 
Marketina*Merrhandisina  Ser\'ice9,  J.  Walter  Thompson  Ck>. 


The  entire  world  of  retailing 
is  in  a  state  of  violent  upheaval, 
and  the  oil  industry  —  all  seg¬ 
ments  of  it  —  is  inescapably 
involved.  No  store,  no  service 
station,  nor  any  other  segment 
of  retailing  is  immune. 

In  this  fierce  store-versus- 
store  struggle,  the  lines  of  de¬ 
marcation  between  retailers  are 
disintegrating  as  the  similarities 
begin  to  outweigh  the  differ¬ 
ences  between  stores.  Every  day, 
we  see  traditional  retailers  be¬ 
ing  swept  by  the  force  of  com¬ 
petition  into  new  and  more  dy¬ 
namic  forms  of  low-margin, 
mass  merchandising.  These  de¬ 
velopments  do  pose  difficult 
problems  for  oil  industry  TEA 
executives  and  for  America’s 
more  than  200,000  service  sta¬ 
tions. 

Literally  overnight,  discount¬ 
ers  have  become  a  major  factor 
in  retailing.  Sales  last  year  are 
estimated  at  over  $5  billion  — 


Ward  F.  Parker 

a  third  of  the  department  store 
total. 

Stores  range  from  50,000  to 
200,000  sq.  ft.  and  over,  with 
sales  of  $15  to  $20  million  per 
store  not  at  all  uncommon.  The 
“target  area”  for  these  mass 
retailers  —  one  industry  leader 
confidently  predicts  —  is  one- 
half  of  the  $100  billion  now 


(The  following  article  is  based 
on  an  address  by  .Mr.  Parker 
before  the  Western  Oil  Indus¬ 
try  Tire,  Battery,  Accessories 
(TEA)  Meeting  .March  30  at 
Phoenix,  Ariz.  Newspaper  ad¬ 
vertising  executives  should  find 
linage-building  ideas  in  this 
article  which,  among  other 
things,  indicates  how  the  oil 
industry  might  borrow  a  page 
from  the  mass  retailers  whom 
he  describes  as  “masters  of  the 
use  of  space.” — Ed.) 

spent  on  all  consumer  goods 
through  traditional  outlets. 

Hardly  a  day  goes  by  without 
hearing  that  some  food,  drug, 
department,  general  merchan¬ 
dise  or  variety  chain  is  about 
to  launch  or  merge  with  a  dis¬ 
count  operation. 

Turnover  Is  Key 

Discounters  operate  on  low 
margins,  ranging  from  22  to 
27%  compared  to  35  to  40% 
for  traditional  drug,  variety  and 
department  stores.  They  capi¬ 
talize  to  the  fullest  on  the  trend 
to  one-stop  shopping.  They  offer 
wide  variety  of  merchandise, 
feature  mass  displays,  and  seek 
fast  turnover.  Turnover!  —  a 
magic  word  in  this  business.  It 
is  the  key  —  the  major  reason 
for  the  growth  of  this  form  of 
mass  retailing. 

Despite  signs  of  saturation, 
tremendous  expansion  is  under 
way  this  year  not  only  by  the 
discounters  but  also  by  tradi¬ 
tional  retailers  who,  having  re¬ 
covered  from  the  initial  shock 
w’aves  of  discounting,  are  now 
well-launched  on  aggressive 
counter  moves  to  stem  the  tide 
and  salvage  their  own  indus¬ 
tries.  In  this  struggle,  someone 
is  going  to  be  hurt.  Indeed, 
many  retailers,  including  serv¬ 
ice  stations,  are  “hurting”  al¬ 
ready. 

Food  supers  were  able  to 
siphon  a  substantial  part  of  the 
drug  store’s  volume,  mainly  be¬ 
cause  drug  retailers  were  slow 
to  adopt  self-service.  As  a  re¬ 
sult,  drug  stores  were  already 
(Continued  on  page  20) 


Robert  Finney 

He  was  brought  up  on  newspaper  advertising 
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Constant  Check  on  Ads 
Wins  Agency  Success 


By  Philip  N.  Schuyler 

A  constant  check  on  adver¬ 
tising  in  the  field  brings  suc¬ 
cess  both  to  clients  and  to  the 
agency  serving  them.  That’s 
what  Street  &  Finney  has 
learned  from  a  policy  Robert 
Finney,  president,  described  this 
week  as  “shirtsleeved  direction.” 
It  has  brought  the  agency  suc¬ 
cessfully  through  its  60th  an¬ 
niversary,  observed  March  15. 

“The  longer  I  work  in  adver¬ 
tising,  the  less  I  presume  to 
know  about  it,”  Mr.  Finney  com¬ 
mented.  “But  one  fact  I  have 
learned  is  that  you  just  can’t 
stand  still.  You  cannot  glory  in 
what  has  been  done.  You  must 
keep  up  with  every  change  by 
testing  with  those  who  make  the 
changes  —  the  people  who  buy 
what  we  advertise.” 

34  Test  Cities 

Mr.  Finney  brought  the  idea 
of  testing  with  him  to  the 
agency  when  he  started  to  work 
for  it  in  1923.  It  was  the  re¬ 
sult  of  the  engineering  educa¬ 
tion  he  had  acquired  at  Yale. 
His  first  assignment  was  to  set 
up  the  first  seven  of  the  S&F 
test  cities  that  today  number 
34  in  16  states,  with  an  addi¬ 
tional  seven  cities  in  Canada. 


The  first  seven  cities  which 
Mr.  Finney  personally  organized 
for  advertising  test  purposes 
were  Binghamton,  Schenectady, 
Troy  in  New  York;  and  Allen¬ 
town,  Easton,  Harrisburg,  and 
Wilkes-Barre  in  Pennsylvania. 

“It  made  a  convenient  circuit 
which  I  could  travel  easily,”  he 
recalled,  “and  I  wanted  to  give 
the  idea  of  testing  advertising 
personal  attention.” 

For  testing  then,  and  still, 
S&F  used  the  daily  newspapers. 
At  first,  arrangements  were 
made  with  newspaper  salesmen 
to  follow  up  with  the  retail  out¬ 
lets  to  see  whether  or  not  the 
advertisements  were  producing 
sales. 

“Their  one  idea,  however,  was 
to  get  sales,”  Mr.  Finney  said. 
“They  naturally  wanted  to  prove 
that  their  newspaper  was  good. 
But  we  knew  that  all  advertis¬ 
ing  copy  is  not  always  good. 
Now  we  encourage  mostly  school 
teachers  and  housewives,  some 
ministers,  too,  to  do  our  check¬ 
ing  for  us.  Then  we  have  some¬ 
one  in  the  agency  who  is  the 
checker  up  of  our  checkers.” 

For  the  past  10  years  the 
(Continued  on  page  18) 
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Twingley  Farthingham,  where 
are  you? 

*  *  * 

Louis  C.  Fitzgerald,  president, 
Fitzgerald-Toole  &  Co..  Provi¬ 
dence,  R.  1.,  ad  agency,  recently 
wrote  a  column  in  the  Providence 
Evening  Bulletin  in  which  he 
noted  that  hack  in  1638  Twing¬ 
ley  Farthingham  was  the  whip¬ 
ping  boy  who  took  punishment 
for  the  then  Prince  of  Wales 
destined  to  become  King  Charles 
II  of  England. 

“Today  we  have  a  new  whip¬ 
ping  boy.  Advertising.  The  most 
glamorous,  most  available  of  all 
the  whipping  boys  ever.  And,  as 
Vance  Packard  can  testify,  a 
source  of  much  compensation,” 
wrote  Mr.  Fitzgerald. 

Referring  to  the  various  critics 
of  advertising  such  as  historian 
Arnold  Toynbee,  author  Sloan 
Wilson  and  others  as  having 
popularized  the  program  of  “let’s 
take  another  stab  at  advertising,” 
Mr.  Fitzgerald  noted  that  some 
advertising  is  bad  but  most  of  it 
is  good.  “The  same  can  be  said 
of  dentists,  of  plumbers,  of  clergy¬ 
men.” 

*  *  * 

Mr.  Fitzgerald,  who  is  a  spe¬ 
cial  lecturer  on  the  faculty  of 
Providence  College  in  the  Depart¬ 
ment  of  Business  Administration, 
wrote : 

“The  function  of  advertising 
is.  of  course,  to  sell.  But  it  should 
sell  in  harmony  with  the  accepted 
mores  of  the  community.  All  hon¬ 
est  advertising  men  shun  ‘bait’ 
advertising.  Advertising  may  have 
invented  the  ‘unfinished  compara¬ 
tive,’  but  it  is  neither  good  Eng¬ 
lish  nor  good  advertising.  And 
dowTiright  untruthful  advertising 
has  so  little  chance  of  surviving 
today  that  it  is  a  rare  and  un¬ 
scrupulous  merchant  who  would 
try  it. 

“Then  why  the  popular  concept 
of  advertising  as  an  ogre?”  Mr. 
Fitzgerald  asked.  One  reason,  he 
suggested,  is  that  perhaps  those 
who  have  worked  in  advertising 
have  been  so  busy  pushing  their 
clients’  products,  they  have  neg¬ 
lected  their  own  PR. 

*  *  * 

“Historian  Toynbee’s  accusa¬ 
tion  that  advertising  is  too  ma¬ 
terialistic  is  a  little  bit  like  saying 
Rodgers  and  Hammerstein  were 
too  musical.”  Mr.  Fitzgerald 
wrote.  He  added.  “That  is  the 
job  of  advertising.  A  job  it  has 
helped  to  do  well  —  with  the 
400,000  people  working  in  that 
field.” 


Y&R  Drops  Union 
Oil  Co.  Account 

An  account  conflict  ha.s  caused 
Young  &  Rubicam,  Inc.,  to  re¬ 
sign  the  $3,000,000  account  of 
Union  Oil  Company  of  Cali¬ 
fornia. 

Y&R  handles  Gulf  Oil  Corp. 
along  with  Union  Oil,  a  regional 
West  Coast  oix'ration.  When 
Gulf  recently  acquired  a  group 
of  gasoline  stations  in  Cali¬ 
fornia,  Y&R  decided  it  would  be 
competing  against  Union  Oil. 

Following  on  the  heels  of  the 
account  resignation,  at  least  six 
executives  of  Y&R’s  Los  An¬ 
geles  office,  including  Jack  W. 
Smock,  vicepresident  in  charge, 
resigned  to  form  their  owm 
agency. 

Rejwrts  that  this  group  had 
taken  over  the  Union  Oil  ac¬ 
count  were  denied  by  Union 
officials. 


Golden  Dozen 

(Continued  from  page  17) 

“checker-up-on -checkers”  has 
been  Donald  M.  Gannett.  He 
was  recently  made  an  account 
executive.  Now  in  charge  of 
S&F  test  city  market  research 
is  Mrs.  Eva  Jensen. 

Tests  are  currently  being 
made  for  some  25  different  prod¬ 
ucts.  Not  all  of  them  are  client 
brands.  Some  are  competitors. 

For  nearly  30  years,  Foster- 
Milbum  Co.,  makers  of  Doan’s 
pills,  has  received  a  weekly 
check  on  sales.  In  fact,  the  pro¬ 
gram  was  started  for  this  client. 
The  product  has  been  heavily 
and  consistently  advertised  in 
newspapers,  with  a  list  present¬ 
ly  running  about  1500.  But  S&F 
wants  to  make  certain  the  ad¬ 
vertising  copy  is  doing  a  good 
job.  The  reader  and  display  ads 
run  from  40  to  90  lines  and  they 
do  make  sales.  When  the  sales 
fall  off,  the  copy  is  changed. 

Other  clients  receiving  week¬ 
ly  checks  include  the  United 
Sales  &  Mfg.,  Co.,  for  its  Ice- 
Mint  Cream  and  Ice-Mint  Pow¬ 
der,  and  the  Chattanooga  Medi¬ 
cine  Co.,  for  Pamprin. 

All  clients,  Mr.  Finney  noted, 
receive  the  benefit  of  checking 
w'ith  the  panel  of  stores  set  up 
in  each  city. 

Besides  the  first  seven  cities, 
others  on  the  list  established  for 
advertising  testing  are  Little 
Rock,  Ark.,  Waterbury,  Conn., 
Savannah,  Ga.,  Rockford  and 
Peoria,  Ill.;  Fort  Wayne  and 
Terre  Haute,  Ind.,  Dubuque,  la., 
Wichita,  Kans.,  Jackson  and 
Meridian,  Miss.,  Albany,  N.  Y,, 
Charlotte  and  Greensboro,  N.  C., 
Dayton,  and  Springrfield,  O., 
Lancaster,  Reading,  Scranton 
and  York,  Pa.,  Knoxville  and 


Nashville,  Tenn.,  Waco,  Tex., 
Norfolk  and  Roanoke,  Va.,  and 
Oshkosh,  Wis. 

The  Canadian  Cities  are:  Ft. 
William,  Kingston,  London, 
Windsor,  and  Sarnia,  Ont.,  and 
Winnipeg,  Manitoba,  and  Monc¬ 
ton,  News  Brunswick. 

1 0-Store  Cheek 

Generally  at  least  10  stores  in 
a  city  are  checked.  The  check¬ 
ers  are  people  who  are  generally 
well-known  by,  and  who  have 
the  confidence  of  the  merchants 
whose  sales  are  reported  week¬ 
ly- 

In  testing  advertising  copy, 
some  25  or  more  advertisements 
are  prepared.  Then  they  are  run 
in  the  newspapers  at  usually 
twice-a-week  intervals  for  suf¬ 
ficient  time  to  make  the  test 
logical.  Radio-tv  spots  are  also 
tested. 

The  use  of  the  complete  list 
of  test  cities  depends  upon  the 
client  and  the  problem.  Mr.  Fin¬ 
ney  said  that  a  good  test  of  copy 
can  be  accomplished  in  as  few 
as  seven  cities. 

“For  as  little  as  $5,000  it  is 
sometimes  possible  to  find  out  all 
you  need  to  know,”  he  said. 
“Then  in  some  cases  it  will  be 
necessary  to  run  ads  for  six 
months  to  complete  a  real  test. 
The  important  point  is  to  check 
frequently.  We  find  vv’e  must 
check  the  stores  every  week  to 
get  accurate  figures. 

The  agency  handles  consider¬ 
able  Colgate-Palmolive  business. 
In  fact,  since  it  is  this  firm’s 
control  agency  for  a  number  of 
daytime  tv  programs,  S&F  re¬ 
cently  opened  a  new  office  in 
Los  Angeles.  Colgate  has  been 
a  client  for  12  years. 

Originally  a  test  was  made 
for  Colgate  on  a  product  for 
cleaning  false  teeth.  The  test 
showed  that  while  the  product 
would  sell  it  could  not  be  priced 
to  make  a  profit.  It  was  recom¬ 
mended  that  Colgate  discontinue 
the  brand. 

Because  Colgate  officials  liked 
the  way  S&F  operated  in  this 
instance,  they  gave  them  Flori- 
ent,  the  room  deodorant.  Today 
the  agency  also  handles  for  Col¬ 
gate,  Florient,  Baggies,  Super 
Suds,  Colgate  Instant  Shave, 
Kan-Kil,  and  Reefer  -  Galler. 
Several  other  Colgate  products 
are  currently  in  the  testing 
stage. 

$10-Million  Billings 

The  addition  of  Colgate  gave 
the  agency  a  real  boost  that  is 
continuing.  Present  annual  bill¬ 
ing  is  $10,000,000.  Of  this,  50% 
goes  into  tv;  21%  into  radio; 
18%  into  newspapers;  and  six 
percent  is  in  magazines.  This 
breakdown  can  change. 

“I  was  brought  up  on  news¬ 
paper  advertising,  and  am  still 


a  great  believer  in  newspapers, 
especially  the  Sunday  supple¬ 
ments,”  Mr.  Finney  said. 

He  noted  that  the  growing 
and  profitable  business  of  Snug 
Denture  Cushions,  product  of 
the  Midland  Pharmacal  Co.,  was 
built  almost  exclusively  through 
small  copy  in  the  Sunday  sup¬ 
plements.  In  Canada  they  are 
sold  by  the  G.  T.  Fulford  Co., 
Ltd. 

The  company  was  selling  to 
the  dental  profession.  In  1950 
it  decided  to  tap  the  general 
consumer  market,  after  a  test 
for  six  months  in  three  of  the 
cities  on  the  S&F  panel,  Wich¬ 
ita,  Harrisburg,  and  Peoria.  The 
advertising  budget  for  the  first 
year  was  small,  about  $10,000. 
Now  it  has  growm  to  six  fig¬ 
ures.  On  the  schedule  are  Amer¬ 
ican  Weekly,  Parade,  Family 
Weekly,  This  U’ccfr,  First  Three 
Markets,  and  the  Sunday  Magcv- 
zinc  of  the  Xeu'  York  Times. 

Seeks  Growth 

Today  the  agency  is  aiming 
at  future  growth.  Just  how  big 
it  may  become  has  not  been 
specifically  targeted. 

“But  young  men  are  coming 
along  in  our  agency  today  and 
they  want  to  see  the  business 
grow,”  Mr.  Finney  said. 

Among  them  is  William  G. 
Johnston,  45,  executive  vice- 
president,  and  Mr.  Finney’s 
stepson.  He  has  been  with  the 
company  16  years,  and  is  ac¬ 
count  executive  on  the  Colgate 
accounts.  Mr.  Johnston  started 
working  as  a  page  boy  at  the 
National  Broadcasting  Com¬ 
pany.  When  he  joined  the 
agency  he  worked  for  a  while 
as  “checker  of  the  checkers”  in 
the  S&F  Test  City  program 
before  becoming  an  account  ex¬ 
ecutive.  Other  bright  young 
leaders  with  the  agency  include 
Lee  L.  Trudeau,  senior  vice- 
president  account  executive  and 
director  of  merchandising,  Ly¬ 
man  B.  Cooper,  creative  direc¬ 
tor,  and  Marjorie  Camp,  who 
recently  joined  the  staff  and 
writes  copy.  For  them  and  other 
top  executives  a  profit  sharing 
plan  is  presently  being  pre¬ 
pared. 

S&F  employs  about  70  people, 
plus  the  40  members  of  the  field* 
research  organization  who  check 
the  retail  stores  each  week. 
Eleven  have  been  with  the 
agency  over  25  years.  Among 
these  are  Fred  Hellar,  in  charge 
of  print  production,  46  years; 
Mrs.  Jensen,  research,  Ann 
Morel,  office  manager,  26  years; 
M.  Connie  Larrick,  space  buyer, 
and  Janet  Price,  print  copy,  25 
years.  Robert  L.  Meyer  is  media 
planning  director  for  newspa¬ 
pers  and  magazines,  and  H.  A. 
Thomas  is  broadcast  director. 

(Continued  on  page  24) 
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THATS  WHY  THE  PLAIN  DEALER  IS 

FIRST  in  the  Nation  in  Department  Store  Advertising 
SECOND  in  the  Nation  in  Classified  Advertising 
FIFTH  in  the  Nation  in  Financial  Advertising 
FIFTH  in  the  Nation  in  New  Car  Advertising 
SIXTH  in  America  in  TOTAL  ADVERTISING 


Reprtatnttd  by  Keily-Smith  Co.,  New  York,  Chicago,  Detroit,  Philadelphia,  Boston,  Syracuse,  Atlanta,  Los  Angeles.  San  Francisco,  Miami.  Member  of  Metro 
Sunday  Comics  and  Magazine  Network.  Eastern  Travel  and  Resort  Representatives;  The  Corfield  Company,  527  Lexington  Avenue,  New  York  17,  New  York 


Plain  Dealer 
readers  buy 

MOST  of 

the  goods  in 

CLEVELAND 


Service 


back  —  by  cutting  prices  in  3.  Gasoline  service  stations  as  line  of  consumer  goods  at  one 
existing  stores;  by  launching  a  group  are  poor  merchandisers,  location  will  continue.  Many 
cut-price  basement  operations;  and  collectively  not  competitive,  marketing  men  feel  these  stores 


by  adoption  of  self-service  and  This  fact  is  borne  out  by  a  study  will  be  doing  40%  of  all  retail 
check-outs;  and  by  entering  the  made  in  1960  indicating  share  of  volume  in  five  to  six  years, 
discount  field.  market  by  type  of  outlet  in  the  7.  This  new  form  of  retailing 

One  major  area  of  retailing  tire  industry.  is  and  will,  through  merger  and 

has  emerged  from  the  struggle  tire  SALES  acquisition,  produce  retailing 

with  minor  battle  scars  —  the  share  OF^MARKET*  giants  fully  able  to  influence 

general  merchandise  field  pre-  ,,5^  brands  and  customer  buys.  Ck>n- 

sided  over  by  mighty  Sears.  .Service  Stations . 36%  32%  sequently,  they  have  no  trouble 

Penney  and  Montgomery  Ward,  orde^'departmeiit^^^  selling  private  label  gasoline, 

who  already  enjoy  low-price  store,  chains,  etc.  ..20%  28%  oil  and  TBA. 

images.  But  these  chains  are  not  ‘National  Family  Opinion  Research 
coasting.  All  are  making  ag¬ 
gressive  moves.  Note  the  loss  of  share  of  sen 

Let’s  turn  now  to  what  is  stations,  tire  stores  and  dea 

happening  in  the  old  sendee  gain  by  ma 


(Continued  from  page  17) 


.4t  ‘Crossroads’ 

You  are  at  the  “crossroads” 
—  losing  volume  to  newcomers, 
operating  some  unprofitable  sta¬ 
tions,  and  for  the  most  part,  un¬ 
able  to  stop  the  turnover  of 
station  managers  and  person¬ 
nel. 

What  is  your  industry’s  atti¬ 
tude  toward  TBA?  Do  you  con¬ 
sider  yourselves  petroleum  proc¬ 
essors,  or  retailers  of  travel  and 
transportation?  There’s  a  whale 
of  a  difference!  and  in  today’s 
retailing  atmosphere,  a  one- 
product  retailer  will  have  a 
tough  fight! 

Your  major  competition  in 
TBA  sales  and,  to  an  increas¬ 
ing  extent,  in  basic  petroleum 
products,  will  be  retailers.  Now, 
more  than  ever  in  history,  you 
will  be  competing  with  the  real 
pros  of  retailing  —  companies 
whose  whole  history,  manage¬ 
ment  philosophy  and  operation 
is  developed  around  the  retailing 
of  consumer  goods — not  the  han¬ 
dling  and  purchasing  of  bulk 
commodities.  For  this  reason 
alone,  it  would  seem  that  your 
success  will  stem  directly  from 
your  ability  to  think  and  act  as 
a  retailer  and  not  as  a  manu¬ 
facturer. 

If  this  be  true,  it  would  seem 
that  to  meet  this  competition, 
a  close  study  should  be  made  of 
the  methods  used  by  these  mass 
retailers  to  establish  the  con¬ 
sumer  image  they  have  achieved 
and  of  the  techniques  they  em¬ 
ploy  in  the  specific  parts  of  re¬ 
tailing,  such  as  advertising, 
merchandising  and  salesman- 
.ship. 

If  you  are,  in  fact,  faced  with 
a  ne^  to  look  at  yourselves  as 
retailers,  and  if  you  are  to  com¬ 
pete  with  the  new  competitors, 
let  us  then  look  at  some  of  the 
practices  which  have  made  these 
new  mass  retailers  successful! 

Consumer  Image 

In  the  acceptance  of  these 
retailers  by  the  public,  there  is 
in  each  instance  a  varying  de¬ 
gree  of  the  following  ingredi¬ 
ents:  Prices;  Quality  of  mer¬ 
chandise;  Service;  Convenience 
of  shopping;  Credit;  Variety  of 
items. 

Various  of  these  will  be  em¬ 
phasized  by  individual  retailers, 
(Continued  on  page  22) 


the  “revolution”  we  have  been  others  in  only  three  years.  Actu- 
talking  about.  There  are  three  this  is  a  significant  40% 

artment  basic  reasons  why  the  gas  and  increase  for  this  retail  category, 
andising  oil  and  TBA  industry  is  “ripe”  This  trend  in  tires  and  other 
ned  dis-  for  further  invasion  by  the  mass  accessories  will  continue  at  an 
on.  One  merchandisers.  accelerated  rate  as  supermar- 

ore  ex-  1.  It  represents  a  tremendous  kets,  department  stores,  variety 
ed,  “We  market  —  at  least  $25  billion  stores,  general  merchandise 
tein  and  at  retail.  73  million  tires  and  chains  as  well  as  discounter 
monster  32  million  battery  replacements  move  into  the  TBA  business  in 
.  mind!”  a  year  alone  is  big  business,  force! 

;nt  store  These  are  the  volume-turnover  At  this  stage,  it  is  too  early 
an  ogre  type  of  items  which  meet  the  to  assess  the  depth  of  the  inva- 
the  re-  mass  retailer’s  operating  yard-  sion  or  to  accurately  estimate 
i  1800’s.  sticks.  the  mass  retailer’s  dollar  share 

ng  that  2.  The  rapid  post-war  growdh  of  the  $7  billion  TBA  market  — 
rs  pooh-  of  one-stop  shopping.  Auto  serv-  t>ut  we  do  know  for  certain  that 
se  in  its  ice  centers,  as  part  of  or  ad-  *t  is  substantial  and  growing 
T  —  the  jacent  to  mass  retailers,  fit  into  daily!  One  trade  source  puts  the 
e  other  today’s  family  shopping  pattern  volume  at  10%  or  about  three 
striking  and  desire  for  convenience.  quarters  of  a  billion  dollars. 

I  One  thing  is  certain  —  lured 
I  by  the  high  volume  and  profit 
'  potentials  of  gas  and  oil  and 
TBA  —  mass  retailers  are 
AaI  Aniinronm  nut  launching  auto  service  centers 

bdl  CDfuldRu  UUl  !  as  fast  as  they  can. 

Self-Evident  Facts 

''itiniiol  I*0nnflri1ltinn  I  These  facts  seem  self-evident: 

dllUlldl  retailing  is  in  a  state 

®  of  flux,  including  retailing  of 

I  gasoline  and  oil  and  TBA. 

I  2.  The  low-margin  mass  mer- 
^  chandiser  is  here  to  stay.  Peo- 
|-nV  V\  ,  plc  them. 

cTliVV'I  ”  ^  ^  Consumer  shopping  habits 

Q,  I  are  changing  fast,  as  evidenced 

.- jr:  -  1  by  the  wide  acceptance  of  one- 

I  .stop  shopping,  which  offers 
.  I  greater  convenience,  value,  va- 

riety  and  excitement,  as  well 
I  as  adequate  parking  facilities. 
It  is  made  to  “order”  for  mobile 
>  i  shopping. 

_  'iji;  4.  All  retailers  must  meet  this 

A  .  r  .  i  demand  for  convenience  in  shop- 

1'^-':  ■'  i  Pmsf  automobile  with  ade- 

;  ..-Ca?.  quate  parking  facilities. 

5.  The  breakdown  of  the  his- 
torical  retail  outlet  is  here  — 
TODAY  —  not  tomorrow  or 
next  year,  but  NOW!  Your 
competition  is  pot  confined  to 
the  discounter,  but  includes  su¬ 
permarkets,  department  stores, 
general  merchandise  and  mail 
order  chains,  the  auto  deader, 
variety  stores,  auto  supply 
stores,  and  on  and  on. 

6.  The  trend  toward  giant  re¬ 
tailers  carrying  almost  every 


fAe  men  whose  influence 
is  recognized  by  ad  men  everywhere. 


published  at; 

NEW  YORK  •  WASHINGTON,  D.C.  •  CHICOPEE  FALLS.  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  (Calif.)  plant  now  under  way 


EDITOR  ac  PUBLISHER  for  April  7,  1962 


20 


With  the  opening  of  a  News  Bureau  in  Brazil,  Copley  News 
Service  now  has  the  strongest  and  most  comprehensive 
Latin-American  news  coverage  available  today. 

The  Brazilian  bureau  will  be  headed  by  Louis  Stein.  Stein  is 
typical  of  CNS  Latin-American  correspondents.  He  speaks 
Spanish,  Portuguese  and  Italian  and  has  been  reporting 
on  European  and  Latin-American  events  for  over  a  decade. 
Stein  has  covered  important  developments  in  numerous 
South  American  countries.  His  byline  has  appeared  over 
varied  stories  such  as  the  “Alliance  for  Progress”  meeting 
in  Uruguay  and  the  hi-jacking  of  the  liner  "Santa  Maria” 
by  Portuguese  revolutionaries. 

CNS  editors  believe  Brazil’s  political  and  economic  future 
is  vital  to  the  United  States  and  the  free  world. 

Brazil  is  the  largest  nation  in  South  America  in  both  area 
(3,288,050  square  miles)  and  population  (68,000,000). 
Brazil  has  long  been  a  leader  in  South  American  affairs. 
Copley  News  Service  keeps  its  clients  up-to-the-minute  on 


what’s  going  on  in  all  of  Latin  America.  Correspondents 
sift  the  news,  put  it  in  perspective  and  it  is  presented  in  a 
manageable  Latin-American  package  which  includes: 

•  "Pan-American  Report" 

•  "Know  Your  Hemisphere" 

•  "Mexico  Report" 

•  "Hemisphere  Report"* 

•  "Women  of  Latin  America" 

*Available  in  Spanish 

COPLEY  NEWS  SERVICE  EDITORS  HAVE  THE  RESOURCES  TO  REPORT  ALL  THE 
NEWS  OF  LATIN  AMERICA.  SEND  FOR  SAMPLES,  RATES  AND  OTHER  INFORMATION. 

For  complete  information  contact  Rembert  James,  Editor, 

r\  ff 


NEWS  SERVICE 


940  THIRD  AVENUE.  SAN  DIEGO  12,  CALIFORNIA  BEImont  4-7111 
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but  all  of  these  ingredients  are 
present,  to  one  degree  or  an¬ 
other,  in  the  image  they  create. 

Unfortunately,  in  the  eyes  of 
too  many  of  the  buying  public, 
you  arc  pumping  stations,  not 
retailers,  and  too  little  effort 
has  been  made  in  the  past  to 
bring  people  into  your  stores 
for  reasons  other  than  filling 
the  tank. 

A  recent  surx'ey  established 
that  six  out  of  ten  regular  cus¬ 
tomers  of  the  service  station 
came  in  because  of  ser\ices  of¬ 
fered.  A  third  reported  conveni¬ 
ence  as  the  reason  for  their 
choice  of  station,  and  only  one 
out  of  four  stated  they  shopped 
at  a  particular  location  because 
of  the  brand  of  gasoline  carried. 
Would  it  seem,  then,  that  over¬ 
emphasis  has  been  placed  on  the 
importance  of  the  brand  of  gaso¬ 
line  as  the  only  reason  for  shop¬ 
ping  at  a  given  oil  station? 

Who  is  in  a  better  position  to 
sell  preventive  maintenance 
which  is  not  a  factor  in  the  sell¬ 
ing  techniques  of  the  mass  re¬ 
tailer?  This  is  an  asset  which 
should  be  jealously  guarded  and 


developed,  and  yet  little,  if  any¬ 
thing,  is  done  to  build  this  image 
in  the  minds  of  the  public.  Ma¬ 
jor  automobile  manufacturers 
are  currently  investing  real 
money  to  sell  guardian  mainte¬ 
nance  in  shops  of  their  dealers. 
One  large  auto  manufacturer  is 
placing  75,000  lines  of  newspa¬ 
per  advertising  in  New  York 
City  alone,  telling  people  to 
come  to  their  dealer  for  auto¬ 
mobile  maintenance.  To  my 
knowledge,  this  is  only  answered 
by  you  in  a  whisper. 

If  one  of  the  major  concerns 
of  the  mass  retailer  today  is  the 
consumer  image  it  decides  to 
establish,  you  must  also  give 
thought  to  telling  the  story  of 
what  you  have  to  offer  in  com¬ 
petitive  pricing,  quality  of  prod¬ 
uct,  ser\ice,  use  of  credit  and 
variety  of  product  available. 

.Advertising 

In  all  of  retailing,  certainly 
advertising  is  the  catalyst  or 
the  stable  factor  which  pulls  all 
elements  of  selling  together.  It 
is  the  magnet  which  intrigues 
and  draws  the  traffic  of  the  buy¬ 
ing  public.  And  yet,  you  are 
being  heavily  out-advertised, 
out-promoted  and  out-merchan¬ 
dised  in  TBA  by  the  mass  re¬ 
tailers,  Sears,  Ward’s,  Macy’s, 
May  Co.,  Masters,  and  Kor- 


Retail  Grocery  Linage  in  The  Worcester 
Telegram-Gazette  totaled  3,768,824  lines,  9% 
over  1960,  (with  General  Food  Linage  5% 
ahead).  This  is  20%  higher  than  the  2nd  place 
New  England  newspaper. 

*  Source:  Media  Records  Inc.  1961 


WORCESTER 

stands  for' BIG  business,  yours  included 

Worcester  Telejram  and  Gazette  Richard  C.  Steele,  Publisher,  Worcester,  Mass. 


vette’s.  These  are  just  a  hand¬ 
ful  of  the  mass  outlets  who  are 
pushing  TBA  in  their  adver¬ 
tising.  They  feature  the  cate- 
gor>'  almost  weekly.  And  with 
good  reason!  They  are  in  the 
business  of  selling  merchandise 
and  making  money. 

TBA  is  a  profitable  category. 
It  brings  automobile  traffic  to 
their  .stores  and  promotes  non- 
automotive  sales.  Besides,  these 
merchants  know  that  women  are 
becoming  very  important  in  the 
purchase  of  these  items  and 
services.  Perhaps  that  is  why 
auto  stores  and  tire  dealers 
spend  twice  as  much  on  TBA 
advertising  in  relation  to  sales, 
as  oil  companies  and  service  sta¬ 
tions  —  while  department  stores 
spend  four  times  as  much! 

Take  Rayco  Auto  Stores,  re¬ 
cently  acquired  by  Goodrich. 
Rayco  only  recently  announced 
a  $2,500,000  advertising  drive 
to  w’ork  a  “one-stop  revolution 
in  the  accessories  business.” 
Having  helped  to  pioneer  “in- 
stall'ed-while-you  wait,”  Rayco 
will  now  go  all  out  to  emphasize 
the  convenience  of  immediate 
service,  quality  equipment,  and 
trained  technicians. 

Sales  Up  40% 

Sound  familiar?  But  listen  to 
what  Rayco  states  about  its  ob¬ 
jectives:  “Our  basic  advertising 
strategy  is  to  make  the  public 
aware  of  our  company’s  diversi¬ 
fication  and  new  facilities.’’ 
Rayco,  always  a  consistent  ad- 
i  vertiser,  is  gunning  for  a  40% 

!  increase  in  sales  volume  in  1962. 

Oil  companies  do  a  substantial 
advertising  job,  but  almost  all 
of  it  seeks  to  sell  a  brand  of 
gas  and  oil.  You  should  regard 
yourselves  as  travel  and  trans¬ 
portation  experts  who  depend  on 
your  retail  “store”  for  survdval. 
Shouldn’t  you  broaden  your  field 
to  advertise  TBA  and  serv’ice 
consistently  and  effectively  to 
develop  your  “image”  as  the 
logical  place  to  buy  TBA  with 
safety  and  the  assurance  of 
service  and  quality? 

You  put  too  much  emphasis 
on  only  one  product.  Advertis¬ 
ing  can  put  “sizzle”  in  steak 
and  “sex”  in  stockings,  but  can 
you  imagine  the  mass  retailers 
featuring  steak  or  stockings  52 
times  a  year?  Yoic  do?  Your 
service,  maintenance,  TBA, 
credit,  seem  to  have  low  priority 
in  your  advertising  budget.  Why 
not  vary  your  consumer  appeal? 
Advertising  can  create  a  price 
image  for  you  without  damag¬ 
ing  wars,  by  featuring  traffic 
specials  that  help  your  stations 
sell  other  items.  Encourage  mo¬ 
torists  to  look  to  your  stations 
as  the  logical  and  trusted  place 
of  supply. 

Your  competition  features 
TBA  because  it  generates  traffic 
and  other  tie-in  sales.  Yet,  you 


have  the  traffic.  Motorists  stop 
at  your  stations  an  average  of 
once  or  twice  a  week.  Think  of 
the  job  your  stations  could 
really  do  with  this  traffic! 

The  crucial  point  is  this: 
while  you  and  your  stations  may 
have  been  able  to  treat  TBA 
as  a  “stepchild”  in  the  past,  ris¬ 
ing  costs,  the  trend  to  “service- 
free”  cars,  the  siphoning  off  of 
volume  by  non-automotive  out¬ 
lets,  now  makes  it  imperative 
that  you  sell  and  merchandise 
and  advertise  TBA  to  maintain 
a  profitable  business  —  and  it 
is  as  simple  and  as  serious  as 
that. 

I  think  this  analysis  of  re¬ 
tailing  establishes  without  ques¬ 
tion  the  fact  that  today’s  con¬ 
sumer  has  two  known  shopping 
patterns:  a.  They  like  one-stop 
shopping;  b.  Impulse  sales  are 
consistently  running  higher  than 
pre-planned  purchases. 

Most  oil  companies  have 
dealer  training  programs,  but 
maybe  it  is  good  to  ask:  Are 
we  telling  the  right  things?  Do 
we  follow  through  adequately? 
Why  are  our  salesmen  less  pro¬ 
ductive  than  those  of  other  re¬ 
tailers? 

One  major  oil  company  has  16 
separate  training  courses  for 
dealers,  yet  in  an  open  forum 
at  the  meetings  of  the  Ameri¬ 
can  Petroleum  Institute,  dealers 
asked  time  and  again  for  better 
training  programs,  and  statis¬ 
tics  bear  out  the  need  for  ac¬ 
tion.  Station  turn-over  in  many 
companies  is  still  too  high.  Too 
many  operators  fail  each  year, 
and  of  those  who  fail  the  pre- 
v’ailing  reasons  seem  to  be  too 
little  profit  —  insufficient  work¬ 
ing  capital  —  inadequate  rec¬ 
ords  —  and  too  little  specific 
help  from  the  oil  companies. 

You  face  a  double  problem  — 
one  of  retail  management  and 
one  of  salesman.ship.  Specifically 
in  the  area  of  salesmanship, 
however,  you  must  recogrnize 
that  you  are  facing  competitors 
who  are  trained  in  the  art  of 
personal  salesmanship  and  im¬ 
pulse  salesmanship. 

Retailing  has  made  such  a 
major  shift,  has  become  so  con¬ 
centrated  and  powerful,  that 
you  can  no  longer  dictate  the 
manner  in  which  TBA  will  be 
.sold.  Other  manufacturers  have 
made  the  .same  discovery  and 
adjusted  correspondingly, 

A  reasonable  analogy  might 
be  the  meat,  dairy  and  flour  in¬ 
dustries  who,  while  not  involved 
in  retail  operations,  successfully 
shifted  emphasis  from  tonnage 
of  basic  commodities  to  varie¬ 
ties  and  conveniences  which 
pleased  the  consumer.  They 
have  grown  and  prospered  ac¬ 
cordingly. 

Stop  shadow  boxing  with  each 
other  and  “retailiate”  against 
your  new  competition. 
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' ...  As  fhe  guiding  hand  of  the  editorial  content  of  Parade  magazine,  Jess  Gorkin  has  created  articles 
of  imagination,  written  with  courage  and  without  bias  or  distortion,  in  the  finest  traditions  of  America's 
free  press;  by  so  doing  he  has  contributed  an  outstanding  service  to  the  field  of  journalism. 

" _ Due  to  his  editorial  efforts,  millions  of  Americans  have  been  properly  alerted  to  the  threat 

of  Communism  and  inspired  by  his  editorial  emphasis  on  America's  heritage  of  freedom. 

■ 

"...  By  this  award  The  American  Legion  takes  opportunity  to  offer  commendation  to  Editor  Jess  Gorkin,^^' 
for  his  consistently  outstanding  and  successful  efforts  to  editorially  further  the  cause  of  freedom, 
through  the  mau  circulation  of  Parade  magazine." 
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Parade  salutes  the  seventy  strong  newspapers  who  distribute 
it. ..the  many  fine  advertisers  who  support  it. ..and  the  11  million 
families  who  make  it  America’s  best-read  publication.  An  impor¬ 
tant  share  of  this  outstanding  award  properly  belongs  to  them. 


Al)  CAMPAIGNS 


A  Golden  Dozen 

(Continued  from  page  18) 


>i  WKlktlkrlKl^te 


BIMNG  OUT  THE  V.EM.OWS 
...THi:  BEST  IN  BOUHBON  • 


WHO 

REAUY 

WANTS 

TEXAS? 


A  seven-page  color  spread  in  to  Yale,  S&F  went  through 
This  Week  for  June  17  will  a  difficult  period.  Several  ac- 
kick-off  the  American  Lamb  counts  were  lost  in  quick  suc- 
Council’s  tie-in  promotion  with  cession  and  young  Finney  had 
Oeneral  Mills,  Del  Monte  and  to  get  work  waiting  on  tables 
Kaiser  Industries.  to  help  pay  his  way  through 

The  joint  program  is  keyed  to  Yale.  He  also  worked  as  a  re- 
the  fourth  Men’s  Cookout  Con-  porter  summers  on  the  Summit 
test,  established  by  Kaiser.  The  J-)  Herald. 
three  food  advertisers  are  join-  ■^t  Yale  with  Mr.  Finney 
ing  Kaiser  this  year  to  use  the  were  Chester  Bowles  and  Sena- 
contest  as  a  move  toward  one  of  tor  William  Benton,  who  went 
the  largest  spring-summer  cook-  on  to  found  Benton  &  Bowles, 
out  promotions  through  June,  ^od  Ted  Bates,  chairman  of  Ted 
July  and  August.  Bates  &  Co.  At  one  time,  Mr. 

The  campaign  will  feature  na-  Finney  thought  of  going  into 
tional  advertising  involving  partnership  with  Benton  and 
some  15,000-20,000  top  retail  Bowles.  Instead,  he  continued 
stores,  along  with  a  large  num-  with  S&F  which  through  all  the 
her  of  smaller  stores.  The  seven-  years  since  has  run  in  a  coin- 
page  spread  in  This  Week  will  fortably  solid,  if  not  dramatic, 
feature  products  of  the  four  black, 
contest  sponsors,  followed  by  • 

page  units  for  each,  and  closing  Graves  Joins  SB&F 
with  a  page  on  ^he  contest  itself 

paid  for  solely  by  Kaiser.  Chicago 

Valued  at  more  than  $1,000,-  Edward  Graves,  formerly 
000,  of  which  the  Lamb  Council  with  Ridder-Johns,  Inc.,  here, 
will  put  up  about  $75,000,  the  and  the  St.  Paid  (Minn.)  Dis- 
three-month  promotion  is  teing  patch-Pioneer  Preae,  has  been 
coordinated  by  Young  &  Rubi-  appointed  an  account  executive 
cam,  Inc.,  San  Francisco,  in  the  Chicago  office  of  Story, 
Kaiser’s  agency.  Brooks  and  Finley,  Inc. 
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One  buy.  and  you're  selling  most  of  the  metro¬ 
politan  readers  in  Texas  . .  with  the  Texas  Group 
of  five  metropolitan  newspaper.  No  rther  media. 
r.o  iMher  plan  selis  so  many  Texans.  Big  talk? 
Very  big  talk!  But  then,  the  Texas  Group  readers 


are  big.  too ..  big  in  number,  big  in  spending 
. .  making  the  Texas  Group  your  big,  solid,  dis¬ 
counted  (up  to  2.^^ )  buy  in  Texas.  If  you're 
looking  for  the  most  in  Texas  . .  your  most . . 
The  Texas  Group  is  a  must! 


Delivered  in  one  discounted  order  by  The  Branham  Company. 
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This  Family’s  Food  Bill 
Comes  to  '675,535,000 


When  Herald-Examiner  families  tote  up  their 
weekly  food  bill  it  comes  to  a  whopping  $12,991,057. 
This  is  an  annual  expenditure  of  $675,535,000  and  is 
more  than  the  food  sales  of  San  Francisco,  Washing¬ 
ton,  D.  C.,  and  Rochester,  New  York,  combined. 

The  Herald-Examiner  is  the  largest  evening 
newspaper  in  Western  America  and  the  only  Los 
Angeles  metropolitan  p.  m.  daily  in  the  nation’s  No.  2 
market. 

The  10  leading  Los  Angeles  food  retailers 
ardently  woo  this  lush  market  with  a  full  schedule 
in  this  newspaper.  If  you  have  a  product  that  sells 
in  food  stores,  you  too,  can  get  your  share  of  this 
potential  by  joining  this  distinguished  company. 


LOS  ANGELES  EVENING  AND  SUNDAY 

HERALD-EXAMINER 

REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE  INC. 


PlymouthAds 
Tell  Action 
Test  Results 

A  first-of-its-kind  action  test 
matching  a  1962  Plymouth 
against  two  of  its  rivals  in  the 
popular  low-price  field  in  a  10- 
event  competitive  showdown, 
conducted  and  certified  by  the 
United  States  Testing  Company, 
forms  the  basis  for  a  bold  and 
unusual  Plymouth  merchan¬ 
dising  program  (via  N.  W.  Ayer 
&  Son)  currently  being  kicked 
off  and  continuing  through 
April. 

First  of  the  national  adver¬ 
tising  based  on  results  of  the 
tests  currently  is  breaking  in 
more  than  1,850  daily  and  weekly 
newspapers  in  Plymouth  dealer 
cities  and  towms.  Newspaper  ads, 
ranging  in  size  from  full  page 
to  800  lines,  carry  the  headline: 
“Official  Report  from  U.S.  Test¬ 
ing  Company  on  1962  Chevrolet, 
Ford  and  Plymouth.” 

The  ad  includes  tabulated  re¬ 
sults  of  the  10  events,  which 
show  that  Plymouth  finished 
first  in  eight  of  the  competitive 
tests,  while  Ford  and  Chevrolet 
each  won  only  one.  Official 
figures  for  each  event,  expressed 

We  have  the 

FACTS  ON 
ELECTIONS 

in  the  United  States 
and  abroad 


We've  got  the  greatest 
little  helper  any  political 
reporter  ever  had: 

THE  SHOUP  ELECTOMAP  *62. 
prepared  by  the 
Governmental  Affairs  Institute 
of  Washington,  D.C. 

It's  a  big  map  (35''x45''), 
invaluable  for  your  election 
coverage. 

For  your  FREE  ELECTOMAP, 
research  for  your  story, 
or  just  general  information, 
call  or  write: 


THE  SHOUP 
VOTING  MACHINE 
CORPORATION 

PUBLIC  RELATIONS  DEPARTMENT 
400  Chester  Pike, 

Ridley  Park,  Pa. 

LE  2-8100 


in  time,  distance  or  fuel  con¬ 
sumption  for  each  car  as  certi¬ 
fied  by  U.S.  Testing,  are  given 
in  the  table. 

600  More  Papers 

-Additional  newspaper  adver¬ 
tising  featuring  the  “Showdown 
at  Riverside”  results  is  sched¬ 
uled  for  approximately  400 
newspapers  in  300  major  mar¬ 
kets  during  the  weeks  of  April 
1  and  April  22,  and  for  200 
newspapers  in  106  sales  markets 
duHng  the  week  of  April  8. 

The  “Showdown  at  Riverside” 
storj’  will  be  told  in  full-page 
black  and  white  advertisements 
in  Life  March  30  and  Look’s 
issue  of  April  24. 

Radio  snot  commercials  fea¬ 
turing  the  Riverside,  Calif.,  event 
are  being  placed  in  50  markets, 
rn  average  of  50  times  a  week 
in  each  market.  In  addition  two 
one-minute  radio  spots  are  being 
offered  to  Plymouth  dealers  for 
their  own  placement  locally, 
along  with  a  one-minute  tv  spot, 
and  film  for  theater  trailers. 

• 

Book  of  Outstanding 
-4d  Cainpaipis  Ready 

The  sixth  edition  of  “ADvisory 
Sendee  for  Students  of  Adver¬ 
tising,”  which  details  marketing 
and  advertising  case  histories  of 
40  outstanding  campaigns,  is 
now  available  from  Successful 
.Advertisements,  Southport, 
Conn.,  at  $2.00  per  copy. 

Edited  and  published  by  Tom 
Maytham,  director  of  market  re¬ 
search  at  Maxon,  Inc.,  New 
York,  the  92-page  book,  fea¬ 
turing  20  pages  in  four-color, 
is  intended  as  a  sendee  to  stu¬ 
dents  of  advertising. 

« 

Mag:  Offers  5  Colors 

.Availability  of  standard  space 
units  for  five-color  advertising, 
has  been  announced  by  Holiday 
magazine.  The  fifth  color  fea¬ 
tures  metallic  ink. 


Section  Uses 
Color  on  Color 

Salt  Lake  City 

Multi-color  inks  were  used  on 
vari-colored  new’sprint  to  pre¬ 
sent  the  opening  of  a  family 
shopping  center  in  a  special  Salt 
Lake  Tribune  section  of  12  full- 
size  pages. 

The  advertisement  hailed 
ZCMI’s  entry  into  Cottonwood 
Mall  with  what  was  described 
as  “Utah’s  first  complete  sub¬ 
urban  department  store  in 
Utah’s  only  complete  shopping 
center.” 

Three  different  tints  of  news¬ 
print  were  used.  There  was  mul¬ 
tiple  color  on  the  front  and  back 
pages,  printed  on  light-pink 
newsprint. 

The  cover  pages  announced 
“Cottonwood  blossoms  for  you” 
and  showed  green  foliage  with 
red  blossoms  about  the  new  cen¬ 
ter,  printed  in  black. 

Inside  were  alternating  blue 
on  pink,  red  on  light  brown, 
green  on  brown  and  both  orange 
and  blue  on  white  pages.  Text 
material,  except  for  some  head¬ 
lines,  was  in  black  on  each  page. 

The  blossom  motif  was  re- 
l>eated  on  the  back  page.  There 
green  and  red  spots  were  used 
along  with  black  to  display 
departmental  locations  within 
the  new  store. 

The  section  was  published  in 
the  Sunday  Tribune  to  announce 
the  Monday  opening. 

Ayer  Appoints  Hagopian 

Philadelphia 

Louis  T.  Hagopian  has  been 
appointed  vicepresident  by  N.  W. 
.Ayer  &  Son,  Inc.  Assigned  to 
the  Detroit  office,  he  will  con¬ 
tinue  to  supervise  the  Plymouth- 
Valiant  account.  He  joined  Ayer 
in  1960  after  several  years  as 
director  of  advertising  and  sales 
promotion  for  Plymouth. 


Canada  Dailies 
Have  10%  Gain 
In  National  Ads 

Toronto 

Canadian  daily  newspapers  in 
1961  increased  their  national  ad¬ 
vertising  by  10.36  percent  to  a 
total  of  $55,481,240,  according 
to  the  linage  audits  of  Elliott- 
Haynes  Ltd.,  Toronto.  Dailies 
were  the  only  group  to  show  an 
increase  among  general  maga¬ 
zines,  farm  papers  and  affiliated 
weekend  papers. 

The  affiliated  weekend  papers, 
some  of  which  are  supplements 
to  Saturday  dailies,  showed  a 
total  national  advertising  of 
$19,808,049,  down  8.3  percent. 

Largest  daily  newspaper  na¬ 
tional  advertisers  were  the  auto¬ 
motive  group  with  an  expendi¬ 
ture  of  $14,868,733,  up  77.54 
percent  in  the  year.  Next  largest 
was  the  food  and  food  products 
group  with  $5,662,712,  down  1.49 
l)ercent  in  the  year.  Third  was 
the  brewery  and  distiller  group 
with  $5,018,936,  up  24.81  per¬ 
cent. 

In  the  weekend  affiliate  papers 
largest  advertiser  group  was 
that  of  foods  and  food  products, 
accounting  for  a  third  of  the 
total  national  advertising  in 
these  papers,  amounting  to  $7,- 
741,387,  down  one-quarter  of  one 
percent  over  the  year. 

• 

Match  Book  Rate 
Card  Sheds  Light 

In  an  effort  to  shed  some 
“light”  on  the  importance  of 
simplifying  national  advertising 
rate  structures,  the  Call-Chroni¬ 
cle  Newspapers,  Allentown,  Pa., 
this  week  issued  to  advertisers 
and  agencies  its  complete  rate 
card  printed  on  a  two-inch  by 
two-inch  area  of  a  match  book 
cover. 

Starting  with  an  open  general 
line  rate  of  36c,  volume  dis¬ 
counts  bring  the  rate  down  to 
.302c  for  200,000  lines.  Also 
shown  on  the  card  are  color 
rates,  single  rates,  maximil, 
minimil  rates  and  circulations. 
Complete  area  market  data  ap¬ 
pear  inside  the  match  cover. 

According  to  Donald  P.  Miller, 
publisher,  the  match-book-size 
rate  card  shows  advertisers  how 
to  “strike  it  rich  in  the  Lehigh 
Valley.” 

Spivak  Named 

Max  Spivak,  fonnerly  mer¬ 
chandising  director  of  the  New 
York  Herald  Tribune,  who  is 
now  a  marketing  consultant,  has 
been  retained  by  the  Society 
Realty  Co.,  builders,  for  its  de- 
ve’opment  in  I'tica,  N.Y. 


Everything  in  Baltimore 
revolves  around 

THE 

SUN 


Morning  •  Evening  •  Sunday 
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How  is  the 
European 
Herald  Tribune 
doing? 


IH  ADVERTISIHG... 

The  European  Herald  Tribune  maintains  and 
improves  its  position  as  the  best  known  and* 
most  accepted  American  newspaper  published 
in  Europe. 

Last  year  advertising  linage  placed  by  U.S. 
advertisers  increased  by  3.57'  over  1960  at 
long-established  linage  rates.  More  advertising 
dollars  were  spent  in  the  European  Herald 
Tribune  than  in  any  other  American  news¬ 
paper  published  in  Europe  (almost  twice  as 
many  dollars  as  were  spent  with  our  nearest 
competitor). 

The  European  Herald  Tribune’s  strength  con¬ 
tinues  in  1962  with  an  advertising  linage  gain 
in  January  and  February  of  5.27  over  1961, 
while  our  nearest  competitor  took  a  9.17 
linage  loss  over  this  same  period. 

IH  CIRCULATIOH... 

January  1962  showed  a  gain  of  1575  paid 
copies  over  January  1961.  Our  year-round 
audited  circulation  is  over  507  higher  than 
that  of  our  nearest  competitor. 

667  of  our  readers  are  in  the  upper  echelons 
of  Business,  Industry,  Finance  and  Govern¬ 
ment. 

167  of  them— European  nationals  included— 
earn  over  $20,000  per  year. 

PROSPECTS  FOR  THIS  75th 
YEAR  OF  PURLICATIOH... 

Gains  for  American  and  European  business¬ 
men  through  the  European  Herald  Tribune 
as  it  moves  ahead  with  the  Common  Market. 


THE  HERALD  TRIBUHE  EUROPEAN  EDITION 


The  Bell 


Tj  IIS  is  a  growing  business. 

It  is  a  business  based  on  continuous 
technical  progress,  which  last  year  put 
a  record  $2.7  billion  in  construction. 

To  help  keep  it  growing,  $1.4  bil¬ 
lion  in  new  capital  was  raised  in  1961. 
Our  net  income  for  the  year  amounted 
to  $5.52  a  share  on  the  nearly  233  mil¬ 
lion  average  shares  of  stock  outstand¬ 
ing-much  less  than  the  $8.18  a  share 
paid  in  taxes. 

Into  space  and  under  seas 

Discoveries  and  developments  made  at 
Bell  Telephone  Laboratories— includ¬ 
ing  transistors,  solar  cells  that  convert 
sunlight  into  electricity  and  long-lived 
“traveling  wave”  electron  tubes— will 
make  possible  the  “Telstar,”  an  experi¬ 
mental  communications  satellite  to  be 
launched  this  spring,  at  our  expense, 
by  the  National  Aeronautics  and  Space 
Administration. 

Late  this  year,  our  new  cable  ship, 
“Long  Lines,”  will  start  laying  a  new 
type  of  underseas  cable  with  three 
times  the  capacity  of  the  first  cables 
laid  only  six  years  ago. 


System  reports  to 
the  people  it  serves 

We  have  just  mailed  our  1961  Annual  Report  to  more  than  two  million  share 
owners.  But  that  doesn^t  finish  the  job.  Many  of  the  other  millions  of  people  we 
serve  may  he  interested  in  what’s  happening.  Here  are  some  of  the  highlights. 


With  all  our  concern  for  the  impor¬ 
tance  of  outer  space  and  ocean  floor, 
the  BIG  job,  as  always,  is  personal  at¬ 
tention  to  every  customer’s  every  need. 

In  1961,  we  made  check  after  check 
of  how  we  perform  from  the  viewpoint 
of  the  people  we  serve. 

As  a  result,  we  sincerely  believe  that 
more  people  than  ever  before  are  get¬ 
ting  Setter,  faster,  more  convenient 
service.  But  improvements  are  always 
needed  and  we’ll  keep  making  them. 

Some  of  the  year's  advances 

These  are  a  few  of  the  advances  made 
in  1961: 

We  put  many  more  public  phones 
on  city  streets  and  public  highways  for 
your  convenience  and  protection. 

Direct  Distance  Dialing  was  ex¬ 
panded  and  is  now  available  to  nearly 
two-thirds  of  our  customers. 

To  suit  our  customers’  convenience, 
as  suburbs  continued  to  grow,  many 
local  calling  areas  were  enlarged.  The 
result  was  that,  with  modest  rate  ad¬ 
justments,  more  than  27  million  more 


calls  could  be  made  without  toll  charges. 
This  trend  to  larger  local  calling  areas 
will  continue. 

Improved  communications  systems 
became  available  for  the  use  of  our 
business  customers— to  help  them  cut 
costs  and  improve  profits. 

Installations  of  Data-Phone  serv¬ 
ice,  which  enables  business  machines 
to  “talk”  to  each  other  over  regular 
telephone  lines,  nearly  doubled  in  1961. 

Looking  ahead,  two  new  “optical 
masers”  lead  us  to  think  we’ll  learn  to 
communicate  on  beams  of  pure  light 
—with  capacities  enormously  greater 
than  any  conductor  today. 

All  these  service  improvements  come 
sooner  and  at  less  cost  to  users  because 
Bell  Laboratories,  Western  Electric  and 
the  Bell  operating  companies  work  to¬ 
gether,  closely  and  constantly,  as  mem¬ 
bers  of  the  same  organization  and 
toward  the  same  goals. 

Serving  America's  defenses 

During  1961,  Bell  System  people  con¬ 
tinued  to  design  and  build  for  the 
military  services  defense  communica¬ 


tions  facilities  that  range  from  the 
Aleutian  Islands  to  Iceland  .  . .  others 
that  link  U.  S.  bases  around  the  world. 

Nike  Zeus  anti-missile  systems,  for 
which  we  designed  and  developed 
tracking  and  guidance  systems,  passed 
several  tests  successfully.  An  impor¬ 
tant  outgrowth  of  this  work  is  the 
“command  guidance”  system  used  for 
launching  Titan  1  ICBM’s  and  guid¬ 
ing  satellites  into  orbit.  This  has 
worked  without  failure  on  70  shots. 

It  all  depends  on  people 

We  believe  the  performance  of  Bell 
System  people  was  never  better  than 
in  1961.  And  they  try  to  be  not  Just 
telephone  men  and  women  but  good 
citizens,  active  in  community  affairs. 

Altogether,  1961  was  a  year  which 
brought  us  closer  to  the  goal  expressed 
at  the  50th  Anniversary  of  the  Tele¬ 
phone  Pioneers  last  September: 

“We  shall  build  a  greater  commu¬ 
nications  system  in  keeping  with  the 
needs  of  a  new  era  in  man’s  history— 
and  a  service  organization  unparalleled 
anvwhere  in  the  world.” 


FREDERICK  R.  KAPPEL,  CHAIRMAN  OF  THE  BOARD 
AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 

Owned  by  more  than  two  million  Americans 


2- Year-Old 
Florida  Daily 
Hits  23,600 

Pompano  Beach,  Fla. 

On  April  11,  the  Pompano 
Beach  Sun-Sentinel  will  cele¬ 
brate  its  second  birthday,  but  it 
long  since  has  taken  the  cake 
when  it  conies  to  success  stories. 

As  of  now,  more  than  23,600 
paid  subscribers  are  on  the 
books  of  the  Monday-through- 
Friday  morning  daily,  which 
started  almost  two  years  ago 
from  scratch. 

That  is,  unless  you  want  to 
count  some  4,000  subscribers  of 
a  Pompano  Beach  weekly  who 
had  to  be  sold  on  the  idea  of 
taking  five  papers  a  week  in¬ 
stead  of  one. 

Since  then,  the  Sun-Sentinel 
has  expanded  along  a  25-mile 
stretch  of  Southeast  Florida 
coastline,  taking  in  the  area 
north  of  Fort  Lauderdale  up  to 
Lantana,  a  little  south  of  West 
Palm  Beach. 

With  two  editions  adjusting 
the  local  news  content  for  the 
crossing  of  the  Broward  and 
Palm  Beach  County  line,  the 
Sun-Sentinel  now  claims  the 
highest  home-delivery  rate  of 
all  other  daily  newspapers  in  its 


circulation  area — including  five 
rival  dailies  from  four  cities 
and  the  Sun-Sentinel’s  sister 
paper,  the  Ft.  Lauderdale  News, 
also  owned  by  the  Gore  Publish¬ 
ing  Co. 

This  success  has  come  in  the 
midst  of  a  competitive  morning 
situation  which  borders  on  fan¬ 
tasy. 

In  Boca  Raton,  for  example, 
a  city  on  the  southern  boundary 
of  Palm  Beach  county,  residents 
have  their  choice  of  five  morn¬ 
ing  and  two  afternoon  dailies 
—  plus  a  weekly. 

And  these  are  not  token  ap¬ 
pearances,  for  all  the  newspa¬ 
pers  are  waging  strong  home 
deliverj'  and  street  sales  cam¬ 
paigns  for  the  residents’  favor. 

The  Sun-Sentinel  has  a  95 
jjercent  home  delivery  rate. 

The  Sun-Sentinel  is  running 
about  630,000  lines  of  advertis¬ 
ing  a  month,  including  115,000 
classified. 

• 

Jewish  Exponent  75 

Philadelphia 

The  Jewish  Exponent  of  Phil¬ 
adelphia,  Anglo-Jewish  weekly 
newspaper,  with  50,000  circula¬ 
tion,  will  mark  its  75th  anni¬ 
versary  with  a  special  edition 
June  10.  An  anniversary  dinner 
to  which  Jewish  leaders  and 
newspaper  and  magazine  pub¬ 
lishers  have  been  invited  will  be 
held  to  celebrate  the  occasion. 
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By  Roy  H.  Copperud 


Technical  Topics 


Let  us  take  a  flyer  among  some  more  or  less  technical 
and  scientific  considerations. 

With  the  ever-enlarging  role  of  science,  scientists  have 
expressed  annoyance  at  the  application  of  their  designa¬ 
tion  to  others.  The  general  distinction  is  that  a  scientist 
is  concerned  with  the  creation  of  knowledge,  and  an 
engineer  with  its  application.  Others  who  apply  technical 
knowledge  but  do  not  originate  it  may  properly  be  re¬ 
ferred  to  as  technicians,  in  the  absence  of  some  more 
explicit  term.  The  expression  scientist  is  so  general,  even 
if  properly  used,  that  it  is  hardly  satisfactory  these 
days.  Some  more  explicit  designation,  such  as  biologist, 
astronomer,  or  physicist,  is  desirable. 

*  *  * 

The  occasional  efforts  to  pretend  there  is  a  distinction 
between  engine  and  motor  that  can  be  consistently  applied 
are  wasted.  Idiom  holds  sway  here.  Machines  run  by 
steam  are  always  engines  (when  not  turbines) ;  those 
run  by  gasoline  are  indifferently  engines  or  motors;  those 
run  by  electricity  are  nearly  always  motors.  Derivation 
is  no  help;  a  ttiotor  is  that  w’hich  imparts  motion,  and 
an  engine  is  that  w’hich  has  been  produced  by  ingenuity. 
The  word  engine  is  sometimes  applied  to  machines  run  by 
electricity  but  having  a  reciprocal  action.  In  rocketry, 
engine  is  applied  to  rockets  that  use  liquid  fuels,  and 
motor  to  those  that  use  solid  fuels. 

*  *  * 

Discover  and  invent  are  often  confused.  To  discover  is 
to  find  what  already  exists,  as  for  example  a  new  element. 
To  invent  is  to  devise  or  create.  Machines  are  invented. 
It  appears,  however,  that  it  is  possible  to  create  new 
elements  that  do  not  exist  in  nature. 

«  *  * 

Some  terms  that  are  freely  used  by  advertisers  are 
understood  by  practically  nobody.  'Take  denier,  for 
example,  as  applied  to  women’s  stockingrs.  The  average 
woman  has  a  fuzzy  idea  denier  has  something  to  do 
with  fineness,  but  I  could  not  find  one  w’ho  could  say 
even  approximately  what  denier  is.  Webster  defines 
denier  as  “a  unit  expressing  the  fineness  of  silk,  rayon, 
or  nylon  yarns  in  terms  of  weights  in  grams  per  9,000 
meters  of  length.”  So  the  smaller  the  denier  number,  the 
greater  the  fineness. 

*  «  * 

Fire  unden^’riters  and  others  interested  in  safety  have 
promoted  the  use  of  flammable  in  preference  to  inflam¬ 
mable,  on  the  assumption  that  inflamnuible  may  be  mis¬ 
understood  to  mean  noncombustible.  This  reasoning  may 
have  some  merit,  and  there  has  been  a  noticeable  increase 
in  the  use  of  flammable,  especially  in  warning  signs  on 
gasoline  trucks  and  the  like,  though  inflammable  has  by 
no  means  been  driven  to  the  w-all.  As  to  usage,  the  words 
are  equally  reputable. 

a  «  * 

The  expressions  inoculate  and  vaccinate,  describing  the 
process  of  immunizing  by  the  injection  of  vaccine,  are 
interchangeable.  Vaccinate,  however,  has  been  firmly 
established  by  custom  as  the  word  for  immunization 
against  smallpox.  Inoculate  is  favorable  for  immunization 
against  polio  and  other  disease,  such  as  diphtheria. 
Inoculate  is  often  misspelled  innoculate. 

*  *  * 

The  technical  distinction  that  telecast  means  to  broad¬ 
cast  by  television,  and  televise  to  record  by  television 
apparatus  and  then  to  broadcast,  may  be  useful  to  those 
in  the  field,  but  they  are  the  only  ones  aware  of  it. 
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a  new  American  Ace 

When  the  sky  was  first  used  for  war,  the  job  of 
aerial  interception  could  be  handled  by  dare¬ 
devil  youths  with  30  caliber  machine  guns  and 
canvas-covered  biplanes.  Today,  interception 
is  a  job  that  has  to  be  handled  by  a  different 
kind  of  Ace,  a  machine  that  is  half  electronic 
brain  and  half  bomb— the  Nike-Zeus.  It’s  a 
supersonic  Ace  that  can  intercept  an  airplane 
or  a  missile  traveling  at  thousands  of  miles  an 
hour.  To  build  it,  American  missile  men  needed 
a  light  but  exceptionally  strong  metal  for  the 
motor  case.  United  States  Steel  research  scien¬ 
tists  provided  the  material— an  alloy  steel  rolled 
into  wider,  longer,  thinner  sheets  than  any  ever 
rolled.  In  a  new  process  called  ‘‘sandwich  roll¬ 
ing”  the  alloy  steel  is  placed  between  two 
heavier  plates  of  carbon  steel,  heated,  then 
rolled  into  the  strong,  lightweightsheets  needed 
for  a  missile’s  skin.  This  is  one  example  of  why 
steel  is  the  most  vital  material  in  our  growing 
missile  program.  America  grows  with  steel. 
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‘Tough’  Job  Problem: 
4  Daibes  Seek  1  Man 


Several  federal  agencies,  in¬ 
cluding  the  United  States  In¬ 
formation  Agency  and  the  De¬ 
partment  of  Agriculture,  have 
recruited  at  the  School  of  Jour¬ 
nalism,  but  have  not  held  per¬ 
sonal  interviews.  State  agencies 
also  have  invited  applications 
from  the  senior  students. 


Appointed  Editor 
Assured  Freedom 

Austin,  Tex. 
Editorship  of  the  University 
of  Texas’  campus  daily  news¬ 
paper,  the  Daily  Texan,  has  be- 


COLUMBIA,  Mo. 

“This  job  problem  is  rough,” 
said  one  senior  at  the  University 
of  Missouri  School  of  Journal¬ 
ism  recently.  “I  can’t  decide 
which  job  to  take.” 

The  young  man  does  have  a 
problem.  He  has  received  firm 
offers  from  four  newspapers  in 
three  states.  The  dailies  range 
in  size  from  about  16,000  to 
375,000.  The  jobs  offered  fine  op¬ 
portunities  for  broad  experience 
and  excellent  starting  pay. 

All  his  fellow  students  haven’t 
been  quite  as  fortunate  as  this 
puzzled  young  journalist.  But 
employment  opportunities  for 
journalism  graduates  are  defi¬ 
nitely  better  than  ever  before. 

Figures  from  the  placement 
office  directed  by  Prof.  Frank 
Rucker  at  the  University  of 
Missouri  School  of  Journalism 
prove  the  point. 

More  Inlervirws 

During  the  first  three  months 
of  1961,  a  total  of  108  job  open¬ 
ings  were  filed  with  the  place¬ 
ment  office.  During  the  first 


three  months  of  this  year,  187 
job  openings  have  been  listed 
with  the  School  of  Journalism. 

As  the  spring  semester  pro¬ 
gresses,  the  rate  continues  to 
rise.  For  example,  52  openings 
were  filed  in  January  this  year, 
but  during  March  88  were  liste<l. 

Interviewers  from  28  organi¬ 
zations  have  conducted  job  in¬ 
terviews  at  the  School  during 
the  first  three  months  of  1962. 
Included  were  four  advertising 
agencies,  six  industrial  firms, 
five  magazines  and  13  newspa¬ 
pers.  Requests  for  interview  fa¬ 
cilities  in  April  already  have 
been  received  from  20  more 
firms,  including  19  newspapers. 

“More  interest  is  being 
shown  in  women  graduates,” 
said  Professor  Rucker,  “particu¬ 
larly  by  magazines.” 

“One  large  advertising  com¬ 
pany  sent  a  woman  to  Columbia 
to  interview’  only  w’omen  stu¬ 
dents  for  jobs  as  copywriters. 
We  also  received  a  request  from 
a  large  broadcasting  firm  for  a 
w’oman  student  prepared  to  han¬ 
dle  a  general  news  program  on 
the  air.” 


“Several  Chambers  of  Com¬ 
merce  have  contacted  us  about 
hiring  journalism  graduates  as 
executives  and  executive  assist¬ 
ants,”  said  Professor  Rucker. 

Other  Outlets 

Many  seniors  don’t  use  the  fa¬ 
cilities  of  the  journalism  place¬ 
ment  office.  Some  make  their 
ow’n  contacts  and  find  jobs  for 
themselves.  Some  students  come 
at  the  suggestions  of  newspa¬ 
pers  and  with  the  promise  of  a 
job  after  graduation. 

“Everything  considered:  the 
number  of  jobs,  pay,  job  a.ssign- 
ments,  training  programs,  w’ork 
schedules,  etc.,  beginning  jour¬ 
nalists  never  had  it  so  nice,” 
commented  one  journalism  pro¬ 
fessor. 

• 

Job  Market  Seeks 
Elxceptional  Students 

Washington 

This  year’s  journalism  gradu¬ 
ates  with  exceptional  ability  will 
find  numerous  openings  with 
newspapers,  in  advertising,  pub¬ 
lic  relations  and  related  fields, 


come  an  appointive  rather  than 
elective  position,  according  to 
Dew’itt  C.  Reddick,  director  of 
the  University’s  School  of  Jour¬ 
nalism. 

In  explaining  the  change,  Mr. 
Reddick  said: 

“A  guarantee  of  continued 
freedom  (of  expression)  under 
the  same  rules  and  regulations 
as  now’  exist  was  a  significant 
part  of  the  proposal  for  making 
the  editor  appointed,  as  ap¬ 
proved  by  the  regents.” 

He  said  the  election  of  the 
editor  by  the  student  body  was 
inaugurated  w’hen  the  univer¬ 
sity  had  about  3,000  students 
and  the  paper  w’as  a  four-page 
publication.  Enrollment  is  over 
20,000  today  and  editing  it  is 
“as  complex  a  professional  job 
as  editing  a  daily  in  a  towm 
of  20,000.”  He  added  that  the 
editor  “is  not  a  political  figure 
but  must  have  professional  com¬ 
petence.  A  board  of  five  students 
and  four  faculty  members  can 
judge  the  professional  qualifica¬ 
tions  of  editors  better  than  can 
the  20,000  students,  many  of 
whom  are  disinterested  in  stu- 
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according  to  Secretary  of  Labor 
Arthur  J.  Goldberg. 

In  an  open  letter  to  college 
graduates,  the  Secretary  said 
newspaper  editors  are  actively 
seeking  journalism  as  well  as 
liberal  arts  graduates  with 
exceptional  wrriting  talent. 

However,  those  with  only  aver¬ 
age  ability,  he  said,  can  expect 
to  face  “keen  competition  for 
jobs,  especially  on  large-city 
dailies.” 

Production,  earnings  and 
employment  have  all  climbed  to 
new  record  levels  in  recent 
months,  the  Secretary  said,  and 
prospects  for  finding  work  are 
better  than  they  were  last  year. 
• 

Columbia  J-School 
To  Publish  Review 

The  Columbia  Journalism  Re¬ 
view,  whose  pilot  issue  was  pub¬ 
lished  last  October,  will  begin 
regular  publication  on  April  9. 
Its  initial  circulation  will  be 
3,500  at  $6  per  year. 

An  announcement  that  the 
Review  would  be  issued  quarter¬ 
ly  was  made  this  week  by  the 
Graduate  School  of  Journalism, 
Columbia  University,  which 
publishes  the  magazine. 

The  Review  was  established 
to  assess  the  performance  of 
American  journalism. 


dent  elections.” 

• 

Foreign  News  Study 
Project  at  Columbia 

A  study  of  the  handling  of 
foreign  and  international  news 
by  American  news  media  will 
be  made  by  the  Graduate  School 
of  Journalism  and  the  School 
of  International  Affairs  at  Co¬ 
lumbia  University. 

In  announcing  the  study. 
Dean  Edward  W.  Barrett,  of 
the  Graduate  School  of  Journal¬ 
ism,  said  the  project  may  take 
a  year  or  more  to  complete.  It 
will  be  financed  by  a  portion  of 
a  grant  the  University  received 
last  year  from  the  Ford  Foun¬ 
dation  for  international  studies. 

The  study  w’ill  attempt  to 
assess  the  quantity  and  quality 
of  foreign  new’s  coverage  and 
to  make  appropriate  recommen¬ 
dations. 

College  Daily  Offset 

East  Lansing,  Mich. 

The  Michigan  State  News, 
which  serves  the  Michigan  State 
University  campus  Monday 
through  Friday  with  21,000  cir¬ 
culation,  has  gone  to  offset  print¬ 
ing.  It  is  now  produced  at  the 
plant  of  the  Greenville  Daily 
News  which  is  62  miles  from  the 
university. 


EDITOR  8C  PUBLISHER  for  April  7,  1962 


32 


Umbazookskus  —  One  Way  to  Spell  Paper 


Behind  great  dams  in  Northern  Maine  — 
Umbazookskus,  Caucomgomoc,  Mattaceunk, 
Seboomook,  Ripogenus  —  Great  Northern’s 
reservoirs  hold  60  billion  cubic  feet  of  pure 
water,  enough  to  serve  the  household  needs  of 
10  million  people.  Water  is  the  highway  down 
which  much  of  Great  Northern’s  pulpwood 
rides  to  the  mills.  It  is  used  in  great  quantity 
in  the  papermaking  process.  In  this  day  of 
concern  for  our  nation’s  water  resources,  this 
regulated  reservoir  system  in  the  Great  North- 
woods  of  Maine  is  welcome  assurance  that  — 
today  and  tomorrow  —  you  can  count  on  Great 
Northern  for  a  dependable  supply  of  American 
newsprint. 
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The  Weekly  Editor 


B(K)ST  FOR  MENTAL  HEALTH 


Indianapolis 

A  weekly  column  on  mental 
health  started  recently  in  the 
Indianapolis  Northwest  Press 
has  been  achieving  a  large  meas¬ 
ure  of  success  and  reader  accept¬ 
ance. 

The  birth  of  the  column  came 
from  a  series  of  moves  by  North¬ 
west  Press  Publisher  William 
Murphy.  Mr.  Murphy  was  aware 
of  the  need  for  public  education 
on  the  subject.  He  also  knew, 
through  their  publicity  releases, 
of  the  work  being  done  by  volun¬ 
teers  at  the  state  mental  hos¬ 
pital  located  in  the  area  of  the 
paper’s  circulation.  He  singled 
out  one  of  the  local  Gold  Ladies, 
as  the  volunteers  are  called,  and 
ran  a  feature  story  on  her 
activities  in  the  mental  health 
field. 

Writing  Hobby 

The  volunteer,  Mrs.  George 
W.  Allen,  mentioned  that  writing 
■was  one  of  her  hobbies.  Mr. 
Murphy  remembered  this  fact 
when  he  was  thinking  of  possi¬ 
bilities  for  feature  stories.  He 
asked  her  to  write  about  the 
volunteer  program  at  the  hos¬ 
pital.  The  result  was  a  six-series 
feature  titled  “Beyond  the 
Fence.”  Not  only  did  the  articles 
publicize  the  volunteer  program, 
but  they  gave  a  perceptive 
patient’s-eye-view  of  life  in  a 
crowded  mental  hospital. 

Favorable  comment  on  the 
articles  convinced  Mr.  Murphy 
that  +he  subjects  of  mental 
health  and  mental  illness  were 
of  genuine  and  lasting  concern. 
He  felt  that  Mrs.  Allen’s  stories 
had  been  a  needed  stimulant  to 
the  mental  health  movement  and 
thus  awarded  her  the  Northwest 
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Press’  first  Conmiunity  Service 
Aw’ard. 

It  was  a  short  step  to  the  idea 
of  a  mental  health  column.  Since 
Mrs.  Allen  had  a  background  of 
almost  eight  years’  work  with 
mental  patients  and  also  a 
knowledge  of  the  community’s 
mental  health  resources,  she 
agreed  to  try  the  column. 

No  Advice 

The  most  obvious  problem  w’as 
to  avoid  a  lay  person’s  giving 
professional  advice  on  a  diverse 
subject  not  yet  well  understood. 
Mrs.  Allen  does  this  by  giving 
her  interpretation  of  profes¬ 
sional  reports,  by  interviewing 
staff  people  in  mental  health 
organizations,  and  by  discussing 
the  practical  applications  of 
mental  health  principles. 

The  column  has  described  var¬ 
ious  counseling  services  avail¬ 
able  in  the  community  and  has 
touched  on  the  mental  health 
implications  of  such  problems  as 
loneliness,  worry  and  alcoholism. 
Each  fourth  column  is  a  case 
history  illustrating  some  fairly 
common  mental  health  problem. 

The  response  has  been  100% 
favorable  from  readers  and  pro¬ 
fessional  people.  Both  Mrs. 
Allen  and  the  newspaper  office 
get  weekly  requests  for  more 
information.  Most  rewarding  of 
all  are  the  grateful  words  from 
troubled  readers  who  have  found 
a  clue  toward  helping  them  im¬ 
prove  their  own  mental  health. 

Mrs.  Allen  acts  as  the  paper’s 
representative  at  mental  health 
functions  and  also  does  feature 
articles  on  timely  related  sub¬ 
jects.  Through  her  column  and 
the  publisher’s  concern  for  an 
informed  readership,  mental 
health  is  receiving  an  encour- 
1  aging  boost  in  this  suburban 
community. 

«  *  * 

i  LIGHT,  MEDIUM,  HEAVY 

In  a  recent  issue,  the  weekly 
Forest  Hills  (N.  Y.)  Long  Island 
i  Post  added  an  interesting  touch 
j  to  reporting  local  controversy. 
I  Under  a  three-column  front  page 
i  head,  it  ran  three  separate 
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stories  each  with  its  own  head¬ 
line  and  each  with  an  italicized 
explanation.  One  story  was  noted 
as  “light  editorializing.”  The 
second  was  marked  “editorial.” 
The  third  was  called  “heavy 
editorializing.”  Post  Editor, 'pub¬ 
lisher  John  W.  Creighton  relates 
it  has  always  been  his  feeling 
“that  in  many  instances  simple, 
old  editorializing  is  often  passed 
off  as  interpretative  reporting. 
To  dispel  any  false  notions  as 
to  our  journalistic  intent  with 
the  reader,  I  made  it  a  point  in 
this  week’s  issue  to  qualify  the 
accounts  of  the  Newtown  issue. 
We  plan  to  continue  the  prac¬ 
tice.” 

*  *  * 

WEEKLY  SALES 

Picayune,  Miss. 

Charles  Nutter  and  his  son, 
James,  have  purchased  the 
weekly  Picayune  Item. 

The  paper’s  3500  circulation 
is  spread  mostly  over  Hancock 
and  Pearl  River  counties,  which 
are  hoping  for  a  boom  after  the 
National  Aeronautics  and  Space 
Administration  completes  a  stat¬ 
ic  test-firing  site  for  the  Saturn 
booster  rockets  in  the  area. 

The  sale  was  announced  by 
C.  H.  Cole  and  his  wife,  who 
have  published  the  paper  for  18 
years.  Sale  price,  which  includes 
a  modem  job  printing  plant  and 
office  supply  department,  was  not 
divulged. 

Mr.  Nutter  had  been  an  execu¬ 
tive  officer  in  charge  of  develop¬ 
ing  an  international  human  rela¬ 
tions  program  for  the  Hallmark 
Foundation  after  he  resigned  in 
1961  as  director  of  New  Orleans 
International  House. 

Mr.  Nutter  had  been  city  edi¬ 
tor  of  the  Falls  City  (Neb.) 
Journal  in  1927  before  joining 
Associated  Press.  He  served  AP 
in  Kansas  City,  Mexico  City, 
New  York,  Washington,  London, 
Moscow,  Madrid  and  was  bureau 
chief  in  New  Orleans  and  chief 
of  Latin  American  services. 

His  son  worked  with  the  New 
Orleans  (La.)  Times-Picayune, 
Charleston  (W.  Va.)  Daily  Mail 
and  Louisville  (Ky.)  Courier- 
Journal. 

*  *  * 

Boise,  Idaho 

The  weekly  tabloid  Idaho 
Farm  Journal,  established  in 
1948  as  a  paid  circulation  news¬ 
paper,  has  been  sold  by  Ken 
Runyan  to  two  brothers,  Charlie 
and  Ralph  Sellars. 

Charlie  Sellars  has  been  with 
weekly  newspapers  for  six  years 
and  was  most  receptly  with  the 
Cottage  Grove  (Ore.)  Sentinel 
in  the  mechanical  department. 
His  brother,  formerly  with 
American  Linen  Company, 
Boise,  will  handle  advertising 
and  the  news  end  of  the  produc¬ 
tion. 


THURSDATA 


TOPS  IN  NEW  ENGLAND 
— The  Hamden  (Conn.)  Chron¬ 
icle  has  won  the  All-New  Eng¬ 
land  General  Excellence  Award 
for  the  second  consecutive  year 
— the  first  newspaper  ever  to  do 
it  twice  in  a  row  in  the  annual 
contest  of  the  New  England 
Weekly  Press  Association.  The 
six-state  contest  was  judged  by 
the  Nieman  Fellows  of  Harvard 
University,  the  staff  of  the  Bos¬ 
ton  University  Division  of  Jour¬ 
nalism  and  by  Professor  Brooks 
W.  Hamilton,  University  of 
Maine  Department  of  Journal¬ 
ism.  First  place  winners  in  the 
general  excellence  classifications 
were:  under  2000  circulation — 
Amherst  (Mass.)  Journal-Rec¬ 
ord;  2000-3000  circulation  — 
Bellows  Falls  (Vt.)  Times; 
3000  -  4000  circulation  —  New 
Canaan  (Conn.)  Advertiser; 
4000-5000  circulation  —  Deep 
River  (Conn.)  New  Era;  5000- 
plus  circulation  —  Hamden 
Chronicle.  Winners  in  the  best 
editorial  page  classification 
were  Bristol  (N.H.)  Enterprise 
(under  2000) ;  Niantic  (Ckmn.) 
News  (2000-3000);  New  Can¬ 
aan  Advertiser  (3000-4000) ; 
Reading  (Mass.)  Chronicle 
(4000-5000  circulation);  Mil¬ 
ford  (Conn.)  Sunday  Citizen 
(5000-plus).  The  Picture  Port¬ 
folio  Award  went  to  T.  F.  Capo, 
Hull  (Mass.)  News-Mirror. 

*  *  * 

FOR  DINING  AND  WINING 
— The  weekly  Brooklyn  (N.Y.) 
Kings  Courier  has  added  a  new 
dining  and  entertainment  sec¬ 
tion.  Featured  are  a  reference 
directory  of  restaurants  and  a 
gourmet  column  highlighting 
one  dining  establishment  each 
week,  a  weekly  events  listing 
of  activities  in  Brooklyn,  sched¬ 
ules  of  exhibits  at  Brooklyn  art 
galleries  and  museums,  and  cur¬ 
rent  movie  listings. 

♦  *  ♦ 

THREE  INTO  ONE— Thom- 
.son  Newspapers  Ltd.  has  incor¬ 
porated  a  new  company  to  oper¬ 
ate  three  of  its  Ontario  weekly 
newspapers.  Home  Newspapers 
Ltd.  has  been  set  up  to  operate 
the  Oakville  Journal,  Brampton 
Conservator  and  Georgetown 
Herald. 


FOR  BEST  LETTERS— The 
Albuquerque  (N.  M.)  News- 
Chieftain  has  announced  it  will 
pay  $5  and  one  free  year’s  sub¬ 
scription  to  the  winner  and  five 
next-best  letters  received  on  the 
subject,  “How  Payrolls  Could 
Best  Be  Brought  to  Albuquer¬ 
que.  ‘ 
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OVEREATING  HAS  BECOME 
A  MAJOR  HEALTH  MENACE 

Americans  Are  Stuffing  Themselves 
Past  The  Danger  Point 


Although  it  may  be  true  that  few  people  have  literally 
eaten  themselves  to  death,  most  American  health 
authorities  today  are  quick  to  agree  a  good  many  of 
us  are  eating  our  way  to  illness  and,  in  many  cases, 
earlier  than  necessary  death.  Obesity  may  not  be  listed 
as  the  “cause  of  death,”  but  there  is  no  doubt  that 
overweight  has  become  one  of  the  most  pressing 
American  health  problems. 

It  is  certainly  one  of  the  paradoxes  of  our  age  that 
many  millions  of  Americans  of  all  ages  are  suffering 
malnutrition  from  excessive  intake  of  food  while  in 
other  areas  of  the  world  many  more  millions  of  people 
suffer  from  starvation.  The  overweight  American  may 
be  a  symbol  of  our  opulence,  but  he,  or  she,  is  also 
the  unhappy  evidence  that  we  are  not  doing  a  very 
good  job  of  learning  how  to  build  and  to  maintain  a 
physically  fit  populace. 

Each  year,  through  taxes  or  donations,  we  provide 
hundreds  of  millions  of  dollars  to  treat  and  to  find 
preventatives  for  various  types  of  diseases,  especially 
those  which  afflict  our  children.  Yet  none  of  thse 
diseases  for  which  we  have  special  foundations  and 
fund  raising  campaigns  will  ever  cause  as  much  suffer¬ 
ing,  both  physical  and  mental,  as  obesity.  We  too  often 
leave  this  disease  of  overeating  to  the  wide  open  field 
of  faddism  and  quackery  rather  than  to  approach  it 
on  a  logical  basis  as  on  of  our  most  serious  health 
problems. 

We  Overstress  The  “Fun”  Part  of  Eating 
We  Americans  put  so  much  emphasis  on  the  “fun”  of 
eating  that  for  many  of  us  the  pursuit  of  happiness 
seems  to  be  endless  stuffing  of  our  stomachs.  Most  of 
us  establish  our  basic  eating  patterns  in  early  child¬ 
hood,  and  it  is  apparent  that  we  are  not  doing  a  very 
good  job  of  teaching  our  young  how  to  eat  for  good 
health.  The  basic  purpose  of  eating  is  not  to  provide 
an  excuse  for  social  intercourse.  It  is,  rather,  to  pro¬ 
vide  the  essential  nutrients  which  our  bodies  need  for 
growth  and  maintenance.  It  should  be  as  easy  to  learn 
healthful  eating  habits  as  poor  ones. 

If  we  allow  infants  to  overstuff  themselves  with  food 
and  if  we  permit  our  children  to  become  obese  without 
making  serious  efforts  to  correct  their  eating  habits, 
we  are  laying  the  foundation  for  obese  and  unhappy 
adults.  There  is  no  evidence  to  support  the  idea  that 
a  fat  baby  or  a  fat  child  is  more  healthy — or  happy — 
than  a  thin  one.  On  the  contrary,  the  lean  child  is 
much  more  likely  to  become  a  lean  and  healthy  adult. 
The  obese  adult  must  spend  many  difficult  hours  try¬ 
ing  to  unlearn  the  poor  eating  habits  which  have 
contributed  to  his  or  her  undesirable  excess  weight. 
Many  studies  indicate  that  only  a  small  percentage 


of  the  obese  are  ever  able  to  corrct  this  health  problem 
on  a  permanent  basis.  We  will  be  a  much  healthier,  and 
far  more  physically  fit,  nation  if  we  insist  upon  de¬ 
veloping  sound  programs  to  teach  our  children  good 
health  habits — including  sensible  eating  patterns, 
proper  respect  for  physical  exercise  and  rest. 

Nutrition  scientists  have  learned  much  about  the  kinds 
and  quantities  of  foods  we  need  for  good  health.  All  of 
us,  young  and  old  alike,  need  daily  servings  of  foods 
from  the  four  major  food  groups — milk  and  milk 
products ;  meat,  poultry,  and  fish ;  vegetables  and 
fruits;  and  grain  and  cereals.  Selecting  from  each  of 
these  food  groups,  in  the  quantities  recommended  for 
various  age  and  activity  levels,  provides  the  variety 
of  essential  food  nutrients  which  we  need  to  keep  our 
bodies  properly  nourished.  This  food  pattern  also  pro¬ 
vides  enough  variety  to  avoid  monotony  in  meals. 

Weight  Reduction  Diets  Need  Careful  Planning 
The  overweight  person  who  seriously  desires  to  shed 
excess  pounds  will  find  that  fad  diets  designed  to  take 
off  weight  fast  and  furiously  seldom  accomplish  the 
goal  of  keeping  the  person  at  the  desired  weight  over 
the  long  pull.  On  the  other  hand,  dveloping  sensible 
new  eating  habits — ^with  foods  selected  from  the  four 
major  food  groups — and  regulating  calorie  intake  to 
effect  weight  loss  offers  a  weight  reduction  plan  which 
the  obese  person  can  learn  to  enjoy  and  stay  with  to 
keep  this  excess  weight  problem  from  recurring. 

Obesity  is  a  national  health  problem  which  deserves 
far  more  organized  attention  on  the  part  of  all  of  us. 
In  addition  to  developing  much  sounder  approaches 
to  weight  reduction  for  those  who  are  suffering  from 
this  disease,  we  should  look  to  the  prevention  of 
obesity  by  making  certain  our  children  are  learning 
sensible  eating  and  exercise  habits. 

Health  education  in  schools  should  certainly  be  a  part 
of  our  program,  but  we  should  also  keep  in  mind  that 
many  of  the  child’s  habits,  including  many  of  his  eat¬ 
ing  and  exercise  habits,  are  developed  in  the  home 
before  he  enters  school.  Health  education  is  not  some¬ 
thing  that  can  be  postponed  until  the  child  enters 
school.  It  is  a  parental  responsibility  that  begins  the 
moment  the  parents  assume  the  task  of  feeding  and 
training  the  infant. 


american  dairy  association 


"Voice  of  the  Dairy  Farmen  in  the  Market  Places  of  America" 

20  N.  Wacker  Drive  Chicago  6,  Illinois 


3  Promotions  in  Charlotte 
After  Young  Takes  PR  Job 

Charlotte,  N.  C.  managing  editor,  to  become 
The  promotion  of  three  Char-  assistant  director  of  public  rela- 
lotte  News  executives  has  been  tions  of  the  Philco  Corp.  at 
announced  by  Brodie  S.  Griffith,  Philadelphia, 
editor  and  general  manager.  jlr.  Morgan,  a  graduate  of 

They  are:  the  University  of  Georgia’s 

Perry  E.  Morgan,  from  asso-  School  of  Journalism,  was  with 

date  editor  to  managing  editor,  the  Associated  Press,  the  Macon  _  _  _  _  __  _ _ 

DeWitt  H.  Scott,  from  city  (Ga.)  News  and  the  Saginaw  torial  page  of  the  JVor/oiA:  (Va.) 
editor  to  assistant  managing  (Mich)  News  before  coming  to  Ledger-Star,  and  served  there 
editor.  the  News  as  an  editorial  writer  until  June,  1960,  when  he 

Jerry  W.  Reece,  from  makeup  jn  1955.  During  the  academic  returned  to  the  News  as  associ- 
editor  to  acting  city  editor.  year  1958-59  he  studied  at  ate  editor. 

The  changes  follow  the  resig-  Harvard  University  on  a  Nei-  Mr.  Scott  came  to  the  News 
nation  of  Richard  L.  Young  Jr.,  man  fellowship.  In  May,  1959,  as  city  editor  from  the  Detroit 


Reece 


Harry  Vigal 
demonstrates 
advantages  of 


10  Initiated  Into 
SDX  in  New  York 

Ten  new  members  were  initi¬ 
ated  into  the  Deadline  Club,  the 
New  York  City  Professional 
Chapter  of  Sigma  Delta  Chi, 
national  journalism  society,  at  a 
Founders  Night  dinner  March 


The  new  members,  bringing 
the  chapter’s  membership  up  to 
nearly  700,  are:  James  Antone, 
Fairchild  Publications;  Warren 
Boroson,  Pageant  Magazine; 
Karl  Detzer,  Reader’s  Digest; 
William  M.  Freeman,  New  York 
Times;  John  Griffin,  New  York 
Daily  Mirror;  Eugene  S.  Hag¬ 
gerty,  United  Press  Internation¬ 
al;  Timothy  Hubbard,  Factory 
Management;  Richard  W.  John¬ 
son,  Sports  Illustrated;  John  T. 
Madigan,  ABC;  James  U.  Stein- 
fiist,  Automobile  International. 

William  B.  Arthur,  Look 
Magazine,  was  re-elected  presi¬ 
dent  and  all  other  officers  were 
re-elected. 


Harry  Vigal  (right)  with  Dewey  Hawkins.  Stereotype  Superintendent  of  the  Springfield.  Mo.  Newspapers.  Inc. 
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These  questions  have  a  bearing  on  the  serious  water  problem  facing  your  community 

if  you’re  prepared,  you  can  help  solve  it 


To  meet  the  needs  of  an  average  community, 
a  water  plant  must  supply  .  .  . 

(A)  20  gallons  per  person,  daily 

(B)  35  gallons  per  person,  daily 

(C)  75  gallons  per  person,  daily 

(D)  150  gallons  per  person,  daily 


But  in  the  next  25  years  these  water  needs  will 
probably  increase  . . . 

(A)  50% 

(B)  100% 

(C)  190% 

(D)  270% 


How  much  water  must  your  community  provide  new 
industry?  For  example  .  ,  . 

a  paper  mill  requires  . . .  (A)  100  gallons  to  produce  one  ton  of  paper 

(B)  1000  gallons 

(C)  5000  gallons 

(0)  Over  5000  gallons 

a  steel  mill  requires  ...  (A)  5000  gallons  to  produce  one  ton  of  steel 

(B)  10,000  gallons 

(C)  50,000  gallons 

(D)  Over  50,000  gallons 


To  solve  the  water  problem,  your  community  must . . . 

(A)  Drill  more  wells;  find  more  water 

(B)  Enlarge  water  plant  and  distribution 
system 

(C)  Restrict  water  consumption 

(0)  Let  the  community  decline  in  population 


.  . mrnmrnmmimm  ■ mmtmtm 

Without  enough  water,  your  town  can’t  grow: 
neither  can  subscriptions.  Merchants  can’t 
thrive:  neither  can  advertising.  Industry  goes 
(  elsewhere:  so  does  business.  Is  a  water  shortage 

possible  in  your  town?  Unless  someone  acts,  a 
water  crisis  will  become  an  actuality  in  most 
'  communities. 


HOW  TO  MAKE  SURE  YOU’LL  HAVE  PLENTY 

We’ll  send  you  a  catalog  listing  free  materials  designed  to  help 
arouse  public  interest  in  the  growing  water  needs  of  your  town. 
Available  materials  include  background  copy,  posters,  mats, 
speeches  and  other  useful  devices.  Send  for  your  free  catalog. 
Then  check  the  items  you  want.  We'll  quickly  forward  them. 

^CAST  IRON  PIPE 

*  TMe  MARK  OR  Pipe  THAT  LASTS  OVER  100  VCARS 


CAST  IRON  PIPE  RESEARCH  ASSOCIATION 
Thos.  F.  Wolfe,  Managing  Director 
3440-E  Prudential  Plaza,  Chicago  1,  Illinois 
Please  send  the  free  catalog  listing  materials  on 
the  water  problem. 


ANSWERS 

(1) D 

(2)  D— An  increase  equal  to  the  daily  flow  of  25 

Colorado  Rivers. 

(3)  A— in  some  cases.  B,  in  all  cases. 

(4)  D— in  both  cases— Actually,  it  takes  up  to  40,000 

gallons  of  water  to  produce  one  ton  of  paper  and 
up  to  110,000  gallons  for  each  ton  of  steel 


POSITION 


ADDRESS 


STATE- 


-THERE'S  NONE 
BETTER  NOW  OR 
FOR  THE  FUTURE 


CLASSIFIED  CLIMC 

Top  Want  Ad  Papers 
Pay  Commissions 

By  Daniel  L.  Lionel 

Oassified  Advertising  Director,  New  York  Post 


place  a  national  classified  sched¬ 
ule,  The  yellow  pages  success 
in  selling  national  classified  is 
proof  of  the  need  for  a  one- 
order,  one-bill  national  news¬ 
paper  classified  approach. 

• 

Safety  Writing 
Contest  Covers 


THAN  NEW  DEEP-STRENGTH 
(ASPHALT- BASE)  PAVEMENT 

You  get  the  most  durable  and  econom- 
:al  pavement  modern  engineering 
research  has  developed  when  your 
state’s  highway  engineers  construct 
DEEP-STRENGTH(Asphalt-Base)pave- 
ments.  Since  1876,  the  advantages  of 
asphalt  pavement  have  been  time- 
tested,  time-proved  and  have  made  it 
the  dominant  pavement  type  all  across 
America. 

New  addition:  modern  engineering 
design.  Now  the  historic  qualities  of 
Asphalt  pavement  have  been  com¬ 
bined  with  the  most  up-to-date  engi¬ 
neering  design.  The  result  is  DEEP- 
STRENGTH  (Asphalt- Base)  Construc¬ 
tion.  This  giant  step  forward  in  engi¬ 
neering  know-how  is  responsible  for 
today’s  use  of  DEEP-STRENGTH  As¬ 
phalt  Construction  in  paving  modern, 
eavy-duty  Interstate  and  Defense 
superhighways  in  every  part  of  the 
country. 

New  advantage  fortaxpayers:  Modern, 
DEEP-STRENGTH(Asphalt-Base)pave- 
ments  not  only  cost  less  to  build  in  the 
first  place,  but  also  are  lower  in  an¬ 
nual  cost,  including  maintenance. 

What’s  more,  DEEP-STRENGTH  As¬ 
phalt  Construction  provides  a  safer, 
smoother-riding  surface.  Its  lane 
markings  and  traffic  stripes  are  easier 
to  see  in  all  weather,  day  or  night.  De- 
icingchemicals  do  not  harm  an  Asphalt 
surface  .  .  .  snow  and  ice  melt  faster 
making  winter  driving  safer.  And  you 
ride  safer,  quieter,  more  comfortably 
the  year  round— no  thump,  thump, 
^^thump. 

Find  out  how  your  state  gets  more 
,  value  for  its  road-building  dollars  when 
it  uses  DEEP-STRENGTH  Asphalt  pave¬ 
ment.  Write  The  Asphalt  Institute  to¬ 
day  for  your  free  copy  of  THE  BETTER 
WAY  TO  BETTER  ROADS. 


THE  ASPHALT  INSTITUTE 

College  Park,  Maryland 
EDITOR  ac  PUBLISHER 


Is  payment  of  commissions 
and  bonuses  to  classified  staff 
people  sound  business  practice? 
Is  payment  restricted  to  solici¬ 
tors  and  salesmen  or  do  volun¬ 
tary  ad  takers  get  into  the  act  as 
well?  Is  there  a  discernible  dif¬ 
ference  in  commission  and  bonus 
payment  policy  where  a  news¬ 
paper  has  a  Guild  shop?  Are 
commission  plans  changed  fre¬ 
quently? 

These  and  other  questions 
were  recently  put  to  the  CAMs 
of  the  50  leading  morning  and 
evening  classified  newspapers  by 
the  New  York  Post.  69%  replied 
and  of  these  72%  pay  commis¬ 
sions  or  bonuses  to  solicitors. 
62%  to  voluntary  ad  takers  and 
65%  to  outside  salesmen. 

Only  24%  change  their  Twnus 
plans  regularly  while  almost 
80%  of  bonus  plans  have  been 
in  effect  for  from  2  to  10  years. 

It  is  obvious  that  the  leading 
classified  media  find  incentives 
pay  off.  While  29%  of  papers 
responding  have  a  Guild  shop, 
this  factor  apparently  has  little 
bearing  on  the  commission  and 
bonus  practice.  For  example. 
76%  of  papers  without  Guild 
shops  pay  commissions  against 
63%  with  Guild  shons  who  pav 
commissions.  23%  of  non-Guild 
papers  change  their  bonus  plans 
regularly;  26%  of  Guild  papers 
change  regularly. 

While  many  unique  bonus 
plans  are  employed  by  respond¬ 
ing  newspapers,  depending  upon 
local  competitive  conditions  and 
departmental  objectives,  one  of 
the  more  unusual  ones  provides 
the  girl  who  sells  the  greatest 
number  of  10-time  orders  per 
week  a  day  off. 

“Boy  do  they  like  this!”  com¬ 
ments  the  ingenious  CAM. 

On  the  question  of  changing 
bonus  plans  regularly  to  meet 
the  criticism  that  solicitors  tend 
to  “go  stale”  unless  there  is  the 
excitement  of  a  new  type  T)onus. 
there  is  little  evidence  that  the 
largest  and  most  successful 
newspapers  in  competitive  or 
non-competitive  cities  concern 
themselves  with  this  concept. 
Over  a  dozen  of  the  largest  clas¬ 
sified  media  have  not  changed 
their  basic  bonus  plan  in  “20 
years  or  over.” 

♦  ♦  ♦ 

REALTY  PROBLEM 

CAMs  are  going  to  need 

for  April  7,  1962 


plenty  of  heads-up  thinking  if 
they  are  to  continue  to  make 
forward  strides  in  the  years 
ahead  in  real  estate  advertising. 
A  recent  Wall  Street  Journal 
analysis  of  home  building  trends 
show's  a  drop  of  40%  in  private 
home  starts  since  1950  while 
apartment  house  starts  continue 
to  surge  forward.  With  the  bulk 
of  classified  display  real  estate 
advertising  based  on  one-family 
homes,  the  trend  pinpointed  by 
the  Journal  article  has  certain 
unhappy  implications  for  the 
classifi^  clan  which  has  a  heavy 
stake  in  one-family  dwelling  ad¬ 
vertising. 

Here’s  h  o  w'  the  situation 
shapes  up  according  to  the  Jour¬ 
nal  study:  In  1950,  there  were 
1.5  million  single  family  home 
starts;  in  1961,  there  were  just 
940,000  with  the  experts  calling 
for  900,000  in  the  current  year. 

An  increase  of  approximately 
150%  in  the  cost  of  building 
sites;  the  satisfaction  of  urgent 
demands  for  housing;  burgeon¬ 
ing  taxes,  high  commutation 
fares,  higher  building  costs  are 
cited  as  reasons  for  the  slowing 
pace  of  private  home  building. 

By  the  same  token  linage  op¬ 
portunities  have  been  blossom¬ 
ing  in  apartment  advertising  as 
multiple  dwelling  construction, 
in  the  same  period  has  moved 
from  approximately  8%  of  total 
building  to  26.3%  in  1961,  With 
the  vacancy  rate  in  such  units 
standing  at  7.9%  last  year  as 
against  2.6%  in  1950,  we  have 
entered  into  a  buyers’  market  in 
rentals  where  strong  advertis¬ 
ing  programs  wdll  spell  the  dif¬ 
ference  between  profitable  and 
unprofitable  apartment  projects. 
*  *  « 

YEU.OW’  LISTINGS 

National  classified  listings  in 
the  yellow  pages  have  grown 
40%  in  the  two  years  since  a 
nationwide  single  contract  was 
started,  it  was  announced  last 
week. 

How  much  has  national  classi¬ 
fied  in  newspapers  grown  in  this 
period?  What  have  newspapers 
done  to  make  it  simple  for  a  na¬ 
tional  advertiser  to  place  an  ad 
in  a  string  of  newspapers  across 
the  country  ?  One  national  agen¬ 
cy  recently  told  this  writer  that 
it  cost  his  agency  approximately 
$7  per  newspaper  for  clerical, 
checking,  and  billing  costs  to 


Calendar  Year 

Washington 

The  American  Trucking  As¬ 
sociation  is  broadening  its 
Newspaper  Safety  Writing 
Competition  into  a  full  year  con¬ 
test. 

The  competition,  which  for¬ 
merly  ran  from  mid-May  to  mid- 
September,  will  now  accept  en¬ 
tries  published  in  newspapers 
of  general,  paid  circulation  be¬ 
tween  Jan,  1,  1962  and  Dec.  31, 
1962. 

Open  to  writers  of  daily, 
weekly  and  semi-weekly  news¬ 
papers  and  wire  services 
throughout  the  United  States 
and  its  territories,  the  eighth 
competition  offers  $2,700  in  cash 
awards. 

The  contest  is  divided  into 
three  categories  —  series  of 
stories,  single  stories  and  edi¬ 
torials  with  prizes  of  $500  for 
first  place,  $300  for  second  and 
$100  for  third  place  given  in 
each  category. 

Enj?raved  plaques  will  be  pre¬ 
sented  to  the  newspapers  or  wire 
service  bureaus  employing  the 
winning  writers,  and  each  win¬ 
ner  will  receive  framed  certifi¬ 
cates  in  addition  to  the  cash 
award. 

For  the  third  year  the  com¬ 
petition  will  offer  a  Special 
Plaque  Award  to  the  newspaper 
which  conducts  the  most  effec¬ 
tive  campaign  in  the  field  of 
traffic  safety. 

Entries  must  be  post-marked 
no  later  than  midnight  on  Jan. 
31,  1963. 

• 

ITU  Daily  Occupies 
Enlarged  Building 

Colorado  Springs 

The  Colorado  Springs  Free 
Press,  morning  daily  owned  and 
operated  by  the  International 
Typographical  Union  here,  re¬ 
cently  held  open  house  in  its 
remodeled  building  at  105  W. 
Colorado  Ave.,  adjoining  its 
original  quarters. 

Purchased  more  than  a  year 
ago  from  a  former  wholesale 
house,  the  large  building  was 
completely  remodeled  to  give 
larger  office  and  press  space  to 
the  paper.  Business  and  editorial 
facilities  are  on  the  main  floor, 
with  press  and  stereotype  rooms 
in  the  basement. 
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BOOKS  IN  REVIEW 

5  Centuries  of  Slang; 
Methods  for  Spelling 

By  Roscoe  Ellarcl 


A  DICTIONARY  OF  SLANG  AND 
UNCONVENTIONAL  ENGLISH.  From 
the  Fifteenth  Century  to  the  Present 
Day.  By  Eric  Partridge.  New  York: 
Macmillan  Company.  1362  pp.  $16. 

Slang  usually  gets  edited  out 
of  news  copy.  That  is,  until  blue 
chip  writers,  without  quotes  or 
abashment,  become  wedded  to 
specially  vivid  bits  of  meretri¬ 
cious  cant  or  vulgarism  and 
make  honest  words  of  them. 

There  is  this  value — aside 
from  its  high  reader-interest — 
in  the  completeness,  uptodate- 
ness,  and  exceptional  scholarship 
of  this  newest  revision  of  the 
long-classic  “Partridge” : 

More  and  more  solecism  and 
downright  jargon  of  both  under¬ 
world,  industry,  and  bebop  are 
finding  their  way  into  best-seller 
novels,  informative  articles — 
and  into  the  speech  of  important 
news-sources. 

I  remember  being  told  as  a 
reporter  in  Chicago,  assigned  to 
a  labor  rumble,  that  the  strike- 
leader  was  a  “bouncing  ben.” 
The  bb’s  press  spokesman,  who 
had  given  me  some  otherwise 
intelligible  news,  added  that 
“He’ll  bonnet  for  me,  you’ll  see.” 
Immediately  my  news  source 
disappeared  into  a  Cadillac  and 
took  off,  his  last  statement 
leaving  me  “bewitched,  bothered 
and  bewildered,”  as  Vivienne 
Segal  used  to  carol  in  “Pal 
Joey.” 

I  nearly  missed  my  deadline 
striding  beside  a  marching 
picket  to  get  him  to  translate 
bouncing  ben  and  he’ll  bonnet 
for  me.  The  peripatetic  card¬ 
holder  seemed  astonished  that 
a  Chicago  Daily  News  man 
couldn’t  understand  “simple 


English.”  But  he  looked  dowm  his 
nose  at  me  long  enough  to 
explain  that  a  bouncing  ben  was 
a  “learned  college  graduate”  and 
that  to  bonnet  for  someone 
meant — in  simple  English — “to 
back  up  the  statements  of 
another.” 

Later  I  learned  that  “Cadil¬ 
lac”  was  also  a  dope  addict’s 
term  for  a  “fix” — expensive  and 
desirable.  You  learn  a  lot  about 
English  on  news  assigpiments. 

I  put  the  expressions  into  my 
little  black  teok  for  future 
understanding  of  Chicago  Eng¬ 
lish.  In  fact,  I  didn’t  know  until 
the  first  month  of  1962,  while 
reading  this  newest  edition  of 
Partridge,  that  bouncing  ben  had 
been  commonly  used  in  English 
literature  as  “language  borrowed 
from  the  underworld  since  some¬ 
time  earlier  than  1864,”  and  that 
bonnet  in  its  slang  sense,  often 
used  by  Dickens,  was  current  as 
early  as  1810. 

A  lot  of  w'ords  in  Partridge 
have  much  of  their  viscera 
removed  and  supplanted  by 
asterisks.  These  are  the  unprint¬ 
able  words  one  hears  around  the 
water  front,  the  Pentagon,  edi¬ 
torial  rooms,  and  at  sophisti¬ 
cated  cocktail  parties. 

Even  after  the  Army,  crime 
reporting,  and  growing  up  in 
Missouri,  I  discovered  that  about 
half  of  these  star-centered  words 
were  new  to  me  but  highly  com¬ 
municative  w’ith  uninhibitedly 
earthy  frankness.  And  what 
good  is  an  unabridged  lexicon  of 
unconventional  English  if  you 
can’t  find  in  it  printably  synco¬ 
pated  expressions  you  hear  on 
Mott  or  Halstead  streets  or  read 
in  novels  of  the  “new  realism.” 


Language  is  a  lovesome  thing. 
And  while  one  may  not  use  it 
mixed  with  graphic  garbage, 
there  is  something  to  be  said  for 
a  terse,  clear  and  authentic 
compendium  for  understanding 
the  clinical  verities  that  flesh  is 
heir  to. 

This  newest  Partridge,  excel¬ 
lently  planned  and  organized,  is 
a  monumental  collection  of  exact 
definitions,  apt  quotations — and 
a  restrained  wit  delightful  in  a 
scholarly  lexicographer. 

«  *  « 

Psychology  of  Spelling 

SPELL  IT  RIGHT!  Learn  How  Never 
To  Misspell  a  Word  Through  Six  Com¬ 
mon-sense,  Psychologically  Tested  Meth¬ 
ods  of  Study.  By  Harry  Shaw.  New 
York:  Barnes  &  Noble,  Inc.  150  pp,  $1. 

Frank  Adams,  city  editor  of 
the  New  York  Times,  told  me 
this  Times  spelling  anecdote  was 
both  true  and  fit  to  print: 

A  Chinese  reporter,  who  wrote 
English  like  a  Winston  Churchill 
and  quipped  in  American  vern¬ 
acular  like  a  Ring  Lardner,  was 
working  on  the  Times  before 
returning  to  the  Orient.  One 
day,  showing  compatriots 
through  the  vast  newsroom,  he 
swept  an  arm  toward  two  sec¬ 
tions. 

“Over  here,”  he  pointed  out, 
“is  where  the  reporters  work — 
and  over  there,  the  copy  editors.” 
“Reporters,”  he  explained,  “can 
write  but  can’t  spell.  Editors  can 
spell  but  can’t  write.” 

His  urbanity  recalls  Dumas’ 
platitude:  “All  general  state¬ 
ments  are  wrong,  including  this 
one.”  Nevertheless,  neither  all 
writers  nor  all  copyreaders  spell 
correctly  all  the  time.  Their 
slips  show,  and  cost  man-hours 
on  copydesks  and  proofreaders’ 
tables. 

Here,  in  this  compact  news¬ 
room  handbook,  vivid,  urbane, 
and  lucid  in  its  style,  the  author 
— an  editor  who  has  directed 
workshops  in  creative  writing  at 
New  York  and  Columbia  univer¬ 
sities — comes  up  with  six  psycho¬ 
logically  proved  ways  to  light 
the  spelling  blindspots  in  minds 
that  have  otherwise  better  than 
20-20  vision. 

First,  he  advises,  fix  the  habit 
of  mentally  seeing  all  the  syl¬ 
lables  of  words  you  read,  cor¬ 
rectly  printed.  That  is  a  device 
actors  and  students  of  literature 
use  in  memorizing  passages. 
Most  of  us  understand  and  re¬ 
member  more  accurately  through 
visual  imagery  than  through 
sound.  A  corollary  is  to  pro¬ 
nounce  words  correctly  and  care¬ 
fully,  visualizing  each  syllable 
and  diphthong.  • 

This  is  for  words  you  find 
tricky.  If  you  aren’t  sure  of  the 
precise  pronounciation,  use  your 
dictionary — as  a  habit.  Diction¬ 
aries  themselves  have  turned  up 
phobias  in  city  rooms. 


Harry  Shaw,  the  author, 
points  out  that  this  habit  of 
visualizing  tricky  words  and 
pronouncing  them  meticulously, 
syllable  by  syllable,  noting  the 
dropping  of  a  silent  e  before  a 
suffix,  the  doubling  of  a  final 
consonant — or  the  insertion  of  a 
k  when  you  evolve  mimic  into 
its  past  tense,  mimicked — pays 
off  in  writing  English. 

Mr.  Shaw  notes  the  spelling 
irregularity  of  fire  but  fiery; 
proceed  but  procedure;  explain 
but  explanation,  and  line,  mean¬ 
ing  a  family  strain,  and  lineage; 
yet  the  increase  of  agate  lines 
of  advertising  is  correctly  spelled 
linage. 

In  his  carefully  illustrated 
chapter  on  visualizing  words, 
Mr.  Shaw  cites — not  sights  or 
sites — a  list  of  more  than  600 
spelling-problem  words.  He  calls 
them  “look-alikes  and  sound- 
alikes.”  For  example:  “All 
ready:  We’ll  leave  when  we’re 
all  ready.”  And  “already:  When 
we  arrived.  Bill  had  already 
left.” 

Or  all  together  distinguished 
from  altogether.  It  is  a  highly 
instructive  list  with  definitions, 
illustrative  uses  and  visualizable 
differences  in  spelling.  Also,  the 
author  includes  another  list  of 
860  words  often  misspelled. 

• 

S775,000  of  Gannett 
Profits  to  Employes 

Rochester,  N.  Y. 

Profit-sharing  payments  to 
employes  of  Gannett  newspapers 
and  broadcasting  stations,  exclu¬ 
sive  of  the  Camden  Courier-Post 
which  has  its  own  profit-sharing 
plan,  last  year  totaled  $775,000, 
it  has  been  announced  by  Paul 
Miller,  president  of  Gannett  Co., 
Inc. 

This  brings  to  $11,600,000  the 
amount  given  workers  in  profit- 
sharing  since  the  program  was 
.set  up  in  1936  by  the  late  Frank 
E.  Gannett.  In  its  first  year 
of  operation,  the  profit-sharing 
plan  paid  out  $136,000.  Pay¬ 
ments,  based  on  earnings  of 
individual  newspapers  and  on 
five-year  wage  totals  of  eligible 
employes,  have  varied  from  year 
to  year  and  from  city  to  city. 

• 

Storm  Victims  Aided 

Washington 

The  Evening  Star  and  the 
Internal  Revenue  Service  co¬ 
sponsored  on  March  20  a  brief¬ 
ing  session  for  owners  of  beach 
property  damaged  or  destroyed 
during  the  recent  East  Coast 
storms.  About  150  persons 
attended  the  meeting  in  the 
Star  Presentation  Room  to  learn 
how  they  could  offset  storm 
losses  through  tax  deductions. 
Three  tax  officials  answered  a 
wide  range  of  questions. 
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The  Plymouth  Turbo  Fury 


The  Dodge  Turbo  Dart 


America’s  first  gas  turbine  cars 


They  run  on  practically  anything  . . .  kerosene,  gasoline,  diesel  fuel  or  heating  oil. 
Here’s  the  story  behind  a  remarkable  new  kind  of  car  from  Chrysler  Corporation 


Imagine  a  car  that  .  .  . 

1.  runs  on  almost  any  fuel  that  will 
flow  through  a  pipe,  from  kerosene  to 
heating  oil— yet  with  fuel  economy  as 
good  or  better  than  you  now  get  in  a 
piston  engine  of  equal  performance  . . . 

2.  has  an  engine  that  weighs  only  about 
half  as  much  as  a  conventional  V-8— 
yet  the  140  horsepower  it  delivers  to 
the  driveshaft  is  equal  in  performance 
to  a  200-hp  piston  engine. 

3.  is  self  cooled  by  its  own  air  so  you 
never  have  to  worry  about  Ailing  the 
radiator  (there  isn’t  one)  or  antifreeze 
(none  is  needed). 

4.  has  only  one  spark  plug  and  only 
about  1/.’)  as  many  moving  parts  as 
conventional  engines— think  what  that 
can  mean  in  reduced  maintenance, 
tune-up  and  repair  costs. 

5.  starts  instantly,  even  in  the  coldest 
weather,  and  needs  no  warm-up. 

Chrysler  Corporation  has  already 
begun  building  a  Turbo  Car  that  will 
offer  all  these  advantages! 


and  deserts.  With  diesel  fuel,  this  engine  rable  to  that  of  a  200  HP  piston  engine, 
has  averaged  over  19  miles  per  gallon 
while  driving  at  constant  speeds. 

What  kind  of  performance  will 
they  give  you? 

The  low-speed,  high-torque  charac¬ 
teristics  of  the  gas  turbine  give  it  un¬ 
usually  quick  acceleration.  As  one 
automotive  editor  wrote  after  driving 
one  of  these  cars,  “To  go,  you  press  on 
the  gas  pedal.  If  you  press  hard,  hang 
on  to  your  hat ...  I  caught  my  breath 
at  the  acceleration.”  A  gas  turbine 
rated  at  140  horsepower  on  the  test 
stand  provides  performance  compa-  Pick  up  free  booklet  for  more 

-  information 

'  ,1,,^  I  You  can  get  more 

on  the  Chrysler  Corp- 
-  A  oration  Turbo  Car 

in  a  free  booklet  en-  J  1 

titled:  “The  remark- 
^  able  Gas  Turbine 

Passenger  Car.”  Hundreds  of  thou¬ 
sands  of  people  across  the  country  al¬ 
ready  have  a  copy.  Pick  one  up  soon 
at  your  nearby  Chrysler,  Dodge  or 
Plymouth  dealer. 


When  will  they  be  available? 

Good  question.  The  Turbo-Car,  as 
developed  by  Chrysler  Corporation,  is 
a  practical  car  today— but  is  still 
probably  a  number  of  years  away  from 
mass  production. 


Consumer  interest  in  the  car  has 
been  so  intense,  however,  that  we  have 
decided  to  build  50  to  75  turbine- 
powered  cars  which  should  be  available 
to  selected  customers  late  in  1963. 


Chrysler  Corporation’s  CR2A  gas  tur¬ 
bine  engine  is  250  lbs.  lighter  than  V-8 
engines  of  comparable  power,  has  1/5  the 
moving  parts,  starts  instantly  in  coldest 
weather. 


How  practical  are  Turbo  Cars? 

In  a  3100-mile  cross-country  test  com¬ 
pleted  New  Year’s  Eve,  the  Dodge 
Turbo  Dart  averaged  52  miles  per  hour 
under  all  driving  conditions— from  city 
traffic  to  turnpikes,  through  mountains 


Chrysler  Corporation 

Where  engineering  puts  something  extra  into  every  car 

PLYMOUTH  •  VAUANT  •  DODGE  •  DART  •  LANCER  •  CHRYSLER  •  IMPERIAL 
DODGE  TRUCKS  •  SI  MCA  CARS  •  MISSILE  DIVISION  •  SPACE  DIVISION 
MOPAR  •  AIRTEMP  •  CYCLEWELD  •  MARINE  AND  INDUSTRIAL  ENGINES 


Denver  Post 


$9.5  MILLION 


PiETService  Co.  THE  DENY 


Opens  New  Home 


The  Voiee  of  I  he  I 


By  (  III  C  K  <;.\MZEV 
Denxer  Fcst  Staff  Writer 


!  »/.  7(K  .\o.  iVf.J 


Dt'iirt'r,  Ciilo. — Cl 


Tho  new  home  of  the  Public  Service  Co.  of  Colo¬ 


rado,  550  15th  St.,  was  formally  dedicated  Thursday 
night. 

Some  950  Public  Service  employes  work  in  the 
S9.5  million  building. 

The  thousands  of  incandescent  lamps  dotting 
the  walls  of  the  old  Gas  &  Electric  Building  at  15th 
and  Champa  Sts.,  one  of  Denver’s  best-known  land¬ 
marks  for  51  years,  were  turned  off  by  Lt.  Gov. 
Robert  Knous  during  the  dedication  ceremonies  in 
the  new  building’s  penthouse. 

i  -Shortly  after  Knous  pulled  a 


Colorado-^ 


Q  I  switch,  turninp:  off  the  6.99S 

g  erSOnOl  huhts  on  the  lias  &  Klectric 

BuiUlin'.;.  Mayor  Dick  Ikitterton 
I  m-mj-r  turned  another  switch,  flashini?! 

I  lie  Will  W  on  new  floorIliKhts  illuminatins; , 

^  the  px’nthouse  walls  atop  the  new 

Zoomina  bundin,- 

“^^**■■**3  fH'veral  hundred  Denver  civic 

ivrsonal  income  in  Colorado  leaders  attended  the  dedication, 
is  conliniiiiiK  upward,  evceed-  cciemonies  which  were  pre-' 
ini;  fbe  national  rate  by  a  cedeii  by  a  dinner  in  the  pent¬ 
wide  margin.  house  dining  room. 

The  bureau  of  business  re-  The  lii;lits  on  the  new  biiiid- 


Orbited  tf. 


uiilf  iiiurKin. 

The  biireiiii  of  hosiness  re¬ 
search  of  the  rni^ersily  of 
I'oloratlo  made  that  report  Sat¬ 
urday  and  added  a  prediction 
that  |U‘rsonat  income  in  the 


inn's  |M*nthouse  channe  colors 
and  can  be  seen  for  a  wide 
area  around  Denver. 

In  lumim;  on  the  pt'nfhouse 


stale  will  continue  Its  upward  lights.  liattorton  said.  “We  can 


trend. 

The  bureau,  in  its  monthly 
business  review.  s;iid  there  has 


draw  a  parallel  l)ot\veen  this: 
and  Colonel  (Ilenn’s  flight.  It; 
marks  the  end  of  an  era  and 


been  an  increase  of  $*..**  billion  the  lie^innim;  of  another.” 


In  |>ersonaI  income  in  C  olorado 


Person.  Public  ■ 


sim*e  19rMi.  The  IJm;i  level  of  Service  president,  said  the  new 
$4.4  billion  was  up  milii<m  buildint*  “symlxdizes  the  exlen- 


from  the  repi^rt  said,  and  sive  growth  that  has  taken  place 


the  lo-year  gain  in  Colorado  of  in  the  company.  As  we  add  to 
|M*t.  was  far  above  the  our  plants  and  to  our  equipment. 


national  increase  of  K‘1.7  pet.  it  is 


pfloj  tion  of  the  growth 


of  our  region.” 


Shop  Area 
Expansion 
Scheduled 


By  HAUKV  WAI.KKK 
Denver  Post  Business  Writer 

The  Alameda  -  Sheridan 
Shopping  Center  will  be¬ 
gin  construction  in  60 
days  that  will  double  its 
size  on  a  full  square  block 
to  the  north  and  add  a 
two-story  Hosted  depart¬ 
ment  store,  that  firm’s 
largest  in  the  Denver 


Long-term  leases  were  exe¬ 
cuted  at  th<'  weekend  by  Arthur 
Cowperthwaite.  Denver  Realtor, 
representing  tht?  center  ownet's, 
and  Robert  Williams,  president 
of  Hested’s  division  of  the  600- 
store  J.  J.  Newberry  chain. 

When  completed,  the  ex¬ 
panded  center  will  represent 
an  investment  in  excess  of  $4 
million,  C'ow|>erthwaite  said. 
More  retail  stores,  service 
professional 


Largest  Plant  Set 

In  June,  tho  rompuny'.s  S24, 
million  IfiO.OOO  kilowatt  station! 
at  its  Chorokoe  plant  w  ill  RO  into 
operation.  Person  noted.  It  will 
Ih>  the  laiRCst  single  kilowatt-! 
EeneralinR  unit  in  the  Roeky 
Mountain  recion.  I 

The  1.000.000  kilowatt  station 
at  its  Valmont  plant  in  the 
Boulder,  Colo.,  area  will  go  into 
operation  in  1%4,  he  said. 

Tlie  ronipany  will  siiend  $.->.4 
million  for  ronstrni'tion  this 
year.  Person  |Hiinte<l  out. 
Duiing  the  nc.vl  five  years, 
including  1962.  the  company  will 
spend  $230  million  for  eonsli-uc- 
tion.  he  said. 

320,000  Square  Feet 

The  new  building  has  320.000 
.square  feet  of  space.  All  but  the 
lOlh  and  11th  floors  arc  oecui)ii“d 
by  the  Public  Service  Company. 
The  other  two  floor  arc  avail¬ 
able  for  rental. 

Construction  was  started  Sept. 
1,  1959. 

The  building  will  meet  the 
company's  needs  for  the  next  15 
years,  Per.son  said.  The  com¬ 
pany  owns  11  lots  at  15th  and 
Welton  Sts.  and  six  at  15lh  and 
Glcnami  Sts.  and  additions  can 
be  made  as  needed. 


SOLAR  OBSERVATORY  WHICH  WAS  LAUNCHED  INTO  OM '  fROA 

Base  is  stabilizer;  balls,  arms  control  spin;  fan-shapedcevice  h 


Expansion 
Of  Denver 


New  Car  Sales 
At  Record  Pace 
for  the  Month 


Unchecked 


“Nothing  can  stop  Den¬ 
ver’s  terrific  growth.  VVe 
have  all  the  potential  here 
to  warrant  a  continued 
and  fast-paced  surge  for¬ 
ward.” 

That’s  the  attitude  of  Henry 
C.  Van  Schaack.  head  of  one  of 
the  largest  real  estate  firms  in 
the  Roeky  Mountain  Empire,  as 
he  looks  forward  to  his  T5th 
birthday  on  Monday. 

Van  Sehaark  made  the  state¬ 
ment  in  a  letter  to  The  Denver 
Pont. 

The  Post  has  asktHl  him  for 


New  <'arsak‘H.  whieh  ehalked 
up  a  January  reeord  in  tlH‘ 
Denver  area  la*it  iiioiitli  de- 
«»ptte  rold  atui  snow,  are  roll¬ 
ing  along  at  a  record  pare  in 
l-'ehriiary.  a  survey  of  auto- 
mobile  dealers  showed  Sat¬ 
urday. 

Chevrolet  still  In  the  pare 
setter,  followed  by  Ford  as  a 
elose  seeotid.  and  I'ontlae, 
Kambh'r,  Dldsniohile  and  Bii- 
U‘k  in  that  onler. 

This  made  tieneral  Mot«irs 
the  D(‘iiver-area  sales  header. 
The  Assoeiated  Press,  in  a 
dispatch  from  Detroit  S  a  t  u  r  • 
day.  said  **new'  ear  sales  in 
early  February  Indleate  eon- 
tinued  gomi  business  nation¬ 
ally.  es|»eeially  by  tieneral 
Motors.*’ 

In  the  Denver  area.  S.^Kfl 
_  new  automobiles  were  Mdd  in 
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!  Twen^lwo  of 
arc  conveidhg  wh. 
rolling  pailfireland 
Denver  inrt  a  1,01: 
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C^Oit€/L 


si'ivatory  satellite  was  fired  into  orbit  Wednesday 
to  learn  how  solar  radiation  influences  the  weather 
and  other  conditions  on  earth  and  how  tjreat  a  threat 
it  is  to  manned  space  flight. 

The  satellite,  built  in  Boulder,  Colo.,  and  nick¬ 
named  OSO  for  Orbiting  Solar  Observatory,  was 
packed  with  instruments  to  give  scientists  their  first 
clear  look  at  basic  mysteries  of  the  sun. 

Till'  ■irvS-iMnmil  OSO  piiyliiad  ^ 

lu.iri'd  awjiy  fiom  this  spai-i'-  ___ 

IMiil  at  a. Ill.  iM.STi  atmaiil  Iff 

a  Thoi-IVIta  riakol.  All  Ihii'c  ■  J 

slaiii's  iyiiitiii  as  planni'd  and  ^  ^  ^ 

(ii'oiii'llcd  Iho  ciaft  intd  orbit  4|lff|t| Af 

almul  Till  tiiilos  above  the  earth  rr“^l  I VI I  Iff*  J 


ity  itoR  nnniK 


COLORADO  SPRINGS 
— Opening  ceremonies  for 
one  of  the  biggest  sports 
events  in  Colorado's  his¬ 
tory — the  presentation  of 
the  .loth  World  Ice  Hockey 
Championships  —  arc 
scheduled  here  Thursday. 

The  ehampionsltips  Ix'uin  at 


One  of  the  most  eoniplex 


•siynod  to  make  tiH' 
loheiisive  study  of 
nil  a  vantage  [mint 
distorting  inflitenoe 


eallial  the  Spinning  Cheosebox. 
was  built  in  Itoulder,  Colo.,  by 
Ball  Bmiheis  I’.osearoh  Corp., 


planning,  the  outlay  of  eonsid- 
erahle  amounts  of  cash  ami 


ooms 


Measure  the  Sun 


instruments  are  mounti'd. 

The  aim  is  to  give  scientists 
a  new,  undistorted  look  at  the 


19  titles  in  the  L’9  prevlou^TOflff 
events,  once  again  are  favored 
to  keep  the  crown  they  cap¬ 
tured  last  year  in  C'.eneva.  fol¬ 
lowing  the  I’nited  Stales'  sur¬ 
prise  victory  in  the  1960  win- 


OSU  for  at  least 
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Built  Satellite 
tfl  Watch  Sun 

OSO  to  Solve 
Basic  Riddles 
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FAIRCHILD 


news 


Miss  Harriet  Mackintosh,  director 
of  correspondents  for  Fairchild  Pub¬ 
lications,  retired  last  week.  Miss 
Mackintosh  joined  the  company  in 
1914  and  was,  for  many  years, 
assistant  to  the  late  E.  W.  Fairchild, 
president,  and  later  assistant  to  the 
present  head,  Louis  W.  Fairchild. 
As  director  of  correspondents  since 
1938,  she  raised  Fairchild  News 
Service  from  a  system  of  12  bu¬ 
reaus  and  100  correspondents  to 
one  of  the  largest  private  news¬ 
gathering  organizations  in  the  world, 
a  network  encompassing  bureaus  in 
38  U.  S.  and  foreign  cities  and  cor¬ 
respondents  in  another  500.  Al¬ 
though  retired,  she  will  continue  to 
edit  The  Frontiersman,  a  Fairchild 
house  organ,  and  PUP  (Picking  Up 
the  Pieces),  a  twice-monthly  bulle¬ 
tin  evaluating  Fairchild  stories  for 
correspondents  and  editors.  She  will 
also  revise  the  Fairchild  correspond¬ 
ents’  manual. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Dblly  Ntwi  R^ord.  Wom«n*$  W«ar  Daily, 
Horn*  Fumishmgt  Daily,  Footwaar  Nawt, 
Suparmarkat  Naws,  Drug  Nawt  Waakly, 
Man's  Waar  Elactronic  Nawt.  Books, 
Matalworking  Naws,  Diractorlas. 


Womlward  Retires 
From  Herald  Trib 


Stanley  (the  Coach)  Wood¬ 
ard,  66,  is  stepping  off  the 
sports  pages  of  the  New  York 
Herald  Tribune  April  1  into 
retirement  in  Connecticut. 

Walter  (Red)  Smith,  who 
was  “discovered”  by  Mr.  Wood¬ 
ward,  has  been  named  sports 
editor.  His  chief  deputy  will  be 
Hal  Claassen  who  has  spent  23 
of  his  41  years  with  the  Herald 
Tribune,  except  for  time  out 
during  World  War  II. 

Mr.  Woodward  held  the  post 
of  sports  editor  in  two  periods. 
He  joined  the  Herald  Tribune 
from  the  Boston  Herald  Trav¬ 
eler  in  1930  and  was  sports 
editor  for  10  years  prior  to  1948 
when  he  left  in  a  dispute  with 
management.  He  returned  in 
1959,  giving  up  the  post  of 
sports  editor  on  the  Neivark 
(N.  J.)  Star-  Ledger. 


Paul  I.  Becker  will  join  the  ad¬ 
vertising  sales  staff  of  HOME  FUR¬ 
NISHINGS  D.AILY  on  Apr.  9.  He 
was  formerly  sales  manager  of  the 
housewares  division  of  Casco  Prod¬ 
ucts  Corp.,  and  prior  to  that  was 
both  regional  sales  manager  and 
national  advertising  manager  for  the 
Barcalo  Manufacturing  C!o. 


Morton  Stark,  DRUG  NEWS 
weekly’s  convention-hopping  edi¬ 
tor  who  has  just  returned  from  two 
pharmaceutical  conferences  in  Las 
Vegas,  is  off  again  on  Apr.  9  to 
Miami  Beach,  where  he  will  attend 
the  biennial  meeting  of  the  Na¬ 
tional  Assn,  of  Chain  Drug  Stores, 
Apr.  9-12. 


latest  names  to  be  added  to  the 
Fairchild  News  Service  correspond¬ 
ents  list  are:  Mrs.  Mary  (Strings 
who  will  represent  the  papers  in 
Orlando,  Fla.;  Mrs.  Jeanie  Prender- 
gast  in  Atlantic  City,  N.  J.;  Mrs. 
Diana  Reeves  in  Austin,  Tex.;  Mrs. 
Jane  Edmunds  in  St.  Joseph,  Mich.; 
Maurice  Bubb  in  W’inter  Park,  Fla.; 
Mrs.  Jean  Wilson  and  Lee  Dykas  in 
Seattle.  John  A.  Fisher  has  joined 
Fairchild’s  Qeveland  bureau  news 
staff  to  cover  the  area  for  METAL¬ 
WORKING  NEWS. 


HOME  FURNISHINGS  DAILY’s 
page-two  columnist,  Raymond  Reed, 
will  be  the  guest  speaker  on  Apr.  11 
at  the  graduation  exercises  of  the 
advance  course  in  sales  training  con¬ 
ducted  by  the  Chicago  Retail  Fur¬ 
niture  Assn. 


personal 


Bowling  Group  Elects 


Des  Moines 
Bob  Schabert,  bowling  writer 
for  the  St.  Paul  Dispatch  and 
Pioneer  Press,  was  elected  presi¬ 
dent  of  the  Bowling  Writers 
Association  of  America  here 
March  22.  He  succeeds  Sam 
Levine  of  the  Cleveland  Kegler. 
Angelo  Biondo,  Chicago  Daily 
News,  was  elected  first  vicepresi¬ 
dent,  and  Ed  Reddy,  Syracuse 
(N.  Y.)  Post-Standard,  second 
vicepresident.  Hank  Sayrs,  Mil¬ 
waukee  Sentinel,  was  reelected 
secretary-treasurer. 


Douglas  Dales,  political  re¬ 
porter  on  city  staff  of  the  New 
York  Times — assigned  to  year- 
round  coverage  at  State  Capitol, 
Albany,  replacing  Warren 
Wea\'er,  who  goes  to  Washing¬ 
ton  staff  to  specialize  on  New 
York  area  affairs. 


NEWS  EDITOR— Francis  E.  Tobin, 
who  has  been  chief  copy  editor, 
is  now  news  editor  of  the  Wor¬ 
cester  (Mass.)  Evening  Gazette. 
He  has  been  on  the  staff  since 
1929  except  for  four  years  in  the 
Air  Force.  He  exited  with  rank  of 
lieutenant  colonel. 


James  C.  Stewart,  Hartford 
(Conn.)  Times  reporter  —  re¬ 
signed  to  join  U.S.  Peace  Corps 
in  the  Philippines. 


Kenneth  Dahlstrom  —  ap¬ 
pointed  advertising  director  of 
the  Las  Cruces  (N.  M.)  Sun- 
News,  replacing  Walter  Swartz 
—  to  Oelwein  (Iowa)  Register. 


Howard  Sparks,  Wichita  Eve¬ 
ning  Eagle-Beacon  —  elected 
chairman  of  Kansas  Wire  Edi¬ 
tors  Association, 


E.  B.  Stahlman  Jr.,  execu¬ 
tive  vicepresident,  Nashville 
(Tenn.)  Banner — president  of 
the  Middle  Tennessee  Council  of 
the  Boy  Scouts  of  America. 


Walter  Ray  McDowell,  from 
area  news  editor.  Greenwood 
(S.  C.)  Index- Journal — to  out¬ 
doors  editor,  Augusta  (Ga.) 
Chronicle. 


'SHS  may  NOT  have  two  YEARS  OE  COLLEGE  BUT 
SHE  SURE  HAS  PLENTY  OF  EQUIVALENT/" 


More  than  75  newspapers  have  ordered  Art 
Gates'  13  SHORT  SHORT  STORY  Classified 
promotion  ads.  These  ads  will  pull  NEW 
attention  to  your  Classified  pages. 

•  UNIQUE  •  INEXPENSIVE 


Price  Goes  to  College 

COLUMBU,  S.  C. 

Tom  Price,  manager  of  the 
Columbia  UPI  bureau  for  11 
years,  has  resigned  to  become 
manager  of  the  Sports  News 
Service  at  the  University  of 
South  Carolina.  The  position  is 
a  part  of  the  USC  Department 
of  Public  Relations. 


Dudley  Lehow  —  from  AP, 
Baton  Rouge,  to  Miami  bureau 
as  night  radio  editor. 


Davis  O.  Harrington,  for¬ 
merly  marketing  advisor  of 
Remington  Rand  International 
and  assistant  to  the  president  of 
Royal  McBee  —  to  a  vicepresi¬ 
dent  of  World  Wide  Information 
Services  and  director  of  its  new 
international  development  divi- 


Howard  Holcomb,  editor  of 
the  w’eekly  Litchfield  (Conn.) 
Enquirer  —  to  assistant  sports 
editor,  Manchester  (Conn.)  Eve¬ 
ning  Herald. 


Ken  Clark,  formerly  with 
Kalispcll  (Mont.)  Daily  Inter 
Lake  —  to  Grand  Junction 
(Colo.)  Sentinel  reporter.  Burl 
Lyons,  former  reporter  for  the 
Missoula  (Mont.)  Missoulian  — 
to  sports  editor.  Daily  Inter 
Lake. 


Larry  Litchfield,  reporter, 
Glendale  (Calif.)  News-Press — 
transferred  to  Copley  Los  An¬ 
geles  bureau.  Other  staff 
changes  —  C.  O.  Davis,  copy 
reader  —  to  church  editor  and 
editor  of  Saturday  magazine 
section,  “Foothill  Living.”  Julie 
Russo  and  Larry  Levine — both 
assigned  to  police  beat. 


Walter  G.  Gisselbrecht, 
business  manager,  Torrington 
Register — elected  president  of  , 

the  Connecticut  Daily  News-  jJ 

paper  Association,  succeeding  E.  Y 

Bartlett  Barnes,  co-publisher, 
Bristol  Press. 


Paul  Powlawski  —  to  re¬ 
porter,  Kalispell  (Mont.)  Daily 
Inter  Lake. 


Kelly  Simon — elected  chair¬ 
man,  Buffalo  (N.  Y.)  Evening 
News  Newspaper  Guild  unit. 
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Nathan  Brock,  former  for¬ 
eign  affairs  analyst  for  defunk 
Los  Angeles  (Calif.)  Mirror — 
to  James  A.  Clark  Company  and 
the  Clark  Book  Company,  in 
Houston,  Tex.,  as  director  of 
research. 


EDITOR  ac  PUBLISHER  for  April  7,  1962 


I- 


mention 


SPACE  FOR  SPACE— Adm.  Har- 
old  Briggs  (USN  Ref.),  af  left, 
presents  the  1962  National  Rocket 
Club  Award  to  John  Finney  of  the 
New  York  Times  in  Washington. 
The  Times  was  cited  for  its  out¬ 
standing  day-to-day  coverage  of 
the  space  age. 

Mike  Zac h arias,  Sapulpa 
(Okla.)  Herald  reporter-photog¬ 
rapher — to  publications  depart¬ 
ment,  Douglas  Aircraft,  Tulsa, 
as  technical  writer.  PiiiL  Hen- 
ZEL,  Tulsa  University  journal¬ 
ism  student — succeeds  Mr. 
Zacharias. 

«  «  « 

Robert  Pattridge,  assistant 
city  editor,  Denver  (Colo.)  Post 
— elected  president  of  the  Denver 
Press  Club. 

*  *  « 

Ken  Smith,  former  reporter, 
Fort  Lauderdale  (Fla.)  News — 
to  staff  writer,  Miami-Metro 
News  Bureau. 

«  «  « 

Trueman  E.  Farris  Jr. — from 
courthouse  reporter  to  day  city 
editor,  Milwaukee  (Wis.)  Sen¬ 
tinel,  succeeding  Wayne  Gaed- 
TKE,  reassigned  at  own  request 
to  a  writing  member  of  the 
reporting  staff. 

a  *  « 

Don  Breed,  head  of  the  dis¬ 
patch  department  and  formerly 
national  advertising  salesman, 
Portland  (Ore.)  Journal  —  to 
station  KEX,  Portland,  as  ac¬ 
count  executive. 


AP  Staff  Changes 

Los  Angeles 

Robert  M.  Burnett,  former  ' 
managing  editor  of  the  Culver 
City  Star-News,  and  David 
Farmer,  formerly  of  the  Valley 
Times  Today,  North  Hollywood, 
have  joined  the  Associated  Press 
staff  at  Los  Angeles.  John  Flynn  ; 
is  returning  to  the  AP  Los 
Angeles  bureau  after  serving  a 
period  as  Las  Vegas  correspond¬ 
ent.  He  is  succeeded  there  by 
Warren  Lerude  of  the  San  Diego  ^ 
bureau.  William  Olcott  of  the 
AP  Newsfeatures  staff  in  New 
York  goes  to  San  Diego. 

• 

Gripp  Is  Manager 
Of  UPI  at  Salem 

An  erroneous  report  in  the 
personal  columns  of  E&P,  March 
24,  had  Douglas  Gripp  going  to 
work  for  the  Klamath  Falls 
(Ore.)  Herald  and  News.  Doug¬ 
las  Gripp  is  manager  of  the 
Salem  bureau  of  United  Press 
International.  In  changes  at  the 
Klamath  Falls  paper,  Richard 
Briggs  replaced  (3uy  W.  Farmer, 
who  resigned. 

«  *  * 

Charles  K.  Sergis,  political 
reporter,  Bayonne  (N.  J.)  Times 
— to  Associated  Press  Newark 
(N.  J.)  Bureau. 

*  «  * 

Christine  Hunt — to  New 
Plymouth  (Idaho)  Payette  Val¬ 
ley  Sentinel  as  reporter  for  the 
Fruitland  area. 

♦  •  * 

Mrs.  Jim  Tindall — to  Vale 
(Ore.)  Malheur  Enterprise  to 
write  a  news  column,  “Friendly 
Neighbors.” 

*  «  « 

Mrs.  Elsie  H.  Cochrane — 
retired  as  gardens  and  antiques 
editor,  Hartford  (Conn.)  Times 
after  15  years. 


New  Strength 
For  Your  Money! 

Th«  family  financial  eeanwior  Mis  haw  to  gat  things  yau  want 
while  staying  within  yaur  present  Ineame.  Fallaw  his  practical  suggestlens 
an  everyday  expenditures. 

MOIVEY  WELL  SPENT 

By  Charles  V.  Neal,  Jr. 

*  •  « 

Throe  Columns  Per  Week 


The  Register  and  Tribune  Syndicate 

c.i  i;y»h  4*3  mas>$cn  avc  new  to*n  city 


ADVERTISEMENT 
TO  BID  THAT  FACT  WILL 
MODIFY  OPINION! 

Recently,  two  book  editors  declined  to  review  CALORIE 
COUNTDOWN  because  in  their  opinion  “Lindlahr  lacks 
the  scientific  background  which  would  qualify  him  to 
write  a  book  for  reducers”.  (Author :  Victor  H.  Lindlahr— 
Publisher:  Prentice-Hall). 

BECAUSE— Over  a  period  of  thirty-three  years,  three 
major  radio  networks  accepted  the  daily  Lindlahr 
“KEEP  FIT  WITH  FOODS”  programs- 


BECAUSE— During  the  same  period  of  time,  responsible 
publishers  in  eight  different  countries  saw  fit  to 
publish  Lindlahr’s  food  science  books— 

There  must  be  another  side  to  the  story  . . .  The  under¬ 
signed  respectfully  submits  the  following:  (With  foot¬ 
notes  for  those  who  choose  to  read  further). 


A — Graduated  from  the  Chicago 
College  of  Osteopathy  in  1918.* 

I  Licensed  to  practice  by  the  state 
*  of  Illinois,  he  joined  his  father, 
j  Henry  Lindlahr,  M.D.,  in  an 
j  extensive  practice,  specializing 
in  cases  which  might  be  helped 
,  by  diet.* 

;  B — 1929:  Elected  henceforth  to 
devote  his  career  to  broadcast- 
I  ing  food  science  facts.* 

!  C — Throughout  the  last  thirty 
i  broadcast  years,  sponsors,  and 
often  radio  interests  as  well,  re¬ 
tained,  at  all  times,  a  qualified 
doctor  of  medicine  to  review  the 
writer’s  manuscripts  and  radio 
scripts. 

D  —  Commencing  in  1945,  Dr. 
Norman  Jolliffe  of  New  York 
City,  accepted  the  counseling 


post  on  behalf  of  the  sponsors. 
For  fifteen  years  the  writer  en¬ 
joyed  an  unparalleled  opportu¬ 
nity  to  learn  from  a  master. 
Rest  assured  it  wasn’t  allowed 
to  pass.**’® 

E — When  the  Broadcasts  com¬ 
menced,  the  writer  was  intro¬ 
duced  as  Dr.  Lindlahr.  Critics 
justifiably  held  that  the  radio 
public  was  entitled  to  know 
what  kind  of  a  doctor  they  were 
listening  to,  D.O.,  or  M.D.  Then, 
as  now,  both  schools  subscribed 
to  sound  nutrition  tenets  and 
used  them  in  practice.  However, 
since  1930,  the  writer  has  not 
used  his  fully  earned  title  of 
“Doctor”  because  he  much  pre¬ 
ferred  to  be  known  for  what 
he  is,  a  food  science  writer  and 
commentator. 


FOOTNOTES 

1.  The  first  four  year  osteopathic  course  which  fully  met  the 
standards  of  the  New  York  State  Board  of  Regents. 

2.  Henry  Lindlahr  studied  medicine  at  the  age  40  to  better  under¬ 
stand  diabetes  for  he  was  the  victim  of  a  serious  type.  As  a  corol¬ 
lary,  the  writer  was  steeped  in  the  lore  of  foods  and  nutrition  from 
the  earliest  days  of  his  youth. 

3.  When  a  physician’s  “results”  depend  almost  entirely  on  the 
;  wish  and  the  will  of  his  patients  to  rigorously  follow  a  prescribed 
!  diet,  the  experience  can  be  most  frustrating.  The  writer  preferred 
r  to  undertake  his  present  career. 

!  4.  The  late  Norman  Hayhurst  Jolliffe,  M.D.,  (1900-1961)  was 
often  called  one  of  the  most  distinguished  nutritionists  of  our  time. 
'  His  professional  honors  were  many.  Equally  admirable  was  the 
;  depth  of  his  desire  to  teach  and  share  his  knowledge. 

5.  Here  was  a  continuing  tutoring  and  counseling  in  the  fast 
,  developing  science  of  nutrition  which,  perhaps,  has  no  precedent 
as  a  qualification  for  food  science  writing.  The  text  of  the  writer’s 
!  latest  book  was  drawn  in  its  entirety  from  the  experiences  of  radio 
listeners  and,  or,  reducing  suggestions  broadcast  in  his  radio  pro¬ 
grams.  Thus,  Dr.  Norman  Jolliffe,  at  one  time  or  another,  critically 
evaluated  any  opinions  of  a  scientific  nature  expressed  in  the  pages 
of:  CALORIE  COUNTDOWN. 
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Obituary 


IsADORE  “Mike”  Bernstein, 
66,  boxing  authority  and  news¬ 
paper  columnist;  March  27.  He 
was  a  former  state  boxing  com¬ 
missioner  in  Pennsylvania,  and 
for  over  two  decades  wrote  a 
weekly  column  on  boxing  for 
the  Wilkes-Barre  (Pa.)  Sunday 
Independent.  Mr.  Bernstein  was 
an  accountant  for  the  Sullivan 
Trail  Coal  Company. 

*  *  « 

Mrs.  Frances  A.  Blanchard, 
82,  who  spent  16  years  with  the 
Boston  (Mass.)  Herald  as  soci¬ 
ety  and  garden  editor  until  her 
retirement  25  years  ago;  March 
20. 

*  #  * 

Fritz  C.  Asmus,  76,  general 
manager  of  the  Norfolk  (Neb.) 
Daily  News  for  the  past  11 
years,  and  with  the  newspaper 

49  years;  March  25. 

*  *  * 

Fred  A.  Emery,  86,  news  desk 
editor  of  U.S.  News  &  World 
Report,  Washington;  March  22. 
He  was  with  the  magazine  and 
its  predecessors  for  36  years, 
and  a  newspaperman  for  68 
years. 

*  *  « 

Paul  Fort,  61,  parliamentary 
reporter  in  France  for  the 
Associated  Press  42  years; 
March  22. 

«  *  * 

Bob  Panella,  37,  sports  edi¬ 
tor  of  the  Hollywood  (Calif.) 
Citizen-News  for  10  years  until 
illness  forced  his  retirement 
several  months  ago;  March  25. 

*  *  « 

John  L.  Furneaux  Jr.,  55, 
editor  of  the  “Your  Home” 
Sunday  section  of  the  Houston 
(Tex.)  Chronicle;  March  22. 

♦  «  ♦ 

Edwin  M.  Brooks,  60,  adver¬ 
tising  manager  of  “Sunday,” 
the  Indianapolis  (Ind.)  Star 
magazine;  recently.  He  had 
worked  in  the  Star  advertising 
department  for  28  years. 

*  «  * 

Rupert  Mi'RRAY,  64,  Los  An¬ 
geles  (Calif.)  Herald-Express 
reporter  in  the  1920’s  and  for 
the  past  15  years  West  Coast 
regional  public  relations  direc¬ 
tor  for  Safewav  Stores;  March 
12. 

«  *  « 

Mary  Dickerson  Donahey, 
85,  feature  writer  for  the  New 
York  Journal  in  1898,  special 
writer  and  Sunday  editor  of  the 
Cleveland  (Ohio)  Plain  Dealer 
from  1899  to  1905,  and  in  more 
recent  years  an  author  of  young 
people’s  books;  March  31.  She 
was  the  wife  of  William  Dona¬ 
hey,  Chicago  (Ill.)  Tribune 
artist  and  writer. 


Arthur  L.  Kane,  43,  former 
feature  writer,  Bridgeport 
(Conn.)  Sunday  Herald,  and  at 
his  death  an  industrial  adver¬ 
tising  specialist  for  a  group  of 
Connecticut  newspapers;  March 
19. 

♦  ♦  ♦ 

Opal  Eisenhauer,  54,  on  Sun¬ 
day  magazine  feature  staff  of 
the  Portland  (Ore.)  Journal 
until  illness  forced  her  retire¬ 
ment  in  1958;  March  17. 

« 

George  Clementson,  54,  edi¬ 
tor  of  Science  Digest  Magazine, 
a  Hearst  publication ;  March  14. 
He  began  his  career  as  a 
reporter  on  the  Beloit  (Wis.) 
Daily  News,  and  was  appointed 
city  editor  in  1940.  He  joined 
Science  Digest  in  1944,  becoming 
managing  editor  in  1946. 

*  *  * 

Athol  P.  Gow,  70,  police 
reporter,  Toronto  (Ont.)  Star 
until  his  retirement  in  1946; 
March  17. 

♦  *  ♦ 

Martin  J.  Flaherty,  73, 
former  political  adviser  to  the 
late  United  States  Senator  Peter 
G.  Gerr>%  Rhode  Island  Demo¬ 
crat,  and  former  city  editor  of 
the  Providence  Tribune,  which 
Sen.  Gerry  owned;  April  1. 

♦  *  • 

J.  Wilson  Rro.\dbent,  57, 
resident  correspondent  in  Wash¬ 
ington  after  World  War  II  for 
the  London  Daily  Mail;  March 
29. 

*  *  « 

Pierce  Colquitt,  91,  retired 
owner  and  publisher  of  the 
weekly  Corsicana  (Tex.)  Demo¬ 
crat  and  Truth,  and  a  brother  of 
former  Gov.  O.  B.  Colquitt; 
March  26. 

«  *  * 

Roy  C.  Bonneville,  62,  an 
account  executive  in  the  retail 
advertising  department  of  the 
New  York  Journal- American 
for  26  years;  March  28. 

• 

Gene  McHugli  Dies ; 

A  N.Y.  News  Legend 

Eugene  J.  McHugh,  68,  re¬ 
tired  night  managing  editor  of 
the  New  York  Daily  News,  died 
March  26  at  Doctors  Hospital, 
New  York,  after  suffering  from 
hepatitis. 

Mr.  McHugh  retired  last  May 
1  after  more  than  41  years  with 
the  News.  He  joined  the  then 
six-month  old  tabloid  on  Christ¬ 
mas  Day,  1919,  and  went  on  to 
hold  virtually  every  job  in  the 
editorial  department  except 
drama  critic. 

Mr.  McHugh  won  a  place  in 
the  journalistic  spotlight  in  the 
Roaring  Twenties  through 
stories  resulting  from  his  wide 
acquaintance  among  celebrities 
of  Broadway,  sports  and  gang- 
sterdom. 


‘Jake’  Funk  Dies; 
Calif.  Publisher 

Santa  Monica,  Calif. 

J.  D.  (Jake)  Funk,  64,  gen¬ 
eral  manager  and  part  o^vner 
of  the  Evening  Outlook,  died 
March  31  at  his  home.  He  had 
been  ill  with  cancer  since  No¬ 
vember. 

A  son,  Deane,  is  assistant 
general  manager  of  the  news¬ 
paper,  and  another  son,  Robert, 
is  managing  editor.  Other  sur¬ 
vivors  are  his  widow,  the  for¬ 
mer  Elinoir  McClure;  a  daugh¬ 
ter,  Mrs.  Elinor  Urstadt  of  New 
York,  and  a  brother,  Donald, 
of  Springfield,  Ill. 

Mr.  Funk  began  his  career 
with  his  father-in-law,  the  late 
Samuel  G.  McClure,  at  the  Glen¬ 
dale  Netvs-Press  in  1926.  Six 
years  later  they  became  owners 
of  the  Evening  Outlook,  in  a 
transaction  in  which  the  Copley 
Press  acquired  the  Glendale  pa¬ 
per  from  them. 

Mr.  Funk  was  president  of 
the  California  Newspaper  Pub¬ 
lishers  Association  in  1947-48 
and  was  a  director  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  in  1954-60. 

Mr.  Funk’s  home  towm  was 
Atlanta,  Ill.  He  ser\'ed  in  the 
army  in  World  War  I  and  grad¬ 
uated  from  Yale  University  in 
1919. 

• 

Catherine  Hearst’s 
Mother  Dies  in  L.A. 

Los  Angeles 

Mrs.  Lillian  Wood  Campbell. 
67,  died  March  29  after  a  brief 
illness.  Her  husband,  Morton  R. 
Campbell,  is  retired  comptroller 
of  the  Southern  Bell  Telephone 
Company.  A  daughter,  Cather¬ 
ine,  is  the  wife  of  Randolph  A. 
Hearst,  president  of  Hearst 
Consolidated  Publications  Inc. 
Three  sons  also  survive  Mrs. 
Campbell,  who  was  a  native  of 
Nashville,  Tenn. 

• 

Writer  Dies  in  Crash 

Pittsburgh 

Charles  E.  Heidenreich,  28,  a 
sports  writer  for  the  Pittsburgh 
Post-Gazette,  and  his  wife,  Mary 
Agnes,  26,  were  killed  in  a  tw’o- 
car  crash  March  28  on  the  way 
to  the  airjKjrt.  He  was  to  board 
a  plane  for  Cincinnati  to  cover 
the  AAU  boxing  championship 
tournament. 

• 

Donald  F.  •  Leonard,  61, 
advertising  manager  of  the 
Bridgeport  (Conn.)  Post-Tele¬ 
gram  Newspapers  for  21  years, 
and  a  past  president  of  the  New 
England  Newspaper  Advertising 
Executives  Association;  March 
29. 


Ken  Collins.,  Ad, 
Newspaper  Exec  Dies 

Kenneth  Collins,  65,  former 
publisher  of  the  Paris  Herald 
Tribune  and  one-time  New  York 
department  store  executive,  died 
March  29  in  Almonte,  Ont.,  after 
a  long  illness. 

Mr.  Collins  was  an  assistant  to 
the  general  manager  of  the  New 
York  Times  before  joining  the 
European  edition  of  the  Herald 
Tribune  in  1945.  He  had  pre¬ 
viously  been  executive  vicepresi¬ 
dent  and  publicity  director  of 
R.  H.  Macy  &  Co.,  and  later  vice- 
president  of  Gimbel  Brothers. 

One  of  the  most  widely  known 
advertising  executives  in  the 
U.S.,  Mr.  Collins  was  a  contribu¬ 
tor  to  Women’s  Wear  Daily,  and 
the  author  of  “The  Road  To 
Good  Advertising”  and  “Retail 
Selling  in  the  New  Order.” 

• 

Scott  Stewart  Dies; 

Son  of  Field  Officer 

Chicago 

R.  Scott  Stewart,  20,  who 
worked  for  American  Broadcast¬ 
ing  Company  here  in  documen¬ 
tary  film  production,  died  March 
28  in  Wesley  Memorial  Hospital 
of  a  pulmonary  embolism.  He 
was  convalescing  from  a  gall 
bladder  operation. 

Mr.  Stewart  was  a  son  of 
Russ  Stewart,  executive  vice- 
president  of  the  newspaper  divi¬ 
sion  of  Field  Enterprises  Inc. 
Survivors  also  include  his  moth¬ 
er,  Phyllis,  and  a  younger  sister, 
Mrs.  Sherry  Berger. 

• 

Bowden  Wills  Stock 

Madison,  Wis. 

Papers  filed  in  County  Court 
place  a  value  of  $400,000  on  the 
estate  left  by  Thomas  C.  Bow¬ 
den,  former  business  manager  of 
the  Capital  Times  who  died 
March  12.  The  personal  property 
includes  23,806  shares  of  stock 
in  the  newspaper.  The  stock  is 
equally  divided  into  voting  and 
non-voting  shares.  He  left  6,403 
shares  of  each  class  to  a  brother, 
Edward  C.  Bowden  of  Washing¬ 
ton  and  the  rest  to  three  other 
relatives. 

• 

In  Sports  Hall  of  Fame 

Salisbury,  N,  C. 

The  late  Grantland  Rice  has 
been  chosen  as  the  first  member 
of  the  new  National  Sports- 
writers  and  Sportscasters  Hall 
of  Fame  on  the  Catawba  College 
campus  here.  His  selection  was 
voted  in  a  poll  of  3,600  sports- 
writers  and  sportscasters.  Also 
on  the  ballot  were  the  names  of 
Graham  McNamee,  Ted  Husing 
and  Damon  Runyon.  Mr.  Rice 
died  in  1954. 
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ookmah}  lived  in  the  frozen  north 
Where  the  icy  williwaws  moan 
But  ook^  was  snug  in  his  warm  igloo 
Which  was  lined  with  fine  styrofoam 


WOULD  YOUR  PROOFREADERS  CATCH 

THESE  TYPOS? 


1  Ookmah—cap  0— Eskimo  proper  name 

2  Ook—also  cap  O— abbreviation  for  Ookmah 

3  Styrofoam — cap  S — registered  trademark  of  The  Dow 
Chemical  Company  for  its  expanded  polystyrene 

We  hope  so,  particularly  when  they  are  referring  to 
Styrofoam®.  The  name  is  not  a  generic  term,  but  a 
trademark  of  The  Dow  Chemical  Company.  And 
you’ll  help  us  protect  this  valuable  trademark  by 
just  making  certain  that  a  capital  “S”  is  used  when¬ 
ever  it  appears  in  print. 


Styrofoam  identifies  a  most  unusual  product— the 
expanded  polystyrene  which  Dow  manufactures  by  an 
exclusive  process.  This  rigid,  plastic  foam  material  is 
used  extensively  for  insulation  and  flotation  appli¬ 
cations— as  well  as  many  others. 

We  certainly  appreciate  having  you  mention  our 
product  by  name,  and  we  hope  you  will  continue  to 
do  so.  But  always  distinguish  it  as  a  trademark  by 
using  a  capital  “S”.  Thank  you  very  much  for  your 
cooperation. 


THE  DOW  CHEMICAL  COMPANY 


Midland,  Michigan 


PHOTOGRAPHY 

Photo  Methods  Tied 
To  Equipment  Trends 

By  Bob  Warner 

Unlike  the  word  medium,  to  a  struction  e%’ery  year,  combina- 
great  extent  methods  and  tech-  tion  men  will  have  to  worry  less 
niques  of  photo  reporting  are  and  less  about  the  mechanics  of 
dependent  upon  equipment  photography.  At  the  very  least, 
trends  and  technological  ad-  the  exposure  and  print  quality 
vances  made  in  the  designing  of  of  pictures  taken  for  small  news- 
cameras,  accessories,  darkroom  papers  will  improve  greatly  and 


Lynn,  Mass. 
Sunday  Post 
To  Go  ‘Daily’ 


equipment,  films  and  reproduc¬ 
tion  machinery.  Without  the  de- 


the  combination  man  who  has 
photographic  talent  will  be  freed 


velopment  of  wide  angle  and  to  concentrate  on  what  story 
telephoto  lenses  and  faster  films,  to  tell  rather  than  on  how  to 
for  example,  photojournalism  take  a  picture, 
would  be  a  severely  limited  field  Both  small  and  large  news- 
in  comparison  to  what  it  is  to-  papers  will  be  affected  by  trends 
day.  in  automated  darkroom  equip- 

As  we  continue  to  move  even  ment;  machinery  which  takes 
further  into  the  era  when  the  over  a  lot  of  the  thinking  in¬ 
small  camera  format  is  becom-  volved  in  developing  film  or 
ing  almost  universally  accepted  prints  and  does  away  with  the 
as  the  new  workhorse  of  news-  human  variations  involved  in 
paper  photojournalism,  techno-  agitating  chemicals  or  judging 
logical  advances  loom  on  the  various  darkroom  processes, 
horizon  w’hich  presage  new  w  i, 

vistas  for  the  press  photogra-  L«Ior  work 

pher,  new  ways  of  looking  at  The  mechanics  of  color  work 
things,  new^  ways  of  improving  jg  changing  rapidly.  New  ma- 
the  mechanical  speed  and  effici-  chinery  in  this  area  is  making 
ency  of  a  photo  department.  if  easier  for  present  ROP  color 


The  mechanics  of  color  work 
is  changing  rapidly.  New  ma¬ 
chinery  in  this  area  is  making 
it  easier  for  present  ROP  color 


Some  of  the  effects  of  these  papers  to  handle  color  faster 
advances  have  already  begun  to  and  reproduce  it  better  while 


make  their  mark  on  press  pho-  simultaneously  simplifying  pro- 
tography.  cedures  to  a  point  where  more 

Automated  Pix  beginning  to  belmve 

they  can  enter  an  area  which 
Steady  improvement  in  the  previously  was  too  complex  and 
area  of  automated  cameras,  for  costly. 


Lynn,  Mass. 

Management  the  Lynn  Sun- 
clay  Post 

will  become 

I  six-day  a  week  daily  on  April 
I  I  11.  The  Sunday  Post  was 

®  I  founded  by  former  employes  of 

I  the  now  defunct  Lynn  Tele- 
I  gram-News  after  the  Lynn  Item 
purchased  and  suspended  that 
publication  in  1960. 

The  Daily  Post  will  be  pub¬ 
lished  Monday  through  Friday 
and  the  Sunday  edition  will  be 
continued.  There  will  be  no 
Saturday  edition.  The  Item- 

Telegram  News  publishes  Mon¬ 
day  through  Saturday.  The 

Telegram-News  publish^  seven 
days  a  week  for  48  years  before 
A  LA  MODE — Frank  Hurley  of  the  it  was  purchased  and  suspended 
New  York  News  holds  the  picture,  by  Hastings  &  Sons  Publishing 
taken  at  an  Inaugural  Ball,  which  Co.,  owners  of  the  Item,  on 
won  the  grand  prixe  and  $125  cash  g  ^960 

from  Max  Hess,  Allentown  retailer.  The  Sunday  Post  started  pub- 
m  a  fashion  photo  contest.  Ucation  on  Feb.  14,  1960.  It  sells 
for  20c  a  copy  and  has  an  ABC 
move  into  the  area  of  using  circulation  of  12,000.  The  Daily 
“3-D”  photographs,  which  will  Pogt  will  sell  for  7c,  same  price 
add  an  extra  dramatic  dimension  as  the  Item.  Editorial  and  busi- 
to  a  publication’s  coverage  of  ness  offices  will  be  at  7  Willow 
news.  New  developments  in  this  street,  only  a  block  from  the 
lenticular  process  of  presenting  Telegram-News  building  since 
photographs  are  presently  being  razed  to  make  way  for  a  bank 


Automated  Pix 


researched. 

This  process  is  not  new  and 


addition. 

The  Sunday  and  Daily  Post 


has  been  tried  before  without  ^ill  be  serviced  by  United  Press 

success.  Meanwhile,  a  new  3-D  International. 

process  reportedly  has  been  de-  Citizens  Publishing  Co.  is  the 


example,  make  photo  operations  Within  the  next  year  or  two  veloped  by  a  Sw’iss  inventor  publisher. 

a  lot  easier  for  small  daily  and  the  methods  and  techniques  of  named  Jean  Bourguignon.  Called  Mechanical  work  will  be  done 


weekly  newspapers  which  de-  the  photographer  himself  will 
pend  upon  combination  reporter-  also  be  affected  by  the  availa- 
photographers  to  provide  them  bility  of  lenses  which  will  open 


“Vidireal,”  would  put  3-D  pho-  by  Lynn  Typesetting  Corp.,  a 
tography  into  the  cameraman’s  Post-owned  subsidiary.  Thomas 


hands  rather  than  some  me- 


McManus  will  be  president 


with  picture  coverage.  As  auto-  up  to  below  zero  f-stops,  which,  chanical  process.  The  system  re-  and  managing  editor;  Bernard 


mated  camera  designs  are  per-  in  conjunction  with  present  day 
fected,  becoming  more  reliable  fast  films  and  new,  improved 


on  exposure  and  sturdier  in  con- 

^STRALIA'S 

Expanding  Wealth  j 
Offers  Opportunities  \ 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
In  Australia. 

To  kssp  in  touch  with  markstino, 
advsrtiting,  publishing  and  graphic 
arts  in  Australia  road 

NEWSPAKR  NEWS 

PtMUhad  /artnlghsiy 

Annual  Snbscription  to  U.  S.  $8 

11  HwaMee  St..  Sydaey.  Aestrolle 


developers  will  provide  him  with 
a  w’hole  new  world  of  available 
light  photography.  This  will  give 
an  added  dimension  to  the  range 
of  newspaper  photography  which 
in  the  past  four  or  five  years 
was  already  revolutionized  once 
by  the  switchover  from  large  to 
small  format  cameras. 

Area  of  ‘3-D’ 

In  the  not  too  distant  future, 
the  public  will  also  derive  some 
new  satisfactions  from  photo¬ 
journalism  when  first  maga¬ 
zines,  and  later  newspapers. 

Free  to  WRITERS 

seeking  a  book  publisher 

Two  Illustrated  brochures  rereal  how  we 
can  publish,  promote  and  sell  your  book; 
tips  to  writers;  facts  and  fimircs  on  how 
we  published  over  3000  authors.  Alt 
types  of  books  wanted.  Write  Dept.  EP4 

Exposition  Prott,  Sit  Pork  Avt.  S.,  N.y.  1 1 


portedly  utilizes  a  special  lens  McGovern,  vicepresident  and 
on  the  camera.  The  resulting  advertising  manager,  and  Fred- 
picture  could  be  run  through  the  eric  E.  Bowler,  treasurer  and 
usual  production  machinery  for  business  manager.  All  are  for- 
reproduction  on  the  flat  surface  yner  T-N  employes  as  are  sev- 
of  an  ordinary  magazine  or  eral  staff  members, 
newspaper  or  still  have  a  3-D  The  first  president  of  the  Sun- 
effect.  No  special  viewer  or  ^ay  Post,  Thomas  A.  McGovern, 
polarizing  filters  would  be  jast  November  on  his  50th 


needed.  birthda; 

Actually,  all  of  these  advances  Lynn 
described  here  will  mean  more  Boston, 
exciting  and  deeper  coverage  for 
newspaper  readers  and  will  in-  iw 

crease  the  importance  of  photo-  * 
journalism  in  a  newspaper’s 
operation.  “Mod 


birthday. 

Lynn  is  17  miles  northeast  of 


wspaper  readers  and  will  in-  tvi  r-u,. 

lase  the  importance  of  photo-  Mmieni  City 

imalism  in  a  newspaper’s  Milwaukee 

eration.  “Modern  Milwaukee”  was  pre- 

•  seated  in  an  80-page  rotogravure 

Magazine  Changed  tabloid  section  of  the  Milwaukee 

^  Journal  on  March  25.  Articles 

COLUiliBiA,  S.  C.  by  reporters  experienced  in  a 
The  Sunday  combination  State  number  of  fields,  photographs 
d  Columbia  Record  has  (many  in  color),  artists’ render- 


and  Columbia  Record 


:  dropped  its  locally-edited  tab-  ings  and  maps  combined  to  tell 
!  loid-magazine  and  replaced  it  an  encouraging  story  of  progress 
j  with  a  “magazine  section”  in  in  Wisconsin’s  most  heavily 
I  standard  format.  populated  area. 
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Ready  if  the  dam  breaks 

The  future  happens  quickly  in  this  business.  You  may  be  all 
black-and-white  today— but  deep  in  color  tomorrow. 

Who  knows  what  building  will  burst  into  flame,  what  dam  will 
break— or  when,  or  where? 

Be  ready.  Be  there.  And  be  confident— with  color  materials  that 
give  you  that  little  extra  margin  of  latitude  in  exposure,  that 
freedom  in  the  darkroom,  that  deadline-beating  speed  of  handling, 
that  repeatabilitij  you  expect  from  Kodak  materials. 

You  can  do  almost  anything  with  Kodak  Ektacolor  and  Koda- 
color  films— color  negative,  color  prints,  color  transparencies, 
black-and-white— anything  any  editor  might  ask. 

And  you  can  get  any  help  you  might  need  from  your  Kodak 
Technical  Sales  Representative. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


CIRCLLATION 


University  Daily 
Has  Its  Problems 


By  Ronahl  Farrar 
Circulation  Manager,  Daily  lonaii 


You  are  a  circulation  man¬ 
ager,  rocking  along  with  a 
record  (for  you)  circulation  of 
better  than  9,000.  It  is  January, 
and  all  is  well — except  for  one 
thing:  You  know  that  the  first 
week  in  February  you  will  have 
approximately  8,500  cancella¬ 
tions,  leaving  you  with  only 
about  eight  per  cent  of  your 
circulation. 

But  the  strange  thing  is  that 
you’ll  get  it  all  back  a  few  days 
later.  You’ll  throw  out  your  old 
route  lists,  make  up  new  ones — 
and  everything  will  be  back  to 
normal  again. 


Circulation  Fluctuate! 


Or,  at  least,  as  nearly  normal 
as  it  ever  gets  in  the  circulation 
department  of  The  Daily  Iowan, 
student-produced  newspaper  at 
the  State  University  of  Iowa 
at  Iowa  City.  It  is,  quite  pos¬ 
sibly  the  most  unique  circulation 
job  in  the  country.  And  one  of 
the  most  interesting. 

Items: 

1.  Like  price  quotations  on 
penny  gold  mine  stock,  the  cir¬ 
culation  fiuctuates  between  1,800 
and  9,500  during  the  course  of 
a  year. 

2.  Three  times  a  year — at  the 
beginning  of  each  school  semes¬ 
ter — ^the  students  register  for 
classes.  Since  student  tuition 
fees  contain  a  built-in  subscrip¬ 
tion  to  the  Iowan,  this  means  a 
turnover  of  subscribers  each 
term.  This  in  turn  means  com¬ 
piling  entirely  new  route  lists 
approximately  every  four 
months. 

And  all  our  figures  are 


audited,  because  the  Daily  Iowan 
is  one  of  two  college  newspapers 
in  the  nation  to  boast  a  member¬ 
ship  in  the  Audit  Bureau  of 
Circulations. 

There  are  some  other  oddities 
also.  For  instance,  there  is  prob¬ 
ably  more  education  (I  didn’t 
say  more  brains)  on  our  staff 
than  most. 

Our  mail  truck  driver,  for 
example,  is  a  red-bearded 
bohemian-type  studying  for  a 
doctor’s  degree  in  anthropology. 
The  mailroom  foreman  is  only 
two  semesters  away  from  a  law 
degree.  One  of  our  carriers  is  a 
senior  in  chemical  engineering 
and  another  is  working  on  a 
Ph.D.  in  theater  arts.  Still 
another  is  a  nurse,  and  another 
is  about  to  get  a  degree  in  Eng¬ 
lish  literature. 

Most  of  our  carriers,  though, 
are  youngsters — sons  of  profes¬ 
sors,  many  of  them — and  one 
dormitory  carrier — a  girl  of 
British  descent — is  the  grand¬ 
daughter  of  the  former  prime 
minister  of  England,  Lord  Atlee. 


Plenty  of  Talent 


here  then:  He  had  left  his  job 
temporarily  to  do  an  anthro¬ 
pological  study  of  Eskimos  north 
of  the  Arctic  Circle). 

But  if  our  help  is  talented,  so 
too  is  our  audience,  composed  as 
it  is  of  students  and  faculty 
members.  And  a  circulation  man¬ 
ager  who  has  not  been  tongue- 
lashed  for  faulty  delivery  service 
by  an  intellectual  has  missed 
something. 

It  might  go  like  this: 

“Is  it  beyond  the  theoretical 
comprehension  of  your  young 
delivery  boy  to  physically  locate 
my  residence  at  232  South  Sum¬ 
mit  Street?” 

Or  a  student  who  is  “beat” 
might  telephone  to  say: 

“Like  man,  your  carrier  don’t 
dig  my  pad.  I  got  up  at  noon 
today  and  like  he  ain’t  been  here 
yet  .  . 


This  makes  for  a  strange  situ¬ 
ation  when  the  circulation  man¬ 
ager  needs  to  “chew  one  of  them 
out.”  Chances  are  that  he  (or 
she)  knows  more  words  than  you 
do. 

There  is  talent  galore  here. 
Last  summer,  in  getting  out  the 
annual  96-page  University  Edi¬ 
tion,  we  hired  eight  extra  men 
to  insert  the  sections.  Included 
in  the  eight  were  five  law  stu¬ 
dents  and  a  graduate  student  in 
political  science.  In  a  few 
months,  these  people  would  be 
drawing  fabulous  salaries  for 
their  time  and  talent  and  knowl¬ 
edge.  But,  at  that  struggling 
stage  when  a  degree  is  still 
unattained,  they  were  happy  to 
pick  up  just  a  few  extra  dollars 
stuffing  papers.  (Incidentally, 
our  bearded  truck  driver  wasn’t 


Al  Taylor's  PtOVEN 
Coin  Oparatad  Nawstandt. 

Coin-Trolled  Equip.  Corp. 

11484  Hart  St.. 
North  Hollywood,  ColH. 


Many  Address  Changes 


Sometimes  our  service  does 
leave  a  bit  to  be  desired.  Our 
carriers  don’t  have  to  collect 
the  tuition  payments.  This  is 
good  for  the  carriers,  but  some¬ 
times  bad  for  us,  because  our 
carriers  don’t  have  contact  with 
the  customers,  and  don’t  have  to 
“go  on  the  carpet”  with  them 
when  their  delivery  isn’t  perfect. 

Too,  our  students  move  all 
over  town.  On  an  average  month 
we  will  get  50  to  100  changes  of 
address.  About  50  or  75  stu¬ 
dents  each  month  don’t  pay  their 
University  bills.  So  their  regis¬ 
tration  is  cancelled.  This  means 
stopping  their  paper.  A  few  days 
later  they’ll  pay  up  again.  This 
means  re-starting  their  sub¬ 
scription. 

The  Daily  Iowan  is  important 
to  these  students.  For  most  of 
them,  it  is  the  only  daily  news¬ 
paper  they  see.  Aside  from  the 
local  news  and  features,  the 
Daily  Iowan  carries  Associated 
Press  news  and  wirephotos. 
United  Press  International  and 
New  York  Herald  Tribune  News 
Service  material. 


And,  in  a  large  university 
(more  than  11,000  enrollment), 
the  Daily  Iowan  provides  a  vital 
communications  link  with  the 
students.  The  paper  publishes  a 
“Daily  Bulletin”  box  with  an¬ 
nouncements  of  examinations, 
new  regulations  and  a  listing  of 
dates  and  places  for  visiting 
lecturers,  plays,  concerts  and  so 
on. 


DOUBLY  GOOD  — Melvin  Hlis, 
circulation  manager  of  the  Home 
News  at  New  Brunswick,  collected 
two  first  awards  for  carrier  sales 
and  circulation  promotion  at  the 
New  Jersey  Press  Association's 
circulation  conference. 


Peterson,  a  former  NEA  nation¬ 
al  prizewinning  editor  and  man¬ 
ager,  author  and  lecturer,  and 
general  expert  on  community 
journalism  and  newspaper  man¬ 
agement.  Other  advisors  in  vari¬ 
ous  phases  of  the  newspaper’s 
operation  are  similarly  well 
qualified. 


DIME  LIST  GRO\(  S 


Bellingham,  Wash. 
A  10-cent  single  copy  price  is 
announced  by  the  Bellingham 
Herald.  The  former  price  was  7c. 
Frank  Tack  is  circulation  man¬ 
ager. 


PERSONNEL  NOTES 


Richmond  Newspapers  Inc., 
has  added  three  new  sales  and 
distribution  managers  to  its  cir¬ 
culation  staff.  They  are: 

John  C.  Goode  Jr.,  promoted 
to  Times-Dispatch  metropolitan 
circulation  manager.  He  was 
circulation  promotion  manager. 

W.  Herman  Phillips,  promoted 
from  city  circulation  supervisor, 
to  News  Leader  metropolitan 
circulation  manager. 

E.  Milton  Skeleton,  promoted 
to  state  circulation  manager. 


Sometimes  supervision  of  this 
home  delivery  is  really  more 
than  one  man  can  handle  and 
some  advice  is  needed.  And  that’s 
another  nice  thing  about  the 
Daily  Iowan:  Though  the  news¬ 
paper  is  student-edited  and  man¬ 
aged,  there  are  advisors  from 
the  School  of  Journalism  avail¬ 
able  for  consultation.  The  circu¬ 
lation  advisor  is  Prof.  Wilbur 


John  H.  Eishorn,  formerly 
East  Bay  circulation  manager, 
San  Francisco  Examiner  —  to 
circulation  manager,  Glendale 
(Calif.)  News-Press. 


Music  from  Maine 


§ 


Portland,  Me. 

A  drive  spearheaded  by 
the  Portland  Evening  Express 
raised  sufficient  funds  to  send  a 
65-piece  drum  and  bugle  corps 
to  the  International  Lions  con¬ 
vention  at  Nice,  France,  in  June. 
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2  Front  Page  Stars  j 
On  ASNE’s  Program 


♦ 


Two  big  newsmakers  of  the  Providence  Journal  and  Bulletin. 
moment  are  booked  for  personal  James  B.  (Scotty)  Reston  of 
appearances  at  the  New  Orleans  the  New  York  Times  Washing- 
convention  of  the  American  ton  bureau  is  scheduled  for  the 
Society  of  Newspaper  Editors.  Friday  luncheon  speech.  Friday 

They  are  Byron  (Whizzer)  afternoon  is  open  and  the  annual 
White,  the  Deputy  Attorney  dinner  will  have  Bob  Hope,  the 
General  whom  President  Ken-  comedian,  as  the  speaker, 
nedy  has  nominated  for  the  This  year’s  convention  starts 
Supreme  Court,  and  Carlos  a  day  earlier  and  ends  a  day 
Lacerdo,  erstwhile  newspaper  earlier  than  when  the  society 
editor  who,  as  Governor  of  has  its  meetings  in  Washington, 
Guanabara,  Brazil,  has  just  to  allow  time  for  travel  to  the 
seized  the  telephone  and  tele-  New  York  sessions  of  the  Amer- 
graph  system  there  which  is  ican  Newspaper  Publishers  As- 
owmed  by  Canadian  interests.  sociation,  and  affiliated  groups. 

Both  are  scheduled  to  address  An  elaborate  exhibit  of  prize- 
the  afternoon  sessions  on  winning  newspictures  is  being 
Wednesday,  April  18.  Their  arranged.  A  tennis  tourna- 
talks  will  follow  a  morning  pre-  ment,  open  to  ASNE  members, 
sentation  by  John  Chase,  ^itor-  is  scheduled  for  April  19  at  the 
ial  cartoonist  of  the  New  New  Orleans  Lawn  Tennis  Club. 


Orleans  States-Item,  entitled 
“What  to  Do  and  See  in  New 
Orleans.”  The  luncheon  address 
will  be  given  by  Jenkin  Lloyd 
Jones,  editor  of  the  Ttilsa 
(Okla.)  Tribune,  under  the  title 
of  “The  Stomach-Turning 
Point.” 

Showboat  Party 

Wednesday  evening  will  be 
given  over  to  a  Mississippi  River 
showboat  party  with  George  W. 
Healy  Jr.  of  the  New  Orleans 
newspapers  as  host. 

The  first  working  session  for 


In  the  usual  order  of  election, 
Lee  Hills  of  the  Knight  news- 
papers  will  move  up  to  the  presi-  ' 
dency,  succeeding  Felix  R.  Me-  ! 
Knight  of  the  Dallas  Times-  I 
Herald. 

The  incoming  president  is 
charged  with  the  duty  of  finding 
a  replacement,  after  next  year,  j 
for  Frederic  G.  and  Alice  Fox  | 
Pitts,  who  have  served  as  editor 
of  the  Bulletin  and  executive  ' 
secretary  of  the  Society  for  ; 
many  years.  j 

• 

Financial  Editor 


the  editors  will  be  Thursday 
morning  with  a  panel  on  “If  I 
Were  Editor.”  Newbold  Noyes 
Jr.,  Washington  Star,  will  be 
moderator.  Participants  include 
Fletcher  Knebel,  Des  Moines 
Register  and  Tribune;  Robert 
Roesler,  New  Orleans  Times- 
Picayune;  and  Mary  McGlory, 
Washington  Star. 

Dr.  Thomas  Carney  of  Eli 
Lilly  &  Co.  will  discuss  “The 
Next  10  Years  in  Medical 
Science.” 

At  luncheon,  Eugene  Patter¬ 
son  of  the  Atlanta  Constitution 
will  talk  about  coverage  at  Cape 
Canaveral. 

The  afternoon  speakers  will 
be  Gen.  Bernard  A.  Schriever, 
commander.  Air  Force  Systems 
Command;  Capt.  Virgil  Gris¬ 
som,  one  of  the  seven  astro¬ 
nauts;  and  Dr.  Joseph  Shea,  of 
the  NASA  Office  of  Manned 
Space  Flight. 

“Tomorrow’s  Newspaper”  will 
be  another  round-table  feature 
Friday  morning  with  these 
panelists:  Vermont  Royster, 
Wall  Street  Journal;  John  Den¬ 
son,  New  York  Herald  Tribune; 
Robert  Notson,  Portland  Ore¬ 
gonian;  and  Michael  J.  Ogden, 


Urges  Economies  I 

San  Francisco  I 
Corporate  dividends  could  be  j 
paid  right  out  of  the  mail  room,  ' 
declares  Sidney  P.  Allen,  finan-  j 
cial  editor,  San  Francisco  Chron-  i 
icle,  in  urging  a  return  to  I 
fundamentals.  | 

A  Monday  tally  of  public  rela-  i 
tions  releases  received  by  his  i 
department  showed  259  pieces  of 
mail  carrying  $18.93  in  postage,  ' 
he  reported.  At  least  75  per  cent  , 
were  wasted,  he  declared.  | 


PARK  ROW 


I 


for  the 


news  features 


with  your 


local  onqle 


200  ^roadway.  New  York,  N  Y. 
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TREND  OR  ACCIDENT?  Although  the 
number  of  deaths  on  America's 
roads  remains  tragically  high,  a 
slight  reduction  is  reported  for  1961 
in  “Cowboys  and  Engines,”  The 
Travelers  28th  annual  book  on 
traffic  fatalities  and  accidents. 

We  hope  that  this  improvement  is 
not  an  accident,  but  rather  the  start 
of  a  trend  that  with  your  help  will 
continue  in  1962. 

All  the  facts  and  figures  for  editorials, 
features  and  fillers  are  in  the  “Cow¬ 
boys  and  Engines”  now  on  its  way  to 
you.  Let  us  know  if  you  would  like 
additional  copies. 


1. 

The  TRAVELERS  INSURANCE  Companies 

HARTFORD  15,  CONNECTICUT 
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PROMOTION 


Linage  Is  Price  Tag 
For  Merchandising 

By  Georfie  ^  ilt 


Merchandising  sendees  for  na¬ 
tional  advertisers,  frequently 
controversial,  are  often  per¬ 
formed  with  the  left  hand  in  the 
newspaper’s  promotion  depart¬ 
ment.  On  many  newspapers, 
merchandising  programs  play  a 
stepchild’s  role.  Some  adver¬ 
tising  and  promotion  managers 
consider  the  request  of  agencies 
unreasonable,  perform  the  re¬ 
quested  sendees  in  a  routine 
manner,  and  feel  that  they’ve 
had  a  gun  held  to  their  head. 
Frankly,  they  believe  that  they 
are  being  requested  to  perform 
a  sendee  that  properly  l)elongs 
in  the  advertising  agency.  Or, 
they  consider  it  proper  that  the 
advertiser  pay  for  any  sendee 
rendered  on  a  local  basis  by  the 
newspaper. 

“Advertising  Dividends,”  a 
booklet  being  distributed  this 
week  by  the  Detroit  News, 
demonstrates  a  genuine  pioneer¬ 
ing  effort  in  this  field.  The  bro¬ 
chure  describes  how  the  News 
has  resolved  the  merchandising 
dilemma  by  establishing  basic 
formulas  for  sendee  to  adver¬ 
tisers,  setting  up  a  catalogue  of 
programs,  and  putting  hard  and 
fast  price  tags  on  each  sendee. 

Services  Dewriln'd 

The  booklet  outlines  the  News’ 
program  of  merchandising,  mar¬ 
keting  and  sales  promotion  sen- 
ices,  describes  and  illustrates 
most  of  the  offerings,  and  quotes 
prices — in  size  of  contract,  plus 
any  additional  charges. 

The  introduction  states:  All 
merclmndising  and  marketing 
programs  using  Detroit  News’ 
facilities  and  personnel  are  sup¬ 
plied  free  of  charge,  based  on 
the  volume  of  advertising.  Any 
expenditure  requiring  work  and 
materials  not  provided  internal¬ 
ly  by  the  News  itself,  such  as 
letter  shop,  postage,  or  engrav¬ 
ing  charges,  is  billed  to  the  ad¬ 
vertiser  at  cost.  The  News  will 
handle  the  arrangements  for 
promotional  binches,  dinners, 
meetings,  events,  etc.,  charging 
out-of-pocket  costs  to  the  adver¬ 
tiser. 

The  specific  forms  of  mer¬ 
chandising  outlined  is  intended 
to  assist  advertisers  in  planning 
programs  with  a  News  repre¬ 
sentative.  The  amount  of  mer¬ 
chandising  will  be  commensurate 
with  the  size  of  your  advertising 
schedule.  All  activity  should  be 


initiated  by  the  advertiser  or  his 
agejicy  and  is  only  available  on 
request. 

To  the  Trade 

The  booklet  states  that  the 
most  effective  newspaper  mer¬ 
chandising  activity  consists  of 
promoting  the  advertising  sched¬ 
ule.  It  suggests  a  variety  of 
types  of  notifications  to  the 
trade  for  national  advertisers, 
including  the  following:  notifi¬ 
cation  letters,  reprints,  tear 
pages,  jumbo  postcards,  “News- 
a-grams,’’  novelties,  booster 
front  pages,  customized  mail¬ 
ings,  tabloids,  in-store  displays, 
general  mailings,  pictorial  high¬ 
light  advertising,  tie-in  adver¬ 
tising,  tie-up  advertising,  co-op 
advertising,  hooker  cash-ins,  and 
the  use  of  the  Detroit  News 
Booster. 

It  is  emphasized  that  the 
newspaper’s  role  is  in  the  an¬ 
nouncing  of  schedules,  rather 
than  sustained  programs,  which 
are  in  the  advertisers  domain. 
Basis  of  volume  cost  is  a  ratio 
of  appro.vimately  1%  of  the  ad¬ 
vertisers  investment  in  the 
News.  Regular  departmental  ma¬ 
terial  and  operational  costs  are 
considered  as  a  part  of  the 
effort. 

Minimum  Schedule 

A  notification  letter  is  sent 
to  a  list  of  approximately  225 
key  personnel  of  wholesale  and 
chain  headquarters  and  a  rep¬ 
resentative  group  of  retail  out¬ 
lets  in  exchange  for  a  minimum 
contract  of  1500  lines.  If  re¬ 
prints  are  to  be  enclosed  on  this 
mailing,  they  must  be  supplied 
by  the  advertiser.  Mailings  will 
be  made  to  grocery,  drug  or 
hardware  lists. 

For  a  minimum  schedule  of 
2,500  lines,  a  jumbo  postcard 

will  be  mailed  to  200  outlets, 
including  retailers,  and  key  per¬ 
sonnel  of  wholesale  and  chain 
outlets.  A  simulated  telegram 
with  the  heading,  “News-a- 

gram,’’  will  be  mailed  for  the 
same  size  schedule.  The  bro¬ 
chure  quotes  a  price  to  the  ad¬ 

vertiser  for  additional  copies 
above  the  basic  200. 

The  newspaper  suggests  a  va¬ 
riety  of  novelty  mailings,  such 
as  matchbooks,  key  cases,  mag¬ 
nifiers,  calendars,  blotters,  letter 
oj>eners,  telephone  pads,  sports 
schedules,  that  can  be  employed 


for  special  advertising  schedules, 
with  the  advertiser  paying  for 
the  premiums  at  a  nominal  cost, 
mailed  to  trade  lists,  for  a  3,000- 
line  minimum  schedule. 

A  booster  front  page  will  be 
mailed  when  the  contract  calls 
for  at  least  3,500  lines.  'The 
front  page  tells  the  complete 
story  of  the  promotion,  includ¬ 
ing  pictures  and  stories  of  sig¬ 
nificant  local  personnel  and  situ¬ 
ations,  promoting  local  interest 
in  the  product. 

4-Page  Tabloid 

Minimum  schedules  of  10,000 
lines  call  for  mailing  of  a  four- 
page  tabloid,  prepared  to  com¬ 
pletely  picture  the  size  and  ex¬ 
tent  of  the  ad  campaign,  and  al¬ 
lowing  space  for  the  product 
story,  and  features  on  the  local 
sales  organization,  in  stories 
and  pictures. 

Special  customized  mailings 
of  .sample  merchandise  can  be 
arranged  in  cooperation  with  the 
merchandising  department, 
where  special  campaigns  unique 
for  size  of  ads  or  frequency  of 
insertions. 

In-Store  Displays 

For  a  minimum  schedule  of 
5,000  lines,  with  minimum  ad 
size  of  1,000  lines,  the  News  will 
arrange  in-store  displays.  Thirty 
display  boards,  which  can  be 
used  for  the  duration  of  the 
campaign,  will  be  distributed 
or  delivered  by  the  merchandis¬ 
ing  department.  Altemate  dis¬ 
plays  suggested  are  tear-page 
display  pieces,  using  red  arrows 
to  dramatize,  display  frame 
headers,  shelf-talkers  and  easel 
boards. 

Complete  mailing  lists  of  gro¬ 
cery,  drug,  hardware  and  paint 
outlets  are  made  available  to 
advertisers  with  a  minimum 
schedule  of  4,000  lines.  The  proc¬ 
essed  letter,  letterhead  and  en¬ 
velopes  are  furnished  without 
charge,  with  the  advertiser  foot¬ 
ing  the  bill  for  lettershop 
charges,  plus  postage. 

Pictorial  highlight  advertis¬ 
ing  in  the  New's  Sunday  roto 
section  offers  photo-and-caption 
format  for  merchandising  in 
paid  space. 

The  retail  advertising  depart¬ 
ment  offers  its  assistance  in 
soliciting  tie-in  advertising,  tie- 
ups,  and  co-op  advertising,  plus 
hooker  cash-ins.  The  Detroit 
News  Booster,  a  monthly  pub¬ 
lished  for  nearly  40  years,  car¬ 
ries  stories  and  pictures  on  na¬ 
tional  accounts,  and  is  distrib¬ 
uted  to  retailers,  jobbers  and 
wholesalers.  Included  in  the  pub¬ 
lication  is  an  advertising  calen¬ 
dar,  listing  products,  ad  sizes 
and  insertion  dates  for  all  na¬ 
tional  advertising  for  the  com¬ 
ing  month. 

Also  included  in  the  booklet 


is  a  description  of  available 
services,  such  as  salesman’s 
maps,  route  maps,  grocer  and 
drug  outline  maps,  shopping 
center  and  zone  advertising 
maps.  Route  lists  are  also  out¬ 
line  for  grocery  and  meats, 
drugs,  liquor,  beer  and  wine, 
hardware  and  paint  stores,  and 
major  appliance  and  furniture 
outlets. 

Describe  Directories 

Directories  of  food  brokers, 
travel  agencies,  and  wholesale 
home  appliance  distributors  are 
described. 

Information  on  the  News’ 
metro  zones,  test  market  data, 
sales  presentations,  calendar  of 
advertising  highlights  and  spe¬ 
cial  events,  market  research  and 
the  paper’s  plans  board  are  de¬ 
scribed  in  the  brochure. 

The  paper  also  tells  that  its 
300-seat  theater  is  available  to 
advertisers  for  film  presenta¬ 
tions  and  sales  meetings.  A  con¬ 
ference  room  is  also  made  avail¬ 
able.  The  News  will  make  ar¬ 
rangements  w’ith  caterers  for 
luncheons,  dinners  or  other  func¬ 
tions  for  advertisers,  at  cost. 

Laurence  T.  Herman,  Detroit 
News  advertising  director,  obvi¬ 
ously  believes  that  if  you  are 
going  to  do  merchandising,  you 
might  as  well  do  it  right.  The 
program  that  he  has  established 
w'ith  J.  J.  McCasey,  merchandis¬ 
ing  manager,  and  M.  K.  Giles, 
general  ad  manager,  sets  up 
some  hard  and  fast  ground 
rules.  After  all,  you  can’t  tell 
the  names  and  numbers  of  the 
players  wdthout  a  score  card. 
And  this  one  is  plain  as  the 
nose  on  a  media  man’s  face. 

*  *  * 

BRANDS  —  A  new  Iowa 
brand  study  which  will  report 
“brand  buying  activity”  twice  a 
year  will  be  conducted  by  the 
Des  Moines  Register  and  Trib¬ 
une. 

“This  is  another  step  toward 
refining  our  research  facilities 
more  closely  to  the  needs  of  ad¬ 
vertisers  and  advertising  agen¬ 
cies,”  said  William  T.  Smith, 
director  of  advertising.  “By  pro¬ 
viding  brand  data  in  the  spring 
and  fall,  we  feel  advertisers  will 
have  a  more  useful  measure  of 
buying  activity  in  the  Iowa  mar*- 
ket.” 

Buying  .4cti%ilies 

Glenn  H.  Roberts,  director  of 
research  said  that  these  studies 
will  be  a  measure  of  buying  ac¬ 
tivity,  rather  than  brand  prefer¬ 
ence.  Results  will  be  reported  on 
the  basis  of  brands  Iwught  in 
the  “past  30  days”  for  food  and 
household  products,  “past  60 
days”  for  drug  products,  and 
“past  12  months”  for  appliance 
products. 
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Fair  or  foul . . 


you  call  It ! 


The  “ump  calls  the  play— applies 
the  same  rules  to  both  teams.  But  in 
the  “electric  power  game,”  locally- 
owned  rural  electric  systems,  caught 
in  a  squeeze  play  by  utility  giants, 
depend  on  you  and  other  Americans 
to  call  for  fair  play. 

Rural  electrics,  financed  by  Rural 
Electrification  Administration  loans 
and  owned  by  people  they  serve, 
operate  mostly  in  sparsely  settled 
rural  areas  .  .  .  average  only  three 
consumers  per  mile.  They’re  pledged 
to  serve  all  rural  people  still  with¬ 


out  electricity  . . .  prohibited  by  law 
from  using  REA  loans  to  hook  up 
anyone  already  served. 

Expanding  towns,  however,  are 
annexing  areas  served  by  rural  elec¬ 
trics  and  turning  consumers  by  the 
thousands  over  to  urban  franchised 
power  suppliers.  Also  everywhere  in 
rural  areas,  larger  users  served  by 
rural  electrics  are  targets  of  other 
suppliers.  These  losses  threaten  the 
existence  of  rural  electrics  which 
need  to  serve  larger  users  and  more 
populated  areas  in  order  to  supply 


remote  consumers  as  required  by  law. 

That’s  why  rural  people  ask,  “Is  it 
right  to  squeeze  rural  electrics  from 
the  areas  they  first  lighted  . . .  areas 
they  developed  and  now  serve  so 
well?  Fair  or  foul  .  .  .  you  call  it!” 


AMERICA’S 

RURAL 

ELECTRIC 

SYSTEMS 


I  I  ®NRECA 

Owned  and  operated  by  people  they  serve 


Times  Crews  Moving  Wesi 
From  43rd  to  54th  Street 


John  A.  Van  Buren 

Plain  Dealer’s 
‘Van’  Retires 


Cleveland 

John  A.  Van  Buren,  vicepresi¬ 
dent  and  business  manager  of 
Forest  City  Publishing  Co.,  pub¬ 
lisher  of  the  Cleveland  Plain 
Dealer,  and  a  director  of  the 
company,  retired  March  31. 

Mr.  Van  Buren  —  or  “Van,” 
as  he  is  known  —  began  news¬ 
paper  work  in  1907  on  the  old 
New  Orlearm  Times-Democrat, 
w'hich  merged  with  the  Picayune 
in  1914.  Then  he  held  high  posi¬ 
tions  on  the  Picayune.  He  came 
to  the  Plain  Dealer  in  January, 
1923. 

Sterling  E.  Graham,  president 
of  Forest  City,  said  he  never 
knew  a  more  devoted,  conscienti¬ 
ous,  hard-working  man. 

A  nativ'e  of  New  Orleans,  Van 
was  bom  on  Good  Children 
Street,  near  Music  Street,  in 
that  city,  in  1890.  He  was  w'ork- 
ing  for  a  wholesale  tobacco  com¬ 
pany  there  when  he  went  to  the 
Times-Democrat  as  a  classified 
clerk.  Later  he  became  assistant 
cashier,  bookkeeper  and  display 
salesman.  He  went  to  the  New 
Orleans  Item  for  a  time  and 
then  to  the  Texas  &  Pacific  Rail¬ 
road.  Then  he  went  back  to  the 
Times-Democrat.  His  specialty 
was  the  furniture  classification. 

On  the  Times-Picayune,  Mr. 
Van  Buren  was  a  solicitor  and 
later  adv'ertising  manager.  In 
1919  he  became  business  man¬ 
ager. 

He  decided  to  come  to  Cleve¬ 
land  after  an  ad  man,  making 
a  study  of  morning  papers  for 
the  Plain  Dealer,  was  impressed 
by  his  work.  At  the  P.D.  he 
overhauled,  extended  and  en¬ 
larged  the  classified  department 
as  its  manager. 

In  1931,  Mr.  Van  Buren  was 
appointed  advertising  manager. 
In  1934  he  became  business  man¬ 
ager.  He  was  named  vicepresi¬ 
dent  of  Forest  City  in  1953.  He 
has  been  president  of  the  Art 


Gravure  Corp.  of  Ohio  since 
1943.  He  is  a  fomier  president 
of  the  Ohio  Newspaper  Associa¬ 
tion. 

• 

Woman  Journalist 
Citations  Given 
To  2  in  Nebraska 

Lincoln 

Two  Nebraska  newspaper 
women,  Clarice  Cronk  of  the 
Ord  Quiz  and  Elizabeth  FljTin 
of  the  Omaha  World-Herald, 
received  honors  as  “Woman 
Journalist  of  the  Year”  at  the 
University  of  Nebraska  March 
30. 

The  awards  are  made  each 
year  by  the  University  of 
Nebraska  chapter  of  Theta 
Sigma  Phi,  women’s  honorary 
journalism  society. 

Elizabeth  (Mrs.  James  A.) 
Flynn  is  a  reporter  and  feature 
writer  for  the  women’s  news 
department  of  the  Omaha 
World-Herald.  She  was  formerly 
with  the  publicity  bureau  of  the 
University  of  Omaha  and  has 
served  as  women’s  editor  of  the 
Douglas  County  Legionnaire  and 
as  a  copy  writer  for  an  Omaha 
advertising  agency. 

Mrs.  Clarice  Cronk  is  the 
woman’s  page  editor  and  writes 
a  column,  “Clarice’s  Comments.” 
She  is  a  housewife  and  mother 
and  is  an  activ’e  member  of  the 
Nebraska  Press  Women. 

Two  Nebraska  newspapers 
were  given  first  place  honors 
for  general  excellence  of  their 
women’s  pages.  They  are  the 
Omaha  World-Herald  in  the 
metropolitan  division  and  the 
Nebraska  City  News-Press  in 
the  non-metropolitan  division. 

Women  cited  with  first  places 
for  their  general  news  and  fea¬ 
tures  were  Nancy  Ray  of  the 
Lincoln  Star,  Marie  Shannon  of 
the  North  Platte  Telegraph- 
Bulletin,  Helen  Kemper  of  the 
Alliance  Times-Herald,  and 
Betty  Knicely  of  the  Sidney 
Telegraph. 

First  place  column  writing 
awards  went  to  Ev’el3m  Simpson 
of  the  Omaha  World-Herald  and 
Betty  Stevens  of  the  Lincolnland 
Sun. 

• 

Across  the  Border 

Ogdensburg,  N.  Y. 

Staffers  on  the  Ogdensburg 
Journal  believe  the  5,600-circu¬ 
lation  newspaper  is  unique  for 
its  size  in  that  it  has  a  foreign 
correspondent.  He  is  Mervyn  F. 
Dickey,  a  reporter  for  the  Jour¬ 
nal  in  Prescott,  Ont.,  just  across 
the  St.  Lawrence  River  in  Can¬ 
ada  from  Ogdensburg.  He  has 
been  a  newsman  for  30  years, 
20  in  Prescott. 


Executives  of  the  New  York 
Times  Western  Edition  estab¬ 
lished  temporary'  headquarters 
this  week  in  the  Jet  Inn  Motor 
Hotel,  Los  Angeles.  Their  first 
task  is  to  prepare  offices  in  a 
one-stor>'  building  at  2560  West 
54th  Street,  across  the  street 
from  the  plant  where  the  paper 
will  be  published,  beginning  in 
the  Fall. 

In  the  advance  unit  from  43rd 
Street  (Times  Square)  were 
John  B.  Olson,  general  man¬ 
ager  of  the  edition;  William 
Holmberg,  circulation  manager; 
and  Garry  Murphy,  office  man¬ 
ager.  They  will  be  joined  in  the 
next  few  months  by  New  York 
staffers  on  temporary  assign¬ 
ments. 

Marjorie  Longley,  head  of  cir¬ 
culation’s  school  and  college 
division,  is  on  a  one-month 
swing  through  California.  She 
is  interviewing  potential  student 
representatives  to  handle  cam¬ 
pus  sales  of  the  edition,  meeting 
with  faculty  members  to  sell 
the  idea  that  reading  the  Times 
is  an  essential  part  of  classroom 
work. 

Bill  Murray,  subscription 
manager  in  New  York,  will  put 
in  several  months  in  Los  An¬ 
geles  setting  up  subscription 
fulfillment  procedures.  The  ma¬ 
jor  part  of  the  edition’s  circula¬ 
tion  will  be  by  mail  subscription. 
More  than  7,000  subscriptions 
were  already  in  by  mid-March, 
in  response  to  pilot  mailings 
sent  out  early  in  the  year. 

Larry  Hauck,  editor  of  re¬ 
gional  editions  (which  includes 
the  International  Edition 
printed  in  Paris  as  well  as  the 
Western  Edition),  made  a  flying 
trip  to  California  and  Arizona 
this  month  on  matters  concerned 
with  news  content  of  the  edition. 
Tom  Mullaney,  who  will  be  news 
editor  in  Los  Angeles,  flew  out 
and  back,  too,  to  interview  can¬ 
didates  for  news  desk  jobs. 

Mr.  Mullaney  will  have  five 
men  on  his  staff — Bob  Lee  and 
Walter  Carlson,  who  were 
named  some  months  ago,  and 
John  McHale  of  the  national 
copy  desk,  whose  appointment 
was  announced  last  week.  Two 
others  will  be  hired  on  the  coast. 

Donald  A.  Nizen  will  leave 
the  New  York  circulation  de¬ 
partment  to  become  assistant 
circulation  manager  of  the 
Western  Edition.  He’s  had  five 
years  in  the  department.  He  will 
move  to  the  Coast  in  June  with 
his  wife  —  an  Icelander  whom 
he  met  while  serving  in  Iceland 
as  an  Air  Force  lieutenant  in 


1953  —  and  their  three  young 
daughters. 

The  Los  Angeles  news  bureau 
moved  from  the  Los  Angeles 
Times  building  last  month  to 
new  and  larger  quarters  in  the 
Statler  Center  Building,  adja¬ 
cent  to  the  Statler  Hilton  Hotel, 
at  900  Wilshire  Boulevard.  It 
was  the  bureau’s  first  move 
since  it  was  established  16  years 
ago. 

• 

Bennett  to  Retire; 
Typography  Expert 

Mergenthaler  Linotype  Com¬ 
pany  announces  the  retirement 
of  Paul  A.  Bennett,  after  a 
career  of  almost  50  years  in  the 
graphic  arts,  effective  April  10. 

Mr.  Bennett  joined  Mergen¬ 
thaler  in  1929,  first  handling 
typographic  layout,  then  adver¬ 
tising  and  for  many  years  until 
his  retirement  serving  as  typo¬ 
graphic  promotion  manager. 

Mr.  Bennett  gained  wide 
acclaim  as  the  adviser  to  num¬ 
erous  projects  designed  to  foster 
good  typography,  not  only  in  the 
United  States,  but  literally,  the 
whole  free  world.  Several  years 
ago,  he  was  active  in  directing 
the  American  participation  in 
the  “Liber  Librorum,”  an  en¬ 
deavor  which  enlisted  the  talents 
of  typographers  from  more  than 
a  dozen  nations  in  producing 
sample  settings  of  the  first 
chapters  of  the  Bible. 

In  his  almost  half-century  in 
the  graphic  arts,  Mr.  Bennett 
worked  as  a  compositor,  ad 
agency  man,  advertising  director 
and  public  relations  manager. 

• 

Norfolk  Staffers 
Win  S500  Prizes 

Norfolk,  Va. 

Wayne  Woodlief  of  the 
Ledger-Star  and  William  Taze¬ 
well  of  the  Virginian-Pilot  have 
won  the  second  annual  Slover 
Awards  for  writing  and  report¬ 
ing. 

Clifton  Guthrie,  staff  photog¬ 
rapher,  won  the  top  award  in  his 
field.  Neal  V.  Clark  Jr.,  staff 
photographer,  was  runnerup. 

Runners-up  in  the  reportorial 
category  were  Jack  Kestner  and 
Chet  Paschang  of  the  Ledger- 
Star  and  Glenn  Scott  and 
Mrs.  Margaret  Wilkins  of  the 
Virginian-Pilot.  ’ 

The  awards  were  presented 
in  ceremonies  in  the  city  rooms 
by  Frank  Batten,  publisher  of 
the  Ledger-Star  and  Virginian- 
Pilot.  The  winner’s  prizes  were 
$500  awards.  Each  runnerup 
got  $100. 
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irhen  this  story  breaks... 


...let  us  help  you  trith  missiua  tacts 


For  information^ 
contact: 

Insurance 

Information  Institute 

EASTERN  REGION 
60  John  Street 
New  York  38.  N.  Y. 

Phone:  DIffby  4-4760 

MIDWESTERN  REGION 
175  West  Jackson  Blvd. 

Chicatto  4,  Ill. 

Phone:  W Abash  2-5584 

PACIFIC  REGION 
315  Montgomery  Street 
San  Francisco  4,  Calif. 
Phone:  EXbrook  2-3185 

SOUTHEASTERN  REGION 
319  Trust  Company  of  Ga.  Bldg. 
Atlanta  3,  Ga. 

Phone :  J  Ackson  5-8323 

SOUTHWESTERN  REGION 
916  Colcord  Building 
Oklahoma  City  2,  Okla. 
Phone:  CEntral  6-0253 


When  major  disaster  strikes  your  area,  two  of  the  questions  usu¬ 
ally  asked  are:  How  much  damage?  and  What  about  insurance 
coverage?  The  Insurance  Information  Institute— through  its  head¬ 
quarters  and  regional  offices-is  prepared  to  help  you  obtain  the 
best  available  answers  to  these  questions  in  the  fastest  possible 
time.  One  of  the  purposes  of  the  Institute  is  to  serve  the  nation’s 
press  as  an  authoritative  and  reliable  source  of  information  on  all 
phases  of  property  and  casualty  insurance.  With  respect  to  major 
catastrophes,  such  information  would  include  advice  on  how  to 
apply  for  damage  claims,  progress  reports  on  claim  settlements, 
and  other  details  of  the  stock  insurance  companies’  “Catastrophe 
Plan.’’ 

INSURANCE  INFORMATION  INSTITUTE 

60  John  Street,  New  York  38,  N.  Y. 

A  public  information  and  public  education  agency,  supported  by  more  than 
300  capital  stock  insurance  companies  through  eight  industry  associations. 


1961  LINAGE  FIGURES  FOR  1,640  NEWSPAPERS  IN  1,240  CITIES 

Showing  Media  Records  (395  newspapers)  and  Figures  Gathered  from 
1,245  Newspapers  by  Editor  &  Publisher 


In  this  annual  linage  report  EDITOR  &  PUBLISHER  presents  linage  records  of 
almost  all  U.S.  and  Canadian  daily  and  Sunday  newspapers  for  the  year  1961.  Linage 
as  measured  by  Media  Records  is  shown  on  this  and  succeeding  pages.  Linage  of 
other  newspapers  as  reported  by  their  publishers  to  E  A  P  begins  on  page  60. 


MEDIA  RECORDS  SUMMARY  FOR  1961 

In  128  cities,  39S  newspapers  published  5,499,854,652  agate  lines  of  newspaper 
advertising  as  measured  by  Media  Records,  Inc.,  for  the  year  1961  in  the  following 
classifications: 


Retail  .  3,008,750,410 

General  .  611,633,885 

Automotive  .  294,719,227 

Financial  .  125,608,146 


Total  Display  .  4,040,711,668 

Classified  .  1,249,392,292 

Legal  .  32,323,387 


Total  Advertising  .  5,322,427,347 


Auto- 

Total 

Retail 

General 

motive 

Financial 

Adver- 

Newspaper 

Display 

Display 

Display 

Display 

Classified 

tising 

AKRON.  OHIO 

Beacon  Journal  . . . 

(e) 

13.866,716 

2.171,165 

1,438,967 

353,686 

8,334,170 

26,375,872 

p  Beacon  Journal  . 

(S) 

6,292,317 

948,614 

276,670 

86,479 

3,238,016 

10,843,085 

ALBANY,  1 

N.  Y. 

X  Knickerbocker 

News  . 

(e) 

9,187,901 

2,295,264 

703,537 

485,331 

1,908,441 

14,989,191 

Times-Union  . 

(m) 

6,787.463 

1,937,459 

704,462 

427,061 

3,511,702 

13.866.485 

•Times-Union  . 

(S) 

4,765,028 

652,452 

177,143 

202,906 

1,099,209 

6.897,871 

ALBUOUERQUE.  N.  M. 

Journal  . 

(m) 

11,941,369 

1,169,018 

1,140,295 

251,415 

3,456,552 

18,046,870 

p  Journal  . 

(Sj 

3,297,729 

612,821 

108,306 

113,324 

1,464,797 

5,606,172 

Tribune . 

(e) 

11,924,084 

1,123,377 

1,146,301 

249,544 

3,442,908 

17,940,966 

ATLANTA. 

GA. 

Constitution  . 

(m) 

8,792,358 

2,986,816 

1,349,268 

888,181 

6,107,834 

20,211,301 

Journal  . 

(e) 

15,253,755 

2,980,230 

1,513,556 

918,400 

5,948,907 

26,633,262 

Journal  & 

Constitution  . . . 

(S) 

6,844,489 

1,237,663 

186,768 

257,981 

3,081,022 

11,611,274 

ATLANTIC  CITY.  N.  J. 

Press  . 

(m> 

6,004.704 

793,147 

621,845 

281,988 

1.837,295 

9,695,579 

X  Press  . 

(S) 

1,504,052 

430.089 

80,072 

57,860 

455,065 

2,527,406 

BALTIMORE.  MD. 

•  American  . 

(S) 

4,164,471 

715,213 

353,204 

80,109 

755,001 

6,072,134 

News- Post  . 

(e) 

11,578,094 

1,579,897 

1,293,317 

486,398 

1,927,936 

16,931,015 

Sun  . 

(m) 

4,679,437 

2,610.181 

923,188 

730,679 

5,800,344 

14,828,157 

Sun  . 

(e) 

13,577,847 

2,663,824 

1,955,845 

681,214 

5,699,200 

24,633,424 

1  Sun  . 

(S) 

10,264,188 

1,746,046 

527,768 

319,194 

3,480,383 

16,341,407 

BANGOR, 

ME. 

News  . 

(m) 

6,079,988 

1,181,234 

617,034 

216,040 

1,875,103 

10.097,165 

BINGHAMTON.  N.  Y. 

Press  . 

(e) 

11,078,377 

1,299,838 

921,381 

238,311 

3,059,554 

16,735,875 

P  Press  . 

(S) 

2.490,560 

664,532 

248,359 

159,451 

671,322 

4,235,533 

Sun-Bulletin  . 

(m) 

4,225,978 

444,831 

394,739 

182,691 

1,603,784 

7,040.088 

BIRMINGHAM.  ALA. 

Post-Herald  . . 

(m) 

4,505,679 

1,977,435 

995,011 

384.324 

3,091,849 

11,109,831 

News  . 

(e) 

13,722,754 

2,071.583 

1,434,240 

481,950 

3,615,826 

21,354,422 

§  News  . 

(S) 

6,617,261 

1,098,052 

294,632 

104,074 

1,737,560 

9,853,951 

BOISE.  IDAHO 

Statesman 

(See  Foot  Note)  . . . 

6,357,129 

602,698 

517,630 

300,862 

2,008,951 

9,910,593 

X  Statesman  . 

(S) 

1,353,352 

527,717 

106,678 

56,628 

462,512 

2,509,755 

805T0N,  MA55. 


Record  American  . 

(d) 

1,567,449 

314,344 

103.704 

34,134 

303,006 

2,389,095 

American  . 

(e) 

3,813,767 

729,702 

337,946 

109,362 

510,264 

5,517,937 

Record  . 

.(m) 

3,874,076 

750,816 

363,606 

111,730 

1,007,310 

6,274,851 

•  Advertiser  . 

..(S) 

1,915,528 

451,161 

86.614 

5,321 

700,875 

3,159,832 

Globe  . . 

..(ej 

10,398,328 

2,714,842 

981,583 

325,938 

3,795,718 

18,289,653 

Globe  . 

.(m) 

6,693,370 

2,795,120 

1,013,634 

332,315 

5,820,062 

16,720,707 

p  Globe  . 

..(S) 

7,364,968 

1,793,867 

277,867 

43,778 

5,568,441 

15,049,320 

Herald  . 

■  (m) 

7,368,379 

3,009,565 

1,044,559 

557,206 

3,098,529 

15,159,564 

§  Herald  . 

.  (S) 

7,945,198 

1,892,812 

184,130 

77,832 

2,902,796 

13,003,109 

pr  Traveler  . . 

..(e) 

1 1,271,408 

2,915,349 

978,513 

547,704 

2,127,132 

17,865,378 

BUFFALO. 

N.  Y. 

Courier  Express  . . . 

(m) 

6,737,181 

1,325,872 

1,856,837 

320,987 

2,132,784 

12,450,028 

*p  Courier  Express 

(S) 

6,898,598 

1,571,761 

904,412 

62,119 

656,942 

10,093,892 

§  News  . 

.(e) 

15,875,583 

3,566,964 

1.822,336 

329,027 

5.333,135 

26,997.156 

CAMDEN. 

N.  J. 

Courier-Post  . 

.  (e) 

8,566,667 

1,120,491 

988,223 

214,287 

4,202,978 

15,391,818 

For  Footnotes 

see 

Page  59 

Newspaper 

Retail  General 

Display  Display 

Auto¬ 

motive 

Display 

Financial 

Display 

Classified 

Total 

Adver¬ 

tising 

Mail  . 

..(e) 

CHARLESTON, 
6,019,397  1,582,535 

W.  VA. 
794,174 

246,063 

2,339,531 

11,229,614 

Gazette  . 

.(m) 

6,203,923  1,488,724 

743,414 

242,823 

2,344,763 

11,299,716 

p  Gazette  Mail  . . . . 

.(S) 

2,604,663  724,377 

177,181 

177,587 

498,923 

4,187,265 

•  News  . 

(e) 

CHARLOnE, 
6.771.881  1,587,903 

N.  C. 
715,088 

452,938 

3,427,513 

13,020,955 

Observer  . 

.(m) 

11,050,510  1,666,873 

829,844 

458,083 

4.073,584 

18.092.487 

§  Observer  . 

(S) 

3,671,703  1,026,661 

170,254 

147,890 

1,736,317 

6,756,516 

pr  Tribune  . 

(m) 

CHICAGO. 
21,881,540  5.223.700 

ILL. 

1,267,654 

1,007,865 

6,906,792 

36,306,397 

pr  Tribune  . 

(S) 

9,455,108  3,210,223 

271,858 

465,667 

5,457,867 

18,862,521 

§  Daily  News  . 

American  . 

(e) 

13,303,944  4,808,757 

1.191,495 

606,574 

2,354,752 

22,278,798 

..(e) 

6,345,604  1,224,371 

697,395 

270,131 

858,489 

9,455,386 

•  American  . 

(S) 

2,325,826  476,897 

59,893 

20,875 

549,438 

3,433,108 

Sun-Times  . 

.  (m) 

9,245,662  2,094,888 

1,044,160 

430,219 

3,473,966 

16,297,554 

pr  p  Sun-Times  _ 

.(S) 

5,660,749  1,116,748 

202,027 

182,758 

1,079,382 

8,241,944 

Enquirer  . 

.  (m) 

CINCINNATI, 
11,822,861  1,998,424 

OHIO 

1,380,886 

538,744 

8,502,535 

24.343.913 

§  Enquirer  . 

(S) 

9,519,290  1,606,673 

279,423 

121,570 

3,422,119 

14,949,460 

Post  &  Times-Star 

.(e) 

12,269,791  2,981,980 

1,517,811 

409,599 

5,623,086 

22,877,197 

Plain  Dealer  . 

.(m) 

CLEVELAND. 
12,535,870  2,556,344 

OHIO 

1,396,119 

1,173,678 

10,557,070 

28,384,214 

§  Plain  Dealer  . 

(S) 

12,191,164  2,142,603 

460,177 

188,111 

4,481,792 

19,464,854 

pr  Press  &  News  . . . 

.(e) 

18,671,068  3,522,970 

1,916,303 

860,914 

8,500,278 

33,560,760 

Dispatch  . 

(e) 

COLUMBUS. 
13,318,009  2,887,810 

OHIO 

1.776,823 

538,190 

6,736,054 

25,384,936 

Dispatch  . 

..(S) 

8,062,086  1,229,048 

305.442 

203,172 

4,275,108 

14,077,991 

Citizen-Journal  ... 

.  (m) 

5,542,770  1,726,836 

899,451 

618,778 

2,186,806 

11,105,384 

Star  . (Wkly)(Sw) 

540,296  135,639 

64,805 

19,899 

5 

760,644 

News  . 

.(m) 

DALLAS,  TEXAS 
13.890.424  2,769,584  1.378.955 

321,282 

6,799,327 

25.227.736 

§  News  . 

(S) 

4,109,609  1,316,509 

173,425 

98,020 

2,804,163 

8,512,248 

pr  Times-Herald  ... 

.(e) 

16,533.972  2,979,386 

1,439,326 

267,083 

5.866.772 

27,269,589 

•  Times-Herald  _ 

..(S) 

4,771,950  897,518 

159,075 

75,830 

2,467,295 

8,386,333 

Journal  Herald  ... 

.  (m) 

DAYTON,  OHIO 
10,741,399  1,846,844  1,395,548 

357,798 

5,827,769 

20,353,533 

News  . 

(e) 

13,589,617  1,846,605 

1,416,117 

355,989 

5,826,351 

23.I2S.552 

p  News  . 

..(S) 

5,061,802  913,783 

143,787 

71,624 

1,807,649 

8,001.647 

Rocky  Mountain 
News  . 

(m) 

DENVER,  COLO. 

12,111,957  1,052,826  1,220,783 

579,883 

5.868.555 

20.845.311 

•p  Rocky  Mountain 
News  . 

.  (S) 

2,626,437  796,759 

75,916 

36,081 

1,091,340 

4,626,960 

pr  Post  . . 

..(e) 

14,645,251  2,631,335 

1,494.456 

843,371 

7,256,476 

26,888,335 

§  Post  . . 

..(S) 

4,040,340  1,330,378 

229,410 

106,546 

4,011,542 

9,719,284 

Register  . 

.(m) 

DES  MOINES. 
2,580,860  1,134,068 

IOWA 

728,279 

161,564 

2,608,166 

7.300.045 

Tribune  . . 

..(e) 

6,655,128  1,145,284 

1,012,417 

206,634 

2,594,525 

11,660,823 

§  Register  . . 

..}si 

2,436,712  1,593,718 

248,898 

91,575 

1,754,944 

6,125,847 

DETROIT,  MICH. 


pr  Free  Press  . (m)  9,982,146  2,659,991  1,681,678  505,295  2,390,776  17,256,598 

prp  Free  Press  . (5)  3,053,833  1,121,480  157,217  210,264  745,161  5,296,460 

prNews  . (e)  16,916,662  3,543,447  1,572,995  477,302  5,789,675  28,322,161 

pr*§News  . (5)  6,344,852  2,025,615  279,682  226,008  4,142,008  13,021,873 

ELMIRA,  N.  Y. 

Advertiser  . (m)  1,413,294  605,766  521,282  117,160  1,454,079  4,204,072 

fd  5tar  Gazette  ....(e)  6,670,030  671,732  569,298  136,130  1,448,982  9,543,402 

X  Telegram  . (S)  1,861,531  419,675  152,214  110,705  360,066  2,904,379 

Star  Gazette 

A  Advertiser  ..(Sat)  229,807  9,359  16,301  3,500  143.526  403,873 

EL  PASO,  TEXAS 

Times  . (m)  8,122,958  1,476,340  1,062,414  262,528  3,868,236  14,849,135 

•Times  . (S)  3,015,403  443.494  145.383  26,624  955,839  4,590.607 

Herald  Post  . (e)  8,169,616  1,510,988  1,074,651  278,175  3,875,237  14,944,434 

ERIE,  PA. 

Times  . (e)  9,541,335  1,391,443  720,562  318,747  2.800.842  14,903.610 

pTimes-News  . (S)  2,711,648  727,362  144,555  87,913  1,283,228  4,9S5,238 

EUGENE,  ORE. 

Register-Guard  . (e)  7,161,347  924,477  928,666  148,210  4,252,661  13,676,929 

I  Register-Guard  ...(S)  1,614,839  512,805  156,442  35,603  1,120,055  3,459,124 

FALL  RIVER,  MASS. 

X  Herald  News . (e)  7,536,785  1,504,152  741,506  416,380  1,570,738  11,867,059 

FORT  WAYNE.  IND. 

Journal  GazeHe  ....(lb)  6,429,120  1.402.558  828.018  268,102  5,181,036  14,286,386 

p  Journal  Gazette  ..(S)  3,735,933  717,583  163,212  26,311  1,476.027  6,119,066 

•News-Sentinel  ....(e)  12,139,266  1,733,823  1,064,759  351,418  5,423,139  20.842.815 

FORT  WORTH.  TEXAS 

Star-Telegram  . (m)  3,920,680  2,268,568  896,880  250,360  3,660,590  11,018,479 

Star-Telegram  . (a)  13,529,386  2,283,772  1,517,078  259,001  3,661,095  21,325,484 

p  Star-Telegram  ....(S)  4,863,964  933,840  3I4,9S7  105,190  1,775,198  7,999,032 

f  Press  . (a)  3,502,013  487,797  315,069  112,860  1,010,602  5,473,313 

•Press  . (S)  1,589,753  272,706  75,510  48,801  304,574  2,297,427 
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Adver- 

Newspaper 

Display  Display  Display  1 

FRESNO.  CALIF. 

Display  Classified 

tisinq 

Bee  . 

(e)  8,335,655  2,120,542  1,382,799 

329,049 

4,046,980  1 

16,489,189 

p  Baa  . 

(S)  3.649,656  1,090,144  346,962 

GARY.  IND. 

133,182 

1,688,268 

6,916.775 

Posf*Tribune  . . 

(e)  12,153,599  848.642  917,432 

153.496 

3,046,027 

17,327,332 

X  Post-Tribune  . . 

Post  Star 

.(S)  3,120,737  493,089  126,225 

GLENS  FALLS.  N.  Y. 

125,664 

1,150,589 

5,017,299 

(Sea  Foot  Note) 

...  5,054.671  534,553  465,176 

GRAND  RAPIDS.  MICH. 

220,564 

1,501,667 

7,880,352 

Press  . . 

.(e)  14.247.035  1,890,016  1,600,887 

378,984 

6,440,265  : 

24,779,778 

\ 

$  Press  . 

(S)  4,095.918  966,220  303,105 

HACKENSACK,  N.  J. 

184,880 

1,138,710 

6,690,202 

pr  Record  . 

.(e)  14,866,261  1,539,196  971,858 

HAMMOND.  IND. 

518,385 

3,896,683 

22,092,390 

T 

fd  Times  . 

.(e)  11,064,244  659,887  1,029,986 

156,400 

2,668,641 

15,710,166 

i  Times  . 

.(S)  4,314,678  167,124  136,626 

HARRISBURG,  PA. 

177,842 

1,032,823 

5,831,774 

7 

Patriot  . 

(m)  8,707,626  1,668,995  935,210 

236,482 

3,350,609 

15,035,695 

S 

k 

p  Patriot-News  .... 

.(S)  3,006,622  912,466  174,270 

HARTFORD.  CONN. 

78,775 

630,982 

4,804,026 

4 

Courant  . 

(m)  5,777,501  1,564,978  989,790 

331,853 

2,909,933 

11,745,675 

4 

p  Courant  . 

.(S)  5,339,746  1,203,487  457,932 

130.830 

1,296,624 

8,431,019 

3 

5  Times  . 

.(e)  13,557,677  3,453,151  1,643,462 

HAVERHILL.  MASS. 

439,645 

5,076,907 

24,426,263 

0 

'7 

Journal  . 

.(e)  2,735,979  137,028  92,923 

HONOLULU,  HAWAII 

53,803 

942,933 

3,987,031 

Advertiser  . 

(m)  4,716,671  1,445.649  680,304 

561,010 

3,178,598 

10,950,831 

X  Advertiser  . 

.(S)  2,465,945  802,652  87,418 

74,613 

l,027,0n 

4,476,501 

A 

Star-Bulletin  . 

.(e)  10,313,999  2,030,141  836,224 

532,386 

3,685,804 

17,811,517 

fO 

p  Star-Bulletin  . 

(S)  1,731,058  869,059  90,848 

HOUSTON.  TEXAS 

80,375 

1,110,638 

3,897,337 

pr  Chronicle  . 

(e)  16,548,561  2,846,375  1,538,464 

294,132 

9,251,705 

30,575,474 

•  Chronicle  . 

.(S)  7,257,920  1,131,103  192,539 

88,641 

2,742,988 

11,425,973 

pr  Post . . 

(m)  14,432,301  2,694,424  1,461,264 

253,463 

5.591,504 

24,525,525 

1  Post  . 

.(S|  5,412,504  1,274,458  128,393 

96,276 

1,696,504 

8,625,676 

36 

Press  . 

.(e)  5,302,696  806,254  468,943 

INDIANAPOLIS.  IND. 

153,680 

1,278,205 

8,089,496 

News  . 

.(e)  10.095.534  2,256,211  1.447.986 

356,037 

6,377,239 

20,592,308 

33 

Star  . . 

(m)  9,349,267  2,242,847  1,473,749 

352,981 

6,365,344 

19,870,174 

(S)  8,724,583  1,403,366  271,410 

73,960 

2,315,367 

12,789,008 

.(e)  5.592.081  1,020,092  712,806 

308,041 

1,963,096 

9.716.415 

33 

52 

47 

p  Times  . 

.(S)  2,104,770  638.309  126,370 

JACKSON.  MISS. 

53,911 

513,336 

3,438,084 

Clarion-Ledger  ... 
p  Clarion-Ledger 

(m)  5,306,331  1,123,422  900,051 

289,880 

2,227,124 

10.033.439 

8  News . 

.(S)  2,387,511  753,786  96,668 

188,967 

637,641 

4,065,426 

News  . 

(e)  4,473,372  1,125,132  888,651 

275,440 

2,229,763 

9,197,644 

state  Times  . 

(e)  2,895,879  736.567  391,603 

207,444 

1,179,162 

5,580,455 

)60 

135 

!84 

State  Times  . 

.(S)  1,207.429  121,892  92,061 

JACKSONVILLE,  FLA. 

126,706 

406,635 

1,956,882 

TimeS'Union  . 

(m)  16,485,277  2,101,559  2,362,537 

532.714 

3,889,365 

25,468,465 

§  Times-Union  . 

(S)  5,698,463  1,140.490  319,726 

70,159 

1,470,467 

8,702,641 

345 

B23 

847 

Journal  . . 

..(e)  4.467.688  1,682,666  1,223,776 

JERSEY  CITY.  N.  J. 

337,068 

3,808,275 

11,555,376 

598 

pr  Jersey  Journal  . 

(e)  6,749,246  1,205,782  764.965 

KANSAS  CITY.  MO. 

367,849 

3,256,353 

12,673,000 

460 

Times  . 

(m)  11.996.948  1,762,045  865,504 

198,949 

4,793,938 

19.619,784 

161 

Star  . 

.  (e)  10,359,292  1,950,355  1,210,187 

243,531 

4,768,644 

18,549,989 

873 

§  star  . 

..(S)  5,916,460  1,647,462  292,177 

KNOXVILLE.  TENN. 

364,055 

2.566.206 

10,789,441 

,072 

Journal  . 

(m)  3,138,735  1.166.444  528.552 

168,413 

1.864,103 

6,905,343 

.402 

News-Sentinel  _ 

..(e)  8,448,275  1,332,278  822.775 

234,770 

1,836,755 

12,708,918 

,379 

.873  1 

p  News-Sentinel  . . 

..(S)  2,492,991  682,693  96,289 

LAWRENCE.  MASS. 

35,051 

805,606 

4,115,126 

.135 

1  Eagle-Tribune  _ 

.  (e)  8.0I8.39S  625,829  667,888 

LITTLE  ROCK.  ARK. 

375,433 

1.924.505 

11,714,221 

1,607 

Arkansas  Gaietta 

(m)  7,454,137  1.001.264  779,233 

201,493 

1,990,889 

11,589,601 

i,434 

p  Arkansas  Gazette  (S)  2,987,377  730,727  141,098 

LONG  BEACH.  CALIF. 

173,500 

673,772 

4,711,469 

1,610 

>.238 

pr  Independent  ....(m)  12,470,179  2,087,890  1,319,573 
p  Independent  Press- 

586,374 

5,806,250 

22,541,434 

Telegram  . 

..(S)  4.438.609  749,503  132,348 

109,053 

2,225,135 

7,654,853 

1,929 

9,124 

pr  Press-Telegram 

..(e)  13,140,307  2,093,645  1,334,325 

LONG  ISLAND.  N.  Y. 

591,911 

5,824,841 

22,990,105 

Newsday — Suffolk  . 

..(e)  13,202,344  1,746.824  1,682,601 

399,035 

6,363,392 

23,436,564 

7,059 

Newsday — Nassau 

..(ej  15,311,994  1,753,089  1,799,425 

LOS  ANGELES,  CALIF. 

512,391 

6,363,745 

26,065,281 

Examiner  . 

.  (m)  11,024,812  3,086.351  1. 149.421 

765,526 

5,100,350 

21.134,615 

6,386 

•  Examiner  . 

(S)  6,965,124  1,370,242  255,561 

102,892 

1,895,966 

10.590.584 

9,066 

pr  Times  . 

.  (m)  23,360,216  4,822,933  1.634,328 

1,881,291 

16,032,359 

47,749,463 

2,815 

pr  §  Times  . 

.  (S)  19,398,843  2.878.388  536,607 

1,564,877 

10,416,567 

34,796,775 

Herald  Express  . . 

.(e)  10,040,612  2,611.940  1,177,360 

548,107 

2,073,356 

16,483,978 

^,47» 

S  484 

1  fd  Mirror  . 

» 

.  (e)  6.905.249  1,918,903  1,191,386 

LOUISVILLE.  KY. 

444,139 

3,392,069 

13,880,387 

9;on 

Courier  Journal 

(m)  7,310.093  2,011,318  1,627,149 

898,850 

3,948,189 

15,861,938 

^  313 

Courier  Journal  . 

(S)  6.925.987  1,035,275  258.137 

280,924 

1,166,827 

9,670,677 

7,427 

>62 

*  Times  . 

Lzr 

...(e)  9,614,730  2,057.092  1,840,828 
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Sun  . 

(e) 

LOWELL.  MASS. 
5,864,323  510,345  425,343 

130.895 

1,629.980 

8,698,073 

X  Sun  . 

(S) 

1,225,012  461,464  118,085 

1 17,478 

781,405 

2,718,027 

Item  . 

(•) 

LYNN.  MASS. 

5,402,892  514,566  421,095 

344,576 

1,711,324 

8,497,216 

Union  Leader  . 

(d) 

MANCHE5TER,  N.  H. 
5,500,295  1,186,000  563,974 

248,382 

1,897, 184 

9,482,934 

X  News  . 

.(S) 

1,411,735  558,195  79,049 

168,373 

469,557 

2,687,055 

Commercial 

Appeal  . 

(m) 

MEMPHIS.  TENN. 

12,662,931  2,021,930  1,314,012 

350,974 

4,539,123 

20,944,470 

§  Commercial 

Appeal  . 

(S) 

5,373,455  1,038,165  241,187 

83,716 

2,321,807 

9,060,383 

Press-Scimitar  . 

(e) 

6,391,065  1,868,794  1,450,700 

320,347 

4,515,807 

14,583,707 

Record-Journal 

(See  Foot  Note)  .. 

MERIDAN,  CONN. 

6,570,505  747,701  806,329 

423,052 

1,128,755 

9,756,241 

pr  Herald  . 

(m) 

MIAMI.  FLA. 

23,630,695  2,917,779  2.160.266 

1,049,456 

9,500,710 

39.383,159 

pr  p  Herald  . 

(S) 

7,710,813  1,521,283  435,001 

557,860 

5,495,100 

15,728.935 

News  . 

(e) 

7,209,477  1,487,157  1,126,120 

484,278 

2,702,912 

13,118,308 

§  News  . 

.(S) 

2.558.961  1,033,015  109,675 

187.779 

621,040 

4,513,348 

Sentinel  . 

.(m) 

MILWAUKEE.  WIS. 
6,749,679  1.099,236  777,480 

591,085 

4,341,468 

13,582,708 

*  Sentinel  . 

(S) 

1,644,356  538,922  96,588 

47,792 

935,273 

3,265,499 

Journal  . 

(e) 

22.070,406  2,649,953  1,590,419 

616,585 

7,062,071 

33,998,040 

§  Journal  . 

(S) 

8,241,493  1,815,061  440,045 

171,157 

6,550,889 

17,221,372 

Tribune  . 

.(m) 

MINNEAPOLIS,  MINN. 
4,997,361  2,112,767  1,175,939 

676,833 

8,614,329 

17,582,606 

pr  Star  . 

(e) 

15,261,597  2,282,808  1,286,407 

716,284 

8,605,123 

28,157,803 

§  Tribune  . 

(S) 

6,006,584  1,712,953  263,836 

200,226 

5,010,527 

13,194,126 

fd  Bee  . 

(•) 

MODESTO.  CALIF. 
4,630,617  1,019,710  820,906 

194,161 

1,952,077 

8,815,472 

p  Bee  . 

..(S) 

1,035,035  691,620  94,403 

47,731 

506,513 

2,409,646 

m  Star  . 

(e) 

MONTREAL.  CANADA 
14,590,927  4,501,041  1,360,693 

377,369 

8,838,478 

30,031,316 

Gazette  . 

.(nO 

7,103,037  3,553,570  1,035,578 

502.344 

4,241.668 

16,930,015 

La  Presse  . 

..(e) 

16,035,570  4,297,247  1,424,719 

245,181 

7,789,322 

30,152,939 

La  Patrie  . . 

..(S) 

547,100  442,812  41.686 

19,731 

36,062 

1,096,947 

Le  Nouveau  Journal 

..(e) 

1,349,284  473,529  194,739 

41,034 

655,010 

2,728,579 

Press  . 

.  (e) 

MUNCIE,  IND. 
6,157,222  819,830  813,897 

227,356 

1,724,338 

9,801,276 

Star  . 

.(m) 

6,164,758  821,278  809,709 

232,948 

1,733,387 

9,843,311 

X  star  . 

•  IS) 

1,524,944  524,034  138,376 

147,902 

656,061 

2,991,516 

Banner  . 

.(e) 

NASHVILLE.  TENN. 
9,502,780  1,789,177  1,230,585 

410,126 

3,786,284 

16,782.530 

Tennessean  . 

(m) 

9,499,668  1,786,955  1,230,436 

406,805 

3,784.604 

16,763,750 

Tennessean  . 

.  (S) 

4,432,521  528,090  104.020 

72,971 

1,516,217 

6,656,056 

fd  Journal  Courier 

(m) 

NEW  HAVEN.  CONN. 
2,359,453  1,326,353  1,009,822 

371,672 

573,843 

5,838,940 

fd  Register  . 

..(e) 

10,525,683  2,178,112  1,208,457 

530,391 

1,815,208 

16,354,632 

X  Register  . 

..(S) 

4,631,708  736,026  356,738 

330,503 

1,211,759 

7,288,677 

Register  8 

Journal  Courier  (S) 

193,590  27,224  104,622 

19,868 

260.684 

613,688 

Day . 

..(e) 

NEW  LONDON.  CONN 
7,436,185  877,891  1.094,988 

352,437 

1,646,546 

ll.547.S32 

NEW  ORLEANS.  LA. 

Times-Picayun*  ....(m)  2I,9&I.4«?  2,223,744  1,268.013  592,380  5,747,743  31.999,901 

Timas-Picayuna  ...(S)  6,060.959  1,209,167  208.513  115,028  3,215,586  10,823,222 

tata$  ft  Itam  . (a)  5,282.506  2,297,551  1,227,785  499,241  6,186,615  15.945.940 


NEW  YORK,  N.  Y. 


Times  . 

(m) 

10,269,125 

6,459,339 

1,162,335 

2,185,357 

9,366,126 

29,494,096 

Times  . 

(S) 

14,286,457 

9,387,673 

316,782 

725,320 

8,328,494 

33,051,900 

Herald  Tribune  _ 

(m) 

3,791,088 

3.490.482 

611,810 

1,156,976 

2,155,657 

11,259,193 

1  Herald  Tribune  .. 

(S) 

4,553,152 

2.414,452 

113,799 

165,269 

1,124,914 

8,378,384 

pr  News  . 

(m) 

14,716.198 

2,477,537 

712.596 

706,843 

351,725 

19,016,168 

pr  News  . 

(SI 

16,978,683 

1,467,765 

479,711 

199,462 

94,714 

19,224,664 

pr  Mirror  . 

(m) 

5,459,853 

1,204,703 

1,258,763 

322,168 

894,912 

9,242,073 

pr  Mirror  . 

(S) 

3,569,360 

463,142 

61,064 

11,602 

155,921 

4,261,576 

pr  Journal 

Amarican  . 

(e) 

5,909,689 

2,333,834 

756.956 

556,546 

2,220,994 

11,910,197 

pr  *  Journal 

American  . 

(S) 

2,500,964 

901,830 

82,136 

22,168 

785,852 

4,293,444 

fd  Post  . 

(e) 

7,934,439 

1,742,791 

367,606 

310,405 

1,347,700 

11,737,294 

Post  . 

(S) 

739,701 

73,085 

2,652 

780 

491,892 

1,308,367 

pr  World  Telegram 
8  Sun  . 

(e) 

8,365.921 

2,829,838 

644,965 

973,370 

1,747,706 

14,655,025 

Long  Island  Press  . 

.(e) 

9,440,642 

1,196,992 

1,111,388 

595.126 

4,642,460 

17,187,267 

p  Long  Island  Press(S) 

3,970,593 

726,929 

99,117 

124,587 

1,629,769 

6,551,640 

Press  . 

.(m) 

NEWPORT  NEWS,  VA. 
8,216,082  1,373,104  882,954 

347,009 

3,054,998 

13,987,099 

p  Press  . 

..(SI 

3,479,937 

567,466 

171,894 

56,512 

636,579 

4,923,761 

Times-Herald  . 

..(e) 

7,247,131 

1,321,481 

833,423 

322,176 

2,841.707 

12,588,066 

Gdzatta  . 

..(e) 

NIAGARA  FALLS.  N.  Y. 
8,105,661  696,613  645,669 

244,710 

2,157,341 

12,204,870 

X  Gazette  . 

..(S) 

1,410,606 

482.492 

146,650 

48,943 

355.070 

2,443,761 

pr  Ledger-Dispatch 
8  Star  . 

,  (e) 

8,555,026 

NORFOLK,  VA. 

2,247,043  1,514,989 

500,823 

6,960,143 

19,919,544 

pr  Virginian-Pilot  . 

(m) 

12,832,983 

2,215,025 

1,513,621 

373,019 

5,995,191 

23,181,521 

pr  §  Virginian-Pilot 
8  Star  . 

..(S) 

6,075,634 

987,507 

293.435 

242,684 

1,929,856 

9,616,991 

pr  Tribune  . 

..(•) 

OAKLAND. 
11,610,567  2,793,756 

CALIF. 

1,372,665 

473,041 

5,842.938 

22,328,581 

p  Tribune  . 

..(sj 

5,315,922 

998,567 

255,009 

42,456 

2,248,420 

8,870.435 

57 


F 


Newspaper 

Auto- 

Retail  General  motive 
Display  Display  Display 

Financial 

Display 

Class'fied 

Oklahoman  . 

(m) 

OKLAHOMA  CITY,  OKLA. 

6,010.292  1,544,334  932,983  175.613 

4,076.765 

Oklahoman  . 

(S) 

2,941,228  647,412  95,807 

119,129 

1,929,722 

pr  Times  . 

(e) 

7,553,453  1,543,568  1,046,773 

262,121 

4,072,519 

World-Herald 

(See  Foot  Note) 

OMAHA,  NEBR. 

8,601,429  1,782,680  976,044 

211,885 

3,733,131 

S  World-Herald  _ 

(Sj 

5,315,105  1,229,708  179,130 

85,716 

2,791,200 

pr  Sentinel 

(See  Foot  Note) 

ORLANDO,  FLA. 

12,708,422  1,725,907  1,356,452 

666,545 

6.330,889 

pr  Sentinel  . 

(S) 

5,541,369  695,327  174,313 

459,750 

1,829,942 

Star  News  . 

(e) 

PASADENA,  CALIF. 
7,044,400  1,119,355  809,008 

442,585 

4,079,432 

p  Independent-Star 
News  . 

(S) 

2,148,369  609,196  109.959 

122,415 

1,713,074 

Independent  . 

(m) 

6,526,702  1,119,608  801,919 

442.167 

4,074,096 

Times  . 

(e) 

PAWTUCKET,  R.  1. 
6,529,593  772,945  776,817 

416,234 

1,207,337 

News 

(e) 

PENSACOLA,  FLA. 
3,237,342  743,340  647,838 

86,749 

2.843.468 

Journal 

(m) 

8,713,003  865,416  972,665 

138,212 

2,850,187 

News  Journal 

(S) 

2,661,885  398,193  90,815 

92,104 

685,652 

Journal  Star 

(See  Foot  Note) 

PEORIA,  ILL. 

8,877,774  1,746.532  1,027,899 

469,748 

3.667,710 

p  Journal  Star  .... 

(S) 

3.643,128  763,022  181,099 

63,511 

1,052,484 

pr  Bulletin  . 

(e) 

PHILADELPHIA,  PA. 
14.329,239  3,544,115  1,254,134 

418,869 

4,481,091 

§  •  Bulletin  . 

(S) 

4,595,630  1,271,322  122,980 

31,902 

1,140,979 

pr  Inquirer  . 

(m) 

9,882,167  3,236,659  949,294 

634.122 

5,583,717 

Inquirer 

(5) 

10.493.686  2.126.530  249,730 

59,878 

3,825.117 

News  . 

le) 

6,487,471  981,382  284.286 

152,826 

1,620,982 

Republic 

(m) 

PHOENIX.  ARIZ. 
18,517,950  2,222,386  2.174.064 

895,662 

7,178.565 

§  Republic 

(b) 

7,778  800  1,369.177  361,265 

209,921 

2,242,513 

Gazette 

(e) 

18,495,923  2,214,306  2,174,563 

895.22S 

7,213,492 

Post-Gazette  & 
Sun-Telegraph 

(m) 

PITTSBURGH,  PA. 

8,754,561  2,168,407  894.660 

414.151 

2,302,467 

*  Post-Gazette  ft 
Sun-Telegraph  . 

(S) 

2.390.906  517,121  88,496 

46.377 

807.814 

Press  . 

(e) 

12,625,176  3,115,571  810,017 

300.044 

5,155,526 

§  Press  . 

(b) 

6,384.307  1,650.983  232,208 

149,821 

3.440.214 

Oregonian  . . . 

(m) 

PORTLAND,  ORE. 
10,365,354  2,356,230  1,069,603 

249,910 

6,155,960 

§  •  p  Oregonian  . 

(b) 

5,338,100  1.544.916  174,334 

51,665 

3,191,684 

Oregon  Journal  . . . 

(el 

7,772,391  1,398,474  761,542 

174.418 

2,155,752 

§  Oregon  Journal 

(S) 

1,105,542  559,950  35,277 

25,134 

630,750 

Journal  . 

(e) 

POUGHKEEPSIE.  N.  Y. 
7,333,769  957,469  755,150 

247,960 

1,619,062 

X  Journal  . 

(b) 

2.592.531  561,230  92,268 

180,004 

665,997 

Bulletin  . 

(e) 

PROVIDENCE.  R.  1. 
11,229,897  2,292,949  1,306,018 

491.376 

3,483,722 

Journal  . 

(m) 

7,099,893  2,581,333  2,345  687 

601.306 

3,589  219 

§  Journal 

(S) 

5,531,957  1,551,021  1,098,294 

382,218 

913,521 

Eagle 

(See  Foot  Note) 

READING.  PA. 

8,357,758  1,005,525  829,472 

216,337 

2,299,606 

p  Eagle 

(S) 

2,427,180  669,860  119,733 

93,398 

337,183 

News-Leader 

(e) 

RICHMOND.  VA. 
10,186,799  2,419,506  1,513,399 

690.906 

4,892.103 

Times-Dispatch 

(m) 

8,123.375  2,135,364  1.528,787 

513,954 

5,093,822 

§  Times-Dispatch 

(b) 

6.330.783  1,186,449  243.748 

362,636 

1,353,578 

pr  Press-Enterprise 
(See  Foot  Note) 

RIVERSIDE,  CALIF. 

9.353,455  1,228,973  911,941 

364,274 

3,304.596 

p  Press-Enterprise 

(S) 

2,478,803  657,592  66,277 

65,152 

875,022 

Times . 

(m) 

ROANOKE,  VA. 
7,157,756  1,209,158  690.737 

385,265 

2,241,957 

p  Times  . 

(b) 

2,585,539  805,941  126,869 

172,741 

596,747 

World-News  . 

(e) 

7,262,488  1,206,351  712,692 

384,035 

2,244,157 

Democrat 

&  Chronicle  .  . . 

(m) 

ROCHESTER,  N.  Y. 

9,937,258  2,115,922  1,514,382 

498,907 

3,970,645 

§  Democrat 

&  Chronicle  .  . 

(S) 

5,734,275  1,250,835  570,905 

448,314 

1,729,208 

Times  Union  . 

(e) 

14,715,121  2,417,646  1,808,957 

796,518 

2,409,652 

fd  Star 

(See  Foot  Note) 

ROCKFORD,  ILL. 

7,896,134  1.233,618  781,342 

292,291 

3,191,300 

star  .  .  . . 

(S) 

4,433,638  233,538  202,678 

158,606 

1,098,756 

Bee 

(e) 

SACRAMENTO.  CALIF. 
13.447,308  2,437,593  1,467,223 

424,313 

7.246.426 

p  Bee 

(b) 

2.861.505  965,852  169,921 

95,643 

2,429,088 

fd  Union 

(m) 

3,062,132  552,526  645,987 

382,372 

3,077,238 

1  Union 

(S) 

1,446,715  438,425  84,030 

63,514 

1,059,660 

Total 

Adver¬ 

tising 

Newspaper 

Auto- 

Retail  General  motive  1 

Display  Display  Display 

Financial 
Display  ' 

Classified 

I2,746.2S6 

5  733  730 

fd  pr  Globe- 
Democrat 

(m) 

ST.  LOUIS.  MO. 

9,674,831  2,209,460  1,317,118 

984,886 

2.539,621 

I4;48i:i42 

•  §  Globe-Democrat 

(S) 

2,042,087  892,597  92,664 

42,036 

696,592 

§  Globe-Democrat 

(Weekend) 

833,811  416.309  28.587 

22,358 

273,720 

pr  Post-Dispatch  . . . 

(e) 

12,520,530  3.245.990  1,422,242 

539,898 

7,149,477 

15,320,470 

p  Post-Dispatch  _ 

.(S) 

6,997,977  1,613,158  248,482 

112,661 

4,685,366 

9,602,861 

Pioneer  Press  . 

(m) 

ST.  PAUL.  MINN. 
4,324,098  2,175,432  895,667 

405,620 

4,690,105 

*  Pioneer  Press  _ 

(S) 

5,793,467  1,007,245  142,230 

146,204 

2,187,252 

22,811,040 

pr  Dispatch  . 

(e) 

13,528,585  2,193,064  1.008,900 

474,352 

4,685,029 

8,702,527 

fd  Independent  . . . . 

(e) 

ST.  PETERSBURG,  FLA. 
3,834.333  492,788  349.887 

450,308 

1  583,044 

13,691,195 

X  Independent  . 

(S) 

1,273,977  637,232  99,154 

203,927 

633,557 

Times  . 

(m) 

16,191,687  1,899.178  1,245,298 

1,016,485 

5.140.668 

4,703,261 

13,022,932 

p  Times  . 

(S) 

5.379.476  1,001,221  125,377 

190,735 

1,234,805 

Oregon  Stateman 

(m) 

SALEM,  ORE. 

5,923,048  628,667  657.009 

139,221 

2,218,810 

X  Oregon  Statesman 

(S) 

1,626,952  426,177  118,723 

47,919 

509,196 

9.831.632 

Capital  Journal  . . . 

(e) 

7,058,130  715,190  693,476 

176,892 

2,380,463 

7,704,885 

Tf'bune  . 

(m) 

SALT  LAKE  CITY,  UTAH 
12,729,199  1,488,320  1,147,935 

480.941 

5,260,190 

§  Tribune  . 

(S) 

4,659,318  1,087,389  166,964 

70,825 

1,504,877 

13.790,886 

3,929,633 

Deseret  News 

Telegram  . 

(e) 

12,651,704  1,320,287  1,147,903 

477,424 

5.302.448 

15.801,368 

fd  Express  . 

(m) 

SAN  ANTONIO.  TEXAS 
7,638,596  1,446,501  746.887 

379.810 

5.135.212 

§  Express-News  .... 

(S) 

4.995.207  858,330  112,235 

49,089 

1 .865.424 

5,703,873 

Express-News  . 

(S) 

1,950,236  175,950  56,707 

20,097 

1,583,694 

fd  News  . 

(e) 

10.746.804  1,676,935  821,320 

291,634 

5.147,966 

Light  . 

•  Light  . 

(e) 

11,992,488  1,570.003  1,078.121 

325,604 

5,125,579 

24,186.967 

(S) 

5,404.891  490,049  114,471 

92,464 

1,378,970 

7,167,201 

20.478.381 

16,755,749 

Union  . 

.  (m) 

SAN  DIEGO,  CALIF. 
10,124,057  2,360,414  1,447,188 

432,535 

6,367,410 

9,989,773 

p  Union  . 

(S) 

7,553,308  870,891  416,960 

187,187 

1,653,148 

*  Tribune  . 

(•) 

17,193,918  2,750,856  1,812,244 

566,916 

6,349,797 

31,021,430 

1 1 ,967,574 
31,013,439 

pr  Chronicle  . 

(m) 

SAN  FRANCISCO.  CALIF 
8,579,704  3,039,303  938,390 

600,477 

6.914,575 

1  Chronicle  . 

(SI 

4,715,554  1.694,470  118,584 

85,283 

2.079.586 

Examiner  . . 

(m) 

9,310,449  3,005,939  906,416 

570,717 

10,677,556 

•  Examiner 

(S) 

6,178,899  1,311,816  193,662 

50,705 

3,238,903 

News-Call-Bulletin  . 

(e) 

7,925,345  1,734,884  994,116 

326,442 

1,846,568 

14,905,361 

3  B5I  250 

pr  Mercury  . 

(m) 

SAN  JOSE.  CALIF. 
13,596,095  1,964,020  1,559,471 

489,852 

7,366,583 

22  303  177 

pr  News  .  . 

(e) 

13,464,096  1,966,155  1,534,512 

491,131 

7.371.7H 

II  >57,708 

p  Mercury-News  ... 

(S) 

4,800,491  809,086  169,562 

61,265 

2,362,025 

20,215,977 

Independent- 

Journal  . 

(e) 

SAN  RAFAEL.  CALIF. 

6,976,384  712,287  754,977 

217,520 

3.928,083 

10,302,673 

12,269,949 

2,361,862 

Gazette . 

(m) 

SCHENECTADY.  N.  Y. 
7,484,591  1,588.735  759,924 

374,295 

3,180.028 

X  Union-Star  . 

(e) 

6,372,036  1,001,088  620,622 

395,902 

1,777,268 

11,097,907 

4,094,514 

Times  . 

(e) 

SCRANTON.  PA. 
8,191,810  1,495.339  666,599 

221,200 

1,002,249 

IB  B34  950 

Post-Intelligencer 

(m) 

SEAnLE,  WASH. 
6,129,355  1,749,910  897,751 

377,214 

5,483,320 

16  624  276 

•  Post-Intelligencer 

(S) 

2,908,674  834,274  109,159 

60,588 

1,467,200 

9,477,504 

Times 

(n) 

10,824,611  2,589,327  1,261,383 

357,985 

6,763,358 

Times  . 

(S) 

4,714,651  1,096,754  119,313 

90,185 

2,317,842 

12  ft49  950 

Journal  . 

(e) 

SHREVEPORT,  LA. 
6,274,738  1,484.909  1,013,100 

290,358 

2.834.060 

3’648!I92 

Times 

(m) 

8  830,132  1,586,719  879,688 

267,714 

2,866,126 

Times  . 

(S) 

3,241,068  427.835  114,703 

80,396 

1,144,415 

19,821,836 

Tribune  . 

(e) 

SOUTH  BEND.  IND. 
10,493,526  1,249,023  1,469,142 

300,447 

3,398,017 

9,498,763 

Tribune  . 

(S) 

4,951,077  503,893  311,259 

216,982 

710,629 

Spokesman-Review 

(m) 

SPOKANE,  WASH. 
4,847,732  1,282,390  693,174 

79,125 

2,511,451 

15,310,483 

4,142,954 

$  Spokesman-Review 

(S) 

2,476,738  1,017,406  99,136 

109,170 

1,345,151 

Chronicle . 

..(e) 

6.589,356  1,342,922  734.457 

161,326 

2,417,203 

Record  . 

(e) 

STOCKTON.  CALIF. 
9,617,186  1.571,830  1,103,093 

501,173 

3,412,336 

1 1 ,729,474 
4,302,195 
11,855,855 

Herald  Journal  .. 

.  (e) 

SYRACUSE,  N.  Y. 
11,016,859  2,418,851  1,081,230 

277,611 

3.478,085 

•  p  Herald 

American  .... 

..(S) 

3,822,432  994,059  179,832 

113,494 

1,488.080 

Post-Standard  . . . . 

.  (m) 

4,790,057  2,273,389  763,932 

247,628 

1,853,156 

18,435,319 

§  Post-Standard  . . . 

.  (S) 

1,639,168  1,049,733  92,762 

140,303 

538,305 

9,735,906 

22.207,806 

News  Tribune 

(e) 

TACOMA,  WASH. 
9,015.107  1,918,395  886.614 

260,715 

4,016,349 

News  Tribune 

(S) 

2,819,833  328,999  113,856 

59,043 

1,553,729 

13,454.663 

Tribune  . 

(m) 

TAMPA,  FLA. 

14,196,506  2,357,902  1,462,073 

472,172 

5,579,316 

6, 1 27,660 

§  Tribune  . 

..(S) 

5,286,642  1,076,470  193,137 

89,613 

2,776,980 

X  Times  . 

(e) 

4.779,818  2,158,663  1,079,192 

317,043 

4,719,590 

25,117,553 

6,531,486 

fd  Times  . . 

(m) 

TOLEDO.  OHIO 
1,693,466  2,044,936  1,123,792 

354,641 

1,686,528 

7,961,246 

Blade  . 

..(e) 

12.314,547  2,105,687  1,214.648 

336,655 

5.015,945 

3,098,924 

Blade  . 

..(S) 

5,875,140  1,035,002  209,576 

155,431 

2,172,635 
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Total 

Advor- 

tising 


I&, 785,587 
3,772,093 

1,578,154 

24,933,177 

13,648,000 


12,498,834 

9,284,589 

21,896,642 


7,102,672 

2,894,402 

25,564,452 

7,933,165 


9,677,472 

2,730,193 

11,103,008 


21,195,385 

7,508,628 

21,094,569 


15,363,155 

7,884,552 

3,789,299 

18,700,339 

20,135,423 

7,486,960 


21,048,989 

10,695,145 

28,675,568 


20,493,908 

8,694,302 

24,496,711 

10,976,670 

12,882,839 


25,127,001 

25,029,971 

8,204,088 


13,011,591 


13,533,559 

10,285,170 


11,696,889 


14,666,804 

5,379,985 

21,811,037 

8,339,190 


12,222,894 

14,480,751 

5,012,306 


17,063,054 

6,693,927 


9,450,592 

5,050,344 

11,303,027 


16,318,134 


18,959,285 

6,731,934 

10,704,666 

3,647,514 


16,143,052 

4,876,226 


24,132,249 

9,427,752 

13,161,732 


6,949,963 

21,082,488 

9,447,951 

7,  1962 
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Auto-  Total 


Retail  General 

motive  Financial 

Adver- 

Newspaper 

Display  Display 

Display 

Display  Classified 

tising 

TORONTO.  CANADA 

Globe  ft  Mail  . 

(m) 

6,227,458  4,041,429 

1,598,831 

518,347 

5,435.865 

18,108,923 

prm  Telegram  . 

.(e) 

14,001,070  4,464,214 

1,799,713 

277,687 

6,934,501 

27,616,970 

Star  . 

e) 

14,817,092  3,234,711 

1,727,372 

246,673 

9,458,999 

29,601,609 

Star  . (Wkly) 

32,674  705,864 

27,915 

1,797 

— 

768,483 

TRENTON, 

N.  J. 

fd  Times  . 

(e) 

7,806,187  1,197,154 

740,428 

267,524 

2,754,019 

12.997,664 

X  Times  Advertiser  . 

(S) 

3,333,987  449,507 

105,628 

132,934 

852,125 

4,877,917 

Trentonian  . 

(m) 

5,803,441  260,842 

590.752 

181,025 

2,518,284 

9.536.5M 

TROY.  N, 

Y. 

Record 

(Sea  Foot  Note) 

7,727.720  1,432,220 

686,541 

219,740 

1,766,150 

12,006,687 

TULSA,  OKLA. 

Tribune  . 

(e) 

11,120,561  1,782,443 

952,682 

285,958 

4,053,955 

18.198,342 

World  . 

(m) 

11,142,672  1,788,627 

948,785 

285,158 

4,054,982 

18,228,954 

World  . 

.(S) 

3,776,921  512,648 

51,338 

94,019 

1,453,634 

5.889.197 

UNION  CITY.  N.  J. 

Hudson  Dispatch  .. 

(m) 

5,279,662  513,319 

380,290 

335,071 

2,486,829 

9,261,402 

UTICA,  N.  Y. 

Observer  Dispatch 

(e) 

7,066,604  1,011,436 

735,823 

333,684 

2,281,711 

11,488,001 

X  Observer  Dispatch  (S) 

2,543,182  506,760 

118,104 

117,006 

445,573 

3,730,678 

Press  . 

(m) 

9,531,604  931,949 

808,697 

443,112 

2,334,731 

14,214,155 

WASHINGTON,  D.  C. 

News  . 

(e) 

8,843,182  852,668 

827,163 

304,761 

1,929,741 

12.808.573 

Post  . 

■  (m) 

18,416,821  3,655,835 

1,943,383 

661,674 

9,236,284 

33,996,716 

•  p  Post  . 

(S) 

7,245,775  1.674,836 

261,460 

242,934 

2,893,252 

12.321.976 

Star  . 

(e) 

18,724,955  2,613,238 

1,363,415 

648,498 

6,725,933 

30,516,884 

5  Star  . 

(S) 

6,281,400  1,299,495 

151,289 

197,768 

3.154,450 

11,089,261 

WATERBURY, 

CONN. 

American  . 

(e) 

9,n3.288  1,404,618 

738.863 

513.690 

2,380,991 

14,825,103 

*  Republican  . 

(S) 

3,284,607  361,674 

48,806 

326,015 

792,474 

4,831,268 

MACY  WESTCHESTER-ROCKLAND  GROUP.  N. 

Y. 

Mamaroneck 

(e) 

4,739,885  1,373,029 
5,638,991  1,316,836 

637,319 

772,071 

391,037 

381,216 

1,279,488 

1,665.840 

8.459.178 

9,850,202 

Mt.  Vtrnon  Argus  . 
New  Rochelle 

(e) 

Standard  Star  . 

(e) 

6,449,622  1,358,234 

771,320 

421,667 

1,570,723 

10.650.743 

Ossining  Citizen 

Register  . . 

..(e) 

4,622,624  1,361,448 

668,082 

315,981 

1,440,633 

8.447,040 

Peekskill  Star  . 

(e) 

4,747,679  1,153,580 

661,959 

274,511 

728.204 

7,617,626 

Port  Chester  Item  . 

(e) 

6.430.899  1,432,696 

695,937 

488,146 

1,491,062 

10,593,765 

Tarrytown  News _ 

Yonkers  Herald 

(e) 

4,571,652  1,333,045 

666,707 

315,064 

1,441,862 

8,369,608 

Statesman  . 

(e) 

6,785.821  1,381,732 

742,018 

383,522 

2,181,711 

11,620.755 

White  Plains  Reporter 

Dispatch  _ 

.  (e) 

7,330,088  1,360,093 

1,009,024 

468,807 

2,212,775 

12,501,744 

Rockland  Journal 

News  . 

..(•) 

4,091,057  1,238,355 

749,152 

452,973 

2,163,223 

8,859,933 

WICHITA.  KANSAS 

Eagle  . 

-(m) 

8.901,950  1.457,077 

831,692 

122,682 

4.837,221 

16,156,381 

Eagle  ft  Beacon  . . . 

.  (e) 

6,487,497  1,403,174 

767,461 

126,746 

4,851,874 

14,003,527 

§  Eagle  ft  Beacon  . 

(S) 

2,785,840  1,091,019 

145,846 

45,207 

1,518,088 

5,593,907 

WINSTON  SALEM.  N.  C. 

Journal  . 

(m) 

8,007,894  1.198.303 

905,813 

295,230 

2,678,464 

13,235,031 

Sentinel  . 

..(e) 

7,577,895  1,165,804 

893,881 

311,457 

2,667,368 

12,641,336 

Journal  ft  Sentinel 

..(S) 

3,484,890  282,257 

105,845 

278,839 

757,285 

4.918.468 

WORCESTER.  MASS. 

Telegram  .  . 

-  (S) 

4,053,235  450,211 

397,068 

160,084 

1,162,185 

6,224,161 

Telegram  . 

(m) 

4,989,882  1,351,810 

784,415 

248.745 

2,821,915 

10.360.668 

Gazette  . 

(•) 

8.274.315  1,488,060 

926,617 

304,301 

2,984,675 

14,010,544 

YOUNGSTOWN.  OHIO 

Vindicator  . 

.(e) 

11,210,484  1,840,198 

1. 177.130 

220,664 

3.043.151 

17,586,905 

p  Vindicator  . 

-  (S) 

5,806,962  876,658 

179,253 

144,179 

1,880,650 

8.888,007 

DIRECTORY  OF  FOOTNOTES 

BOISE — Statesman  (mfte)  sold  only  in  combination.  Linage  of  one  edition  (Morning) 
is  shown. 

BOSTON— Globe  (e)  sold  in  combination  with  either  Globe  (m)  or  Globe  (S); 
Traveler  (e)  sold  only  in  combination  with  either  Herald  (m)  or  Herald  (S);  Record 
(m)  sold  only  in  combination  with  American  (e)  or  Advertiser  (S).  Effective  Oct.  2, 
1961,  Record  (c)  and  American  (e)  became  an  all-day  newspaper.  The  Record 
American  Daily. 

DENVER — Rocky  Mt.  News  last  American  Weekly  publication  date  Dec.  17,  1961. 

DETROIT — Free  Press  on  strike  Aug.  20  through  Aug.  24,  1961,  Last  American  Weekly 
publication  date  Nov.  26,  1961. 

ELMIRA — Sat.  Advertiser  and  Sat.  Star  Gaistte  combined  publications  to  the  Saturday 
Star  Gazette  ft  Advertiser  starting  July  IS,  1961.  As  of  that  date,  the  Advertiser  (m) 
and  Star  Gazette  (e)  publish  5  days  a  week. 

ERIE — News  (m)  and  the  Times  (e),  are  sold  in  optional  combination.  Linage  of  one 
edition  Times  (e)  is  shown. 

FORT  WORTH — Press  last  American  Weekly  publication  date  Decmbr  17,  1961. 

Glens  falls — Post  star  (m)  and  Tims  (e)  sold  only  in  combination.  Linage  of  one 
edition  Post  Star  (m)  is  shown. 

HARTFORD— Times  (e)  first  This  Week  publication  Feb.  4,  1961. 

LOS  ANGELES — Mirror  published  5  days  a  week  only  effective  Oct.  30,  1961. 

MANCHESTER — Sunday  News  is  sold  in  optional  combination  with  the  following  Mon¬ 
day  Union  Leader. 

MERIDEN — Record  (m)  and  Journal  (e)  sold  only  in  combination.  Linage  of  one 
edition  Record  (m)  is  shown. 

MILWAUKEE— Journal  on  strike  from  Nov.  16  to  Dec.  II  1961,  inclusive. 

MONTREAL — Le  Nouveau  Journal  first  publication  date  September  5,  1961. 

NEW  HAVEN — Sat.  Journal-Courier  and  Sat.  Register  combined  publications  to  the 
Saturday  Register  ft  Journal  Courier  starting  June  10,  1961.  As  of  that  date  the 
Journal-Courier  (m)  and  Register  (e)  publish  5  days  a  week. 

OMAHA — World-Herald  (mfte)  sold  only  in  combination.  Linage  of  one  edition  (m) 
is  shown. 
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ORLANDO — Sentinel  (m)  and  Star  (e)  sold  only  in  combination.  Linage  of  one  edition 
Sentinel  (m)  is  shown. 

PEORIA — Journal  Star  (eftm)  sold  only  in  combination.  Linage  of  one  edition  (e)  is 
shown. 

PHILADELPHIA — Bulletin  last  American  Weekly  publication  data  Sept,  3,  1961. 
PITTSBURGH — Post-Gazette  ft  Sun-Telegraph  (S)  last  publication  Nov.  12,  1961. 
PORTLAND — Journal  (S)  last  publication  date  Aug.  20,  1961.  Oregonian  (S)  first  This 
Week  publication  date  Aug.  28,  1961.  Last  American  Weekly  publication  date  Dec. 
17,  1961. 

READING — Eagle  (e)  and  Times  (m)  sold  only  in  combination.  Linage  of  one  edition 
Eagle  (e)  is  shown. 

RIVERSIDE— Enterprise  (m)  and  Press  (e)  sold  in  combination.  Linage  of  one  edition 
Enterprise  (m)  is  shown. 

ROCKFORD — Star  (m)  and  Register-Republic  (e)  sold  only  in  combination.  Linage  of 
one  edition  Star  (m)  is  shown. 

ST.  LOUIS— Globe  Democrat  last  American  Weekly  publication  date  Dec.  17,  1961. 
Weekend  first  publication  rate  Oct.  I.  1961.  Saturday  discontinued  Sept.  30,  1961. 
Globe  Democrat  published  5  days  a  week  only. 

SYRACUSE — Heral  dAmarican  last  American  Weekly  publication  date  Dec.  17,  1961. 
TROY — Record  (m)  and  Times-Record  (e)  sold  only  in  combination.  Linage  of  one 
edition  Record  (m)  is  shown. 

WASHINGTON — Post  last  American  Weekly  publication  date  Dec.  10,  1961. 
WATERBURY — American  (e)  and  Republican  (m)  sold  only  in  combination.  Linage  of 
American  (e)  is  shown. 

§  Includes  This  Week  Linage.  p  Includes  Parade  Linage, 

m  Includes  Week-End  Magazine  Linage.  pr  Includes  Part-Run  Linage. 

*  Includes  American  Weekly  Linage.  fd  Published  S  days  a  week  only. 

X  Includes  Family  Weekly  Linage. 
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Returning  to  Africa 

Oklahoma  City 
Clarke  Thomas,  editorial 
writer  for  the  Oklahoma  City 
Oklahoman  and  Times,  will 
spend  April  in  West  Africa, 
tourinp  Nigeria,  Ghana,  Sierra 
Leone  and  Guinea.  Mr.  Thomas, 
who  spent  his  childhood  in 
Sierra  Leone  with  his  missionary 
parents,  will  be  in  that  country 
for  celebration  of  the  first  anni¬ 
versary  of  its  independence, 
April  27. 


Ad  Managers  Named 

Clifton  Forge,  Va. 

William  R.  Noud,  who  has 
been  retail  advertising:  manager 
of  the  Charlottesville  Daily 
Progress,  has  joined  the  Clifton 
Forge  Daily  Review  as  advertis¬ 
ing  manager.  Publisher  Jack  B. 
Thompson  also  announced  the 
appointment  of  Newman  W. 
Haynes,  circulation  superNisor, 
as  assistant  adv'ertising  man¬ 
ager. 


FEBRU.4RY  Newspaper  Linage — o2  Cities 

fCompileH  by  KDITOR  &  Pl'RUSHKR  from  Media  Reeortls  Mea^urrmeni* t 


1962 

1961 

%  of 

E&P 

Linage 

Linage 

1961 

Index 

Total  Advertising 

February  . 

198,872,000 

188,582,000 

105.5 

100.5 

January*  . 

201,348,000 

195,666,000 

102.9 

99.8 

Year  to  date  . . . . 

400,220,000 

384,248,000 

104.2 

100.1 

Display 

February  . 

144,779,000 

138,537,000 

104.5 

99.0 

January  . 

145,633,000 

142,115,000 

102.5 

98.5 

Year  to  date  . . . . 

290,412,000 

280,652,000 

103.5 

99.0 

Classified 

February  . 

54.093.000 

50,045,000 

108.1 

104.8 

January  . 

55,715,000 

53,551,000 

104.0 

103.2 

Year  to  date  . . . . 

109,808,000 

103,596,000 

106.0 

103.9 

Retail 

February  . 

105,613,000 

101,913,000 

103.6 

101.0 

January  . 

108,390,000 

105,352,000 

102.9 

102.1 

Year  to  date  . . . . 

214,003,000 

207,265,000 

103.3 

101.5 

Department  Store 

February*  . 

35,602,000 

34,726,000 

102.5 

97.7 

January  . 

37,637,000 

37,434,000 

100.5 

97.6 

Year  to  date  . . . . 

73,240,000 

72,160,000 

101.5 

97.7 

General 

Februai*y  . 

23,402,000 

22,779,000 

102.7 

86.9 

January  . 

18,715,000 

19,003,000 

98.5 

83.0 

Year  to  date  . . . . 

42,117,000 

41,781,000 

100.8 

85.2 

Automotive 

February  . 

.  11,408.000 

9,779,000 

116.7 

101.9 

January  . 

.  10,713,000 

11,038,000 

97.1 

97.8 

Year  to  date  . . . 

.  22,121,000 

20,817,000 

106.3 

100.0 

Financial 

February  . 

4,356,000 

4,066,000 

107.1 

121.5 

January  . 

7,815.000 

6,722,000 

116.2 

128.4 

Year  to  date  . . . 

.  12,171,000 

10,789,000 

112.8 

125.8 

Clty-by-City  Tables  start  on  page 

66. 
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1961  ADVERTISING  UNAGE  REPORTED  BY  1,245  U.S.  AND  CANADIAN  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,112  Cities  as  Reported  to  Editor  &  Publisher 


ALABAMA 

Anniston  . St»r  . (eS)  tl.3S2.260  526.176  6.844.474 

. naily  . (eS)  6.517.896  437.934  4.719.554 

9«*h*n  . Eagle  . (eS)  7.639.209  498.342  5.923.615 

Florence  . Times  . (eS)  9.000.264  548.828  6.502.160 

Gadsden  . Times  . (eS)  6.762.812  536.508  4.888.674 

Huntsville  . Times  . (eS)  12.273.044  770.518  8.872.892 

Jasper  . Mountain  Eagle  ...(m)  2.078.818  228.480  1.549.030 

Montgomery  . Advertiser  &  Alabama 

Journal  . (meS)  27.054.875  3.137.835  18.483.892 

Opelika  . News  . (e)  1.195.094  269.388  832.692 

Selma  . Times-Journal  . (eS)  4.850.916  397.964  3.811.024 

Sheffleld  . Tri-Cities  Daily  . . .  (eS)  9.003.092  549.122  6.595.078 

Talladega  . Home  . (eS)  2.406.796  192.528  1.806.588 

Tuscaloosa  . Northport  News  ..(eS)  9.236.374  591.346  7.037.548 

.  ^  ALASKA 

Anchorage  . Times  . (e)  9.536.380  612.780  6.300.672 

Fairbanks  . News-Miner  . (e)  4.049.194  428.407  2.931.894 

Ketchikan  . News  . (e)  1.629.155  202.917  1.337.238 

Classified  includes  Legal. 

.  ARIZONA 

Bisbee  . Review . (mS)  4.967.328  192.019  4.447.376 

Bouflas  . Dispatch  . (eSi  2.429.406  156.632  I.8I8.7I2 

flagstaff  . Arizona  Daily  Sun  .  (e)  3.633.238  341.460  1.986.614 

. Tribune  . (e)  4.560.794  352.590  3.359.832 

Tucson  . Arizona  Star . (m)  20.699.070  1.633.296  14.633,206 

Citizen  . (e)  23.840.228  1.875.552  17.526.292 

Star  . (S)  4.581.500  254.492  3.265.472 

^  Total  . (meS)  49,120.798  3.763.340  35.424.970 


910.406  71.204 
1.222.186  138.222 
1.157.273  59.979 
1.850.240  99.036 
1.166.480  171.150 
2.473.366  156.268 
202.986  98.322 

5.229.294  203.8M 
19.864  73.150 
548.618  93.310 
1.850.240  8.652 

349.440  58.240 
1.532.832  74.648 


612.780  6.300.672  2.503.326  119.602 
428.407  2.931.894  608.432  80.461 

202.917  1.337.238  89.000  . 


^  Total  (meS)  49.120.798 

<uma  . .Sun  &.  Arizona 

Sentinel  . (eS)  6.086.402 

^  ^  ARKANSAS 

Batesville  . Guard  . (e)  1.661.740 

Blytheville  . Courier  News  . (e)  4.752.556 

El  Dorado  . News  (m)  4.862.032 

Times  . (e)  4.751.124 

News  . (S)  1.294.188 

_  „  ...  Total  . (meS)  10.907.344 

Fayetteville  . Northwest  Arkansas 

Times  . (e)  6.143.746 

Harrison  . Times  . (e)  21.000.000 

Helena-West  Helena. World  . (eS)  4.876.146 

ClassiAed  includes  Legal. 

Hope  . Star  . (e)  1.776.754 

Hot  Springs  . Sentinel-Record  .  .  (mSI  8.453.326 

Local  includes  Legal 

Little  Rock  .  Democrat  .  (eSI  13.606.110 

Magnolia  . Banner-News  ...  (eS)  2.386.510 

Malvorn  . Record  . (e)  1.768.046 

„  Ctassifled  includes  Legil. 

Mena  . Star  (e)  1.640.884 

Classified  includes  Legal. 

Pino  Bluff  . Commercial  . (eS)  9.989.070 

Rpfers  . News  . <e)  2.506.336 

Springdale  . News  . (e)  3.347.505 

Stuttgart  . Leader  . (e)  2.078.258 

Texarkana  . Garette  . (niS)  9.552.522 

News  . (e)  7.024.598 

Total  . (meSi  16.577.120 

CALIFORNIA 

Alameda  . . .  .Times-Star  . (e)  3.510.494 

Alhambra  . Post-Advocate  . (e)  6.772.432 

Anaheim  . Bulletin  . (e)  10.929.268 

Antioch  . Ledger  . . (e)  3.458.140 

Bakersfield  . Califorian  . (el  19.780.320 

Berkeley  . ...Gazette  (el  7.169.283 

Beverly  Hills  . 'Citizen  . (el  6.832.692 

Brawley  . News  . (el  2.723.462 

Burbank  . Review  . (el  2.717.238 

Chico  . Enterprise-Record  ...(el  7.797.678 

Colusa  .  Sun- Herald  . (e)  1.660.302 

Concord . Transcript  . (el  3.319.652 


331.828  4.631.088 


939.974  39.760 
919.947  21 

193.263  15.897 

2,053.184  55.678 


2.085.944  146.202 
313.124  61.530 
150.136 


1.319.094  83.664 
339.850  21.266 
290.540  30.954 
265.496  20.132 
1.708.574  18.340 

1.381. 170  20.174 
3.089.744  38.514 


Alameda  . ...Times-Star  . (el  3.510.494 

Alhambra  . Post-Advocate  . (el  6.772.432 

Anaheim  . Bulletin  . (el  10.929,268 

Antioch  . Ledger  . . (el  3.458.140 

Bakersfield  . Califorian  . (el  19.780.320 

Berkeley  . ...Gazette  . (el  7.169.283 

Beverly  Hills  . Sitizen  . (el  6.832.692 

Brawley  . News  . (el  2,723.462 

Burbank  . Review  . (el  2.717,238 

Chico  . Enterprise-Record  ...(el  7,797.678 

Colusa  .  Sun- Herald  . (e)  1,660.302 

Concord . Transcript  . (el  3.319.652 

Fioiiees  fn-  9  months  only 

Corona  . Independent  . (el  2,811,886 

Costa  Mesa. 

Newport  Beach  and 

Huntington  Beach  Orange  Coast 

Daily  Pilot  (el  9.264.332 

Culver  City  & 

Venice  Star  News  & 

Vanguard  . (el  5.575,518 

El  Centro  . fost  &  Press  ..(meSI  5.174.624 

Escondido  . Times-Advocate  . (el  5.316.622 

Eureka  Humboldt  . . .Times-Standard  .  .(meSI  11.223.15$ 

Fontana  . Herald-News  . (el  3.269.462 

Fullerton  . News  Tribune  . (el  8.939.462 

Garden  Grove  . News  . (eSI  13.538.140 

Display  includes  Legal 

Gilroy  . Dispatch . (el  2,487.044 

C'assifled  includes  Legal. 

Glendale  . News-Press  . (el  9.099.146 

Grass  Vallev- 

Nevada  City  . Union  . (el  2.580.944 

Hanford  . .Sentinel  . (»l  4.676.140 

Hayward  . Review  . (eSI  14.434.742 

tlPlI'vfw  . Free  Lance  . (el  2.508.184 

Huntington  Park  ...Signal  . (el  8.758.226 

'"'•lo  . News  . (el  3.698,422 

Lancaster-  Pal  m  dale 

Antelope  Valley  ...Ledger-Gazette  (el  3.025.991 

Lodi  . News-Sentinel  . (ml  5.243.616 

Los  Gates  . Times-Observer  .(el  2.228.352 

Times-Observer  . (el  176.168 

Madera  . Tribune  . (el  3,011.834 

Martinez  . Contra  Costa  Gazette  (el  2.948.246 

Marys  ville- 

Vuba  City .  Appeal-Democrat  ...(a)  7,771.330 

Merced  . San-star  . (el  7.165.298 

Monrovia  . -.News-Post  . (el  4.635.890 

Monterey . ^Peninsula  Herald  ...(e)  12.849.606 

Oceanside-Carlsbad-- 

Vista  _  . .  Blade. Tribune  . (eS)  5.393.024 

Ontario-Upland  _ Report  . (eS)  11.892.538 

Oroville  . Mercury-Register  _ (e)  5.118.459 

Oxnard  . Press-(iourier  . (e)  8.675.492 

Palm  Springs  . Desert  Sun  . (e)  5,200.804 

Palo  Alto . Times  . (e)  15.932.084 

Petaluma  . \rgus  Courier  . (e)  3.370,136 

Pittsburg . Post- Dispatch  . (o)  3.396.848 

Pomona  . °ro<7ress- Bulletin  .  .(eS)  16.471.630 

Red  Bluff . News  . (e)  2.675.092 


247.954  1.925.154  498.736  140.042 


355.516  5.555.144  3.104.738  248.934 


375.162  3.823.218 
467.502  3.613.890 
335.629  3.436.993 
715.372  7.790.846 
162.512  2,435.398 
841.960  6.297.200 
.  9.049.432 

196.196  1.917.748 

6I8.%8  6.039.236 

182.336  1.782.816 

406.574  3.077.676 
738.024  10.582.460 
209.874  1.737.764 

522.228  5.287.646 
292.964  2.408.952 


26.404  1.208.326 

18.886  86.309 

273.448  2.068.766 
279.958  1.825.712 

689.948  4.943.372 
583.842  4.899.482 
345.324  3.090.682 
863.982  8.435.924 


1.253.028  124.110 
974.876  118.356 
1.3 1 3. 1 72  230.828 
2.357.432  359.506 
567.210  104.342 
1.623.020  177.282 
4,144.056  344.652 


Redding  . Record-Searchlight  ..(el  7,147.560  715,400 

Redlands  . Facts  (el  4.092.872  332.794 

Redondo  Beach- Her- 
mosa  Beach -Manhat¬ 
tan  Beach-Torrance.  Breeze  . (eS)  15.857,856  527.940  I 

Redwood  City . Tribune  . (e)  9.699.816  650.818 

Richmond . Independent  . (e)  12.060.160  974.540 

Roseville  . Press-Tribune  .  2.646.322  223.496 

Salinas  . Californian  . (e)  10.532.604  835.282 

San  Bernardino  .  .  Sun  A  Telegram ..  (meSI  22.686.790  2.023.532  I 

San  Fernando  Valley. Times  Today  . . (el  12.417.044  1.193.593 

San  Gabriel  Valley  Tribune  . (eS)  19.718.832  936.460  1 

San  Leandro  . News  . (ml  4.327.778  387.702 

San  Luis  Oaispo - Telegram-Tribune  ...(e)  6.327,230  693.280 

San  Mateo  . Times  . (e)  13.466.731  1. 1 12.347 

San  Pedro  . News-Pilot  . (el  5.303.396  396.872 

Santa  Barbara . News-Press  . (eS)  17.946.859  1.323.770  1 

Valiev  edition  280.987  lines 

„  _  FAMILY  WEEKLY  Sunnlement  382.347  'ines. 

Santa  &uz  . Sentinel  . (eS)  9.718.856  486.500 

Santa  Maria . Times  . (el  7.369.670  647.458 

Santa  Monica  . Outlook  . (e)  10.891.132  1.007.958 

Santa  Paula  . Chronicle  . (e)  2.860.046  206.220 

Santa  Rosa  . Press  Democrat  ....(eS)  12.755.204  1.015.560 

Sunnyvale* 

Mountainview  ...  Standard- Register 

Leader  . (e)  5.660.494  413.924 

Tulare  . Advance  Register 

&  Times  . (e)  3,871.924  337,596 

Turlock  . Journal  . (e>  .3.661.956  268.456 

Ukiah  . Journal  . (e)  3.313.156  268.526 

Vallejo . Timet-Herald  . (mS)  10.177.058  844.602 

News-Croniele  ..  ..(e)  3,988.680  844,602 

Total  . (meS)  14.165.738  1.689.204 

Ventura . Star-Free  Press  . (e)  12.159.938  990.290 

Visalia  . Times-Delta  . (e)  6.393.012  510,951 

Watsonville  . Register-Pajaronian  .(e)  4.737.390  390.656 


10.161.256 

6.231.960 

8.057.168 

1.855.252 

7.245.558 

14.517.524 

4.993.005 

10.703.700 

2.977.324 

4,315.458 

8.900.136 

3.754.030 

10.714.466 


2.786.686  351.666 
2.317.560  165.956 
3.239.264  182.378 
435.372  59.976 
3.230.318  169.946 


1.623.300  238.756 

861.294  100.296 
752.192  115.948 
367.472  86.576 
3.017.056  305.872 


Woodland  . Democrat  . (e)  4.124.932 

Yreka  . Siskiyou  News  . <t)  1.917. 216 


COLORADO 

Alamosa  . Valley  Courier . (e)  1.609.286 

Boulder  . Camera  . (e)  11,728.164 

Canon  City  . City  Record  . (e)  2.622.410 

Colorado  Springs  ...Free  Press . (m$)  6.756.589 

Gazette-Telegraph  .  .  (eS)  17.323.614 
Includes  33.502  Readers  lines. 

Duranqo  . Herald  . (e)  3.003.767 

Fort  Collins  . Coloradoan  . (eS)  6.212.338 

Fort  Morgan  . Times  . (e)  2.121.969 

Grand  Junction  . Sentinel  . (eS)  7.928.186 

Greeley  . Tribune  A 

Republican  . (e)  8.866.557 

Lamar  . Tri-State  News  . (e)  2.047.791 

Longmont  . Times-Call  . (e)  3.424.624 

Loveland  . Reporter- Herald  ....(e)  3.310.004 

Pueblo  . Chieftain  . (m)  9.119.469 

Star-Journal  . (e)  8.956.604 

Sunday  Edition  ....(S)  2.427.059 

Total  . (meS)  20.503.132 

(Classified  Includes  (m)83.955:  (e)  } 

Rocky  Ford  . Gazette  . (e)  1.824.830 

Salida  . Mountain  Mail  ...  (e)  1.527.428 

Sterling  . Journal- Advocate  ...(e)  3.983.476 

Trinidad  . Chronicle-News  . (e)  2.004.954 

CONNECTICUT 

Ansonia  . Sentinel  . (e)  5.107.606 

Legal  included  in  Classified. 

Bridgeport  . Herald  Sunday 

Edition  . (S)  2.388.131 

Classified  includes  Legal. 

Bridgeport  . Post  . (e)  20.160.052 

Telegram  . (m)  20.211.862 

Post  . (S)  5.449.989 

Total  . (meS)  45.821.903 

Legal  included  in  Local. 

Bristol  . . Press  . (e)  6.955.088 

Danbury  . News-Times . (e)  10.856.846 

Classified  includes  Legal. 

Greenwich  . Time  . (e)  6.043.184 

Classified  includes  Legal. 

Manchester  . Herald  . (e)  7.154.232 

Middletown  . Press  . U)  7.498.694 

New  Britain  . Herald  . (e)  10.785.727 

Norwalk  . Hour  . (e)  11.366.369 

Stamford  . Advocate  . O)  13.168.764 

Torrington  . Register  . (e)  7.082.404 

Winsted  . Citizen  . (e)  3.122.924 

Classified  includes  Legal. 


216.748  1.098.734  232.568 

411.208  9.833.054  1.261.974  : 

142,406  2.106.132  332.962 

224.259  4.274.459  2.147.866  I 
1.072.036  12.148.234  4.017.734 

350.368  2.085.286  468.489 

349.916  4.712.176  1.005.892  I 

229.431  1.530.302  304.724 

664.622  5.175.716  1.888.068 

451.213  6.670.650  1.644.902 

221.369  1.636.222  138.096 

323.722  2.449.440  509.600 

212.700  2.601.312  429.240 

973.738  6.692.017  1.268.300 

973.738  6.692.017  1.258.970 

114.738  1.912.238  395.234 

2.062.214  15.296.272  2.922.504  : 

74.625:  (S)  21.084  Readers  and 

isiau  i  .668.655  236.565 

384.566  2.879.128  631.358 

252.875  1.460.326  128.926 


281.197  4.102.446  723.963 


141.726  2.189.880 

1.959.944*14.032.144 
1,964.645  14.185.941 
144.519  3.811.557 
4.069.108  32.029.642 


3.988.997*179.057 

4.061.276  . 

1.487.381  6.532 

9.537.564  185.589 


697.746  4.321.660 


160.216  2.790.0(M 


I.OI  1.766  34.580 
M  67.495  88.354 
1.122.320  71.032 
2.145.388  149.422 
2.381.316  120.526 
921.354  63.420 
172.704  . 


493.460  122.332 
1.019.214  172.676 
2.817.010  297.248 
433.524  127.022 
2.849.928  98.424 
856.856  139.650 

489.835  192.164 
1. 412.712  113.526 
800.184  193.438 
57.156  13.817 

470.148  199.472 
234.178  . 

1.981.462  156.548 
1.451.254  230.720 
1.090.894  108.990 
3.322.942  226.758 


.Delaware  State 

News  (e) 

4.396.615 

429.346 

3.295.575 

.News  A  Journal 

. .  .(me) 

18,915,493 

2,024.587 

12.771.829 

FLDRIDA 

.Herald  . 

....(eS) 

7.767,032 

367.836 

5.995.486 

.Sun  . 

....(eS) 

12.282.478 

400.428 

8.654,700 

.Journal  . 

9.980,971 

813.995 

6,946.387 

News  . 

. (e) 

10.236.793 

807.975 

7.083.468 

News-Journal 

. (8) 

2,457.588 

104.986 

1,780.065 

Total  . . 

. . .  (meS) 

22.675.352 

1.726.956 

15.809.920 

.Sun-News  . 

_ (eS) 

3.753.344 

175.420 

2. 588.  (MO 

.News  . . 

25.639.507 

1,310.786 

17.965.469 

Sunday  Edition 

....(8) 

7.147.009 

208.788 

5.801.904 

Total  . 

- (e8) 

32.786.516 

1,519,574 

23.767.373 

.  News  Press  ... 

. . . .  (m8) 

10.592.176 

535.808 

8.015.868 

.News  Tribune  . 

....(e8) 

4.941,734 

340.004 

3.400.740 

.Sun  . 

- (e8) 

7,969,056 

402,782 

5.493.138 

.Citizen  . 

....(e8) 

4.204,942 

183.344 

3,021.410 

.Ledger  . 

....(e8) 

9,887.762 

639,521 

7.034.327 

.Commercial  ... 

....(o8) 

3.054,310 

214.284 

2.370.200 

.Jackson  County 

Floridian  ... 

....  (m) 

l.2!'8.024 

172,676 

984.354 

.Timet  . 

5.799.262 

270.984 

4.482.100 

.Sun  . 

- (e8) 

3.835.104 

398.944 

2,881,592 

.Star-Banner  ... 

....(e8l 

7.157.962 

386.834 

4,901,414 

.New,  . 

. (e) 

2.249.338 

139.062 

1.766.016 

.News  . 

....(m8) 

644.714 

29.960 

614.754 

.New,  . 

5.372.458 

406.266 

3.335.920 

Herald  . . 

5,339.236 

417.060 

3.655.456 

News- Herald 

. (8) 

1.630.944 

67,340 

1.060.106 

86.324  54.670 
940.114  106.064 
487.382  67.186 


EDITOR  SC  PUBLi: 


for  April  7,  1962 


Town  Newt  . (m) 

.  Clutilled  includes  Legal. 

8t  Augustine  . Record  . (eS) 

Sanford  . Herald  . (e) 

Sarasota  . Herald-Tribune  ...(mS) 

_  ^  News  . (all  day) 

Tallahassee  . Democrat  . (e) 

Sunday  Edition . (8) 

Total  . (eS) 

West  Palm  Beach  ..Post  4  Tlmee  ....(meS) 
Winter  Haven  . News^Chief  . (eS) 


Total 

Linage 

12.342.638 

S.464.291 

2.639.399 

3.524.500 

3.396.316 

12.840.646 

4.663.582 

6.617.714 

2.053.733 

8.671.447 

30.451.092 

5.319.048 


City 


Paper 


890.666  8.051.484  3.239.334  161.154 
260.650  4.398.597  754.947  50.068 

59.780  I.69I.5I5  888.104  . 


199.262 

177.212 

609.146 

187.796 

602.919 

48.163 

651.062 

2.469.922 

240.863 


2.613.072 

2.223.732 

9.996.574 

3.799.026 

4.238.832 

1.529.606 

5.768.437 

22.960.714 

4.108.468 


578.424 

708.470 

1.890.882 

484.302 

1.632.561 

460.313 

2.092.874 

4.826.640 

916.153 


133.742 

286.902 

254.044 

192.458 

143.402 

15.652 

159.054 

193.816 

53.564 


624 

354 

.512 

.780 

.792 

.104 

.862 

.752 

.414 

.879 

.849 

.142 

lets) 

i*3M 

1.424 

L827 


14.580 
18.354 
1 1 .032 
19.422 
20.526 
S3. 420 


S8.396 

141.850 

1.603 

148.722 

448 

150.773 

112.266 

>56.471 

656.471 

229.180 

165.620 

113.904 

^.918 

^23.640 

62.594 

54.670 

06.064 

67.186 

51.732 

70.238 

2.282 

58.634 

238 


6.878.388 

2.086.420 

Sunday  Edition  . 

...  (SI 

Tot»l  . 

...(eS) 

8.964.768 

•TimM-Raewder  , 

....(a) 

2.420.840 

•Bannw-Hwald 

...(aS) 

5.242.454 

.Chronicle  A 
Herald 

. .  (meS) 

20.105.470 

.News  . 

....(e) 

6,669.264 

.Ledger 

A  Enquirer  ... 

.  (meS) 

23.918.218 

•Dispatch  . 

....(a) 

2,599,772 

•Couriar- Herald 

- (a> 

2.894,578 

.Times  . 

...(aS) 

4.778.480 

.News  . 

- (a) 

4.009.888 

■T.lcpraph  . . 

8.809.822 

News  . . 

8.906.618 

Sunday  Edition 

2.496,536 

Total  . 

. .  (meS) 

20.212.978 

•  Journal  . 

...<e8) 

6,074.010 

3.763.956 

899.906 

Weakly  Edition  . 

- (ia) 

Total  . 

4.663.862 

..News-Tribune 

...(eS) 

7.376,376 

. .  Nanr.  B  Prats  . . 

.  .(maS) 

25.865.644 

..Gazette  . 

. (a) 

3.075.660 

..Times  . 

8.838,077 

.  Journal- Herald 

5.403.133 

749.028  4.631.046 
61.124  1.719.774 

810.152  6.350.820 
189.413  2.035.355 
409.178  3.876.936 


1.389.192  109.102 
304.500  1.022 

1.693.692  110.124 
145.327  50.445 
855.890  100.450 


-Valley  Times-Newt  .(e)  2.722.971 
HAWAII 

H'*o  .  . Tribune- Herald  ....(e$)  3.768.352 

Honolulu  . Hawaii  Times  . (e)  85.800 


2.708.608 
234.528 
179.952 
294.812 
191.363 
1. 114.794 
1,114.764 
121.786 
2.351.314 
205.272 
217.070 
32.704 
249.774 
325.360 
2.814.854 
221.459 
434.945 
349.315 
157.948 


16.596.188 

2.158.758 

2.II4.3I6 

3.735.074 

3.359.283 

5.969.726 

5.912.732 

1.915.998 

13.798.456 

4.536.604 

3.183.810 

740.124 

3.923.934 

5.838.770 

16.999.038 

2.665.019 

4.217.486 

4.438.890 

2.355.482 


4.100.376 

169.414 

398.915 

665.252 

367.152 

1.725.332 

1.725.332 
458.752 

3.909.416 

1.060.020 

360.192 

36.764 

396.956 

1.100.722 

5.629.218 

186.242 

789.621 

520.318 

189.490 


513.044 

37.072 

201.395 

83.342 

91.788 

153.790 


2.884 

90.314 

93.198 

111.524 

422.534 

2.940 

193.025 

94.610 

20.051 


Bedford  . Times-Mail  (e) 

BloomSeld  . World  . (e) 

Bloomington  . Herald-Telephone  ...(e) 

Brazil . Times  . (e) 

Chesterton . Tribune  . (e) 

Ciinton  . Clintonian  . (e) 

Columbia  City . Commercial  Mail  4 

^  .  Post  . (e) 

Columbus  . Republican  (e) 

Connertville  . News-Examiner  . (e) 

Cra^ordville  . Journal  4  Review  .(e) 

Elkhart  . Truth  . (e) 

Eiwood  . Call-Leader  (e) 

Frankfort  . Times  . (mS) 

Franklin  . Star  . (e) 

Goshen  . News  . (e) 

OreenSeld  . Reporter  . (e) 

Classified  includes  Legal. 

Greensburg  . News  . (e) 

Hartford  City  . .News-Times  . (e) 

Huntington  . Herald-Press  . (eS) 

Jasper  . Herald  . (e) 

Kendallville  .  News-Sun  . (e) 

Kokomo  . Tribune  . (eS) 

Lafayette. 

West  Lafayette  ...Journal  4  Courier  ..(e) 

Lebanon  . Reporter  . (e) 

Linton  . Citizen  . (e) 

Logansport  . Pharos-Tribune  . (e) 

Press  . (m) 

Pross  . (8) 

^  Total  . (meS) 

Martinsville  . Reporter  . (e)  2.730.322 

••"'•on  . Leader. Tribune  _ (m)  8.395.569 

Chronicle  . (e)  8.442.976 

Chronicle-Tribune  ...  (8)  2.474.783 

w  Total  . (meS)  19.313.328 

Mt.  Vernon  . Democrat  .  . 

New  Albany . Tribune  4  Tribune 


Total 

Display 

ClassI- 

Linage 

National 

Local 

fled 

Legal 

8.380.088 

495.040 

4.116.630 

656.642 

81.746 

1.790.880 

99.323 

1.531.287 

143.270 

17.000 

7.499,226 

438.886 

5.796.301 

1.203.650 

60.326 

2,560.614 

110.788 

1.975.428 

427.0t0 

47.398 

1.442.168 

51,730 

1.156.050 

I86.90J 

47.488 

1,990,688 

122.857 

1.654.409 

137.148 

76.274 

2.037.836 

94,332 

1.881.738 

268,366 

113.400 

7.000.084 

312.550 

5.755.470 

827.736 

104,328 

3.599.818 

214.256 

2.897.116 

414.568 

75.908 

4.757.732 

312.018 

3.517.542 

837.774 

90.398 

9.892.888 

652.717 

6.900.208 

1.933.722 

106.008 

2.178.778 

117.922 

1,595.055 

409.213 

45.122 

4.223.310 

246,974 

3,526.978 

449,358 

2.928.924 

113.918 

2,409.456 

340,298 

63,252 

4.084.206 

180.628 

3.224.830 

554,106 

124,642 

2,257.122 

451.012 

1.486.060 

320.080 

3.349.878 

131.726 

2.475.830 

679.504 

62.818 

2.180.010 

117.857 

1.710.823 

304,486 

46.844 

5.865.892 

166,208 

4.413.136 

1,249.112 

37.436 

2.881.810 

185,307 

2.292.234 

151,618 

39.451 

2.496.494 

142,940 

2,001.216 

316.456 

35,882 

9.248.930 

810.884 

6.965.182 

1.645,084 

126.000 

14.432.782 

802.256 

11.200.328 

2.328.928 

101.273 

2.913.824 

197.764 

2.162.496 

807.318 

46,046 

1.640.884 

131.698 

1.251.701 

214.900 

72.532 

4.849.681 

369.872 

3.692.780 

723.338 

63.934 

4.888.820 

368,340 

3.517.626 

723.100 

57,554 

1,005.746 

29.708 

832.636 

143.402 

10.822.080 

787.820 

8.013.042 

1.589.840 

121,548 

343.924  3.039.484  155.204  229.740  Rtishville 


Newcastle  . Courier-Times  .... 

Nobesville  . Ledger  . 

Plymouth  . Pilot-News  . 

Princeton  . Clarion  . 

. Commercial- Review 

. Sentinel  . 

. Kepubliean  4 


Blackfoot  . News  . (e) 

Coeur  d*  Alene . Press  . (e) 

Idaho  Falls  . Post-Register  (meS) 

Lewiston  . Lewiston  -Clarkson 

Tribune _  ...(mS) 

^  Legal  includes  Readers 

Moscow  . Idahonian  . (e) 

. Tree  Press  . (e) 

Pocatello  . State  Journal  (eS) 

Twin  Falls  . Times- 

News  . .  (all  day  4  8) 


IDAHO 
I)  2.073.764 
)  3.686.214 

;)  9.031,120 


283.962  1. 142.918 

367.164  2.429.742 
608.622  6.672.666 


574.840  72.(M4 
789.026  100.282 
1.645.546  104.286 


^ymour  . . . .  Tribune 

Sheibyville  . News 


7.094.714  582.208  5.813.486  565.698  133.322 


3.199.434 

4.782.680 

7.597.676 


375.116  2.138.052 
480.312  2.916.584 
788.074  5.625.872 


604.310  81.956 
1.329.426  56.378 
1.081.404  102.326 


8.782.228  734.412  6.621.818  1.344.364  81.634 


^  Total  . (meS)  21.983.612 

Tipton  . Tribune  . (e)  1,994.622 

Union  City  . Times-Gazette  . (e)  1.882.776 

Valparaiso  . Vidette- Messenger  ...(e)  4.655.042 

Vincennes  . «un-Commercial  ...(eS)  6.919,210 

Washington  . Herald  . (e)  2.313.612 

Times  . (e)  2.214.274 


132.888  1.988.420 

538.398  6.231.771 
540.834  6.230.735  I.S5I.865  119.542 

50.274  2.080.032  344.302  175 

1,129.506  14.542.538  3.443.062  198.222 
...  ..  227.934  60.045 


229.852  61.474 
763.756  101.332 
387.068  101.018 
516.449  59.013 
170.030  45.563 
268.716  88.340 
388.332  58.408 

484.176  72.576 
921.130  57.778 
496.615  84.721 
1.733.606  103.642 
1.728.510  118.564 
1.091.300  84 

4.553.416  222.320 
231.728  49.280 


■  <a) 

2,204.146 

249,101 

1,667.066 

(eSI 

5.105.856 

222.110 

4.592.420 

.(a) 

8.346.362 

248.136 

4.233,138 

.  (e) 

3.205.857 

123.571 

2.594.200 

■  lal 

1.590.559 

126.847 

888.250 

.(al 

2,450.917 

129.031 

2.106.293 

(al 

2.661.274 

199.080 

2.105.138 

.  (e) 

2.181.674 

123.228 

1.881.706 

.(•) 

3.283.2S4 

139.440 

2.887.072 

.  (e) 

5.277.832 

241.696 

4.057,228 

.(e) 

8.049.688 

258,951 

4.209.401 

(m) 

8.138.732 

858,018 

8.443.466 

.(al 

8.861.734 

839.776 

6.174.884 

.(SI 

4.983,146 

68.684 

3.823,078 

1.766.478  15.441.398 
90.575  1.623.039 

96.480  . 

293.006  3.691.842 
421.334  5.335.946 
131.992  1.779.708 
114.492  1.720.810 


564.620  105.574 
1.061.326  100.604 
351.918  49.994 
322.728  56.244 


Alton-East  Alton- 

Wood  River  . Telegraph  .  . . . 

Beardstown  . Illinoian-Star  . (e) 

BeWidere . Republican  . (e) 

Benton  . News  . (e) 

Cairo  . Citizen  . (e) 

Canton  . Ledger  . (e) 

C.assifled  includes  Readers 

Carbondale-  Herrin- 

Murphysboro  . Southern  Illinoisan  ..(e) 

Southern  Illinoisan. .  (S) 

Total  . (eS) 

Carmi  . Times  . (e) 

Champaign- U.'bana. .  Courier  . (e) 

Courier . (S) 

Total  . (eS) 

.  News-Gazette  . (eS)  14.036.378 

Charleston . Courier-News  . (e)  4.586.279 

Clinton  . Journal-Public  . (e)  1.720.234 

Danville  . Commercial-News  . .  (eS)  11.304.454 

Decatur  . Herald  4  Review  ..(me)  11.892.700 

Herald-Review  . (8  )  3.657.976 

Total  . (meS)  15.460.676 

OeKalb  . Chronicle  . (e)  6.6M.326 

Dixon  . Telegraph  . 

Du  Quoin. 

Pinckneyville  . Call 


.(e)  10.322.592 
2.538.508 
2.316.076 
2.289.322 
2.749,796 
4.262.538 


4.345.096 
1. 248.114 
5.593.210 
2.681.170 
8.899.408 
3.395.490 
12.294.898 


546.602  7.487.690  2.157.106  131.194 
118.328  1.463.364  740.642  216.174 


148.610  1.841.756 

144.424  1.839.600 

229.880  2.119.040 
233.758  3.328.976 


273.518  52.192 
225.498  79.800 
345.996  54.880 
621.880  77.924 


Telegraph  . 

..(a) 

8.262.686 

Call  . 

..(a) 

2.082,329 

Journal  . 

..(e) 

6.539,111 

Journal  . 

..(8) 

2.384.124 

Total  ...  . 

.(eS) 

8.923.238 

.Intelligencer  . 

..(a) 

2.838.240 

•News  . 

..(a) 

3.789.714 

.News-Record  .... 

. .  (e) 

1.762.071 

Journal-Standard 

..(a) 

7.421.568 

.Register-Mail  _ 

. .  (e) 

8.975.722 

Effingham  . News 

Flora 
Freep 
GalesI 

Harrisburg  . Register  . (e)  3.209,062 

Hoopeston  . Chronicle- Herald  ....(e)  2.319.380 

Kankakee  . Journal  . (eS)  I2.026.st0 

*<^«nee  . Star-Courier  . (e)  4,825,947 

LaSalle-Peru- 

Oglesby  . News-Tribune  . (e) 

Lincoln  . Courier  . (e) 

Litchfield  . News-Herald  . (e) 

Classified  includes  Legal. 

Macomb . Journal  . (e) 

Marion  . Republican  . (e) 

Mattoon  . Journal-Gazette  . (e) 

Moline-East  Moiine- 

_Rock  Island  . Dispatch  . (e)  12.603,206 

Monmouth  . Review  Atlas . (e)  3.213.910 

Mount  Carmel  . Republican-Register  .(e)  1.731. 184 

.<e) 


394.772 

I6.6(M 

411.376 

239.460 

805.882 

54.082 

859.964 

644.833 

131.628 

136.612 

762.972 

904.820 

85.736 

990.556 

264.222 

259.840 

184.332 

495.831 

35.881 

531.712 

151.970 

349.692 

130.809 

394.625 

623.840 
224.406 
138.208 
585.354 
306.250 


3.046.288 

1.035.734 

4.082.022 

2.161.432 

6.337.450 

2.742.068 

9.079.518 

10.430.833 

4.122.918 

1.273.762 

8.811.292 

8.332.688 

3.005.814 

11.338.502 

5.190.206 

4.134.032 

1.796.998 

4.543.284 

1.196.973 

5.740.257 

2.184.787 

2.767.352 

1.495.712 

5.549.992 

6.666.842 

2.620.170 

1.884.792 

9.273.586 

3.648.309 


845.390 
195.118 
I.C40.508 
115.050 
1.682.058 
598.738 
2.280.796 
2.750.488 
255.235 
269.754 
1.625.764 
2.406.782 
566.048 
2.972.830 
I. 125.194 
796.054 

77.457 
1.392.808 
1.133.749 
2.526.557 
370.191 
589.400 
91.872 
1.391. 159 
1.499.358 
321.211 
269.920 
2.046.324 
815.976 


58.816 
658 
59.304 
165.228 
74.018 
602 
74.620 
210.224 
60.662 
40  106 
104.426 
158.410 
378 
158.788 
88.704 
72.730 

23.542 

107.188 

17.521 

124.709 

128.292 

53.270 

43.678 

85.792 

185.682 

43.275 

26.460 

121.576 

55.412 


Ames  . 

.Tribune 

...(e) 

4.287.398 

238.308 

3,260.899 

699.331 

88.863 

Atlantic  . 

.uaws-Trlagraph  .. 

...(a) 

2.808.743 

215,447 

2.307.933 

199.179 

86,184 

Boone  . 

.News-Republican 

...(e) 

3.140,907 

176,491 

2.443.833 

469.238 

51,345 

Burlington  . 

.Hawk-Eye  . 

..(aS) 

7.788.984 

513.810 

6.064.408 

1.083.824 

93.912 

Carroll  . 

•  Times  Herald  .... 

, .  .(e) 

2.650,357 

206.174 

2.I3I.47I 

263.806 

48.906 

Odar  Falls- Marion 
Cedar  Rapids- 
Marion  . 

.Gaiatto  . 

..(eS) 

2.363.332 

137.634 

1.870.080 

216.216 

139,482 

.Gazette  . 

.  (aS) 

16.729.223 

1,091,876 

12.276.731 

3.195.276 

165,340 

Onterville  . 

-lowagian  A  Citizen 

..(a) 

2.886.374 

178.822 

2.C07.306 

322.126 

78,120 

Charles  City . 

.Press  . 

...(e) 

2.177.883 

190,192 

1,619,616 

295,564 

72.481 

Cherokee  . 

.Timet  4  Chief  ... 

...(e) 

2.641.047 

113,176 

2.242,106 

237,553 

48.212 

Clinton  . 

.Herald  . 

...(e) 

7.727.810 

468.094 

6.006.924 

1.150.072 

105.420 

Creston  . 

Davenport- 
Bettindorf  . 

.News-Advertiser  .. 

...(e) 

2.989.948 

172.668 

2.318.011 

414,412 

87.887 

..Democrat  . 

..(m) 

9.812,188 

1.391.964 

8.833.480 

2.178.288 

108,486 

Times  . 

...(e) 

12.888.822 

1.421.462 

8.281,980 

2.968.266 

161.114 

Times-Democrat 

..(8) 

4,219,206 

*576,744 

2,834,972 

802,886 

4.604 

Total  . 

(meS) 

26.887.216 

3.390,170 

16.950.402 

8.949.440  297.204 

8.743.403 

2.359.511 


-  ^  •Includes  Family  Weekly. 

Dubuque  . Telegraph- Herald  .  .(eS)  10.537.884 

Esth^ville  . News  . (e)  2.170.840 

Fa^field  . Ledger  . (e)  2.989.641 

Fort  Dod'.e . Messenger  4 

,  Chronicle  . (e) 

Iowa  City  . Iowan  . (m) 

Classified  includes  Legal. 

Press-Citizen  . (e) 

Keokuk  . Gate  City  . (e) 

Le  Mars  . Sentinel  . U) 

Marshalltown  . Times-Republican  . . . (e) 

Mason  City . Globe-Gazette  . (e) 

Mount  Pleasant  ....News  . (e) 

Muscatine  . . lournal  . (e) 

Newton  . News  . (e) 

Oelwein  . Register 

Oskaloosa  . Herald 

Ottumwa  . Courier  . (e) 

Perry  . Chief  . (e) 

Shenan^ah  . Sentinel  . (e) 


817.168  7.916.342  1.659.238  115.138 
158.116  1.536.780  400.092  75.852 

133.375  2.371.698  437.248  47.320 


6.541.928 
4.636.926 
1.746.886 
7.099.796 
9.379.944 
2.549.106 
5.301.807 
3.808.084 
(e)  3.234.463 

(e)  3.428.566 
7.718.172 
2.515.124 
I.888.II5 


213.741  5.250.770 

272.510  3.823.890 
87.301  1.281.168 

346.346  5.289.802 
707.350  7.502.460 

143.346  2.031.386 

584.563  3.709.433 
198.002  3.038.546 
146.384  2.622.774 
232.274  2.908.276 
403.214  6.213.256 
168.105  1.803.354 

177.380  1.429.532 


990.020  87.397 
488.530  51.996 
358.022  20.392 
1.294.388  169.260 
1.079.176  90.958 
282.240  92.134 
919.534  88.277 
489.101  82.432 
386.744  78.561 
259.892  28,124 
1.005.942  95.760 
477.039  66.626 
224.616  56.587 


7.042.826 

3.655.314 

1,755.558 

4.591.608 

2.996.532 

5.055.820 


380.002  5.682.124  926.590  54.110 

222.846  3.109.638  261.258  61.572 

165.158  1.282.400  308.000  . 

235.746  3.827.152  463.358  65.352 

362.950  2.075.416  493.360  64.806 

274.708  3.855.138  843.332  82.642 


4.801.790 
3.238.990 
7,184.926 
3.021.326 
7.770.028 
9.475.846 
2.875.824 
(e)  10.823.428 
(e)  11.361.532 


..(e) 

.(eS) 

.(e) 


Mount  Vernon  . Register-News 

Oiney  . Mail  . 

Ottawa . Republican-Times 

P»f'*  . Beacon- News  ... 

Pefcin  . Times  . 

8*»*»?cy  . Herald-Whig  ... 

Robinson  . News  . 

Rock  Island . Argus  . 

Savanna  . . Times-Journal 

Springfield  . State  Journal  4 

«*  ,.  «  ^  Register  . (meS)  29.853.026 

Sterling.  Rock  Falls. .  Gazette  . (e)  6.643.938 

. Times-Press  . (e)  5.160.078 

watseka . Iroquois  Coui.^ 

^  ,  Times  . (e)  2.089.946 

WaukMan  . News-Sun  . (e)  14.031.024 

West  Frankfort . American  . (e)  3.063.696 

Wheaton  . Journal  . (e)  2.373.352 

Woodstock  . Sentinel  . (e)  2.951.886 

INDIANA 


377.762 

227.642 

377.804 

163.036 

355.460 

592.900 

179.466 

1.488.676 

807.716 


4.032.854 

2.602.762 

5.709.270 

2.556.820 

5.931.240 

6.947.808 

2.348.234 

7.779.170 

9.405.452 


293.160 

358.834 

1.014.132 

240.380 

I.3IS.776 

1.615.648 

298.886 

1,423.702 

830.844 


98.014 

49.752 

83.720 

41.090 

167.552 

89.490 

49.238 

131.880 

317.520 


2.739.780  20.041.854 
300.398  5.291.706 
231.490  4.255.762 

148.414  1.532,858 
725.788  10.026.422 
208.951  2.471,587 
121.324  1,812.034 
156.772  2.077.404 


6.739.250  332.142 
957.915  93.919 
570.080  102.746 

387.674  21.000 
2.965.690  313,124 
333.430  49.728 
326.706  113.288 
607.558  110.152 


50.400  235.200 
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Journal  .  (all  day  A  8) 

11,958.198 

1.378.842 

8.273.020 

2.194.136 

15,500 

Reporter  A  Times  . 

(eS) 

3,288,491 

321.622 

2,267,384 

640.880 

88.635 

Cedar  Valley  Times 

(e) 

1,302,518 

89.096 

1.080.138 

70,364 

62.923 

Journal  . 

.(e) 

2.636.392 

138,502 

2.088.714 

406.422 

32.784 

Courier  . 

(eS) 

14.429.884 

804.846 

10.983.964 

2.480.632 

190,442 

.Freeman  Journal  . 

..(e) 

2.698.987 

188.028 

2.166.143 

306.362 

65.457 

KANSA8 

.RaRactor.  Chronicle 

..(a) 

3.029.980 

(88.396 

2.164.388 

180.474 

76.892 

•Traveler  . 

(a) 

4.288.606 

184,800 

3.759.448 

274,890 

69.468 

.Globa  . 

(eS) 

4.184.908 

300.622 

3.068.786 

708.792 

106.700 

.Gazette  . 

..(e) 

1,678,836 

144.701 

1.389.722 

106.030 

38.383 

.Dispatch  . 

..(el 

1,934,365 

208.983 

1.493.108 

161,316 

73.988 

.Republican  . 

(eS) 

560  606 

44.548 

42R.656 

43.708 

43.694 

.Journal  . 

.(eS) 

4,093,247 

218.701 

4,126.556 

596.812 

51.478 

.Advocate  . 

..(e) 

1,670,382 

97.496 

1,368,864 

116.452 

87.870 

.Rrpiiblican  . 

..(a) 

1.476.724 

137.311 

1.202.069 

76.968 

80.379 

.Globa  . 

..(e) 

3,925,838 

382,716 

2,719,052 

764.834 

89.238 

Includes  1.778  Readers  lines. 

•Times  . 

..(a) 

3.923.8(3 

274.106 

3.347.610 

219.420 

82.877 

.Gazette  . 

..(e) 

4.277.086 

333.268 

3.603.(M0 

281.015 

84.733 

Tribune  . 

..(a) 

2.668.218 

148.784 

2.034.480 

429.814 

88.(70 

.Telagram  . 

..(e) 

3.037.440 

198,632 

2.411,122 

364,294 

83.392 

.Tribune  . 

.(eS) 

4.838.818 

403.330 

4.038.849 

275.072 

1(8.884 

.Newt  . 

.(eS) 

3.205.419 

341.131 

2.389.632 

429,436 

45,220 

eWorld  . 

..(a) 

1.932,255 

221.386 

1.520.982 

97.230 

92.657 

.N«nv  . (all-day  A  8) 

9,723.014 

632,086 

697,106 

2.007,362 

166.460 

•  Rf^porter  . 

.(eS) 

3,115,084 

266,854 

2,690.335 

(16.788 

40,607 

.Register  . 

..(a) 

2.581.150 

146.536 

2.016.630 

320,964 

97,020 

Union  . 

4,550.308 

344.454 

3.575,228 

582.312 

78.314 

.Kansan  . 

.(eS) 

5.165.937 

539.546 

2.919.945 

1.631.945 

75.298 

Journal- World  ... 

..(0) 

6.680.070 

287.280 

8.216.806 

1.038.436 

107.848 

.Times  . 

.(eS) 

8.882.778 

316.389 

4.979.771 

434.376 

122.242 

[j62 
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Manhattan  . Mercury  . (eS)  4.294.584 

Newton  . Kansan  . (e>  4.067.840 

Norton  . Telegram  . <e)  2.195.746 

Olathe  . News  . (m)  2.458.596 

Ottawa  . Herald  . (e>  3.884.300 

Parsons  . Sun  . (e)  3.789.100 

Pittsburg  . Sun  . (mS)  4.748.338 

H.-adllght  . (e)  4.729.732 

Total  . (meS)  9.478.070 

Pratt  . Tribune  . (e)  2.639.419 

Russell  . News  . (e)  2.208.934 

Salina  . Journal  . (eS)  9.684.710 

Topeka  . Capital  . (m)  11.054.190 

State  Journal  . (e)  10.631.062 

Capital-Journal  . (SI  3.602.639 

Total  . (meS)  25.287.891 

Wellington  . News  . (e)  3,310.279 

Winfield  . Courier  .  .(e)  3,396.442 


KENTUCKY 

Ashland  . Independent  . (eS)  7.717.782 

Bowling  Green  and 

Park  City . News  . (eS)  7.252.728 

Covington  . Post  A  Times  Star  .  .(e)  7.498.274 

Frankfort  . State  &  Journal  ...(eS)  3.849.580 

Glasgow  . Times  . (e)  2.157.298 

Henderson  . Gleaner  &  Journal  .(m$)  4.076.032 

Hopkinsville  . New  Era . (e)  6.485.820 

Classified  includes  Legal. 

Lexington  . Herald  &  Leader  .(meS)  16.134.132 

Madisonville  . Messenger  . (e)  3.313.570 

Mayfield  . Messenger  . (e)  3.983.714 

Middlesboro  . ..News  . (e)  2.890.088 

Paducah  . Sun-Democrat  . (eS)  11.356.366 

Does  not  Include  FAMILY  WEEKLY. 
Classified  includes  Legal. 

Par*s . Enterprise  . (eS)  2.355.518 


Pub- 

Total 

Display 

Class!- 

Pub- 

Total 

Display 

Clatsl- 

livhed 

Linagt* 

National 

Local 

fled 

Legal 

City 

Paper 

lished 

LInaga 

National 

Local 

flatf 

Legal 

....(e) 

3.II5.44I 

241.829 

2.493.617 

335.930 

44.065 

Grand  Haven 

Tribune  . 

....(e) 

5.290.214 

206.177 

4.333,078 

621.282 

129,677 

....(e) 

1.624.786 

94.638 

1.372.649 

105.702 

51.797 

Greenville  . 

. . .News  . 

.  .(a) 

2.939.958 

200.270 

2.232.734 

446.124 

60.830 

.. . . (e) 

3.298.G30 

149.898 

2.866.080 

216.792 

65.880 

Hillsdale  . 

News  . 

3.746.225 

238.329 

2.690.835 

668.486 

148,575 

. .(eS) 

4.294.584 

254.632 

3.506.706 

478.184 

55.062 

Houghton  . 

....(e) 

3.808,392 

245.630 

3,100.860 

383.432 

78.470 

....(e> 

4.067.840 

124,593 

3.484.957 

361.291 

96.999 

Iron  Mountain- 

....»e) 

2.195.746 

133.770 

1.787.450 

228.088 

46.438 

Kingsford  .... 

...News  . 

....(e) 

3,549.462 

272.006 

2,770.278 

466.452 

40.728 

. . .  (m) 

2.458.596 

150.346 

1.779.400 

372.638 

156.212 

Ironwood  . 

.  ■  Globe  . 

....('?) 

3.650.324 

224.262 

2.939.552 

405.832 

80.678 

....(e) 

3.884.300 

187.278 

3.175.886 

468.972 

52.164 

Jackson  ....  . 

Citizen  Patriot  . 

10.164.429 

946.064 

7.057.507 

1.971,144 

189.714 

.. . . (e) 

3.789.100 

219.996 

2.979,074 

527.338 

62.692 

Sunday  Edition 

....(S) 

3.288.283 

100.142 

2,640.727 

543.872 

3.542 

. .  (mS) 

4.748.338 

283.808 

3.957.534 

451.066 

55.930 

Total  . 

...(eS) 

I3.452.7l2 

1.046.206 

9.698.234 

2.515.016 

193,256 

....(e) 

4.729.732 

285.096 

3.947.678 

450.380 

46.578 

Kalamazoo  . 

.  .Gazetle  . 

....(e) 

16.022.076 

1.268.624 

11.137.966 

3.615.486 

.  (meS) 

9.478.070 

568.904 

7.905.212 

901.446 

102.508 

....(S) 

3.467.660 

91,042 

2.452.366 

924.252 

...(e) 

2.639.419 

256.487 

1.838.865 

490.229 

53.838 

Total  . 

...(eS) 

19.489,736 

1.359,666 

13.590.332 

4.539.738 

93.618  30.632 
1.518.300  107.403 

2.277.485  108.682 

2.347.485  200.270 

726.341  434 

5.351.311  309.386 
318.122  105.483 
469,378  97.580 


349.888  6.619.924 

584.200  5.775.490 
113.960  5.363.638 
282,100  3.302.376 
101.734  1.761.956 

347.841  3.284.187 

288.624  5.642.294 

1.375.598  12.094.418 
257.300  2.831.990 
186.522  3.361.946 
175.852  2.424.002 
654.892  9.012,360 


157,304  2,016.270 


812.436  70.602 
1,815,030  205.646 
192.738  72.366 
249.900  43.708 
380.132  63.872 
554.902  - 

2.601.886  62.230 
189.280  35.000 
383.964  51.282 
232,512  57.722 
1.689.114  . 


Local  includes  Legal. 

Lansing  .  State  Journal . (eS) 

Ludinuton . News  . (e) 

Manistee  . News- Advocate  . (e) 

Marshall  Chronicle  . (e) 

Menominee  ..  Herald-Leader  . (e) 

Midland  News  . (e) 

Monroe  . News  . (e) 

Mt.  Clemens  ..  Monitor- Leader  . (e) 

Mt.  Pleasant . Times-News  . (e) 

Muskegon  . Chronicle  . (e) 

Niles  . Star  . (e) 

Owosso  . Argus-Press  . (e) 

Petoskey  . News-Review  . (e) 

Pontiac  . Press  . (e) 

Classified  includes  Legal. 

Port  Huron  . Times  Herald  . (eS) 

Royal  Oak  . Tribune  . (e) 

Saginaw  . News  . (eS) 

Classified  includes  Legal. 

St.  Joseph  . Herald-Press . (e) 

Sault  Ste.  Marie  ...News  . (e) 

South  Haven  . Tribune . (e) 

Sturgis  . Journal  . (e) 

Three  Rivers  . Commercial  . (e) 

Traverse  City . Record-Eagle  ...  ...(e) 

Local  includes  Le:al. 

Ypsitanti  . Press  . (e) 


24.041.598 

2.954.266 

2.675.288 

2.143.890 

3.388.602 

7.905.954 

8.984.444 

6.866.594 

2.598.512 

13.811.056 

4.717.790 

8,126,868 

3.139.390 

17.438.884 


1,854,986  17,601.668 
225,162  2.359.910 
218,834  1,875.034 

124,376  1.539.594 

175.658  2.878.232 
409.990  6.069.028 
393.498  7,123.956 
196.854  5.169.010 
241,822  1.966.034 

925.876  9.995,174 
213.962  3.669.344 
315.224  6.831,798 
219,759  2.348.955 
972.772  13.189.668 

823.620  7.739.340 
397.628  6.539.820 
1.654.450  14.328.748 

682.668  3.974.096 
316.610  3,276.364 
191,156  2.107.756 
256.613  3.371.039 
179.242  2.118.242 
454.593  6.442.884 


1.650.054  195.986 
2.784.096  131.054 
3,142.860  . 

689.808  102,844 
724.444  40.950 
366.968  103.750 
600.243  53.998 
382.018  84,868 
708,484 


250,320  2.866.696  1.164.492  106.260 


Alexandria- 
Pineville  . . 

Bastrop  . 

Baton  Rouge 


Crowley  .... 
Jennings  .... 

Lafayette _ 

Lake  Charles 
Monroe . 


Town  Talk . (e) 

.Enterprise . (e) 

.Advocate  &  State- 

Times  . (meS) 

.Signal  . (e) 

.News  . (e) 

.Advertiser  . (eS) 

.American  Press  ....(eS) 

.World  . (m) 

News-Star  . (e) 

World  . (S) 

Total  . (meS) 

.Iberian  . . (e> 

.Leader  . . (e) 


40.038.124 

3.280.508 

2.020,147 

11.662.576 

12,051.375 

8.916.036 

8.664.502 

3.M2.069 

20.692.607 

4,707.815 

2.789.864 


Biddleford-Saco 
Lewiston. Auburn 
Portland  . 


MAINE 

.Kennebec  Journal  (m)  5.926.788 

Classified  includes  Legal. 

.Times  . (e)  1,880,972 

Classified  includes  Legal. 

.Journal  . (e)  2.910.278 

.Sun  &  Journal  ...(me)  8.1 12.160 

.Press  Herald.  Express 

&  Telegram _ (meS)  22.975.763 

.Sentinel  .  (m)  6.984.166 

Local  includes  Legal. 


30.864.876 

2.599.016 

1.446.407 

8.555.414 

8.962.632 

5.669.372 
5.608.671 
2.145.352 

1  13.423.395 
3.659.096 

1.877.372 


580.300  4.573.086 
303.890  1.533.224 


752.098  2.253.440  347,914  56.826 

709.324  6.562,486  840,350 


3.567.164  15,604.626  3.554.076  249.897 
474.124  5.758,998  751.044  . 


MARYLAND 

Annapolis  . Capital  . (e)  5.099.180 

Canibridge  .  .  ..Banner  . (e)  3.312.456 

Frederick  ..News  (c)  7.436.800 

Post  . (m)  7.518.672 

u.  *  Total  . (me)  14.955.472 

Hagerstown  Herald  . (m)  8.753.976 

Mail  . (e)  8.707,300 

Total  . (me)  17.461.276  I 

«...  •'lassifled  includes  Legal. 

baiisbury  ...Times  (e)  11.491,648 

Readers  include  3.934  Lines. 

MASSACHUSETTS 

41!;®*  ...News  (e)  3.092.796 

Times  . (e)  4.858.132 

Classified  includes  Legal. 

Boston  ..Christian  Science 

Monitor . (e)  7,322.772 

Brockton  . Enterprise  A  Times  ..  (e)  10.737.356 

Fitchburg  . Sentinel  . (e)  8.338.400 

. News  . (e)  4,159.386 

«.  Classified  includes  LegaL 

51®“®^!" . Times  . (e)  5.026.700 

Sm®!!®/,®  . Recorder. Gazette  .  .  .  .(e)  6.383.972 

. Gazette  . (e)  6.036.688 

®  . -  ■'transcript. Telegram  .(c)  9,116.660 

. Cape  Cod  Standard 

^  Times  .  (e)  6,248.746 

New  Bedford  .  Standard  Times  ...  (cS)  13.062.448 

Nei^urvport . -lews  . (e)  3.072.888 

North  Adams  .Transcript  . (e)  6.604.612 

Nonhampton  . Hampshire  Gazette  .  .(e)  6.455.456 

2®rtn  Attleboro . Chronicle  . (e)  4.350.741 

Pinsfleld  . Berkshire  Eagle  . (e)  I2.074.912 

. Patriot-Ledger  . (e)  9.166.531 

launton .  Gazette  . (e)  5.870.314 

44,  .  -  local  includes  Legal 

Wakefield  Item  . (e)  3.669.162 

...  Misc,  Readers  include  12.9^0  L'n»*s. 

Waltham  .  .News-Tribune  . (e)  5,925.087 

MICHIGAN 

Adrian  . Telegram  . (e)  6.987.680 

Albion  . Recorder  . (e)  2.334.220 

Alpena  . News  (e)  4.541.777 

Ann  Arbor . .News  . (e)  12,302.297 

Bad  Axe  . Tribune  . (e)  2.262.638 

Battle  Creek . Enquirer  A  News  (eS)  13.532.162 

Bay  City . Times  (e)  10.716.902 

Sunday  Edition  .  (S)  2.757.958 

Total  . (eS)  13.474.860 

Benton  Harbor  . News-Palladium  _ (e)  9.561.454 

Big  Rapids  ...Pioneer . (e)  1.798.622 

Cadillac . News  (e)  3.309.782 

Cheboyaan . Tribune  . (e)  2,091.110 

^Idwater  . Reporter  . (e)  3.516.982 

Dowagiac . News  (e)  2,492.476 

Legal  Includes  Liners. 

Escanaba  . Press  (e)  4.178.846 

Pl*nt  ..Journal  (eS)  27,733.454 

Classified  includes  Leg«al. 


.  (e)  4.350.741 
(e)  12.074.912 
(e)  9.166.531 

(e)  5.870.314 


5.167.542 
1.995.036 
3.273.714 
8.515.605 
1.851. 136 
10.153.584 
8.033.270 
2.335.844 
10.369.114 
7.397.656 
1. 356.082 
2.728.026 
1.723.806 
2.550.212 
1,963,122 


770.416  259.983 

451.416  62.720 
702.590  66..5I4 
708.666  83.356 

1.41 1.256  149.870 

1.289.358  . 

1.229.970  . 

2.519.328  . 

1.782.158  244.762 


530.265  . 

1.801.490  137.564 
1.265.824  66.654 
355.789  . 

591.920  271.866 
532.742  90.258 
1,444.310  47.670 
1.156.064  87.548 

1. 108.814  97.440 
1.800.792  214.340 
310.940  178.270 
747.670  93.506 
477.078  77.434 
879.000  21.700 
1.793  932  91.826 
2.390.880  121,148 
816.956  . 


MINNESOTA 

Albert  Lea  . Tribune  . (eS)  5.282.704 

Austin  . Herald  . (c)  6.313.832 

Bomidji  . Pioneer  . (e)  2.828.084 

Brainerd  . . Dispatch  . (e)  1. 865. 294 

Crookston  . Times  . (e)  1.744.762 

Fairmont . Sentinel  . (c)  4.160.940 

Faribault . News  . (e)  4.033.771 

Fergus  Falls  . Journal  . (e)  3.695.075 

Hibbing  . Tribune  . (e)  3,790.850 

International  Falls  .Journal  . (e)  2.298.123 

Lihle  Falls  . Transcript  . (e)  2.399.166 

Mankato- North 

Mankato  .  Fro  Press  . . (c)  8.596.658 

Moorhead  . Minn.  News  A  Fargo, 

N  O.  Forum  . (m)  7.799,360 

. (e)  8.671.142 

Sunday  Edition  .  .(S)  2.831,729 

Total  . (meS)  19.302.231 

MAe  comb.  Moorhead.  Minn.  Local 

New  Ulm  .  . Journal  . (e)  3.384.150 

Owatonna  . People’s  Press  ....(mS)  3.375.202 

Red  Wing  . Republican-Eagle  .  (e)  3.388.724 

Rochester  . Post-Bulletin  . (e)  13.027.308 

St  Cloud  . Times  . (e)  8.245.098 

Virginia  . Mesabi  News  . (e)  5.189.564 

Willmar . West  Central  Tribune  (e)  4.156.628 

Winona  . Daily  News  . (e)  6.356,497 

Worthington  . Globe  . (e)  4.450.460 


MIS-SISSIPPI 

Biloxi-Gulfport  .  ...Herald  . (e)  11,470.193 

Columbus  . Commercial 

Dispatch  . (eS)  5.270.496 

Dorinth  . Corinthian  . (eAw)  2.261,182 

Greenville  . Delta  Democrat- 

Times  . (eS)  6.567.047 

Greenwood  . Commonwealth  . (e)  6.337.604 

Hattiesburg  . American  . (e)  8.367.380 

McComb  . Enterprise-Journal  ..(e)  3,475.674 

Natchez  . Democrat  . (mS)  5.134.602 

Tupelo  . Journal  . (m)  6.159.521 


MISSOURI 

Boonville  . News  . (e)  2.291.655 

Cape  Girardeau  ....Southeast  Missourian  (e)  5.880.140 

.  Classified  includes  Legal. 

Carthage  . Press  . (e)  3.652.860 

rhillicothe  . Constitution-Tribune  (e)  3.276.014 

Clayton  . Watchman-Advocate  (e)  167.296 

-  .  ^  Daily  beg.  July  5.  1961:  weekly  prior. 

Columbus  . Missourian  .  ....(eS)  3.924.452 

Columbia  . . Tribune  . (e)  6.524.462 

Excelsior  Springs  ..standard . (eS)  1.629.008 

Testus  . Festus-Crystal  City 

News-Democrat  ..(e)  1,771.670 

Classified  Includes  Legal. 

'"'a*  R"'"  . St.  Francois 

County  Journal  ...(e)  2.642.290 

Fulton  . Sun.Gaaette  . (e)  2.288.601 

Hannibal  ..  . Courier. Post  . (e)  4.153.842 

Independence  . Examiner  . (e)  5,042.898 

Jefferson  City . News  &  Tribune  .  .  (meS)  €.432.300 

loplin  . . Globe  . (m)  6.273,148 

News  Herald  . (e)  4,204.354 

Globe  . (S)  3.295.656 

Total  . (meS)  13.773.158 

C  assifled  includes  Lepal. 

Kennett  . Democrat  . (e)  4.375.336 

Kirksville  . Express  &  News  _ (eSI  4.710.986 

Lamar  . Democrat  . (e)  1.702.820 

Macon  . Chronicle. Herald  . .  ■  (e)  2.666,244 

Maryville  . Forum  . (e)  3.030.846 

Marshall  . Messenger  . (e)  3.008.432 

Me»ico  . Ledger  . (e)  3.478,160 

Moberly  . Monitor-Index 

&  Democrat  . (e)  3,590,986 

Neosho  . News  . (eS)  3,126.375 

Nevada . Mail>  Herald . (eS)  2.046.032 

Rolla  . News  . (e)  2.599.590 

Poplar  Bluff . American  Republic  ..(e)  4.821.640 

St.  Joseph  . Gazette  . (m)  4,286.051 

News-Press  . (e)  8.782.074 

News-Press  . (S)  3,213,210 

Total  . (meS)  16.281.335 

Includes  10.801  Local  Readers  lines. 

Sikeston  . Standard  . (e)  3.999.352 

News  . (m)  11,119.948 

Springfleld  . Leadsi-  I  Press  ...(e)  11,295.200 

News  &  Leader  ...AS)  4.674.957 

Total  . (meS)  27.090.105 


496.440  6.739.866  1.266.678  93.674 

909.147  5.550.655  1.325.816  13.742 

920.397  5.749.626  1.841.007  160.112 

89.353  2.742.376  . 

1.918.897  14.042.657  3.166.823  173.854 

&  National  only,  if  desired. 

223.412  2.638.454  474.740  47.544 

244.638  2.550.835  475.543  104.188 

192.661  2.571.051  539.882  85.130 

710.724  10.130.848  2.055.858  129.878 
497.866  6.575.376  1.042.874  128.982 

319.902  3.958.376  818.172  93.114 

201.838  3.281.068  584.374  89.348 

407.211  4.967.375  873.432  108.479 

246.750  3.576.328  546.014  81.368 


581.665 

8.982.789 

1,639.708 

266.028 

251.874 

220,528 

4.609.878 

1.722.420 

271.054 

251.524 

137.690 

66.710 

464.821 

680.248 

385.694 

305.970 

336.714 

381.872 

4.967.074 

5.230.180 

7,222.684 

2.234.316 

4.362.988 

4.926.279 

1.024.324 

337.124 

644.828 

901.770 

310.352 

780.038 

110.828 

110.052 

134.176 

33.618 

124.548 

71,332 

200,237 

346.220 

1.752.506 

4.714.416 

301.188 

819.504 

37.741 

141.848 

2.58.439 

15.348 

2.885.828 

2.574.754 

13.172 

568.582  56.602 
444.822 

36.400  602,376 

481.482 

461.482 
145.239 

2.758.502 
5.009.368 
1. 181.614 

639.520 

933.954 

305.760 

66.948 

119.658 

16.395 

112.851 

1.556.843 

101.976 

▼  ' 

145.518 
186.459 
305. 1 58 

2.159.192 

1.853.551 

3.056,270 

330.246 

199.416 

776.118 

7.336 

49.175 

18.296 

174.230  3.478.636 
462.336  4.889.206 
588.994  4.740.834 
692.580  2.260.090 
146.006  2.789.402 


|'.002.9B8  77.770 
943.320  .,. 


208.971  42.931 
434.574  45.178 
151.000  33.530 
211.638  68.754 
373.814  31.262 
274.960  71.358 
298.550  38.794 


210.532  3.539.760 
834.862  8.170.596 
827.897  8.309.245 
116.004  3.865.060 
1.778.763  20.144.901 


182.490  86.570 
2.110.059  4.431 

2.110.059  47.999 
882.994  10.899 

5. 1 03.  M2  63.329 
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1 


.844 

.950 

.750 

.998 

.868 


.814 

.210 

.844 

1.188 

.896 

.250 

i.647 

1.018 

1.060 

L420 

(.363 

(.674 


(.854 

r.544 

(.186 

(.130 

).878 

S.982 

S.IU 

9.348 

3.479 

1.368 


0.828 

0.052 

4.176 

3.6(8 

4.548 

1.332 


.  Repubtican*Times 

4t  Ga2ette  . (e) 

.Star-iournpl  . (e) 

.Quill  . (e) 


2.323.197 

2.313.941 

1.904.910 


142.730  1.966.939 

284.494  1.848.742 

165.536  1.514.688 


Legal 


161.364  52.173 
161.238  19.467 

200.i69  2J.9.6 


Billings  .....  . 

Bo/eman  . 

Great  Falls  . . . 


Kalispell  . 
Livingston 
Miles  City 


MONTANA 

. (meS)  12.331.466 

.Chronicle  . (eS)  3.400.614 

.Tribune  . (m)  7.998.158 

LMOer  . (e)  4.278.078 

Tribune  . (S)  2.495.500 

Total . (meS)  14.771.736 

.  Ravalli  Republican  .  (e)  853.440 

■  Independent 

.  Record  . (eS)  5.766.390 

■  Inter  Lake  . (eS)  284.807 

Enterprise  . (e)  2.235.079 

■Star . (eS)  2.255.834 


16.948 

9.658 

6.395 


7.336 

19.175 

16.296 

11.516 

17.770 


12.931 

t5.l78 

33.530 

68.754 

31.262 

71.358 

38.794 

42.770 

13.783 

85.330 

15.820 

54.715 

63.182 

16.870 

2.051 

82.103 

66.570 

4.431 

47.999 

10.899 

63.328 


Alliance . 

Beatrice . 

Columbus  . . . . 
Fairbury  .... 
Fremont  .  ... 
Grand  Island 
Hastings  .... 

.  Holdredge  ... 

Kearney  . 

Lincoln  . 


McCook  . 

Nebraska  City 

Norfolk  . 

North  Platte  . 
^ottsblufl  ... 
York  . 


NEBRASKA 

■  Tiffles-Herald  . (e)  2.931.544 

Sun  . (eS)  3.760.438 

■  Teletram  . (e)  5.063.807 

•News  . (el  1.493.856 

•  Guide  Tribune  ...(e)  6.321.937 

■  Independent  . (e)  8.627.500 

Tribune  . (e)  6.486.788 

•9'*'”"  . (e)  2.694.370 

•Hub  . (e)  4.353.342 

•Star  . (ml  12.698.126 

Journal  . (e)  12.430.250 

Sunday  Edition  _ (Si  3.442.516 

Total  . (meS)  28.570.892 

ClaasiOed  includes  death  notices 


1.252.762 

237.538 

967.001 

1.005.704 

153.300 

2.126.005 

111.048 

723.436 

23.188 

293.818 

303.926 


225.400 

282.002 

243.432 

124.413 

338.467 

470.022 

413.112 

144.508 

270.480 

1.325.604 

1.065.246 

107.422 

2.498.272 


8.829.030  2.222.822  26.852 
2.550.408  553.434  59.234 

1.302.280  59.108 
1,299.592  65.730 
427.378 


5.669.769 

.907.052 

.910.426 


4.396 


•Garette  . (e) 

.News-Press  . (eSi 

■News  . (e) 

Teleoraph-Bulletin  ..(e) 

■  Star-Herald  . (mS) 

-News-Ti-nes  . (e) 


4.941.440 

2.900.870 

5.I24.64« 

6.436.738 

6.164.424 

2.430.960 


NEVADA 

Carson  City  . Nevada  Appeal . (e)  2,196.614 

C  assifled  includes  Lepal. 

F'bo  . Free  Press  . (e)  1.596.908 

Las  Vepas  . Review-Journal  . (e)  13.797.294 

Sunday  Edition  ....(S)  4.212.992 

Total  . (eS)  18.010.286  I 

_ _  Su"  . (mS)  I6,859.0M 

"*"®  . Gaiette  . (e)  10.450.552 

Nevada  State 

Journal  . (mS)  9.029.846 

NEW  HAMPSHIRE 

Claremont  . Eagle  . (e)  3,388,372 

Classifled  Includes  Legal. 

Concord  . Monitor  &  Patriot  ..(e)  5.458.026 

Cover  . . Foster's  Democrat  ...(el  4.539.531 

Keene  . Sentinel  . (el  4.958.366 

Laconia  . Citiaen  . (e)  3.903.454 

Classifled  includes  Legal. 

Valley  News  . (e)  3.313,118 

„  .  Classifled  includes  Legal. 

N“"ua  . Telegraph  . (e)  7.928.711 

Local  and  Readers  lines  include  48.744. 

. (e)  7.050.254 


Lebanon 


Portsmouth . Herald 


553.784 

292.460 

421.932 

318.101 

284,343 

603.638 

529.661 


NEW 

(eS) 

..(e) 

..(e) 


Asbury  Park  .  Press  . 

Bayonne  . Times  . 

Bridgeton  .  . News  . 

Hackensack  . Record  . 

Levittown  . Burlington  County 

..  .  Times  . (e) 

Milville  . Daily  . (e) 

Morristown  . Record  .  (e) 

New  Brunswick  Home  News  . (eS) 

Passaic-Chfton  Herald-News  .  (e) 

PAterson  . Call  . (ni) 

News  . (8) 

News  . (e) 

Courier-News  . (el 

•  Register  . (e) 

News  .  (SI 

Times-Journal  . (e) 


Perth  Amboy 
Plainfleld  ... 
Red  Bank  ... 
Ridgewood 
Vineland  .... 


JERSEY 

16.283.874 

4.719.291 

5.156.928 

21.163.102 

5.820.857 

3.362.240 

7.856.282 

13.986.187 

12.651.334 

9.480.137 

12.954,792 

10.596.753 

14.621,194 

6.478.392 

3.681.585 

6.694.938 


376.362 

175.336 

500.500 

1.284.550 

1.833.818 

511.814 

1,372.429 

872.422 

979.524 

468.825 

130.534 

434.045 


9.487.247 

3.029.250 

129.234 

630.882 

94.864 

16.646 

4,171.468 

692.006 

179.480 

215.797 

38.338 

7.484 

1.762.215 

143.136 

35.910 

1.607.620 

292.138 

52.150 

2.261.546 

390.250 

54.348 

2.834.120 

572.090 

72.226 

4.128.299 

525.686 

166.390 

1.226.503 

112.336 

30.604 

4.734.285 

1.145.298 

103.887 

6.912.024 

1.065.960 

179.494 

4.836.090 

1.066.590 

170.996 

2.310.014 

145.334 

94.514 

3.765.468 

228.942 

88.452 

8.497.776 

2.8M.354 

63.392 

8.496.488 

2.800.784 

67.732 

2.530.024 

803.558 

1.512 

19.524.288 

6.415.696 

132.636 

3.910.578 

687.512 

67.900 

2.122.445 

484.806 

100.786 

3.758.608 

886.284 

96.040 

5.078.206 

823.522 

115.360 

4.750.648 

970.158 

64.246 

1.870.372 

266.574 

107.562 

1,535.030 

435.148 

1.104.887 

146.260 

59.498 

8.342.530 

4.264.960 

262,556 

3.II3.I52 

993.244 

24.892 

11.455.682 

5.258.204 

287.448 

11.245.128 

4.942.768 

206.810 

6.801.914 

2.467.318 

217.434 

5.343.492 

2.478.462 

228.382 

2.595.706 

456.776 

4.440.562 

375.844 

87.836 

3.814.454 

400.529 

32.088 

3.936.800 

550.060 

49.574 

3.198.923 

386.430 

2.807.488 

221.287 

6.357.504 

759.507 

159.418 

5.196.051 

1.288.317 

36.225 

12.925.823 

2.383.871 

191.458 

3.600.215 

736.965 

56.611 

3.849.944 

805.567 

150.290 

14.959.934 

4.004.804 

289.562 

4.023.684 

1.417.892 

2.919 

2.852.346 

256.438 

78.120 

5.681.998 

1.507.478 

166.306 

9.932.958 

2.499.872 

268.807 

8.345.985 

2.369.657 

101.874 

4,772.467 

4.077.435 

118.421 

8.277.443 

3.056.742 

248.178 

7.942.031 

1.661. 185 

121. IIS 

11.383.918 

2.102.702 

155.050 

5.068.770 

752.630 

188.167 

2.959.058 

554.868 

37.125 

5.012.469 

1,175.601 

72.823 

NEW  MEXICO 


Clovis  . 

Farmington 


.  News  . 

....(eS) 

3.005.324 

234.542 

2.246.258 

406.980 

117.544 

.  Press  . 

. . . . (eS) 

2.407.084 

187.558 

1.973.300 

171.172 

75.054 

.Current-Argus  . 

....(eS) 

6. 119.498 

301.490 

4.855.802 

871.346 

90.860 

•  News- Journal 

. . . . (eS) 

6.030.990 

423.108 

4.751.166 

799.932 

56.784 

.Times  . 

.. . . (eS) 

4.602.836 

324.394 

3.562.552 

648.368 

67.522 

.Independent 

. . . .  (eS) 

2.120.916 

231.028 

(.527.708 

223.958 

138.222 

.  Beacon  . 

. (e) 

1.944.330 

77.(54 

1.638.000 

198.058 

31.118 

.News'Sun  . 

....(eS) 

5.748.428 

341.362 

4.919.852 

365.442 

121.772 

.Sun-News  . 

.(rS) 

4.114.544 

309.134 

3.089.268 

716.142 

C  assift^d  includ 

■  Las  Vegas*  West 

Las 

Vegas  Optic  . 

. (e) 

1.676.234 

1 18.312 

1.251.264 

214.410 

94.248 

•  News-Tribune 

...(e) 

2.654.054 

136.780 

2.109.282 

385.980 

22.012 

Sunday  Edition 

.  (S) 

797,188 

25.242 

669.746 

102.200 

Total  . 

.  (eS) 

3.451.242 

162.022 

2.779.028 

488.180 

22.012 

•  Range  . 

.  (e) 

2.101.958 

171.442 

1.710.324 

134.988 

85.204 

Record  . 

.  .  .  (cS) 

9.429.378 

519.274 

7.175.252 

1.610.952 

123.900 

•News . 

. (e) 

1.755.320 

167.860 

1.255.394 

224.000 

(08.066 

Amsterdam  . 

Auburn  . 

Batavia  . 


NEW  YORK 


Canandaigua  . Messenger  . 

Catskill  . Mail  .  . . 

. Leader  . 

gurtland  . Standard  . 

. Fredonia  Observer 

.;.■• . Times  . 

Glovers  viMe> 

He^im?”’*' •  •■'■-•••  •THe'iram*™.'.'’.  ' ! ! 


Hornell  . 

KhJ;;" . Register-star;:;;:;; 

lamestown . Post-Journal  . 

Kingston  . lrILmV« . 

Little  Falls  Freeman  . 

Linio  Fails . Evening  Times  . 


-Journal  II  Commerce 


Queens.  N.Y  C. 


■  Long  Lsland 
„  Star.Journal 

Norwich  . Sun  . 


(e) 

4.926.186 

576.568 

3.774.596 

482.594 

92.428 

(e) 

5.479.320 

421.078 

4.735.920 

220,402 

101.920 

.(e) 

5.836.502 

370.090 

4.476.388 

913.122 

76.902 

.  (m) 

2.755.000 

115.000 

1.365.090 

1.153.000 

122.000 

(e) 

3.028.228 

173.306 

2.446.416 

343.952 

64.554 

(e) 

2.854.323 

256.256 

2.I99.(M3 

316.468 

82.556 

(e) 

6.429.738 

442.750 

4.983.370 

908.327 

95.291 

.(e) 

5.695.057 

392.149 

4.874. 6Gf 

363.510 

64.794 

.(e) 

6.067.787 

415.742 

4.976.349 

562.156 

113.540 

(e) 

4.260.382 

277.914 

3.304.910 

642.040 

35.518 

.  (e) 

5.231.366 

417.270 

3.744.202 

902.118 

167.776 

.(e) 

3.773.224 

306.978 

2.842.511 

491.988 

131.747 

(el 

3.461.946 

304.428 

2.695.350 

385.616 

76.552 

.(e) 

4.036.746 

446.712 

3.017.784 

439.278 

132.972 

.(e) 

6.444.494 

4.909.856 

539.854 

915.600 

79.101 

.  (e) 

10.108.952 

839.734 

7.096.474 

2.  II  1.886 

60.858 

.  (m) 

3.797.808 

123.452 

2.563.974 

1.063.664 

46.718 

(e) 

9.185.190 

750.596 

7.187.768 

1.090.222 

156.604 

(e) 

2.712.892 

231.812 

2.061.212 

273.658 

126.210 

eaders  line«. 

1  (e) 

6.127.282 

367.024 

4.386.606 

1.051.932 

321.720 

.  (e) 

1.232.597 

367.024 

438.660 

105.193 

321.720 

.  (m) 

7,020.195 

(e> 

9.209.575 

978.035 

5.405.379 

2,715.746 

110.415 

(e) 

2.101.274 

210.210 

i.718.458 

137.494 

35.112 
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City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Ogdensburg  . 

..Journal  A 

Advance-News 

.  ..(eS) 

3.676.544 

349.566 

Oneida . . 

..Dispatch  . 

...(e) 

3.260.994 

298.705 

Onennta  . 

..Star  . 

. . .  (m) 

4.689.083 

373.114 

Oswego-Fulton  .. . . 

.  .Paliadium-Times 

...(e) 

4.386.631 

362.544 

Plattsburgh  . 

.  .Press-Republican 

. . .  (m) 

6.376.790 

588.294 

Rome  •  . 

..Sentinel  . 

....(e) 

7.428.306 

705.584 

Salamanca  . 

.  -Republican-Press 

. . .  (e) 

2.357.264 

191.576 

Saranac  L^e . 

•  aAdirondack 

Enterprise  .... 

....(e) 

1.808.939 

183.652 

1. SIS. 262 

Saratoga  Springs  . 

.  .Saratogian  . 

....(e) 

3.294.480 

354.088 

2.318.092 

Class!- 

fled 


Legal 


440.328  168.672 
379.491  35,567 

931.952  76.006 
512.106  232,274 
1.137.654  100.912 
1.386.248  170.467 
257.842  41.776 

69.278  40.747 
457.926  164,374 


Tonawanda-North  ...Tonawanda  News  ...(e)  6.068.965 
Wellsville  . Reporter  . (o)  2.413.727 


343.452  4.572.827 
230.093  1.925.840 


1.073.505  99.181 
221.372  36.422 


NORTH  CAROLINA 


Asheville . 

Citizen  A  Times  . . 

(meS) 

22.363.366 

1.578.570 

17.022.394 

Burlington  . 

.Times-News . 

...(e) 

10.141.180 

313.516 

8.747,130 

Concord . 

.Tribune  . 

..(cS) 

5.618,438 

278.376 

4.339.230 

9S4.IOO 

46.732 

Durham . 

Herald  . 

Sun  . 

Herald  . 

. .  (m) 
...(e) 

.  (S) 

9.306.598 

9.491.734 

2.678.536 

811.258 

810.950 

51.534 

7.298.620 

7.488.012 

2.017.680 

1.196,720 

1,192.772 

609.322 

Total  . (meS) 

Display  includes  Legal 

21.476.868 

1.673,742 

16.804.312 

2.998.814 

Elizabeth  Citv 

Advance  . 

...(#) 

3.185.497 

422.191 

2.458,862 

256.074 

48.370 

Fayetteville  . 

.Observer  . 

.  .(eS) 

14.122.780 

999.432 

10.917,767 

2.066.925 

138.656 

Gastonia  . 

Gazette  . 

...(e) 

7.833.504 

509.992 

5.994.100 

1.199.926 

129.486 

Goldsboro  . 

.News-Argus  . 

...(e) 

7.064.638 

349.720 

5.468.855 

1.185.485 

60.578 

Greensboro  . 

.News  . 

. . .  (m) 

10.910.200 

1.373.890 

6.832.602 

2.703.708 

Record  . 

,...(e) 

14.817.166 

1.541,708 

10.556.945 

2.718.513 

News  . 

...(S) 

4.615.891 

263.368 

3.782.982 

569.MI 

Total  . 

Classified  Includes 

(meS) 

Legal. 

30.343.257 

3.178.966 

21.172.529 

5.991.762 

Greenville  . 

.Roflector  . 

, . . . (e) 

4.894.792 

587.244 

3.731.224 

473.326 

102.998 

Henderson  . 

.Dispatch  . 

. . . (e) 

3.287.550 

258.104 

2.768.178 

216.636 

44.632 

Hendersonville . 

.Times-News  . 

,...(e) 

4.105.136 

264.684 

3.506.160 

281.400 

52.892 

Htckorv  . 

.Record  . 

...(e) 

7,032.998 

507.864 

6.064.394 

393.652 

67.068 

High  Point  . 

Enterprise  . 

.  .(eS) 

12.041.428 

524.258 

9.074.478 

2.297.582 

145.110 

Jacksonville  . 

News  . 

...(e) 

5.248.369 

422.821 

3.759.182 

1,016.141 

50.225 

Kannapolis  . 

.Independent  .... 
Classifled  includes 

..(cS) 

Legal. 

6.698.272 

302.260 

5.597.774 

798.238 

Kinston  . 

.Free  Press  . 

...(e) 

5.123.510 

281.274 

4.482.968 

263.788 

95.480 

Lenoir  . 

■  News-Topic  . 

...(e) 

2.760.072 

172.088 

2.372.566 

134.106 

81.312 

Lexington  . 

.Dispatch  . 

...(e) 

3.465.140 

212.394 

2.948.764 

195.594 

ioe.388 

Lumberton  . 

Rohesonian  . 

. . . .  (e) 

3.584.560 

256.242 

3.201.674 

84.378 

42.266 

Morganton  . 

.News- Herald  _ 

....(e) 

2.947.966 

112.938 

2.589.398 

132.636 

112.994 

New  Bern  . 

Sun-Journal  . 

. . . (e) 

3.997,896 

544.425 

3.190.383 

193.634 

69.454 

Raleigh  . 

.News -Observer  .. 

...(m) 

9,304,694 

1,184.722 

6.291.628 

1.750.580 

77.756 

Times  . 

...(e) 

I0.708.3S4 

1.260.434 

7.593.082 

1.750.588 

104.230 

News-Observer  . . 

(S) 

4.358.200 

221.368 

3.147.970 

983.612 

5.250 

Total  . 

.  (meS) 

24.371.228 

2.666.524 

17.032.680 

4.484.788 

187.236 

Roanoke  Rapids  ... 

-Herald  . 

Classified  Includes 

(eS) 

Legal. 

3.643,253 

322.294 

2.869.405 

451.554 

Rockv  Mount  . 

Salisbury -Spencer- 

.Telegram  . 

.  (eS) 

7.100.415 

428.092 

6.158.775 

445.186 

68.362 

East  Spencer  .... 

.Post  . 

.  (eS) 

8.682.758 

484,932 

6.762,420 

1.350.020 

85.388 

Sanford  . 

Herald  . (e) 

Local  includes  Legal. 

4.510.240 

290,178 

3.868.368 

351.694 

Statesville . . 

.  Record  &  Landmark  .  (e) 

5.411.952 

365.400 

4.628.778 

318.906 

98.868 

Thomasville  . 

.Tim*‘s  . 

. . . (m) 

2.967.160 

498,960 

2.244.424 

184.842 

38.934 

Washington  . 

News  . 

. . . . (e) 

2,289,568 

366.240 

1.617.308 

222.678 

83.342 

Wilmington . 

.star  A  News  . . 

(meS) 

I4.9»8.330 

2.000.7R2 

10.340.484 

2.518.292 

58.772 

Wilson  . 

TImat  . . 

....(a)  4g608.027 

NORTH  DAKOTA 

483,028 

3.544.720 

486.696 

93.583 

Bismarck  . 

Tribune  . 

....(e) 

5.165.426 

597.086 

3.611.342 

801.640 

155.358 

Devils  Lake  . 

.Journal  . 

....(e) 

2.540.(MS 

249.843 

2.130.674 

150.696 

8.832 

Dickinson  . 

Fargo.  N.D . 

.  Press  . (ml 

.Forum  (See  Moorhead,  M 

2.477.818 
inn.p  News) 

276.962 

1.973.440 

227.416 

East  Grand  Forks 

Herald  . . 

..(eS) 

7,731,290 

699.832 

5.894.532 

1.048.012 

88.914 

Mandan  . 

.Pioneer  . (e)  2.587.499 

Includes  792  Readers  lines. 

567,870 

1.663.828 

307.362 

47.647 

Minot  . 

.News  . 

National  includes 

..(e)  7.373.786 
political. 

614,222 

5.874.694 

774.872 

109.998 

Valley  City  . 

Times  Record  ... 

....(0) 

2.050.174 

208.390 

1.479.800 

304.416 

57.568 

Williston  . 

Herald  . 

....(e) 

2.600.332 

256.508 

1.890.588 

367.122 

86.114 

OHIO 


Alliance  . 

..Review  . 

8.848.140 

334,166 

7.030.296 

1.483.678 

Classified  includes  Lei^l 

Ashland  . 

.  .Times-Gazette  .... 

..(e) 

5.946.229 

307.421 

4.264.246 

1.295.238 

79,324 

Athens  . 

.•Messenger  . 

(cS) 

6.430.485 

337.150 

4.694.328 

1.313.033 

65.974 

Beilefontaine  . 

Examiner  . 

..(e) 

4.799.115 

308.321 

3.945.760 

458.682 

86.352 

Bellevue  . 

.  Gayetto  . 

..(e) 

2.613.270 

132.806 

2.186.464 

294.000 

Classified  includes  Legal. 

Bowling  Green  . . . 

.  .Sentinel-Tribune  . . 

4.023.740 

272,244 

2.970.100 

642.320 

139.076 

Cambridge  . 

..Jeffersonian  . 

.  (e) 

5.397.161 

292.607 

3.807.517 

1,163.355 

133.682 

Canton  . 

..Repository  . 

(eS) 

26.619.306 

2,426.760 

18,063.234 

5.894.812 

206.444 

Olina  . 

..Standard  . 

. .  (e) 

3.076.781 

184.563 

2.147.726 

692.118 

52.374 

Chillicothe  . 

..Gazette  . 

. .  (e) 

7.550.923 

41 1.320 

5.598.407 

1.412.456 

128.740 

Circleville  . 

..Herald  . 

4.300.786 

215.698 

3.443.006 

562.996 

79.086 

Coshocton  . 

..Tribune  . 

(eS) 

6.305.581 

268.525 

4.906.958 

1.070.234 

59.864 

Defiance  . 

.  .Crescent-News  _ 

..(e) 

2.245.824 

127.582 

1.582.280 

503.720 

32.242 

Delaware  . 

• -Gazette  . 

..(e) 

3.778  377 

181.958 

3.078.516 

455.350 

62.5S3 

Dover  . 

..Reporter  . 

..(e) 

13.173.824 

262.752 

5.137.146 

7.700.986 

72.940 

East  Liverpool  . . . 

..Review  . 

9.866.962 

322.056 

7.272.412 

1193.310 

79.184 

Elyria  . 

.  .Chronicle. Telegram 

(e) 

13.650.854 

596.127 

9.941.015 

2.900,226 

209.937 

Total  includes  3,549 

Fairborn  . 

..Herald  . 

.  .(0) 

2.323.426 

87.262 

2.065.308 

124.978 

45.878 

Findlay  . 

.  .Republican-Courier 

8.815.591 

471.787 

6.491.044 

1.733.480 

119.280 

Fostoria  . 

.  .Review-Times  . 

..(e) 

4.763  384 

224.188 

3.302.443 

707.614 

29.139 

Fremont  . 

..News- Messenger 

.  .(0) 

8.287.006 

374.374 

6.592.320 

1.251.740 

68.572 

Gallon  . 

..Inquirer  . 

..(e) 

3.870.176 

153.687 

2.910.880 

760.354 

45,255 

Gallipolis  . 

..Tribune  . 

.-(e) 

2.708.804 

168.196 

2.241.764 

250.726 

48.118 

Greenfield  . 

.-Times  . 

1.769.860 

97.300 

1.439.200 

182.000 

51.360 

Greenville  . 

..Advocate  . 

<e) 

4,652.186 

223.636 

3.847.550 

462.644 

118.356 

Hamilton  . 

..Journal-News  . 

. .(«) 

12.797.596 

881.174 

10.014.564 

1.732.864 

168.904 

1  ronton  . 

■  Tribune  . 

(fS) 

5.714.814 

284.284 

4.353.230 

950.474 

126.828 

Kenton  . 

.Times  . 

.(e) 

3.286.724 

199.878 

2.519.902 

499.506 

67.438 

Lancaster  . 

.  .rjiaie.  Gazette  . 

(•) 

8.295.882 

436,576 

6.278.902 

1.444.100 

136.304 

Lima  . 

• -Citizen  . 

(cS) 

14,246.736 

698.404 

10.189.424 

3.263.778 

95.130 

News  . . 

.  ("S) 

12.220.096 

443.702 

8.317.358 

3.410.960 

48.076 

Logan  . 

..News  . 

.  (0) 

3.547.012 

159.180 

2.797.704 

541.478 

48.650 

Lorain  . 

..Journal  . 

..(c) 

14.428.568 

1.055.866 

10.321.346 

2.884.602 

166.754 

Mansfield  . 

.  .News-Journal  _ 

(eS) 

14.935.067 

838.418 

10. 162.096 

3.801.196 

133.357 

MttTietta  . 

..Times  . 

(c) 

6.658.862 

305.872 

5,289.522 

933. 16t 

130.284 

Marion  . 

..star  . 

..(e) 

12.948.320 

611.814 

9.405.004 

2.826.054 

105.448 

Local  includes  Readers 

Martins  Ferry. 

Bellatre  . 

.  Times- Leader  . 

.(0) 

6.147.568 

291.900 

4.584.412 

1.166.326 

104.930 

Marysville  . 

.. Journal. Tribune 

. .  (e) 

2.293.144 

106.834 

1.695.596 

428.0(6 

61.768 

Massillon  . 

..Independent 

.  .(e) 

9.072.631 

401.380 

8.574.900 

96.351 

Classified  includes  I 

Middletown  . 

..Journal  . 

(eS) 

16.629.172 

636.720 

12.033.448 

3.838.142 

120.862 

Mount  Vernon  ... 

..News  . 

..(0) 

5.506.956 

395.892 

4.242.392 

792.330 

76.342 

Newark  . 

..Advocate  A 

American  Tribune 

..(e) 

1  10.377.038 

445.690  7.903.504 

1.939.980  87.864 

N^w  Philadelphia 

.  Times  . 

. .  (e) 

6.543.082 

308.910 

4.933.166 

1.200.048 

100.058 

Niles  . 

..Times  . 

..(e) 

4.454.030 

86.436 

3.363.766 

881.034 

122.794 

Norwalk  . 

.  .Reflector -Herald 

..(e) 

3.919.041 

248.115 

2.989.945 

627.536 

53.445 

Piuua  . 

-  Call  . 

..(e) 

6.295.156 

257.068 

4,973.248 

1.001.560 

63.286 

Oak  Harbor  .... 

..News  . 

..(e) 

2.810.526 

120.456 

2.305.266 

S47.354 

37.450 

63 


)62 


Pub-  Total  Display  Clttsl- 

liihtd  Linage  National  Local  tied  Legal 


Portsmouth  . Time*  . (©)  12.413.954 

Ciassihed  include*  Readers. 
Ravenna-Kent  ....Record-Courier- 

Tribune  . (e)  6.162.445 

Salem  . News  . (e)  5.867.362 

Sandusky  . Reyister  . <e)  9.496.962 

Sidney  . News  . (e)  5.129.166 

^ringtteld  . News  &  Sun  . (me$)  12,150.680 

Steubenville  . Hera.d-Star  . (e)  13.705.832 

Tiffin  . Advertiser-Tribune  ..(e)  6.273.854 

Troy  . New*  . (e)  4.448.8M 

Upper  Sandusky  ...  .Chief- Union  . (e)  1.865.528 

Urbana  . Citieen  . (e)  3.393.754 

Van  Wert  . .  .Times-Bulletin  (e)  4.296,1% 

Wapakoneta  . New*  (e)  2,219.960 

Warren  . Tribune-Chronicle  ...(e)  15.900.682 

Washington  Court 

House  . Record-Herald  . (e)  4.935.924 

Wellston  . Sentinel  . (e)  1,333.388 

Willoughby  . News-Heratd  . (e)  6.450.738 

Wilmington  . News-Journal  . (e)  5.303.130 

Wooster  . Record  . (e)  7. 5%. 738 

Xenia  . Gaiette  . (e)  6.470.%8 

Zaneeville  . Times- Recorder  ....(m)  7.508.956 

Times -Recorder  . (S)  2,186.408 

Total  . (mS)  9.695.364 

OKLAHOMA 

Ada  . News  . (cS)  4.634.844 

Altus  . Times- Democrat  ...(eS)  5.447.046 

Alva  . Review-Courier  ....(eS)  1,798.860 

Ardmore  . Ardmoreite  . (eS)  5.973,562 

Bartlesville . Examiner- 

Entorprise  . (eS)  6,595.344 

Blackwell  . Journal-Tribune  ...(eS)  3.363.710 

Claremore  . Progress  . (eS>  2,234,085 

Clinton  . News  . (eS)  3.649.128 

Duncan  . Banner  . US)  12,235.828 

Durant . Democrat  . (eS)  2.920.300 

El  Reno  . Tribune  . (eS)  3.2%. 193 

Enid  . News  . (m)  6.837.733 

Eagle  . (e)  6.637,733 

News  . (S)  2.835.342 

Total  . (meS)  16,510.808 

Holdenville . News  . (eS)  2.236.416 

Lawton  . Press  . (e)  8.220.408 

Constitution  . (m)  7.363.632 

Constitution  . (S)  2.281.608 

Total  . (meS)  17.865.848 

McAlester  . News-Capital  . (e)  3.671.108 

Miami  . News-Record  . (eS)  4.411,918 

Muskogee  . Phoenix  &.  Times 

Democrat  . (meS)  12.467.938 

Norman  . Transcript  . (eS)  7.801.822 

Okmulgee . Times  . (mS)  3.650.598 

_  Classified  includes  Legal 

Pauls  Valley  . Democrat  . (eS)  3.082.240 

Pawhuska  . Journal-Capital  _ (eS)  2.178.699 

Ponca  City . New*  . (eS)  6.374.242 

Pryor  . Times  . (e)  1.504.482 


664,304  9.076.116  2.532.600  140.854 


4.520.432. 

4.249.420 

7.106.207 

3.901.702 

6.936.620 

10.326.036 

4.%2.3I7 

3.272.486 

1.507.590 

2.491.398 

3.612.434 

1.707.482 

11,161.640 


210.714  4.255.076 
210.416  4.264.418 
163.016  1.440.236 

347,172  5.015.304 

367.590  4.999.036 
215.880  2.612.540 
112.840  1.819.076 

191.810  2.901.626 
1.941.750  3.413.328 
201.600  2.288.300 
128.142  2.711.548 
443.024  5.202.407 
443.023  5.202.407 
149.204  2.023.756 
1.035.250  12.428.570 
113.750  1.896.370 
547.442  6.989.192 
548.618  6.207.964 
63.112  2.063.880 
1. 159.172  15.261.036 
242.760  3.009.650 
192.878  3.482.507 

792.134  8.855,224 
235.732  6.116.432 
304.318  2.694.412 

146.356  2.639.868 
91.348  1.661.926 

253.%0  5,116.342 
74.396  1. 149.610 


640.724  61.642 

1.898.9%  I  59.6m 
582.526  63.378 
1.597.356  106.152 
1.034.138  126.210 
1.354.388  139.888 

344.006  . 

1.698.3%  139.888 


348.754  20.300 
933.576  38.636 
177.282  18.326 

509.236  101.650 


2,741.872  78.708 
1.320.508  129.150 
651.868  . 

205.226  90.790 
293.461  131.964 
929.754  74.186 
235.368  45.108 


Lehighton  . Leader  . (e) 

Levittown-Bristol  . .  .Times-Courier  . (e) 

Lewistown  . Sentinel  . (e) 

Lock  Haven  . Express  . (e) 

McKeesport-Du- 

guesne-Clairton  ...News  . (e) 

Meadville  . Tribune . (m) 

Monessen,  Charleroi. 

Donora  . Independent  . (e) 

Mount  Carmel . Item  . (e) 

New  Castle . New*  . (e) 

New  Kensington- 

Arnold  . Dispatch  . . (e) 

Norristown  . Times- Herald  . (e) 

Oil  City-Franklin  ..Derriek  A.  News- 

Herald  . (me) 

Phoenixville  . Republican  . (e) 

Classified  includes  Legal. 

Pottstown  . Mercury  . (m) 

Ridgway  . Record  (e) 

St.  Marys  . Press  . (e) 

Scranton  . Tribune  . (m) 

Scrantonian  . (8) 

Total  . (mS) 

Classified  includes  Legal. 

*PARAOE  not  included. 

Shamokin  . News-Dispatch  . (e) 

Sharon-Farrell. 

Sharpsville- 

Wheatland  . Herald  . <e) 

Somerset  . .••.Americana  . (m) 

Stroudsburg- East 

Stroudsburg  . Record  . (m) 

Sunbury  . Item  . (e) 

Tarentum-Bracken- 

ridge  . Valley  News  . (e) 

Towanda  . Review  . (m) 

Tyrone  . Hm’ald  . (e) 

Uniontown  . Herald  A  Standard  (me) 

Vandergrift  . News-Citizen  . (e) 

Warren  County . Observer  . (m) 

Times-MIrror  . (e) 

^  Classified  includes  Legal. 

Washington  . Observer  A 

Reporter  . . (me) 

Waynesboro  . Record  Herald  . (e) 

Waynesburg  . Democrat-Messenger  (m) 

West  Chester  . Local  News  . U) 

Wilkes-Barre  . Record  . (m) 

Times-Leader.  News  .(e) 

Total  . (m  A  e) 

^  Independent  . (S) 

Williamsport  . Grit  . (S) 

Classified  includes  Legal. 

Sun-Gazette  . (e) 

^  .  Local  includes  Legal. 

^ork  . Gazette  A  Daily  .  .(m) 

Classified  includes  Legal. 


129.412  1.222.988  64.505  31.871 

674.228  7.471.989  2.427.206  140.847 

325.458  7.799.036  626,668  93.212 

349,192  3.856.648  470.776  75.828 


200.442  5.633.604  592.8%  54.734 

186.862  2.149.736  69.441  37,653 

436,332  10,664.338  1.162.045  78.451 


1.817.564  80.458 
79.016  41.620 
160.908  41.211 
728.647  78.700 

241.670  . 

970.317  78,700 


285.376  3.781.568  422.618  46.781 


104.566  1,965.810 


288.997  5.271.899  360.395  95.793 


2.294.950  150.262 
571.004  49.441 
337.666  48.076 
1,673.310  80.425 
1,131.619  56.607 
1.130.290  77.385 
2.261.909  133.992 
666.%4  43.941 
58.351  . 


644.756  7.I78.%2  1.345.582 

451.500  4.762.436  1.258.880 


Herald  . 

.(eS> 

3.621.404 

119.098 

3.104.990 

312.732 

04.584 

Newport  .... 

Producer  . 

.(eS) 

2.849.448 

145.194 

2.430.148 

229.530 

44.576 

News-Star  . 

(mS) 

6.%2.748 

286.972 

4.726.484 

1.017.058 

32.234 

West  Warwick 

News -Press  . 

.(eS) 

4.232.557 

224.966 

3.231.935 

707.035 

68.621 

Times  . 

(oS) 

2.020.580 

101.724 

1.765.232 

31.320 

122.304 

Westerly  .... 

OREGON 

Woonsocket  . 

Democrat- Herald 

-.(e) 

5.037.062 

458.556 

3.365.558 

I.(H5.I72 

167.776 

Tidings  . 

..(e) 

2.638.608 

226.674 

1,873.228 

515.522 

23,184 

Astorian  . 

..(e) 

2.942.226 

357.952 

2.008.552 

438.144 

137.578 

Democrat-  Herald 

.  (0) 

1.935.122 

256.760 

1. 228.598 

388.654 

61.110 

Bulletin 

(e) 

3,746.876 

409.010 

2.635.010 

584.052 

118.804 

North  Bend  World 

(6) 

6.185.725 

542.255 

4.315.990 

1.223.656 

103.824 

Gazette-Times  . . . 

.(e) 

6.664.987 

423.248 

4.682.720 

1.368.395 

190.624 

Courier  . 

(e) 

4.544.302 

304.458 

3.0%.422 

1.029.252 

114.170 

Herald  &  News  .. 

(eS) 

7.897.050 

738.066 

5.972.694 

1.055.600 

130.690 

Observer  . 

..(e) 

2.371.432 

283.486 

1.704.710 

286.412 

%.824 

Mail  Tribune  - . . . 

..(e) 

8.896.006 

778.442 

6.663.384 

1.239.336  214.844 

Sunday  Edition  . . 

..(S) 

2.375.646 

36.022 

2.010.148 

323.974 

5.502 

Total 

(eS) 

11.271.652 

814.464 

8.673.532 

1.563.310  220.346 

Enterprise-Journal 

(mS) 

2.842.266 

259.322 

1.816.682 

582.470 

183.792 

East  Oregonian  .. 

..(e) 

3.505.310 

505.484 

2.672.474 

235.428 

91,924 

Local  includes  Legal. 


RHODE  ISLAND 

....(e)  6.353.303  405.929  5.239.478  707.6% 


Times  . (e)  2.450.687  85.498  2,217.675  92.535 

.Sun  . (eS)  5.336.395  198,687  4.681.327  456.381 

Classified  includes  Legal. 

.Call  .  (e)  8.633.727  629.247  7,477.515  526.%5 

Local  includes  Legal. 


SOUTH 

.Independent  . (m) 

Mail  . (e) 

Independent  . (S) 

Total  . (meS) 


Portland  . Reporter  . (e)  2,720.578 

n  Classified  includes  Legal. 

Roseburg  . News-Review  . (e)  5.688.592 


519.141  3.946,341  1.008.056  215.054 


Allentown  . ...Call 


PENNSYLVANIA 


.(m)  16.494.352  1.420.188 


Chronicle  . (e)  18.539.6%  1.393.840 

Sunday  Edition  . . . .  (S)  4,831.988  87.920 

Total  . (meS)  39.866.036  2.901.948 

Altoona  ..  . Mirror  . (e)  11.646.362  1.203.804 

Beaver- Rochester-All- 

quIppa-Ambridge  .Beaver  County  Times  (e)  8.824.522  424.032 

Beaver  Falls- 

New  Brighton  .  ..News-Tribune  . (e)  8.026.088  343.504 

Bedford  . Gazette  . (m)  2.555.448  193.634 

Berwick  . Enterprise  . (e)  4.290.950  218.458 

Bethlehem  . Giobe-Times  . (e)  11.859.470  635.408 

Bloomsburg  . Press  . (m)  4.8I5.%9  249.257 

Bradford  . Era  . (m)  5.664.158  351.398 

Butler  .  Eagle  . (e)  11.863.913  437.876 

Canonsburg  . Notes  . (e)  1.835.766  121.676 

Carlisle  . Sentinel  . (e)  5.948,418  272,729 

Chester  . Delaware  County 

Time*  . (e)  10.334.562  704.298 

Clearfield-Philips- 

burg-Curwtnsville  Progress  . (e)  6.813.408  310.520 

Coatesville  . Record  . (e)  5,283.446  304.724 

^  Classified  includes  Legal. 

Columbia  . . News  . (e)  2.144.941  69,243 

....  Classified  Includes  Legal. 

Connellsville  . Courier  . (e)  5.686.728  199.324 

. lournal  . (e)  3.141,180  122,682 

. News  . (e)  2.727.209  172.193 

. Herald-American 

Ik  Monongahela 


12.048.092 

14.309.050 

4.155.312 

30.512.454 

8.407.378 


2.815.190  210.882 
2.792.468  44.338 
587.286  1.470 

6.194.944  256.690 

1. 911. 945  123.235 

1.252.650  227.584 


Post  . (e) 

Total  . (meS) 

Columbia  . State  . (m) 

Record  . (e) 

State  . (8) 

Total  . (meS) 

Local  includes  Legal. 

Florenee  . News  . (mS) 

Greenville  . News  . (mS) 

Piedmont  . (e) 

Total  . (meS) 

Greenwood  . Index-Journal  ......(e) 

Orangeburg  . Times  A  Democrat  (mS) 

Rock  Hill  . Herald  . (e) 

Sumter  . Item  . (e) 

Union  . Times  . (e) 


CAROLINA 
4.5!*0.45l  ( 

5.986.392  ) 

1.351.857  I 

11,928.700  I.! 
13.045.254  I.: 
12.201.493  I.; 

25.246.747  2.1 
11,179.585  l.l 
8.460.015  l,l 
4.B47.2IS  : 

24.486.815  3.: 

6.187.132  : 

14.274.813  1.^ 

13.508.219  I.: 

27.763.032  2.1 
4.421.816  : 

3.771,600  3 

4.940.022 
5.215.014 
1.406.726 


683.325  44.789 
976.178  18.662 

292.853  29.789 
1.952.356  93.240 
3.128.624  102.832 
2.453.085  68.020 
5.581.709  170.852 

2.658.600  . 

2.452.2%  . 

898.842  . 

6.009.738  . 


SOUTH  DAKOTA 

Aberdeen  . American-News  ....(eS)  $.924,170 

Oeadwood-Lead  ....Call  A  Pioneer  Times  (e)  2.021.376 

Huron  . Plainsman  . (eS)  4.927.622 

Mitchell  . Republic  . (e)  4.428.186 

R|®rre . Capital  Journal  . (e)  1.293.197 

^‘wre  . State-News  . (m)  1.401.736 

Rapid  City  . Journal  . (eS)  9.350.516 

Sioux  Falls  . Argus-Leader  . (eS)  11.352.642 

Watertown  . Public  Opinion  . (e)  4.571.910 

Yankton  . Press  A  Dakotan  .  .  .(e)  2.899.666 


2.684.024  172.802 


Courier- Express  . (e) 

Classified  includes  Legal. 


Bristol.  Va . Herald  Courier  A 

Tennessean  _ (meS) 

Chattanooga  . Time*  . (m) 

News- Free  Press  ....(e) 

Timet  . (S) 

Total  . (meS) 


8.671.166 

6.634.276 

13.027.926 

3.657.146 

25.319.348 


863.702  6.430.228 
1.692.276  4.K9.854 
1.639.503  9.240.071 
220.535  2.762.651 
3.552.314  16.872.776 


Gettysburg  i !  Irimes 


. <•'  = 

. ****»  . <•>  4.757.685  ! 

. Gazette  . (e)  7.808.569  : 

. News-Dispatch  . (a)  4.329.800  : 

Johnstown  . Tribuno- 

K...  Democrat  . .  (all  day)  11.732.105  I.; 

. Repub'ican  . (e)  2.100.112  I 

1  Claasifled  includes  25.602  Political  Line*. 

Lancaster  . Intellipencer  Journal. 


[-•♦'■obe  . Bulletin 

Lebanon  . News  ... 


2.727.209 

172' 193 

2.230.462 

2681383 

56il7l 

....Banner  . 

...(e) 

4.274.452 

204.652 

3.559.122 

487.648 

23.030 

_ Herald  . 

...(e) 

4.221.672 

226.688 

3.450.902 

472.122 

71.960 

Dyersburg  . 

....State  Gazette 

...(e) 

2.930.148 

278.222 

2,334.246 

271.410 

46.270 

3.079.440 

134.554 

2.490.628 

409.346 

44.912 

Elizabethton  ... 

...•Star  . 

..(eS) 

2.590.686 

135.926 

2.118.508 

271.264 

64.968 

4.121.628 

317.520 

2.813.762 

886.900 

103.446 

Greenville  . . 

....Sun  . 

.  .(eS> 

4.956.000 

198.322 

4.337.678 

420.000 

4.337.3% 

290.304 

3.725.512 

321.580 

Classified  includes 

Legal 

. .  (eS) 

7.691.292 

438.147 

6.131.038 

1.081.600 

60.507 

4.507.020 

174.972 

3.776.374 

514.724 

40.950 

Johnson  Citv  . . 

....Press-Chronicle  . 

(meS) 

7.542.570 

603.498 

S. 887.882 

1.032.906 

18.284 

4.502.904 

281.260 

3.571.078 

589.372 

61.194 

Kingsport  . 

....News  A  Times  . . 

(meS) 

$.474,788 

544.880 

6.347.320 

1.539.762 

42.826 

9.244,004 

392.518 

7.616.056 

1.167.698 

67.732 

Maryville  . . 

. . . .Alcoa-Times  .... 

...(e) 

5.138.014 

242.263 

4.393.732 

458.710 

43.309 

9.730.000 

371.476 

7.650.314 

1.648.766 

59.444 

Oak  Ridge  . 

_ Oak  Ridger  _ 

...(e) 

4.098.566 

185.850 

3.126.466 

771.680 

14.560 

Paris  . 

. .  ..Post-Intelllgencer 

...(e) 

2.452.114 

169.092 

1.781.276 

429.891 

71.655 

4.757.685 

272.202 

4.176.998 

213.794 

94.r91 

Shelbyville  . 

..  ..Times-Gazette 

...(e) 

2.414.916 

176.498 

1,987.720 

212.870 

37.828 

7.808,569 

283.109 

6.990.382 

466.067 

69.011 

Union  City . 

....Messenger  . 

2.115.806 

166.698 

1.818.306 

92.834 

37.%8 

4.329,800 

214.093 

3.255.659 

834.518 

25.530 

11.732.105 

1.208.725 

8.516.823 

1.867.439 

139.118 

TEXAS 

2. 100. 112 

1 15.570 

1.833.594 

97.160 

27.986 

Abllena  . 

10.221,176 

985.754 

7.246.638 

1.986.624 

l.%0 

Political  Lines. 

Reporter  News  . . 

...(e) 

9.695.742 

977.592 

6.998.726 

1.701.490 

17.934 

. . .  (8) 

3.399.718 

52.556 

2.712,262 

632.800 

2.100 

15.859.086 

l.%0  655 

10.578.676 

3,290.213 

89.550 

Total  . . . 

23.31 8.  S38 

2,015.902 

16.957.626 

4.321.1)4 

21.994 

5.635.924 

212.903 

4.242.013 

1.100.677 

80.331 

....Echo  . 

..(eS) 

2.327.401 

219.165 

2.075.388 

23.940 

6.686 

219.576 

1.447.260 

1.226.120 

75.306 

...(e) 

11.908.036 

144.424 

8.499.036 

3.264.576 

10.105.382 

525.616 

8.164.604 

1.331.260 

83.902 

Classified  Includes  Legal. 
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Bay  City  . 
Beaumont 


Bofoor  . 

BroMnwood  ... 

Childrnt  . 

Conroo  . 

Corpui  Chrlitl 


Henderson  .. 
Hillsboro  .. 
Jacksonville 
Killeen  ... 


San  Antelo 
Snyder  .... 
Steohenville 
Sweetwater  . 

Taylor  . 

Temple . 

Tesarkana  . 


Tesas  City 
Vernon  . . . 
Victoria 
Waco  . 


Weatherford 
Wichita  Falls 


Paper  llshed  Llnape 

..Review  . (e)  2.621. 20S 

.American  . (ml  16.314.620 

Statesman  . (o)  I6.I0I.9IS 

Sunday  Edition  _ (S)  5.0I0.76S 

Total  . (moS)  37.427.306 

Classifled  Includes  Legal. 

..Tribune  . (e)  2.286.942 

Classifled  Includes  Legal. 

..Entarpriso  . (m)  12.913.837 

Journal  . (o)  12.910.586 

Enterprise  . (S)  3.081.995 

Total  . (moS)  28.906.418 

•  Herald  . (eS)  7.355.110 

..Favorite  . (eS)  2.371,406 

Classifled  Includes  Legal. 

.-News. Herald  . (eS)  5.149.298 

..Bulletin  . (eS)  4.334.090 

••Indes  . (eSI  2.372.398 

•■Courier  . ...(eS)  1,913.492 

■Caller  . . (m)  16.863.938 

Times  . (e)  16.568.846 

Sunday  Edition  _ (S)  4.190.606 

Total  . (meS)  37.623.390 

..Record  . (eS)  3.042,574 

Classifled  Includes  Legal. 

..Texan  . (e)  1.906.632 

..News.  Herald  . (eS)  3,472,500 

Classified  includes  Legal. 

..Record- Chronicle  ..(eSI  5.956.034 

..News  . (mS)  10.257.666 

Tribune  . (e)  8.547,167 

Total  . (meS)  18.804.833 

Classifled  includes  Legal. 

•  News  . (eS)  3.964.940 

Classified  includes  Legal. 

.  .Inguirer  . (e)  1.845.732 

..Herald-Banner  _ (eS)  5.255.866 

Classified  includes  Legal. 

..News . (eS)  4.305.764 

Classifled  includes  Legal. 

.•»»irror  . (eS)  1.752.338 

Classifled  includes  Legal. 

..Progress  . (eS)  1.867.886 

Classifled  includes  Legal. 

Herald  . (e>  2.913.820 

Classifled  includes  Legal. 

■  Times  . (eS)  4.561.802 

..Avalanche- Journal  .(m)  15.182.454 
Avalanche-Journal  ..(e>  14.272.398 

Sunday  Edition  . (SI  5.559.890 

Total  . (meS)  35.014.742 

..News  . (eS)  4.812.289 

..News-Messenger  . (e)  4,632,922 

Sunday  Edition  _ (SI  2.269.232 

Total  . (eS)  6.902.154 

..News  . (eS)  1.553.689 

Classifled  includes  Legal. 

..  Reporter. Telegram  .(eS)  11.601.858 

..Sentinel  . (e)  3.385.200 

Classifled  includes  Legal. 

..American  . (oS)  14.148.736 

..Leader  . (eS)  6.996.085 

Classifled  includes  Legal. 

..Herald-Press . (e)  2.451.358 

Sunday  Edition . (SI  803,306 

Total  . (eS)  3,254.6M 

Classifled  includes  Legal. 

..News  . (oS)  5.628.770 

..Nows . (eS)  12.298.678 

Classiflod  Includes  Legal. 
..Standard-Times  ..(meS)  10.729.670 

..News  . (eS)  2.678.594 

..Empire  . (eS)  1.000.000 

..Reporter . ...(eS)  5.031,292 

Classifled  includes  Legal. 

..Press  . (eS)  1.824.564 

Classifled  includes  Legal. 

..Telegram  . (mSI  6.966.764 

Classifled  includes  Legal. 

..Gatette  . (mS>  9.552.522 

News  . (e)  7.024.598 

Total  . (meS)  16.577.120 

..Sun  . (eS)  5.537.721 

Classifled  Includes  Legal. 

..Record  . (eS)  4,334.022 

Classifled  includes  Legal 

..Advocate  . (mS)  6.674.962 

Classifled  Includes  Legal. 
..News-Tribune  A  Times- 

Herald  . (meS)  25.617.942 

Classifled  includes  Legal 

.. Democrat  . (eS)  2.476.291 

Classifled  Includes  Legal. 

..Record-News  . (m)  9.649.094 

Times  . (e)  9.688.658 

Times  . (S)  3.476.928 

Total  . (meS)  22.814.680 

Classifled  includes  Legal. 


Red  Legal 

151.760  2.l»t.892  257.656  16.898 

1. 125.236  11.795.615  3.393.768  . 

1,123.066  11.625.922  3.352.930  . 

107.870  3.638.432  1.264.466  . 

2.356.172  27.059.970  8.01 1.164  . 

172,522  1.789.018  325.402  . 

1,525.978  8.604.845  2.767.644  15.373 

1.531.159  8  597.167  2.767.644  14.616 
139.571  2.250.566  689.137  2.721 

3.196.705  19.452.578  8224.425  32.710 
433.370  5.181.820  1.701.742  38.178 
122.236  1.881.082  368088  _ 

198.198  4.208098  741.734  9.268 

200.346  3.233.664  892.080  . 

133.798  1.953.560  281.568  3.472 

147.182  1.766.310 

1.465.212  11.838.274  3.526.292  34.160 
1.468  686  11.504.346  3.520.314  80.500 
181.202  3.082.928  919.998  6,482 

3. 1 10. 100  26.425.546  7.966.602  121.142 
237.174  2.369.200  436.200  . 

IIO.IIO  1.281.364  494.648  20.510 

144.000  2.688.000  640.500  . 

280.084  4.869.018  753.690  53.242 

739.630  7.264.427  2.253.609  . 

678.114  6.013.223  1.855.830  . 

1.417.744  13.277.650  4.109.439  . 

60.200  2.980.376  924.364  . 

854.428  I.583.9M  153.104  23.296 

307.034  3.823.078  1.125.754  . 

340.601  3.6I5.S6I  349.602  . 

135.968  1,442.308  174.062  . 

191.601  1.612.373  63.912  . 

159.803  2.371.292  382.725  . 

370.720  3.477.194  697.704  16.184 

1.305.318  9.272.326  4.565.722  39.088 
1.306.732  9.144.072  3.788.384  35.210 
219.520  4.192.720  1.102.248  45.402 

2.831.570  22.609.118  9.454.354  119.700 
381.313  4.001.998  417.568  11.410 

302.778  3.683.680  631.148  15.316 

70.028  1.875.468  317.394  6.342 

372.806  5.559.148  948.542  21.658 

93.798  1.247.104  212.787  . 

666.784  8.151.402  2.732.156  31.514 
154.574  2.842.546  388.080  _ 

993.594  10.002.538  3.117.856  34.748 
375.527  5.416.194  1.201.364  . 

169.246  1.735.314  546.798  _ 

37.170  648.564  117.572  . 

206.416  2.383.678  664.370  . 

314.748  4.363.540  921.102  9.380 

769.80«  9.306.080  2.222.794  . 

857.892  7.418.964  2.430.456  22.358 
195.636  2.246.454  410.144  26.360 

"211.512  4.200.952  "eVs.US  i;’.’.! 

96.726  1.532.706  195.132  . 

382.242  5.570.670  1.013.852  . 

695.380  7.130.228  1.708.574  18.340 

631.022  4.992.232  1.381. 170  20.174 

1.328.402  12.122.460  3.089.744  38.514 
180.425  4.466.266  891.030  . 

216.258  3.561.418  556.346  . 

487.592  4,999.834  1. 187.536 

1.658.482  18.580.324  5.379.136  . 

201.631  2.016.780  257.880  . 

757.792  6.608.448  2.282.854  . 

754.488  6.672.386  2.261.784  . 

122.794  2.510.648  843.486  . 

1.635.074  15.791.482  5.388.124  . 


City 


Paper 


k 


.Herald.  Journal 


UTAH 
.  (eS)  4.763.892 


Barre*  Montpelier  . 

. .  .Times-Argus  .  .  . 

. .. (e) 

4.213.598 

510.338 

3.394.163 

309.097 

Benninfton  . 

Clasiifled  includes 

Legal. 

...Banner  . 

...(e) 

2.649.444 

318.290 

1.992.172 

270.690 

68.292 

Brattleboro  . 

..•Reformer  . 

...(e) 

3.840.998 

285.292 

3.226.902 

282.562 

46.242 

Burllniton  . . 

...Free  Press  . 

9.211.932 

2.142.282 

5.724.866 

t.344.784 

Newport . . 

Classified  includes  Legal. 

...Express  . 

...(e) 

I.9II.92I 

177.811 

1.700.301 

12.969 

20.840 

Rutland . . 

...Herald  . 

. .  (m) 

6.977.830 

752.284 

4.950.955 

1.274.591 

St.  Albans . . 

Classified  Includes  Legal. 

. ..Messenter  . 

. . . (e) 

2.377.984 

246.274 

1.603.602 

281.834 

St.  Johntbury  ... 

Classified  Includes 

Legal 

. . .  Caledon  i  an  •  R  ecord 

..(0) 

2.661.624 

230.272 

2.176,594 

211.764 

42.994 

VIRGINIA 

Arlington  . 

...Northern  Viriinia 

Bristol  . 

Sun  . 

. ..Va.-Tenn.  Herald 

...(e) 

3,733.000 

428.000 

2.340.000 

811.000 

154.000 

Charlottesville  ... 

Courier  4 
Tennessean  .... 

(meS) 

8.671.166 

863.702 

6.430.228 

1.360.926 

16.310 

...Progress  . 

. . .  Review  . 

...(M 

10.493.776 

604.281 

8.436.134 

1.420.132 

33.229 

Clifton  Forte  .... 

...(e) 

1.678.346 

122.108 

1.325.786 

176.218 

54.236 

Covington  . . 

...Virginian  . 

. . . (e) 

3.356.726 

242.810 

2.774.504 

339.412 

Danvillg  . 

Classifled  includes 

Leaal. 

...Register  . . 

. . .  (m) 

6.488.230 

826.504 

5.164.866 

469.378 

27.482 

Bee  . 

...(e) 

8.941.002 

849.282 

7.473.620 

591.192 

26.906 

Reoister  . 

...(8) 

2.905.490 

45.136 

2.724.190 

131.376 

4.788 

Fredericksburg  ... 

Total  . 

.  (meS) 

18.334.722 

1.720.922 

15.362.676 

1.191.946 

59.178 

...Free  Lance-Star  . 

. . . (e) 

5.069.411 

416.888 

4.186.976 

419.840 

41.707 

Harrltonburf  .... 

...News-Record  _ 

...(m) 

5.548.241 

350.441 

4.683.734 

436.142 

67.924 

Mtpewell  . 

...News  . 

,...(e) 

3.705.072 

711.879 

2.614.524 

338.614 

40.055 

10.750.236 

10.397.266 

672.196 

656.222 

8.772.596 

8.688.680 

1.305.444 

1,052.366 

Advance  . 

...(e) 

Total  . (meS)  21.147.504 

Martinsvillo  . Bulletin  . (cS)  6.296.458 

Staunton  . Leader  A 

Nows- Leader  - (aS>  5.811,638 

Strasburg  . Northern  Virginia 

Daily  . (m)  3,156,440 

^  Classifled  includes  Legal. 

Wayneslwo  . News- Virginian  . (e)  5.507.255 

Winchester  . Star  . (o)  5.131.609 


WASHINGTON 

.World  . (e)  6.347.292 

Local  includes  Legal. 

•  Herald  . (oS)  7.523,572 

•Sun  A  News 

Searchlight  . (e)  7.706.356 

.Chronicle  . (e)  4,418,414 

.Herald  . . (e)  10.707.018 

.Longview- Kelso  News  (e)  8.428,420 
.Columbia  Basin 

Herald  . (ej  3.281.964 

.Skagit  Valley  Herald  (e)  3.176.494 

•  Olympian  . (eS)  7,272.048 


Centralla-Chehalls 

Everett  . 

Longview . 

Moses  Lake  . 

Mount  Vernon  .... 

Olympia  _  . . . 

Pasco- Kennewick- 
Richland  . 


Vancouver  ... 
Walla  Walla 
Wenatchee  .. 
Yakima  . 


•Columbia 

Basin-News  (m)  2.805.852 

TrI-City  Herald _ (eS)  7.978.474 

■News  . (e)  3.263,568 

•Journal  of  Commerce 
A  Northwest  Construc¬ 
tion  Record . (m)  2.358.648 

.c  'umbian  . (e)  8,692.068 

-Union-Bulletin  ..(meS)  7.676,494 

•  World  . (eS)  6.442,170 

•Herald  . (mS>  10.280.592 

Republic  . (e)  8.673.742 

Total  . (meS)  18.954.334 


WEST  VIRGINIA 

Bcckley  . Post-Herald  A 

_  Raleigh  Register  (meS)  8.166,656 

Bluefleld  . Telegraph  A  Sunset 

News-Observer  .(meSI  9,112.992 

Clarksburg  . Exponent  . (m)  5,093,241 

Telegram  . (e)  5.196.676 

Sunday  Edition . (S)  2.881,216 

Total  . (meS)  13.171,133 

. Inter- Mountain  . (o)  1,746,919 

Local  includes  Legal. 

Brafton  . Sentinel  . (e) 

ui  t  Classifled  includes  Legal. 

”  ■, . News  . (e)  1.951.978 

Huntington . Advertiser  . (e)  10.041.260 

Herald  Dispatch  ...(ni)  10.104.589 

Herald  Advertiser  ...(S)  3,228,144 

Total  . (meS)  23.373.993 

Keyser  . News-Tribupo . (e)  2.024,446 

Logan  . Banner  . (e)  3,094.977 

Classifled  includes  Legal. 

Martinsburp  . Journal  . (e)  5,057.556 

Parkersburg  . News  . (m)  8.460.396 

Sentinel  . (e>  8.772.330 

News  . (S)  2.673.920 

Total  . (meS)  19.906.646 

Weirton  . Times  . (e)  6,967.324 

Classifled  includes  Legal. 

Welch . News  . (e)  3.943.618 

Wellsburg  . Herald  . (a)  2.140.721 

..  Classifled  includes  Legal. 

Wheeling  . Intelligencer  . (m)  9,157.785 

News-Register  . (S)  4.132,751 

News-Register  . (e>  8.532.426 

Total  . (meS)  21.822.962 

Williamson . News  . (e)  4.165.378 


.328.418 

17.461.276 

2.357.810 

417. (M6 

5.334.8bil 

516.9^2 

27.622 

381.570 

4.847,104 

543.284 

39.620 

162.288 

2,813.076 

181.076 

231.343 

4.776.606 

452.656 

46.650 

354.802 

4,496.114 

251.321 

29.372 

537.082 

4,833.528 

976.682 

646.016 

5,293.022 

1.488,844 

95.690 

567.945 

5.355.084 

1.696.499 

86.828 

366.604 

3.U60.820 

925.862 

65.128 

805.714 

7.490.770 

2.201,892 

206.642 

629.958 

6.366.948 

1.386.756 

44.758 

358.0)8 

2.251.536 

618.688 

52.892 

261.198 

2.336.906 

5I8./84 

59.604 

606.552 

5.041.960 

1.535.534 

86.002 

289.772 

1.669.808 

783.027 

63.245 

889.049 

5.156.837 

1.832.334 

100.254 

265.706 

2.408.644 

537.194 

52.024 

*721.766 

5.843.719 

2.014.810 

rrr.uo 

1.033.480 

5.304.656 

1.275,918 

62.440 

489.237 

4.631.760 

1.231,937 

89,236 

1.182.944 

6.857.382 

2.186.940 

53.326 

1.109.052 

5.477.962 

1.982.652 

104.076 

2.291.996 

12.335.344 

4.169.592 

157.402 

510,082 

4,715.996 

2.797.372 

143.206 

914.326 

6.608.728 

1.464.218 

125.720 

549.923 

3.706.640 

757.288 

79.390 

551.222 

3.731.682 

825.219 

88.553 

48.016 

2.478.462 

353.398 

1.340 

1. 149.161 

9.916.784 

1.935.905 

169.283 

119.993 

1.563.772 

63,154 

1.270.956  89.846  1.097.852  83,258 


142.646  1.648.892 

1.014.278  7.088.936 
1.056.378  7.122.590 
332.01 1  2.460.959 
2.432.667  16.672.485 
170.418  1.723.358 
204,666  2.687,675 

260.519  4.470.515 
562.474  7.223.482 
513.478  7.529.984 
24.136  2.500.698 
1,100.088  17,254.164 
220.122  6.314.238 


923.552  7,121.723 
75.810  3.766.889 
924.910  6.620.572 
1.924,272  17.509.184 
237.258  3.739.750 


150,710  9.730 

1.793,443  114.603 
1,793.036  132.585 
432.145  3,029 

4.018.624  250.217 
50.860  79.810 
202.636  . 

292.537  33,985 
600.348  74.092 
628.306  100,562 
135.646  13,440 
1.364,300  188.094 
432.964  . 


1.071.434  41.076 

290.052  . 

885.990  100.954 
2.247.476  142.030 
120.050  68.320 


WISCONSIN 
..(a)  2.502.626 


188.524  2.059.218  182.266  72,618 


Antigo  . Journal 

Appleton -Neenah- 

Menasha  . Post-Crescent  . (eS)  16.965.032  1,120,560  12.489.988  3.161.662  192.822 

Ashland  . Press  . (a)  2.402.176  198.912  1.978.550  141.400  83.314 

Beaver  Dam . Citicen  . (e)  3.973.242  170.800  3.278.366  472.640  51.436 

Beloit  . News  . (e)  6,2(M.252  547.498  5.569.620  1.970.976  116.158 

Eau  Claire . Leader  A 

^  .  Telegram  . (meS)  6.924.074  612.360  4.827.840  1.278.662  205.212 

Fond  du  Lae . Commonwealth 

-  _  Reporter  . (e)  7.740.040  527.968  6.144,950  845.894  221,228 

Fort  Atkinson  . Jefferson  County 

Union  . (e)  2.107.784 


Green  Bay 


Janesville  . Gaaette 


Press-Garetto  . (eS)  15.169.546 


.  (e)  9.950.771 


112.546 

1.266.972 

565.059 

707.042 

677.446 

23.590 

701.036 


1.591. 128 
10.991.820 
7.199.178 
7.920.892 
5.409.432 
1.284.234 
6.693.666 


374.780  29.330 
2.665.138  245,616 
2.104.382  82.152 
3.273.312  122.150 
1,261.624  141.428 
517.972  742 

1.779.596  142.170 


360.752  65.884 


_  _  568.288  3.768.968  . . . 

.Standard- Examiner  (eS)  13.521.942*  1.688.932  9.441,152  2.292.192  99.666 
'Does  not  include  382.802  lines  Family  Weekly. 


Rhinelander  .. 

Shawano  . 

Sheboygan  . . . . 
Stevens  Point 


•  Wisconsin  State 
Journal  .... 

14.245.742 

1.689.730 

8.821.932 

Capital  Times  .. 

....(ej 

13.997.333 

1.692.691 

8.821. 141 

Wisconsin  State 

Journal  . 

....(S) 

4.462.409 

140.007 

3.422.272 

Total  . 

.  (meS) 

32.705.484 

3.522.428 

21,065.345 

Does  not  include 

501.284 

ines  PARADE. 

•Eaglo-Star  . 

. (0) 

4.681.600 

274.540 

3.748.318 

.Herald  . 

. (0) 

2.195.004 

161.140 

1,747.802 

•Times  . 

. (0) 

2.504.964 

178.822 

1.883.056 

•Northwestern 

. (e) 

9.694.258 

679.700 

7.250.362 

•  Register  . 

2.708.300 

201.544 

2.093.504 

•ioumal«Times 

. (e) 

10.806.250 

699.958 

7.676.557 

Bulletin  . 

2.885.561 

45.066 

2.274.741 

Total  . 

...(eS) 

13.691.811 

745.024 

9.951.298 

.News  . 

. (0) 

2.912.714 

195.699 

2.278.056 

.Leader  . 

. (0) 

2.012.612 

200.676 

1.433.696 

.Press  . 

10.949.554 

645.022 

8.405.908 

.Journal  . 

. (e) 

3.811.400 

292.010 

2.509.262 

.Telegram  . 

. (0) 

^057.352 

586.950 

4.538.184 

.Times  . 

. (0) 

3.218.063 

220.311 

2.483.950 

.Record' Herald  . 

. (e) 

10.073.402 

582.722 

7.724.153 

.Tribune  . 

. (e) 

5. 140.458 

388.084 

3.830.296 

545.790 

249.802 

337.778 

1.540.560 

326.214 

2.C97.368 

565.754 

2.663.122 

344.617 

367.892 

I.7I8.6I2 

907.200 

795.578 

405.204 

1.627.353 

867.216 


112.952 

3A260 

105.308 

223.636 

87.038 

332.367 

332.367 
94.342 
10.346 

180.012 

102.928 

I3A640 

108.596 

139.174 

134.862 


1.597.344 

298.515 

160,944 

232.320 

265.244 

289.548 


8.209.796 

2.542.358 

1.602.174 

1.506.456 

I.66A588 

2.362.626 


2.253.930  317.408 
532.973  163.870 
253.232  120.246 
165.926  93.192 
359.828  182.952 
306.880  201.026 


WYOMING 

Casper  . Star  A  Tribune. 

Herald  . (meS)  12.378.478 

Laramie . Boomerang  . (mS)  3.537.716 

Rawlins  . Times  . (m)  2.136.596 

Riverton  . Ranger  . (a)  1,999.894 

Rock  Springs . Rocket  A  Miner  ..(mS)  2.474.612 

Sheridan  . Press  . (aj  3.160.060 

Worland  . Northern  Wyoming 

News  . (m)  1.805.969  195.356  1.377.614  188.692  44.307 

ALBERTA 

Calgary  . Albertan  . (m)  7,869,460 

Classifled  Includes  Legal. 

Herald  . (e)  22.052.860 

Edmonton  . Journal  . (a)  19.709.566 

Lethbridge  . Herald  . (e)  8.338.799 

Local  includes  Legal. 

Medicine  Hat  . News  . (e)  5,303.000 

Local  Includes  Legal. 


1.643.691  3.595.872  2.629.897  . 

3.742.724  12.295,563  5.871.941  142.632 
3.893.781  10.358.319  5.43A  295  21.171 
1.289.802  5.557.185  I.49I.8I2  . 

849.767  3.710.905  742.328  . 
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Pub- 

Total 

Display 

Ciassi- 

City 

Paper 

iished 

Linags 

National 

Local 

fied 

Red  Deer  . 

..Advocate  . 

...(e) 

3.536.827 

686.876 

2.412.983 

436.968 

Ciassifiod  includes 

Legal. 

BRITISH 

COLUMBIA 

Kelowna  . 

..Courier  . 

...(e) 

3.023.812 

639.883 

1,906.166 

479,763 

C>ass(fled  includes 

Legal 

3.414.914 

1,315.986 

Nanaimo  . 

..Free  Press  . 

(e) 

5.485.479 

754.579 

Legal. 

.  (m) 

1.560.867 

..News  . 

2.630,831 

523.190 

346./  /4 

Legal. 

3.206.000 

1,732,000 

New  Westminster 

.  .British  Columbian 

. ..(e) 

5,892.170 

954.170 

C’assified  includes 

Legal. 

1.704.704 

539,147 

Penticton  . . 

..Herald  . 

-(e) 

2.892.727 

&18.876 

2,244,311 

448.571 

Prince  George  _ 

.  .Citizen  . 

-  - . (e) 

3.352.064 

659.182 

Legal. 

1.775,634 

349,372 

- . -(e) 

2.649.904 

515.576 

12.959.704 

4.5(^.2I6 

5.762.742 

2,533.299 

Sun 

...(e) 

27.352.189 

5.609.058 

1 1.67I.5I5 

9.970.296 

Includrs  WEEKEND  MAGAZINE 

Victoria  . Colonist  . (mS)  13, 564. 760  2,425,752  6.364.048 

Times  . (e)  13,401.962  2,429.280  6,331.723 

Total  . (meS)  26.966,712  4.855.032  12.695.771 

MANITOBA 

Winnipeg  . Free  Press  . (c)  23.585.378  4.087,156  10,018.328 

Tribune  . (e)  16,818,933  3,279.504  8.848,884 

NEW  BRUNSWICK 

Fredericton  . Gleaner  . (e)  5.257,035  821,431  3,597.940 


4.713.814  61,136 

4.599.826  41.133 
9.313.640  102.269 


814. 2S4  2.685,774 


364.587  1,638.220 

521.290  3.402.322 
1.576.447  8.177,414 


Fredericton  . Gleaner  . (e)  5.257,035  821,431  3,597.940 

Classified  includes  Legal. 

Moncton  . L'Evangeline  . (m)  2.331.285  548.955  1.710,008 

Classified  includes  Legal. 

Times  .  (m)  3.545.303  1.370.634  1.850.578 

Transcript  . (e)  7.519.720  1.369.080  5.444.420 

Total  . (me)  11.065.023  2.739.714  7.294.998 

C:assified  includes  Legal. 

NEWFOUNDLAND 

Corner  Brook  . Western  Star  . (e)  4.010.790  814.254  2.685,774 

C.assified  includes  Legal.  _ 

8t.  John's  . .  Telegram  . (c)  8.629.166  1.803.046  5.l/7,/74 

C.assified  includes  Legal. 

NOVA  SCOTIA 

Amherst  . News  . (m)  2,111,436  364.587  1,638.220 

Classified  includes  Legal. 

New  Glasgow  .  .  .News  . (e)  4,210,030  521,290  3.402.322 

Classified  includes  Legal. 

Sydney  .  .  .  ..  Cape  Breton  Post  ...(e)  10.623.722  1.576.447  8.177,414 

Classified  includes  Legal. 

ONTARIO 

Barrie  . Examiner  . (e)  5.123.595  768.212  3,424.418 

Classified  includes  Legal. 

Brantford  . Expositor  . (e)  10.318.756  1.599.710  7,140.000 

Brockville  . Recorder  &  Times  ...(e)  4.078,816  684,424  3.033.871 

Local  includes  Legal. 

Chatham  . News  .  (e)  8.052.057  1.192.900  5,564.365 

Local  includes  Legal- 

Fort  William  . . Times  Journal  . (e)  10,065.750  1.^8,635  6.972,836 

Local  includes  Legal. 

Galt  . Reporter  . (e)  8,589.312  944,062  6.174.582 

Gueipli  .  Mercury  . (e)  9,451,399  1. 140.731  6,643.697 

Classified  includes  Legal. 

Hamilton  . Spectator  . (e)  24.585.586  4.564.244  13.917,028 

Kingston  . Whig-Standard  . (e)  10.196.638  1.811,534  6.821,776 

Classified  includes  Legal. 

Kirkland  Lake  . Lake  Northern  News  .  (c)  3,727.070  526,341  2.762.182 

Classified  includes  Legal. 

Kitchener. Waterloo  Record  . (e)  15.649.731  2.367.151  10.430.585 

Local  includes  Legal. 

London  . Free  Press  . (me)  21.400.542  3.626,341  12.805.418 

Local  includes  Legal- 

North  Bay  . Nugget  . (e)  7.558.447  1,288,530  4.963.704 

Classified  includes  Legal. 

Orillia  . Packet  &  Times  -  -  .  (e)  3.818,855  557.009  2,433.116 

Classified  includes  Legal. 

Ottawa  . Citizen  . (e)  1.549,187  265.666  786.351 

Journal  . (e)  19.245.832  3.392,670  10.369.536 

Classified  includes  Legal. 

Le  Droit . (e)  10.311.072  *2.087,116  6.084.871 

*lncludes  WEEKEND  MAGAZINE  850.812  lines- 
^  Classified  includes  Legal. 

Owen  Sound . Sun-Times . (e)  4.277.246  572,850  3,206.616 

^  ^  C'assified  includes  Legal. 

Peterborough  . -Examiner  . (e)  9.626,106  1.760.960  6.393,563 

^  .  Classified  includes  Legal. 

Port  Arthur  . News-Chronicle  . (e)  9.825.206  1.611.585  6.821.873 

_  Classified  includes  Legal. 

Port  Hope  . Guide  . (e)  1,511.468  261.105  1.100,687 

^  .  Classified  includes  Legal. 

St  Catherines  . Standard  . (e)  I7.l63.4ftl  1.621.874  13,078.190 

St.  Thomas  . Times-Journal  . (e)  6.529.870  1. 1 15.571  4.344.445 

e  ..  Classified  includes  Legal. 

Sault  Ste  Marie  ...Star  . (e)  11.186.574  1.539.230  8.462.930 

e.  Classified  includes  Legal. 

S'weon  . Reformer  . (e)  2.708.109  484,415  1,951,980 

..  Local  includes  Legal. 


768,212  3.424,418 

1.599.710  7,140,000 
684,424  3.033.871 

1.192.900  5,564.365 


526,341  2.762.182 


557.009  2.433.116 
265.666  786.351 


572,850  3,206,616 


261.105  1.100,687 


Feb.  Linage 
Scores  Gains 
On  All  Fronts 


Total  newspaper  advertising 
linage,  which  showed  a  2.99o 
gain  in  January,  continued  to 
climb  during  F'ebruary  and 
chalked  up  a  5.5 To  increase  for 
the  month. 

Total  linage,  as  measured  in 
52  cities  by  Media  Records,  Inc., 
totaled  198,872,000  lines,  a  gain 
of  10,290,000  lines  over  Febru¬ 
ary  of  1961.  For  the  year  to 
date,  total  linage  hit  400,220,- 
000  lines,  up  4.2Tc  over  the  384,- 
248,000  lines  tallied  for  the  same 
period  last  year. 

Healthy  gains  wei’e  made  in 
all  classifications,  both  for  the 
month  of  February  and  for  the 
year  to  date.  Following  are  the 
gains  for  Februarj’,  with  the  in¬ 
crease  for  the  year  to  date  in 
parenthesis :  Display,  4.5% 
(3.5%) ;  Classified,  8.1%  (6%) ; 
Retail,  3.6%  (3.3%);  Depart¬ 
ment  Store,  2.5%  (1.5%);  Gen¬ 
eral,  2.7%  (0.8%);  Automotive, 
16.7%  (6.3%)  and  Financial, 
7.1%  (12.8%). 

City-by-city  figures  follow: 


497.798 
1.471.583  ... 
1.391.748  ... 
149.676 


484.415  1.951.980 

Stratford  . Beacon'"HrraTd .  (e)  4.926.923  712.415  3.495.667 

Classified  includes  LegaL 

Sudbury . gtar  . (e)  1,045,796  132.297  754.134 

*.  ,  Local  includes  Legal. 

'•'""’•ns  . Press  . (e)  5.371,819  1.036.241  3.462.693 

u,.  .  C'assified  includes  Legal. 

'^'"dsor . ctar  . (e)  15.017.289  3,553.935  8,834.368 

Classified  includes  Legal. 

PRINCE  EDWARD  ISLAND 

Charlottotown . Cuardian  &  Patriot  (me)  5.944.819  912.048  4.007.130 

Classified  includes  Legal. 

QUEBEC 

Montreal  . LeSoleil  . (e)  15.587.219  3.623.895  10.321.661 

L'Evenement-Journal  (m)  8.743.473  3.5M.29I  4.724.931 

Total  . (me)  24.330.692  7.135.186  15.046.592 

Local  Include,  Legal. 

Le  Devoir  . (m)  3.289.815  1.009.610  2.016.002 

Classified  includes  Legal. 

.  Le  Petit  Journal  .  (S)  2.425.857  1.129.876  1.295.981 

. Chronicle  Telegraph  .(e)  3.998.550  1.020.535  2.621.879 

.  ,  Local  include.  Legal. 

Sherbrooke  . La  Tribune  . (e)  7.815.346  1.835.046  4.914.619 

Local  include.  Legal. 

Record  . (e)  4.397.178  1.287.926  .2.755.439 

_.  ,  C'assified  Includes  Legal. 

Trol,  Riviere,  . Le  Nouvelliste  ..  ..(e)  8.540.015  1.784.942  5.628.098 

Classified  include,  Legal. 


SASKATCHEWAN 

Moose  Jaw  . Times- Herald  . (o)  5.662.295  827.162  3.922.484  912.649  . 

D,i—  ....  .  include.  Legal. 

frlnee  Albert  . Herald  . (e)  4.345.634  680.948  2.810.773  853.913  . 

Classified  Include,  Legal. 

. Leader-Post  . (e)  14.908.165  2.396.075  8.589.922  3.922.168  ..  .. 

include.  Legal. 

sasaatoon  . Star-Phoenix  . (e)  23.032.572  2.232.683  6.597.438  2.623.460  11.578.991 
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1962 

1961 

AKRON,  1 

OHIO 

Beacon  Journal-e  . 

1,858,922 

1,672,200 

IBeacon  Journal-S  _ 

772,164 

751,850 

Grand  Total  . 

2,631,086 

2,424,050 

ALBANY, 

N.  Y. 

••Knickerbocker- 

News-e  . 

1,024,229 

974,383 

Times  Union-m  . 

955,713 

867,122 

•Times  Union-S  . 

456,589 

470,486 

Grand  Total  . 

2,436,531 

2,311,991 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

1,243,421 

1,195,110 

|Journal-S  . 

401,877 

403,423 

tribune-e  . 

1,281,391 

1,276  024 

Grand  Total  . 

2,926,689 

2,874,557 

ATLANTA 

,  GA. 

Constitution-m  . 

1,599,808 

1,405,556 

Journal-e  . 

1,928,445 

1,705,280 

Journal  & 

Constitution-S  _ 

807,304 

793,698 

Grand  Total . 

4,335,557 

3,904,534 

ATLANTIC  CITY,  N.  J. 

Press-m  . 

679,002 

581,974 

••Press-S  . 

116,468 

127,051 

Grand  Total  . 

795,470 

709,025 

BALTIMORE,  MD. 

•AmerIcan-S  . 

383,989 

396,677 

News-Post-e  . 

1,265,429 

1,117,431 

Sun-m  . 

1,180,701 

992,439 

Sun-e  . 

1,823,100 

1,651,888 

(Sun-S  . 

1,168,780 

1,055,421 

Grand  Total  . 

5,821,999 

5,213,766 

BANGOR, 

,  ME. 

News-m  . 

707,253 

629,836 

BINGHAMTON,  N.  Y. 

Press-e  . 

1,165,102 

1,111,797 

§ Press-S  . 

303,207 

245,252 

Sun-Bulletin-m  . 

.  488,608 

546,246 

Grand  Total  . 

1,956,917 

1,903,295 

BIRMINGHAM,  ALA. 

Post-Herald-m  . 

828,643 

780,997 

News-e  . 

1,486,938 

1,419,203 

(News-S  . 

636,394 

685,312 

Grand  Total  . 

2,951,975 

2,885,512 

NOTE:  Part  run  adv,  includes:  News-e 
1962  —  1.486,938  (37.196).  1961  —  1.419,203 
(41,080). 


BOISE.  IDAHO 

Statesman-m  .  724,453  694,084 

•*Statesman-S  .  165,301  166,783 

Grand  Total  .  889,754  860,867 

NOTE:  Statesman  K4orn.  and  Eve.  sold 
only  in  combination.  Linage  of  one  edition 
(Morn.)  only  is  shown. 


BOSTON,  MASS. 
Record  American-d  ...  603,157 

American-e  . 

Record-m  . 

•Aovertiser-S  .  225,119 


Globe-e  _ 

Globe-m  ... 
§Globe-S  ... 
Herald-m  .. 
(Herald-S  .. 
traveler-e  ... 


....  225,119  225,692 

....  1,304,149  1,219,439 
....  1,252,021  1.145,229 

....  1,115,296  1,009,280 
....  1,202,658  1,066,469 
....  985,580  925,394 

....  1,243,007  1,139,407 


Grand  Total  .  7,930,987  7,812,951 

NOTE:  Record  Morn,  and  American  Eve. 
became  an  all-day  newspaper.  The  Record 
American  Daily,  effective  October  2,  1961. 

BUFFALO,  N.  Y. 

Courier  Express-m .  904,683  802,501 

ICourier  Express-S .  660,363  692,562 

(Evening  News-e  .  1,948,226  1,799,566 

Grand  Total  .  3,513,272  3,294,629 

CAMDEN,  N.  J. 

Courier-Post-e  .  1,264,163  923,245 

CHARLESTON,  W.  VA. 

Mail-e  .  735,873  740,656 

Gaiette-m  .  735,553  740,098 

§Gazette-Mail-S  .  319,008  254,060 

Grand  Total  .  1,790,434  1.734,814 

CHARLOTTE,  N.  C. 

News-e  .  1,082,957  1,040,417 

Observer-m  .  1,383,964  1,284,913 

)Observer-S  .  481,489  445,712 

Grand  Total  .  2,948,410  2,771,042 

CHICAGO.  ILL. 

Tribune-m  .  2.492.888  2.423  664 

Tribune-S  .  1,335,584  1,309,889 

(Daily  News-e  .  1,606,713  1,489,419 

American-e  .  666,682  611,140 

•American-S  .  273,621  256,783 

Sun-Times-m  .  1,218,962  1,062,977 

§Sun-Times-S  .  632,331  614,459 

Grand  Total  .  8.226.781  7,768.331 

NOTE:  Part  run  adv.  includes:  Tribune-m 
1962  —  2,492,888  (  305,917).  1961  —  2,423  664 
(368,482).  Tribune-S  1962  —  1.335.584  (279,- 
502).  1961  —  1,309,889  (293,463).  Sun-TImes- 
S  1962  —  632.331  (65.994).  1961  —  614,459 
(96,055). 

CINCINNATI,  OHIO 

Enquirer-m  .  1,697,911  1,667,548 

tEnquirer-S  .  1,101.938  1,094.684 

Post  t 

Time$-Star-e  .  1,642,314  1,609,391 

Grand  Total  .  4,442,163  4,371,623 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,010,634  1.850,637 

(Plain  Dealer-S  .  1,258,479  1,385,069 

Press  and  News-e  .  2,422,051  2,284,064 

Grand  Total  .  5,691,164  5,519,770 

NOTE:  Part  run  adv.  includes:  Press  and 

News-e  1962  —  2,422,051  (130,291).  1961  — 
2.284,064  (117,715). 

COLUMBUS,  OHIO 

Dispatch-e  .  1,883,820  1,697.649 

Dispatch-S  .  1,014,380  948,262 

Citiien-Journal-m  .  834,562  763,129 

Star-w  .  58,765  57,344 

Grand  Total  .  3,791,527  3.466,3*1 

DALLAS.  TEX. 

News-m  .  1,844,540  1,622,961 

(News-S  .  643,701  571.405 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  i  Publisher. 
They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  February  1962  Linages: 
'Includes  9,582  lines  AMERICAN  WEEKLY. 
••Includes  23,127  lines  FAMILY  WEEKLY. 
(Includes  46,967  lines  THIS  WEEK, 
iincludes  37,984  lines  PARADE. 

(Includes  70,079  lines  WEEKEND. 


EDITOR  8C  PUBLISHER  for  April  7,  1962 


1962 


1961 


1962 


1961 


1961 


Times  Herald-e 
§Time$  Herald-S 


2,024.087  1,817,935 
650,582  570,279 


•Post-Tribune-S 


Grand  Total  .  5,162,910  4,582,580 

NOTE:  Part  run  adv.  includes:  Times  Her- 


1,574,027  1,549.002 


LAWRENCE.  MASS. 

Eagle-Tribune-e  836,622 


GLENS  FALLS.  N.  Y. 


ata  e  1962  —  2,024,087  (  47,076).  1961  —  Post-Star  (See  Note) 


LITTLE  ROCK,  ARK. 

Arkansas  Gaiette-m  ...  836,561 

494,239  lArkansas  Gazette-S  . .  350,320 


NOTE:  Part  run  adv.  includes:  Star-e  1962 
803,102  —1,997.396  (172,735).  1961  —  1,987.571  (97.- 
619). 


780.592 

357,532  Bee-e 


1.817  935  (18,899). 


NOTE:  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  ot 
one  edition,  Post-Star  Morning,  only  is 


Grand  Total  .  1,186,1 


MODESTO.  CALIF. 

.  664.353 

179,282 


DAYTON,  OHIO  one  edition,  Post-Star  Morning,  only  is 

Journal-Herald-m  .  1,456,024  1,415,823  given. 

News-e  .  1,678,063  1,594,249 

6News-S  .  549.057  544,615  GRAND  RAPIDS.  MICH. 

-  -  Press-e  . .  1,742,904  1,618,81? 

Grand  Total  .  3,683,144  3.554,687  fPress-S  .  463,227  461,390 


DENVER.  COLO. 

Rocky  Mt.  News-m  .  1,561,831  1.433,081 

§Rocky  Mt.  News-S  ....  366,250  336,208 


2,206,131  2,080,209 


fPost-S  .  726,113 


1,996,642  1,703,401  Record-e 


HACKENSACK.  N.  J. 


1.702,965  1,378,871 


Grand  Total  . . . 


NOTE:  Part 

run  adv.  includes 

Post-e 

1962—1,996,642 

(102,253). 

DES 

MOINES,  IOWA 

Register-m  ... 

.  468,511 

460.840 

Tribune-e  . 

750,230 

793,880 

(Register-S  . 

.  436,483 

437,483 

Grand  Total 

.  1,655,224 

1,692,203 

DETROIT,  MICH. 

Free  Press-m 

1.247,924 

1,212,541 

§Free  Press-S  . 

.  388,317 

447,266 

News-e 

2,041,577 

1,849,847 

(News-S  _ 

.  927,211 

933,928 

Grand  Total 

.  4,605,029 

4,443.582 

726,113  674,458  NOTE:  Part  run  adv.  includes:  Record-e  403) 

1962  -  1,702,965  (  43,518).  1961-1,378,871 
4,650,836  4,147,148  (46  430). 


.  ^  I  57,  7.7  NOTE:  Bee  Evenin, 

Independent-m  .  1,895,320  1,571,217  .--.l  _ni„ 

lindependent  Press- 

618,81?  .  Telegram-S  tViVl  1  m7  MONTREAI 

461  390  .  1,873.266  1,597,416  ff*Star-e 

0^  Srand  Total  .  4.378,324  3  813,834 

NOTE:  Part  run  adv.  includes:  Independ-  i  «  c 

rc;7’7.7’‘n,7Aizr'?‘’  ‘t’T®”’-  '’“.,1;  U  Nouveau  Journal: 
fl7i  1,571.217  (194,693).  Press-Telegram-e  1962 

.  '  -1.873.266  (198,829).  1961  -  1,597,416  (194,-  g,...  ... 


Grand  Total  .  843  635  793,111 

NOTE:  Bee  Evening  published  5  days  a 
eek  only. 


MONTREAL.  CANADA 

.  2,324,606  2,285,074 

1  .  1,241,305  1,339,692 

-e  .  2,258,849  2,239,009 

■5  92,308  82,626 

au  Journal-e  457  321  . 


HAMMOND.  IND. 

Times-e  .  1,151,047  1,123,446 

Times-S  .  378,060  392,894 

Grand  Total .  1,529,107  1,516,340 


LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e  1,782,541  1,555,832 


Newsday  Nassau-e  ....  I>69,322  1,751,898  September  5.  1961 . 
Grand  Total  .  3,751,863  3,307,730  ,  MUN< 


Grand  Total  .  6,374,389  5,946,401 

NOTE:  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  Linage. 

Le  Nouveau  Journal  first  publication 


NOTE:  Times  Evening  publish  5  days  a  Times-m 


LOS  ANGELES.  CALIF. 


HARRISBURG,  PA. 

.  1,024,737 

ews-S  .  335,969 


tTimes-S 

Herald  E<aminer-e 
’Herald  Examiner-S 
936.036  Examiner-m  . 


4,117,367  3,275,964 
2,815,809  2,393,511 

1,936.156  . 

779,249  . 

.  1,400,299 


MUNCIE.  IND. 

Press-e  .  688,098 

Star-m  .  684,867 

••Star-S  .  213,776 


309^600  Examiner-S  ’808;375  Banner-e 


■  ■'  ■  HARTFORD  CONN 

Grand  Total  .  4,605,029  4,443.582  Courant-m  . '  987,014 

NOTE:  Part  run  adv.  includes:  Free  §Courant-S  .  577,171 

Press-m  1962-1,247,924  (109,929).  1961—  fTimes-e  .  1,872,039 

1,212,541  (122,743).  Free  Pre$$-S  1962-388,-  - 

317  (  36,571).  1961—447,266  (  32,111).  News-e  Grand  Total  .  3,436,224 

1962-2,041.577  (186,665).  1961-1,849.847 

(83,686).  News-S  1962-927,211  (46,207).  HAVERHILL.  MASS. 

1961  —  933,928  41,676).  (•)  Free  Press  on  Journal-e  .  308,635 

strike  February  15.  1962;  News  on  strike 

February  14.  1962.  HONOLULU.  HAWAII 


-  -  Herald  Express-e .  1,137,433  lennessean-m 

Grand  Total  .  1,360,706  1,245,636  Mirror-e  .  1,069,993  Tennessean-5 

HARTFORD.  CONN.  Grand  Total  .  9,648,581  10,085,575  Grand  Total 

ourant-m  .  987,014  848,442  NOTE:  Part  run  adv.  includes:  Times-m 

:ourant-S  ■ .  577,171  509,395  1962  —  4, 1 17,367  (  443,212).  1961  —  3,275  964  ,  ,  .-NEV 

imes-e  .  1,872,039  1,729,648  (  249,257).  Times-S  1962  —  2,815,809  (953,-  Courn 

-  -  825).  1961  —  2,393,511  (732,685).  ?®^'***1'*  c  ’ ' 

Grand  Total  .  3.436,224  3,087,485  Examiner  (Morn,  t  Sun.)  ceased  publi-  Register-S  . 

cation  after  issue  of  January  7,  1962.  Register  » 

HAVERHILL.  MASS.  Herald  Examiner  (Sun.)  first  issue  Jan.  Journal-Cou 

9urnal-e  .  308,635  364,876  14,  1962.  Herald  Express  (Eve.)  changed  _  j  t  i  i 

name  to  Herald  Examiner  effective  Jan.  8,  Grand  Total 
HONOLULU.  HAWAII  1962.  NOTE:  Sat 


otal  .  1,586,741  1,495,935 

NASHVILLE.  TENN. 

.  1,202,040  1,053,501 

i-m  .  1,180,154  1,050,583 

i-S  .  484,070  444,290 


Grand  Total  .  2,866,264  2,548,374 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  522,076  381  562 

Register-e  .  1,184  879  i, 178,452 

••Register-S  .  466,005  461,838 

Register  & 

Journal-Courier-Sat.  .  61,227  . 


ELMIRA.  N.  Y. 

Advertiser-m  .  293,289 

Star  Gazette-e .  672,832 

••Telegram-S  .  174,431 

Star  Gazette  & 

Advertiser-Sat .  51,675 


HONOLULU.  HAWAII 

Advertiser  .  861,224  749,575 

••Advertiser-S  .  335,052  327,897 

243,745  Star  Bulletin-e  .  1,319,106  1,344,865 

631,227  IStar  Bulletin-S  .  242,783  292,093 

170,434  -  - 

Grand  Total  2,758,165  2.714.430 


Grand  Total  .  2,234,187  2,021,852 

NOTE:  Saturday  Journal  Courier  and 


Mirror  (Eve.)  ceased  publication  after  Saturday  Register  combined  publications 


327,897  issue  of  January  5,  1962. 


to  the  Saturday  Register  t  Journal  Cour¬ 
ier  starting  June  10.  1961.  As  of  that  date, 
the  Journal  Courier  Morn,  and  Register 


Grand  Total . 


-  -  HOUSTON.  TEX. 

1.192,227  1,045,406  Chronicle-e  .  2,253,695  2,017,425 


242,783  292,093  LOUISVILLE.  KY.  the  Journal  Courier  Morn,  and  Rc 

-  -  Courier  Journal-m  .  1,142,851  1,060,345  Eve.  published  5  days  a  week  only. 

2,758,165  2,714,430  Courier  Journal-S  .  616,893  593,344 

Times-e  .  1,338,706  1,290,923  NEW  LONDON.  CONN. 


NOTE:  ’The  Saturday  Advertiser  and  Sat-  |Chronicle-S  .  ttl'sii 


3,098,450  2,944,612 


NEW  LONDON.  CONN. 

.  834,497  740,902 


urday  Star  Gazette  combined  publications  .  1,601,563 

to  the  Saturday  Star  Gazette  t  Advertiser  tPost-S  .  620, OM 

starting  July  15,  1961.  As  of  that  date.  The  .  561,821 

Advertiser  Morning  and  Star  Gazette  Eve-  „  .  ,  .  .  , 

ning  publish  5  days  a  week  only.  Grand  Total  6,130,638 


LOWELL.  MASS. 


EL  PASO.  TEX. 


Grand  Total  .  6,130,638  5,592,797 

NOTE:  Part  run  adv.  includes:  Chroni¬ 
cle-e  1962  —  2,253,695  (129,392).  1961  — 


Times-m  .  1,099,615  1,043,726  2,017,425  (  88,009).  1962  —  1,733,363  (  80,574). 

§Tlmes-S  .  461,229  312.529  1961  —  1,601,563  (44.386).  Chronicle-S  1962 


lerald-Post-e  .  1,185,211  1,040,357  —961.751  (10,671) 

Grand  Total  .  2,746,055  2,396,612  INDIA? 


Times-e  . 

§Times-News-S 


Grand  Total  .  1,328,047  1,206.567 

NOTE:  The  News,  Morning,  and  the 
Times,  Evening,  are  sold  in  optional  com¬ 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  is  shown. 


396,612  INDIANAPOLIS.  IND. 

News-e  .  1,477,764  1.357,347 

Star-m  .  1,474,122  1,270,333 

880,373  )Star-S  .  879,442  824,269 

326,194  Times-e  .  711,947  657.249 

-  §Times-S  .  211,441  227,482 


603,108  Sun-e  .  688,764 

546,930  ’’Sun-S  . .  191,144 


Grand  Total  .  879,908 

LYNN.  MASS. 

Item-e  .  599,226 

MANCHESTER,  N.  H. 

Union  Leader-d  .  703,888 

••News-S  .  214,323 


NEW  ORLEANS,  LA. 

Times-Picayune-m  .  2,228,562  2,044  681 

649,122  fTimes-Picayune-S  .  783,988  727,907 

204,202  States  ft  Item-e  .  1.157,405  1,079,008 

853,324  Grand  Total  .  4,169,955  3,851,596 

NEW  YORK.  N.  Y. 

509,471  Times-m  .  2,149,431  1,973.351 

Times-S  .  2,536,465  2,418,396 

Herald  Tribune-m  .  785,626  774  862 

617,001  (Herald  Tribune-S  .  527,669  5281425 

209,634  Mirror-m  .  708  370  640  182 

-  Mirror-S  .  307  784  321,196 


270  333  Grand  Total  .  918,211  826,635  News-m  .  1,399,981  1,305,659 

824  269  .NOTE:  The  Sunday  News  is  sold  in  op-  News-S  .  1,488,345  1,442,296 

657  249  combination  with  the  following  Mon-  Journal  American-e  827,649  844,627 

m'iin  Union  Leader.  ’Journal  American-S  .  280,859  288.544 


Grand  Total  4  754  716  4  336  680  MEMPHIS,  TENN.  rosT-i  . 

Grand  Total  .  4,754,716  4.336,680  Commercial  Appeal-m  1,471,638  1,375,109  World  Teleg 


EUGENE.  ORE. 


Register  Guard-e  . 
••Register  Guard-S 


Grand  Total  .... 


FALL  RIVER.  MASS. 
••Herald  News-e  .  862,001 

FORT  WAYNE,  IND. 

Journal  Gazette-m  _  1,099,436 

§Journal  Gazette-S  ....  424,720 

News  Sentinel-e  .  1,467,659 


on  the  JACKSON.  MISS. 

■  Clarion  Ledger-m  _  759,663  659,758 

§Clarion  Ledger 

a  News-S  . .  387,474  287,062 

834  149  Daily  News-e  .  736,265  599,512 

332  854  State  Times-e  .  424.184 


(Commercial  Appeal-S  700,702  680,184 

Press-Scimitar-e  .  1,077,574  1,009,249 


•Journal  American-S  .  280,859 

Post-e  .  831,979 

Post-S  .  93,943 

World  Telegram 


1,339,504  1,217.003 


-  -  Grand  Total  . 12,969,519  12,474,370 

Grand  Total  .  3,249,914  3,064,542  nqTE:  Post  Evening  published  5  days  a 

Record  Journal"'"''-  “VaVr^n'  adv.  includes:  Mirror-m  1962  - 

(S.«nXs  700  616  636  378  ^08,370  (181,066).  1961  -  640,182  (161,588). 

‘NOTF^°R!r’ord  MoVnIno  -  .307,784  (87  383) .  .1961  - 


Grand  Total  .  1,883,402  2,094,655  NOTE:  Record  Morning  and  Journal  Eve-  321,196  (105,397).  News-m  1962  —  1,399,981 


JACKSONVILLE.  FLA. 

985,222  Times-Union-m  .  1,852,248  1,700,109  Herald-m 

398,955  (Times-Union-S  .  617,026  626,699  6Herald-S 

443,530  Journal-e  .  897,739  822,620  News-e 


296  (1,004.537).  Journal-American-e  1962  — 
827,649  (102,856).  1961  —  844.627  (  98,110). 
33en  cca  3  iia  asi  Journal-American-S  1962  —  280.859  (  54,- 
T  3«  3TT  1  ^”1-  ”8'  -  388,544  (47,905).  World  Tel. 


1.467,659  1,443,530  Journal-e  .  897,739  822,620 

2,991.815  2,827,707  Grand  Total  .  3,367,013  3,149,428 


822,620  News-e  .  1,289, 706 

- -  (News-S  .  381,767 


■■■■  *  Sun-e  1962  -  i;03l.4l8  (213.097).  1961  - 

35?72^  (194,644). 

-  381,767  415,503  jpijy  includes:  News-m  141,818. 

zzinaaa  x  luc  ne  News-S  68,396. 


Grand  Total  .  6,310,242  6,045,728 

NOTE:  Part  run  adv.  includes:  Herald-m 


r.  .  ,  POITT  WORTH.  TEX.  JERSEY  CITY,  N  J.  NOTE:  Part  run  adv.  includes:  Herald-m  NEW  YORK  (QUEENS)  N  Y 

Star-Telegram-m  .  877.172  717,350  Jersey  Journal-e  .  962,664  820,935  1962  _  3  280  558  (  55  311)  1961  _  3  128  436  i  i.V?'  .  i,- 

Star-Telegram-e  .  ...  1  572  298  1  379  095  wriTC.  .  j  •  i  -j  i  (37  137)  H.raid  s  I9X7  ’  i  5i  i  /A  ezai  Island  Press-e  1,228,710  1,145,403 

scfa,  c . crnnsT  crlall  NOTE:  Part  run  adv.  includes:  Jersey  |37, 13Z).  Mera!d-5  1962  —  1 ,358,21 1  (63,874).  xiona  Island  Prass.S  49S  7M  434  73X 

|Star-Telegram-S  .  5M,087  SM.^I  Journal-e  1962  -  962  664  (  78  479)  1961  -  1961-  1.443,736  (  78.759).  JLong  island  Kress-5  495,704  436,236 

rre$s-«  .  408.875  353,550  oon  fa^oin  .  - 

Pres$-S  .  153,305  160,123  MILWAUKEE  WIS  ©rand  Total  .  1,724,414  1,581,639 


.  IM.123  MILWAUKEE.  WIS. 

Trand  T„.ai  rr-,~  Kansas  city,  mo.  Sentinel-m  .  8I9,756  847,261 

Grand  Total  .  3,571,737  3,176,579  Times-m  .  1,367,474  1,352,505  ‘Sentinel-S  .  167,427  191,681 

NOTE:  Press  Evening  published  5  days  a  Star-e  .  1,257  599  1  248  765  Journal-e  .  2.461,756  2,351,198 

week  only.  (Star-S  .  728,735  717,117  (Journal-S  .  1,213,322  1.190,330 


FRESNO,  CALIF. 

Bee-e  .  1,248,209  1,119,726 

SBee-S  .  471,478  497,962 


(Star-S  .  728,735  717,117 

Grand  Total  .  3,353,808  3,318,387 


§Long  Island  Press-S  .  495,704  436  736 

Grand  Total  .  1,724,414  1,581,639 

NEWPORT  NEWS.  VA. 

Pres$-m  .  1,096,386  982,975 


7171117  (Journal-S  11111. .11111  ll2l3l322  lll90l330  ■  . .  ,?!*■!?! 

__L_  _  _  Times-Herald-e  .  1,004,871  887,706 


Grand  Total  .  4,662,261  4,580,470 


SBee-S  .  471,478  497,962  KNOXVILLE.  TENN. 

-  -  Journal-m  .  476,897  435,412 

Grand  Total  .  1,719,687  1,617,688  News-Santinel-e  .  822,017  804,973 

SNaws-Santinel-S  .  282,502  306,742 

GARY.  IND.  -  - 

Po$t-Tribune-e  .  1,254,576  1,231.907  Grand  Total  .  1,581.416  1,547.127 
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MINNEAPOLIS,  MINN. 

435,412  Tribune-m  .  1,243,349  1,258,678 


Grand  Total  .  2,397,978  2,241,432 

NIAGARA  FALLS.  N.  Y. 


804,973  Star-e  .  1,997,396  1,987,571  Gazette-e  .  837,830 

306,742  (Tribune-S  .  1,049,545  915,348  “Gazette-S  .  150,704 


Grand  Total  .  4,290,290  4,161,597 


Grand  Total  .  988,534  1,134,041 

67 


1961 


1962 


NORFOLK,  VA. 

Ladger-OIspatch  & 

Portsmouth  Star-e  ...  1,516,393  1.381,716 

Virginian-Pilot-m  .  1.736,186  1,571,982 

fVIrginian-Pilot  t 

Portsmouth  Star-S  ...  634,236  620,040 

Grand  Total .  3,886,815  3,573,738 

NOTE:  Part  run  adv.  includes:  Ledger- 
Dispatch  S  Portsmouth  Star-e  1962  —  1,516,- 
393  (319,772).  1961  —  1,381.716  (294,418). 
Virginian-Pilot-m  1962  —  1,736,186  (  248,562). 
1961  —  1,571,982  (  225,200).  Virginian-Pilot 
&  Portsmouth  Star-S  1962  —  634,236  (118,- 
330).  1961  —  620,040  (131,032). 

OAKLAND,  CALIF. 

Tribune-e  .  1,575,992  1,575,040 

§Tribune-S  .  677,339  644,163 

Grand  Total  .  2,253,331  2,219,203 

NOTE:  Part  run  adv.  includes:  Tribune-e 

1961  —  1,575,040.  (58,336). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  925,469  793,609 

Oklahoman-S  .  380,619  387,473 

Times-e  .  1,071,342  937,454 

Grand  Total  .  2,377,430  2,118,536 

NOTE:  Part  run  adv.  includes:  Times-e 

1962  —  1,071,342  (123,004).  1961  —  937,454 
(119,959). 

OMAHA,  NEBR. 

World-Herald 

(See  Note)  .  1,029,050  969,377 

tWorld-Herald-S  .  701,246  649,490 

Grand  Total  .  1,730,296  1,618,867 

NOTE:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 

ORLANDO,  FLA. 

Star-e  .  1,914,253  1,608,643 

Sentinel-m  .  1,914,253  1,608,643 

Sentinel-S  .  721,897  610,711 

Grand  Total  .  4,550,403  3,827,997 

NOTE:  Part  run  adv.  includes:  1962  — 
736,105.  1961  —562,938. 

PASADENA.  CALIF. 

Star-News-e  .  1,064,448  1,002,679 

§1  ndependent-Star 

News-S  .  352,198  326,683 

Independent-m  .  1,016,732  980,709 

Grand  Total  .  2,433,378  2,310,071 

PAWTUCKET,  R.  I. 

Times-e  .  662,700  633,234 

PENSACOLA,  FLA. 

News-e  .  564,935  524,670 

Journal-m  .  1,000,021  945,884 

News-Journal-S  .  312,204  242,675 

Grand  Total .  1,877,160  1,713,229 

PEORIA.  ILL. 

Journal  Star 

(See  Note)  .  1,127,791  1,071.717 

iJournal  Star-S  .  377,322  389,268 

Grand  Total .  1,505,113  1,460,985 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown. 

PHILADELPHIA.  PA. 

Bulletin-e  .  1,764,980  1,564,353 

tBulletin-S .  480,257  473,017 

Inquirer-m  .  1,386,957  1,286,666 

Inquirer-S  .  1,168,800  1,078,184 

News-e  .  730,863  669,399 

Grand  Total  .  5,531,857  5,071,619 

NOTE:  Part  run  adv.  includes:  Bulletin-e 

1962  —  1,764,980  (  28,474).  1961  —1,564,353 
(26,041).  Inquirer-m  1962  —  1.386.957  (11,- 
084).  1961  —  1,286,666  (21,650). 

PHOENIX.  ARIZ. 

Republic-m  .  2,249,495  2,252,553 

fRepublic-S  .  1,197,158  872,856 

Gaiette-e  .  2,254,147  2,265,719 

Grand  Total .  5,700,800  5,391,128 

PITTSBURGH,  PA. 

Post-Gaz.  t  Sun-Tel.-m  847,482  975,818 

Post-Gai.  i  Sun-Tel.-S  .  276,862 

Press-e  .  1,754,009  1,555,398 

tPress-S  .  820,182  771,681 

Grand  Total  .  3,421,673  3,579,759 

NOTE:  (•)  Post-Gazette  S  Sun-Telegraph 
Sunday  last  publication  November  12,  1961. 

PORTLAND.  ORE. 

Oregonian-m  .  1,550,582  1,344,330 

§tOregonian-S  .  847,643  715,591 

Oregon  Journal-e  .  696,667  898,220 


Oregon  Journal-S  .  264,132 

Grand  Total  .  3,094,892  3,222,273 

NOTE:  Oregon  Journal  Sunday  last  pub¬ 
lication  date  November  12,  1961. 


••Oregon  Statesman-S  .  191,785  208,060  News-Tribune-S  .  405,292  427,874 

Capital  Journal-e  .  794,976  739,402  -  - 


Grand  Total .  1,692,365  1,565,591 


PROVIDENCE,  R.  I. 

Bulletin-e  .  1,342,071 

Journal-m  .  1,181,977 

fJournal-S  .  652,093 


Grand  Total  .  1,545,626  1,546,006 


TAMPA.  FLA. 

SALT  LAKE  CITY,  UTAH  Tribune-m  .  1,868,287  1,859,940 

DENCE,  R.  I.  Tribune-m  .  1,468,981  1,379,659  fTribune-S  .  642,583  673,689 

.  1,342,071  1,227,340  Tribune-S  .  524.105  520,653  ••Times-e  .  1,142,019  1,006,550 

.  1,181,977  1,032,434  Deseret  News  -  - 

652,093  562,111  Telegram-e  .  1,487,795  1,370,421  Grand  Total  .  3,652,889  3,540,179 


Grand  Total  .  3,176,141  2,821,885  Grand  Total  .  3.480.881  3.270.733 


READING,  PA. 

Eagle  (See  Note)  .  865,939  837,418  I 

§Eagle-S  .  270,506  228,874  ■ 

-  -  I 

Grand  Total  .  1,136,445  1,066,292  I 

NOTE:  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 

RICHMOND.  VA. 

News  Leader-e  .  1,484.500  1,327,448 

Times  Dispatch-m .  1,273,261  1,153,134 

(Times  Dispatch-S  _  622,224  674,881 

Grand  Total  .  3,379,985  3,155,463  : 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(See  Note)  .  1,174,438  1,094,574 

§Press-Enterprise-S  _  273,154  296,546 

Grand  Total  .  1,447,592  1,391,120 

NOTE:  Enterprise  Morning  and  Press 
Eve.  sold  in  combination.  Linage  of  one 
Edition,  Enterprise  Morning  is  shown. 
Part  run  adv.  includes:  Press-Enterprise 
1962  —  1,174,438  (17,852).  1961  —  1,094,574 
(58,235). 

ROANOKE,  VA. 

Times-m  .  931,982  729,547 

ITimes-S  .  326,313  262,248 

World-News-e  .  941,727  737,759 

Grand  Total  .  2,200,022  1,729,554 

ROCHESTER,  N.  Y. 

Democrat  4 

Chronicle-m  .  1,260,570  1,155,366 

(Democrat  4 

Chronicle-S  .  682,139  676,415 

Times-Union-e  .  1,600,061  1,520,088 

Grand  Total  .  3,542,770  3,351,869 

ROCKFORD,  ILL. 

Star  (See  Note)  .  905,228  890,025 

Star-S  .  413,575  406,235 

Grand  Total  .  1,318,803  1,296,260 

NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morning 
— is  shown.  Star  Morning  published  five 
week  days  only,  excluding  Monday. 

SACRAMENTO.  CALIF. 

Bee-e  .  1,724,050  1,735,339 

§Bee-S  .  429,864  432,628 

Union-m  .  649,133  588,034 

••Union-S  .  185,927  214,033 

Grand  Total  .  2,988,974  2,970  034 

NOTE:  Union  Morning  published  5  days 
a  week  only. 

ST.  LOUIS.  MO. 

Globe-Democrat-m  _  1,063,777  1,115,028 

Globe-Democrat-we  ...  447,477  . 

tGlobe-Democrat-S  .  325,052 

Post-Dispatch-e  .  1,789,469  1,696,120 

§Post-Dispatch-S  .  982,778  922,548 

Grand  Total  .  4,283,501  4,058,748 

NOTE:  Part  run  adv.  includes;  Globe- 
Democrat-m  1962  —  1,063,777  (184,047). 

1961  —  1,115,028  (176,069).  Post-Dispatch-e 

1962  —  1,789,469  (98,029). 

Globe-Democrat — Morning  is  published 

5  days  a  week  only. 

Globe-Democrat  Weekend  first  publica¬ 
tion  effective  October  I,  1961. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  900,978  880,855 

§Pioneer  Press-S  .  677,712  644,584 

Dispatch-e .  1,607,570  1,491,088 

Grand  Total  .  3,186,260  3,016,527 

NOTE:  Part  run  adv.  includes;  Dispatch-e 
1962  —  1,607,570  (149,959).  1961  —  1,491,088 
(102,844). 

ST.  PETERSBURG,  FLA. 

•Independent-e  .  578,112  555,337 

••Independent-S  .  235,840  254,295 

Times-m  .  2,063,629  1,990,220 

§Times-S  .  637,695  687,948 

Grand  Total  .  3,515,276  3,487,800 

NOTE:  (•)  Published  5  days  a  week  only. 

SALEM,  ORE. 

Oregon  Statesman-m  705,604  616,129 


SAN  ANTONIO.  TEX. 

Express-m  .  1,126,906  1,100,975 

(Express-News-S  .  547,777  550,051 

Express-News-Sat .  265,545  285,884 

News-e  .  1,371,582  1,311,993 

Light-e  .  1,535,591  1,385,486 

•Light-S  .  503,639  562,099 

Grand  Total  .  5,351,040  5,196,488 

NOTE;  Express  Morning  and  News  Eve¬ 
ning  published  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  .  1,342,876  . 

§Sun-Telegram-S  .  394,841  . 


Grand  Total  .  1,737,717  < 

NOTE:  Part  run  adv.  includes:  Sun-m 
1962  —  1,342,876  (49,914).  , 

SAN  DIEGO.  CALIF.  i 

Union-m  .  1,602,636  1,504,594 

§Union-S  .  754,752  787,952 

Tribune-e  .  2,093,763  2,045,654 

Grand  Total  .  4,451,151  4,338,200 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,667,682  1,391,336 

tChronicle-S  .  653,254  604,241  , 

Examiner-m .  1,915,953  1,741,520 

•Examiner-S  .  829,084  752,245 

News-Call-Bulletin-e  ...  929,257  898,974 

Grand  Total  .  5,995,230  5,368,316 

NOTE:  Part  run  adv.  includes:  Chroni¬ 
cle-m  1962  —  1,667,682  (43,701).  1961  — 
1,391,336  (42,395). 

SAN  JOSE.  CALIF. 

Mercury-m  .  1,943,703  1,710,202 

News-e  .  1,937,483  1,701,134 

§Mercury-News-S  .  601,687  556,237 

Grand  Total  .  4,482,873  3,967,573 

NOTE:  Part  run  adv.  includes;  Mercury-m 
1962  —  1,943,703  (26,106).  1961  —  1,710,202 
(32,654).  News-e  1962  —  1,937,483  (26,106). 
1961  —  1,701,134  (32,654). 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  .  1,029,634  894,352 

SCHENECTADY,  N.  Y. 

Gazette-m  .  969,978  865,384 

••Union  Star-e  .  744,878  709,145 

Grand  Total  .  1,714,856  1,574,529 

SCRANTON,  PA. 

Times-e  .  788,187  804,881 

SEATTLE,  WASH. 

Post-lntelligencer-m  ...  1,073,205  989,606 

•Post-1  ntelllgencer-S  ..  441,073  390,238 

Times-e  .  1,615,085  1,551,728 

Times-S  .  643,877  560,419 

Grand  Total  .  3,773,240  3,491,991 

SHREVEPORT,  LA. 

Journal-e  .  876,214  795,088 

Times-m  .  1,032,647  941,067 

Times-S  .  383,855  317,719 

Grand  Total .  2,292,716  2,053,874 

SOUTH  BEND,  IND. 

Tribune-e  .  1,202,585  1,139,679 

Tribune-S  .  428,395  395,880 

Grand  Total  .  1,630,980  1,535,559 

SPOKANE.  WASH. 

Spokesman-Review-m  ..  618,512  651,151 

tSpokesman-Review-S  .  368,027  372,483 

Chronicle-e  .  765,693  776,876 

Grand  Total  .  1,752,232  1,800,510 

STOCKTON.  CALIF. 

Record-e  .  1,206,717  1,162,577 

SYRACUSE,  N.  Y. 

Herald-Journal-o  .  1,380,859  1,274,609 

§Harald-American-S  ...  455,429  429,815 

Post-Standard-m .  753,628  701,940 

(Post-Standard-S  .  230,421  265,869 

Grand  Total  .  2,820,337  2.672,233 

TACOMA,  WASH. 

News-Tribune-e  .  1,140,334  1,118,132 


Grand  Total  .  3,652,889  3,540,179 

TOLEDO,  OHIO 

•Times-m  .  519,614  474,318 

Blade-e  .  1,488,780  1,382,240 

Blade-S  .  656,854  623,434 

Grand  Total  .  2,665,248  2,479,992 

NOTE;  (•)  Published  5  days  a  week  only. 

TORONTO.  CANADA 

Globe  &  Mail-m .  1,240,375  1,263,398 

(•Telegram-e  .  1,927,127  1,956,966 

Star-e  .  2,084,476  2,084,761 

Grand  Total  .  5,251,978  5,305,125 

NOTE:  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  linage. 

Part  run  adv.  includes:  Telegram-e  1962 
-1,927,127  (42,865).  1961  —  1,956,966  (  34.- 
664). 

TRENTON.  N.  J. 

Evening  Times-e  .  W6,468  869,079 

••Times  Adverti$er-S  ..  401,893  345,213 

Trentonian-m  .  767,708  636,513 

Grand  Total  .  2,166,069  1,850,805 

NOTE;  Times  Evening  published  5  days 
a  week  only. 

TROY.  N.  Y, 

Record  (See  Note)  ...  823,261  771,900 

NOTE;  Record  Morning  and  Times-Rec- 
ord  Evening  sold  in  combination.  Linage 
of  one  edition  (Record  Morning)  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1,265,027  1,195,265 

World-m  .  1,270,532  1,197,702 

World-S  .  416,856  419,799 

Grand  Total .  2,952,415  2,812,766 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  ...  739,544  614,603 

UTICA.  N.  Y. 

Observer  Dispatch-e  ...  808,636  741,995 

••Observer-Dispatch-S  .  227,129  246,709 

Press-m  .  958,244  898,780 

Grand  Total  .  1,994,009  1,887,484 

WASHINGTON.  D.  C. 

News-e  .  889,035  880,141 

Post-m  .  2,578,836  2,323,744 

§Post-S  .  862,175  795,814 

Star-e  .  2,261,326  2,119,132 

(Star-S  .  782,083  708,200 

Grand  Total .  7,373,455  6,827,031 

WATERBURY,  CONN. 

American-e  .  1,041,907  989,230 

•Republican  s  .  261,799  273,417 

Grand  Total  .  1,303,706  1,262,647 

MACY  WESTCHESTER-ROCK  LAND 
GROUP.  N.  Y.  (10  CITIES) 
Mamaroneck  Times-e  ..  588,669  584,459 

Mount  Vernon  Argus-e  .  712,384  667,673 

New  Rochelle 

Standard-Star-e  .  744,179  697,831 

Ossining  Citizen- 

Register-e  .  589,496  571,627 

Peekskill  Star-e  .  555,936  486,598 

Port  Chester  Item .  749,944  713,647 

Tarrytown  News-e  .  586,069  566,146 

Yonkers  Herald 

Statesman-e  .  807,581  770.461 

White  Plains  Reporter 

Dispatch-e  .  866,593  831,461 

I  Rockland  Journal 

News-e  .  717,045  571.623 


Dispatch-e  .  866,593  831,461 

Rockland  Journal 

News-e  .  717,045  571.623 

Grand  Total  .  6,917,896  6.461.526 

WICHITA.  KANS. 

Eagle-m  .  1,204,062  1,029,954 

Eagle  8  Beacon-e  .  992,621  1,023,173 

(Eagle  t  Beacon-S  ....  381,708  371,129 

Grand  Total  .  2,578,391  2,424,256 

W!NSTON-SALEM.  N.  C. 

Journal-m  .  885,746  918,490 

Sentinel-e  .  849,452  876,018 

Journal  S  Sentinel-S  ...  336,797  318,701 

Grand  Total  .  2,071,995  2,113,209 

WORCESTER,  MASS. 

Telegram-S  .  430,961  393,735 

Telegram-m  .  783.657  691,549 

GazeHe-e  .  1,020,649  945,019 

Grand  Total  .  2.235,267  2,030,303 
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YOUNGSTOWN,  OHIO 

Vindicator-*  .  1,197,048  1,175,144 

Vindicators  .  425,880  570,379 


Grand  Total .  1,822,928  1,745,543 

Grand 
Does  n< 

ADVERTISI>G  •S"'**''. 

LINAGE  SERVICE  ck 

Courier-* 

BLUEFIELD,  W.  VA.  Couri*r-S 

Telegraph-m .  394,741  348,479 

Telegraph-S  .  128,025  112,481  ©rand 

Grand  Total .  522,784  481,140 

Includes  FAMILY  WEEKLY  23,149  lines  ' 

(1942);  33,239  lines  (1941).  NOTE:  Tele¬ 
graph-S  sold  in  combination  with  Sunset  Call*r-m 


CARBONDALE-HEJtRIN-MURFHYSBORO, 
175,144  ILL. 

570,379  Southern  Illinoisan-*  ..  371,334  * . 

- ^ —  Southern  Illinoisan-S  ...  79,072  . 


Grand  Total .  450,408  .... 

Does  not  include  FAMILY  WEEKLY. 
'Southern  Illinoisan  on  strike. 


CHAMPAIGN-URBANA,  ILL. 

Courier-*  .  400,794 

Couri*r-S  ....  214,340 

Grand  Total  .  8I5,IU 

CHILLICOTHE,  OHIO 
Gaiette-e  .  414,337 

CORPUS  CHRISTI,  TEX. 


1942  1941 

State  Journal-S .  315,378  355,724  Argus-Leader-S 

Grand  Total  .  2,147,774  2,241,427  Grand  Total 

Includes  PARADE  37,793  lines  (1942); 

47,712  lines  (1941).  STRi 

Record-m  . 

MIDDLETOWN,  N.  Y. 

Times  Herald-R*cord-m  417,134  527,432  SL 

Telegram-e 

MOLINE-ROCK  ISLAND,  ILL. 


547,770  Argus-e  .  715,548 

184,394  Dispatch-e  .  827,778 

754  lu  MONTGOMERY,  ALA. 

Advertis*r-m  _  8M.894 

Advertis*r-S  .  247,792 

544  049  Journal-*  .  874,330 


Grand  Total  . 


COLUMBIA,  S.  C. 

State-m  .  849,413 

State-S  .  340,938 

Record-m  .  432,078 


Caller-*  .. 
Call*r-S  ... 


1,249,304  1,079,104 
1,242,282  1,072,244 
292,502  293,774 


072;24i  ^  BEDFORD,  ^SS. 

7*7  77<  Standard-Times-e  .  734,314 

'  Standard-Tim*s-S .  194,453 


Grand  Total  .  1,822,429  1,494,105 

Includes  FAMILY  WEEKLY  23  149  lines 
(1942)  AMERICAN  WEEKLY  15,044  lines 
(1941). 


340  938  328  574  ©rand  Total  .  2,804,088  2,445,128 

592,994  COVINGTON,  KY. 

1,822,429  1,494,105  Tim«-Sta°-I  *  .  542,850  511,334 


DANBURY,  CONN. 
N*ws-Tim*s-e  .  812,770 


DULUTH.  MINN. 

Herald-*  .  434,170 

News-Tribun*-m  .  480,074 


DAVENPORT,  IOWA 

480,357  D*mocrat-m  .  495,394 

484,740  Times-*  .  923,328 


News-Tribun*-S  .  342,114  344,248  Times-D*mocrat-S  .  254,788  283,248 

Grand  Total .  1,458,340  1,511,385  Grand  Total  .  1,875,510  1,834,814 


■  ■  Grand  Total  .  932,949 

Includes  PARADE  37,809  lines 
47,731  lines  (1941). 

NORRISTOWN.  PA. 
Times-Herald-e .  429,9M 

NORTH  PLATTE.  NEBR. 

Telegraph-Bulletin-*  ...  482,944 

OGDEN.  UTAH 

Standard-Examiner-*  . .  492,440 
Standard-Examiner-S  .  242,044 


LAS  VEGAS,  NEV. 

Nevada  Sun-m .  1,011,531 

Nevada  Sun-S  .  259,873 


Grand  Total  .  934,504  942,490 

Includes  FAMILY  WEEKLY  23,014  lines 


Grand  Total .  1,271,404  1,195,752 


MONROE.  LA. 

World-m  .  599,420 

World-S  .  224,998 

News-Star-e  .  574,909 


DAYTONA  BEACH.  FLA.  liio  .  «  nean 

998,355  News-e  .  854,192  799,754  l*’*^)*  33.152  lines  (1941). 

197,397  N*ws-Joumal-S  .  240,940  193,904  bdamwi  im  e* 

-  Journal-m  .  827,900  782,821  S  '"  • 

igS  752  D*rrick-m  .  419,189 


Grand  Total  .  1,923,054  1,774,479 


589,783  DECATUR,  ILL. 

228,494  Herald  t  R*vi*w-me  .. .  812,910 

543,408  Herald  &  Review-S  ....  247,504 


Grand  Total  .  1,401,327  1,381,885 


NEW  YORK.  N.  Y. 

El  Diario  De 

Nueva  York-m  .  248,307 

El  Diario  D* 

Nueva  York-S .  55,994 


Grand  Total  .  1,040,414  1,117,114 

Does  not  include  FAMILY  WEEKLY. 


194,711  Journal-* 
..r  Journal-S 


EAST  ST.  LOUIS.  ILL. 

. .  454,844 

.  144,473 


N*ws-Herald-e  .  340,541 

Grand  Total  .  759,750 

ONEONTA,  N.  Y. 

Star-m  .  340,444 

PADUCAH.  KY. 

Sun-Democrat-e .  403,792 

Sun-D*mocrat-S  .  200,592 

Grand  Total  .  804,384 


•  vw.WMw 

' 

Grand  Total  . 

810,222 

719,374 

STROUDSBURG,  PA. 

Record-m  . 

344,504 

342.440 

SUPERIOR, 

WIS. 

Telegram-e . 

380,408 

385,484 

TOPEKA.  KANS. 

Capital-m  . 

759,759 

478,041 

State  Journal-* 

754,124 

443,514 

Capital-Journal-5 

249.130 

250,447 

Grand  Total  . 

1,743,013 

1,592,024 

TUCSON. 

ARIZ. 

Star-m  . 

1,574,074 

1,478,575 

339,728 

340,977 

CitizeO'e  . 

1,783,758 

1,494,524 

Grand  Total  . 

3.499.540 

3,514,074 

WAUKEGAN.  ILL. 

News-Sun-e  . 

934,810 

893,928 

WILMINGTON,  DEL. 

N*ws-Journal-me  . 

1,358,412 

1,194,285 

WOONSOCKET.  R.  1. 

Call-*  .. 

598,232 

543,232 

CANADA 

CALGARY, 

ALTA. 

Herald-*  .  1 

1,472,898 

1,587,032 

EDMONTON 

,  ALTA. 

Journal-*  . 

1,394,720 

1,391,253 

HAMILTON,  ONT. 

Spectator-e  . 

.  1,741,044 

1,771,828 

KITCHENER-WATERLOO,  ONT. 

Record-e  . 

.  1,104,449 

1,130,877 

LONDON, 

ONT. 

Free  Pr*ss-me . 

.  1,524,574 

1,444,429 

NORTH  BAY.  ONT. 

Nugget-e  . 

494,899 

544.124 

1  OTTAWA 

.  ONT. 

Citizen-*  . 

.  1,487,485 

1,484,781 

-  Including  WEEKEND  MAGAZINE 

759,942  COMIC  Section. 


Includes  FAMILY  WEEKLY  22,750  lines  LeDroit-e  .  785,951 


Grand  Total  .  304,303  252,394  . 

MOPWALV  eoNM  GRAND  FORKS.  N.  D. 

NORWALK.  CWN  Herald-*S  .  495,224 

Hour-*  .  772,410  730,951 

.ATrecnei  u  ■  GREEN  BAY,  WIS. 

News-*  ....  .  .  .  ”■  913  934  913,852  .  ’^32* 

QUINCY,  MASS. 

Patriot  Ledger-* .  414,844  424,448  •  .  459,214 

CCRAMTOM  PA  HUNTINGTON.  W.  VA 

T  -k  SCRANTON,  FA.  Advertiser-*  .  489,3W 

Tribun*-m  .  .  iS'S?  H*rald-Dispatch-m  ....  493,210 

Scrantonian-S .  314,040  254,501  H*rald-Adv*rtis*r-S  . . .  211,555 

Grand  Total  .  484,248  457,424  Grand  Total  .  1,594,045 

aT'Sfe“r**  Includes  AMERICAN  WEEKL 

47,844  lines  (1941).  Ii„,,  (1742);  15.047  lines  (1941). 

R.e„rH  w.  '*''“"*•"^""'4^  44a  a«n  HUNTSVILLE.  ALA. 

Record-m  .  T'"'**-* .  710,374 

Times-Leader-e  .  749,049  781,099  osn  cm 

snT  aincis  "mes-s .  230,524 


GRAND  FORKS.  N.  D. 
H*rald-*S  .  495,224 


GREEN  BAY,  WIS. 


Press-Gazette-*  .  977,324  1,053,374  Comm*rcial-S 

HAVERHILL.  MASS.  Grand  Total 

.  «*.3I4  . 


(1942);  33,428  lines  (1941) 


PASSAIC-CLIFTON.  N.  J. 
Herald-News-e  .  891,387  797.047 


PINE  BLUFF,  ARK. 

Commercial-*  .  518,378 

Comm*rcial-S  .  133,742 


Includes  PERSPECTIVES  45,040  lines 
(1942);  43,841  lines  (1941). 


SASKATOON,  SASK. 
Star-Phoenix-e  .  8^,747 


TROIS  RIVIERES.  QUE. 


118,440  LeNouvalliste-e .  407,589 


HUNTINGTON,  W.  VA. 

Advertiser-*  .  489,390  471,031 

H*rald-Dispatch-m  _  493,210  449,424 

H*rald-Adv*rtis*r-S  ...  211,555  218,724 


Grand  Total .  452,120  594,918 

Does  not  include  23,014  lines  FAMILY 
WEEKLY. 


22*454  PITTSFIELD.  MASS. 

^*754  Berkshire  Eagle-* .  819,824 


Grand  Total  .  1,594,045  1,559,179  press-R*Du'biitII.*f^*^*®*^'440  9tO 

Includes  AMERICAN  WEEKLY  15,047 
lines  (1942);  15.047  lines  (1941).  PORT  JERVIS,  N.  Y. 

.  e  A.  A  Union-Gaiette-e  .  239,050 


lndep*nd*nt-S .  432,307  410,533 

Grand  Total  .  1.401,418  1,434,112 

Includes  FAMILY  WEEKLY  23,149  lines 
(1942);  33,239  lines  (1941). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


.  710,374  545,498  POTTSTOWN,  PA. 

.  230,524  187,400  M*rcury-m  .  704,494 

Grand  Total  .  940,898  753,298  POUGHKEEPSIE,  N  Y. 

Does  not  include  FAMILY  WEEKLY.  Journal-*  .  747,875 

Journal-S  .  218,044 


594,918  VANCOUVER,  B.  C. 

AMIIY  Sun-e  .  1,927,440  1,989,047 

Provinc*-m  .  .  878,928  922,427 

Includes  WEEKEND  MAGAZINE  49,721 

lines  (1942);  73,343  lines  (1941).  PART  RUN 

742  422 

WINNIPEG.  MAN. 

415,954  Tribune-* .  1,243,545  1,214,174 

in.B50  Scientists’  Belief 

In  God  in  Booklet 


ABERDEEN,  S.  D. 

American-News-e  .  298,184 

American-N*ws-S  .  97,972 

Grand  Total  .  394,158 

ALTOONA,  PA. 
Mirror-e  .  833,700 


APPLETON  unn/ui  MWIAiSHA.  WIS. 

Post-Crescent-e  .  1,132,444  1,302,784 


BATTLE  CREEK.  MICH. 

Enquirer  t  N*ws-e  _  494,802 

Enquirer  S  N*ws-S  _  240,480 

Grand  Total .  955,482 

BURLINGTON.  VT. 
Free  Pr*ss-m .  458,(>44 

CANTON.  OHIO 

Repository-*  .  1,294,708 

R*pository-S  .  545,314 


HYANNIS,  MASS. 

Cap*  Cod* 

Standard-Times-*  ....  820,142 

JOHNSTOWN.  PA. 

Tribune-Democrat- 
All  Day  .  841,791 


Chicago 

.urnai-*'°.‘!®’.”.'!“.”'^'747,87l'  701  095  ^  series  of  articles  by  Roy 

•urnai-s  .  218,044  203,038  Gibbons,  Science  editor  of  the 

Grand  Total  .  “wswi  '904  733  Tribune,  describing  ob- 

Inciudes  FAMILY  WEEKLY  23,017  lines  jective  evidence  which  eight 


243  348  KENNHWICK-eASCO-MCHLANO.  WASH. 

100' 590  Tri-City  Herald-* .  511,371  415,205 

'  Tri-City  H*rald-S  .  127,323  132,349 


.  QUINCY,  ILL. 

784,182  Herald-Whig-e  .  448,888 

Herald-Whig-S  .  142,974 


Grand  Total  .  589,918 


Grand  Total .  438,494  547,554  Journal-*  .  493  242 

Does  not  include  FAMILY  WEEKLY.  Journal-S  .  I44!292 


KINGSTON,  N.  Y. 

WIS.  Freeman-*  .  581,574  542,492 

.302,784 

LINCOLN.  NEBR. 

Star-m  .  804,778  811.188 

484,435  Journal-*  .  777,728  793,784 

247,142  Journal  &  Star-S .  238,882  233,224 

951,797  Grand  Total  .  1,823,388  1,838,200 

Includes  PARADE  37,809  lines  (1942); 
1,885,081  lines  (1941). 

544,402 

LOCKPORT,  N.  Y. 

Union-Sun  &  Journal-*..  406,224  404,782 

1,288,402 

487.032  MADISON.  WIS. 

-  Capital  Times-*  .  927,234  944,251 

1,775,434  State  Journal-m  .  925,142  941,450 


Grand  Total  .  1,842,022  1,775,434  State  Journal-m  .... 
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(1942);  33,148  lines  (1941).  noted  Chicago  scientists  ad- 

QUiNCY,  ILL.  vanced  to  explain  their  beliefs 

^.•faid-Whig-e  .  44’8,888  479,584  in  a  personal  God,  has  been 

‘  .  **’'**^  reprinted  in  booklet  form  by  the 

Grand  Total  .  589,918  449,024  newspaper. 

RAPID  CITY.  s.  D.  The  48-page  booklet,  “Why  I 

Journal-*  .  493,242  473.420  Believe  in  God,”  was  published 

'  .  in  response  to  public  demand. 

Grand  Total  .  459,554  415,202  After  each  of  the  articles  was 

RENO,  NEV.  printed  in  the  Chicago  Sunday 

Joumai-m  .  447,558  421,204  Tribune,  between  Dec.  24,  1961, 

Journal-S  .  240,440  232,134  a^ 

Gazette-*  .  794,418  795,404  Feb.  11,  1962,  SCOreS  of 

„  ,  .  .  -  - ^ —  letters  came  in  to  the  paper. 

Grand  Total  .  1.504,434  1,448  944  i  » 

Does  not  include  FAMILY  WEEKLY.  requesting  reprints. 

The  articles  were  written  by 

Post-*  . ^.*  ^wlioo  484,878  Gibbons,  following  inter- 

.  125,944  i09|928  views  with  a  surgeon,  a  chem- 

Grand  Total  .  589,344  594,804  ^  biologist,  an  endocrinolo- 

SIOUX  FALLS  S  D  ^  m^ical  professor,  and 

Argus-Laader-e  .  '  429.4^  539,540  three  physicistS. 
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.Y.  Journal-S  .  144,292 

Grand  Total  .  459,554 

542,492 

RENO,  NEV. 

Joumal-m  .  447.558 

811,188  Journal-S  .  240,440 

793  784  Gazette-*  .  794.418 


Comics  CAN  be  funny 
— and  here’s  one  that  is! 

AGGIE  MACK  .  .  .  the  fizzy  fun  strip  of  teen 
humor  .  .  .  loaded  with  laffs  .  .  .  chuckles  and  guffaws  in 
the  groove!  Kor  proofs  and  prices,  phone,  wire, 
or  write — today! 

Chienffo  Trihunt*  -  A>fr  Y^ork  Netrs 

Mng»  Bulldino,  .\0>u' York 

CSffnUil  n  MUV*  Trlbunr  Toirrr,  thlratio 


SYNDICATES 

‘Adam  and  Eve’  Go 
To  Hall  Syndicate 


The  “Adam  and  Eve”  per¬ 
sonal  advice  column,  by  a  hus- 
band-and-^nfe  team,  Adam  and 
Eve  Lowell,  will  be  distributed 
by  the  Hall  Syndicate,  bepinninp 
April  30. 

The  unusual  column  gives  ad¬ 
vice  from  points  of  view  of  both 
sexes,  making  it  unusual  in  that 
respect.  Some  male  readers,  for 
example,  might  hesitate  to  write 
a  woman  about  their  problems. 
The  column  reflects  the  eternal 
battle  of  the  sexes. 

Pulitzer  Prize  'IS'inner 

Adam  and  Eve  Lowell  are  the 
pen  names  of  Edward  A.  Har¬ 
ris,  Pulitzer  Prize  -  winning 
newspaperman,  and  his  wife, 
Miriam,  w'ho  live  vrith  their 
three  children  on  their  large 
Hidden  Valley  Farm  at  Huntly, 
Va.  Through  their  Fortune  Fea¬ 
tures,  Huntly,  Va.,  they  have 
syndicated  “Adam  and  Eve”  for 
I  several  months.  (E&P,  Nov.  25. 
1061,  page  49).  Already  14 
newspapers,  including  such 
large  ones  as  the  Dalian  (Tex.) 
Newn  and  the  San  Francisco 
(Calif.)  Examiner,  are  using 
the  column,  w'hich  is  producing 
a  huge  mail  response  from 
readers. 

.\s  a  cub  reporter  on  the  old 
St.  Louis  (Mo.)  Star-Times,  Mr. 
Harris  risked  his  life  in  solving 
the  brutal  murder  of  a  young 
girl.  As  Washington  corre- 
.spondent  for  the  St.  Lmiis  Post- 
Dispatch  for  11  years,  he  cov¬ 
ered  the  Capitol  and  White 
'  House  and  general  political 
scene.  In  1946,  he  vron  the  Pul¬ 
itzer  Prize  for  distinguished 
national  correspondence  for  his 
disclosures  in  connection  with 
tidelands  oil. 

Psychology  Major 

Mr.  Harris  majored  in  psy- 
i  chology  at  Washington  Univers¬ 
ity  in  St.  Louis  and  obtained  a 
master  of  science  degree  at  the 
University  of  California  at  Los 
Angeles.  Mrs.  Harris  studied 
sociology  at  Washington  Uni- 
I  versity  and  attended  agricul¬ 
tural  college  when  the  family 
’  lived  in  the  San  Fernando  Val- 
'  ley  on  the  edge  of  Los  Angreles. 

In  1957,  Mr.  Harris  was 
awarded  the  Alumni  Citation  by 
Washington  University  and  the 
I  next  year  the  Department  of 
!  Journalism  of  UCLA  gave  him 
I  its  Award  of  Distinction.  He  is 
I  co-author  of  a  book.  “Public 
Men,”  and  author  of  “Love  Thy 
,  Neighbor,”  a  non-fiction  humor 
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Adam  and  Eve 


book.  He  has  been  listed  in 
“Who’s  Who  in  America”  since 
1946. 

Readers  Have  Choice 

“We  wanted  to  give  readers  a 
chance  to  write  to  either  a  man 
or  a  woman,”  Adam  said.  “Read¬ 
ers  ought  to  have  that  choice. 
Often  a  male  reader  might  be 
reluctant  to  present  his  personal 
problem  to  a  woman  columnist, 
and  similarly  many  women 
might  prefer  a  male  columnist. 
There  is  room  to  disagree  and 
when  we  do,  we  say  so  right  in 
print.” 

Advice  by  Adam  and  Eve 
sometimes  is  tart  but  it  always 
is  understanding.  The  writers 
have  arranged  to  answer  all 
mail,  no  matter  how  heavy  the 
volume  becomes. 

The  columnists,  happily  mar¬ 
ried  23  years,  use  the  aid  of  a 
professional  marriage  counsel¬ 
or,  a  psychologist  and  other 
authorities  in  domestic  relations 
when  they  feel  they  need  to  in 
answering  letters  that  pose  par¬ 
ticularly  difficult  personal  prob¬ 
lems. 

Adam  and  Eve  not  only  reply 
to  readers — often  they  answer 
each  other  in  the  colunm  with 
refreshing  spirit  and  logic.  They 
try  always  to  keep  their  copy 
bouncy,  saucy,  sound. 

•  *  ♦  * 

JUVENILE  DELINQUENTS 

A  series  of  tape-recorded  in¬ 
terviews  of  youths  whose  crimes 
range  from  cop  killing  to  dope 
pushing,  in  10  installments,  will 
be  distributed  by  the  New  York 
Herald  Tribune  Syndicate,  start¬ 
ing  April  15. 

The  portrait  of  the  juvenile 
delinquent  was  obtained  by  re¬ 
porter  Len  O’Connor.  The  arti¬ 
cles  are  based  on  the  book, 
“They  Talked  to  a  Stranger” 
(St.  Martin’s  Press,  New  York). 
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BIS  NEWS  IN  BRIDGE  WORLD  .  .  . 


Your  NEA  Bridge  Columnist 
OSWALD  JACOBY 
Is  America’s  No.  1  Master 


EVER-GROWING 

READERSHIP! 


THE  DAILY 
INVESTOR 

by  William  A.  Doyle 


Because  he  writes  with 
one  basic  thought  always 
in  mind:  "Only  an  informed 
investor  can  be  a  success¬ 
ful  investor"  .... 

And  because  his  five-a- 
week  column  gives  clear, 
factual,  briskly  readable 
answers  to  his  readers' 
specific  questions  about  all 
aspects  of  investment  pro¬ 
cedures,  problems  and 
possibilities.  .  .  . 

Even  long  -  experienced 
investors  read  it  regularly, 
and  it  is  constantly  draw¬ 
ing  new  readers  to  the 
financial  pages  of  its  sub¬ 
scribing  papers. 

FEATURE  SYNDICATE 
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‘Smidgens’ 
Laughs  At 


Bv  Rav  Eruin 


Observer  of  People 


Strip 

Living 


rangement  with  the  National 
Newspaper  Syndicate,  is  mar¬ 
keting  the  strip  in  Canada. 


A  new  comic  strip  that  is 
significantly  different  in  concept 
and  that  interprets  people  in 
action  in  a  sparklingly  satirical 
style  is  making  its  appearance 
in  newspapers. 


The  comic  strip:  “Smidgens.” 
The  cartoonist:  Robert  Cord- 
ray. 

The  distributor:  National 
Newspaper  Syndicate,  Chicago. 

The  format:  Six  gag  strips  a 
week. 


Characters  in  “Smidgens”  are 
potato-shaped  weirdies  who  defi¬ 
nitely  are  different,  funny, 
witty,  amusing  and  sometimes 
satirical  about  life  in  general. 


Creator  of  “Smidgens”  is 
Robert  Cordray,  the  artist  and 
author  who  denies  he  is  either. 
Mr.  Cordray  would  rather  con¬ 
sider  himself  an  observer  of  the 
unconscious  and  perhaps  deeper 
moods  and  actions  of  people — 
some  little  —  some  very,  very, 
very  little  indeed. 

Bob  Cordray,  32,  lives  with 
his  school  teacher  wife  in  a  sub¬ 
urb  of  San  Diego,  Calif.  In  an 
interview  in  the  San  Diego  Eve¬ 
ning  Tribune,  he  told  Virginia 
Bell: 

“I  was  about  ready  to  chuck 
the  whole  mess  when  the  Na¬ 
tional  Newspaper  Syndicate 
asked  for  a  five-year  contract 
for  Smidgens. 

“I  must  have  been  the  world’s 
authority  on  reject  slips.  I  had 
been  working  like  a  devil  for  10 
years  to  sell  a  cartoon  and  never 
got  a  nibble,  only  5,000  rejects. 
People  were  calling  me  a  bum 
for  letting  my  wife,  Barbara, 
work  while  I  sat  home  being  a 
temperamental  artist.  And  then 
they  wanted  Smidgens. 


Simple  Little  Guy 

“Smidgens  is  just  a  simple 
little  guy  who  goes  about  his 
daily  chores  and  reflects  the 
ambiguities  and  stupidity  of  the 
world  about  him.  I  generally  do 
two  of  the  strips  each  day. 

“I  wake  up  mad  at  the  w’orld 
every  morning  anyway.  Might 
as  well  put  it  to  use  in  my  car¬ 
toon.  I  never  attack  a  person 
or  profession  directly.  For  in¬ 
stance,  I  call  politicians  world 
leaders. 


Some  Subjects 


“I  got  the  idea  for  the  strip 
three  years  ago  when  I  was  in 
the  hospital  recuperating  from 
an  illness. 

“As  far  as  I  was  concerned, 
the  whole  world  could  have  ex¬ 
ploded  and  I  couldn’t  have  cared 
less.  I  had  a  miserable  outlook 
on  life.  Then  suddenly  the  trials 
and  tribulations  of  a  routine 
day  seemed  insignificant  and 
funny.  I  decided  to  try  to  make 
others  laugh  at  their  idiosyn¬ 
crasies. 

“I  had  discovered  I  liked  to 
draw  back  in  1950  when  I  was 
a  surveyor,  rained  out  for  sev¬ 
eral  days  and  bored  silly.  I  be¬ 
gan  doodling  and  that’s  the  way 
it  all  started.” 


Some  “Smidgens”  subjects: 
Income  taxes,  auto  designs, 
dogs,  smiling,  sleeping,  discov¬ 
ering  a  new  wonder  drug  for  a 
disease  that  doesn’t  exist,  the 
business  rat  race,  credit  cards, 
wrinkles,  doctors,  goofing  off 
while  planning  to  be  first  in  line 
pay  day,  rumpus  room,  tele¬ 
vision,  bank  balance,  new  auto, 
office  work,  rearranging  furni¬ 
ture,  loan  company,  housework, 
bank  robbing  and  other  appur¬ 
tenances  and  nuisances  of  mod-* 
ern  living. 

A  promotion  ad  for  the  new 
strip  claims:  “Only  nine  out  of 
10  people  laugh  at  Smidgens — 
the  rest  snicker!” 


Weeklies  Get 
A  New  Column 


Bob  Cordray  said  his  outlook 
on  life  and  most  of  his  ideas 
come  from  a  transient  child¬ 
hood.  His  father  w’as  a  gold 
miner  and  Bob  attended  schools 
in  many  parts  of  California. 
Knowing  and  observing  many 
types  of  people  all  his  life  gave 
him  many  cartoon  subjects. 

He  said  he  has  a  backlog  of 
five  months  of  the  strip  finished 
and  so  far  his  only  problem  has 
been  getting  time  to  put  them 
on  paper. 

Modest  man  that  he  is, 
“Smidgens”  doesn’t  make  any 
special  “status”  claims  but  he 
already  has  attained  status  by 
being  welcomed  in  many  leading 
newspapers,  as  widely  separated 
as  the  Boston  (Mass.)  Globe, 
Miami  (Fla.)  Herald,  Chicago 
(Ill.)  Tribune,  New  Orleans 
(La.)  Times  -  Picayune,  San 
Francisco  (Cajif.)  Examiner, 
Baltimore  (Md.)  News -Post, 
Cleveland  (Ohio)  Plain  Dealer, 
Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times. 

The  Toronto  Star  Syndicate, 
in  keeping  with  its  sales  ar- 


A  weekly  column  of  general 
interest,  “On  the  Other  Hand” 
is  being  written  and  syndicated 
by  William  F.  Gekle  (10  Sun 
Rise  Lane,  Poughkeepsie,  N.  Y.). 

Mr.  Gekle  is  a  former  news¬ 
paper  man,  book  reviewer  and 
market  analyst  who  is  now  an 
advertising  executive,  free-lance 
w’riter  and  the  author  of  two 
books  on  two  completely  unre¬ 
lated  and  unlikely  subjects.  He 
has  been  a  feature  writer  for  a 
nationally-known  retail  trade 
journal  in  which  he  covered  the 
advertising  and  sales  promotion 
fronts. 

“On  the  Other  Hand,”  as  the 
title  suggests,  takes  a  less  than 
prevailing  and  sometimes  de¬ 
cidedly  dim  view  of  such  burn¬ 
ing  topics  as  the  population  ex¬ 
plosion,  the  reading  explosion, 
the  information  explosion  and 
all  the  other  explosions  that  are 
popping  and  fizzing  in  our  ears 
these  days.  It  has  explore<l  such 
subjects  as  the  decline  of  lan¬ 
guage  as  a  “communications 
tool”,  tax  evasiveness,  the  bank¬ 
ing  habits  of  women,  trauma  in 
the  supennarkets,  urban  re¬ 
renewal  and  the  vanishing 
American  chainnan. 

“The  column  is  w^ritten”,  said 
Mr.  Gekle,  “with  ear  to  grourid, 
head  in  clouds  and  tongue  in 
cheek  as  the  occasion  and  sub¬ 
ject  demand.  It  is  written  for 
the  literate  person  who  knows, 
literally  a  hawk  from  a  hand¬ 
saw  and/or  those  who  have  had 
some  personal  experience  with 
each.” 

The  column  now  appears  in 
eight  weekly  newspapers  in  the 
Hudson  Valley  and  is  offered  to -A 
any  and  all  other  weekly  news¬ 
papers  (or  non-competitive  dai¬ 
lies,  if  they  insist). 
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Paar’s  Quote  Stirs 


News  Survey  Pot 


That  potpourri  of  news  believ- 
ability  surveys  was  stirred  up 
March  29  when  Jack  Paar  sijmed 
off  from  NBC’s  “Tonipht”  show, 
Mr.  Paar  quoted  from  the 
March  10  issue  of  Saturday 
Review  which  reported  on  the 
survey  made  by  Elmo  Roper 
for  the  Television  Information 
Office.  (E&P,  March  24,  pape  6). 
The  study  showed  that  tele¬ 
vision  scored  39%  as  “most 
believ’able”  and  newspapers 
24  %;  tv  scored  7%  as  “least 
believable’’  and  newspapers 
28%,  with  32%  saying:  “don’t 
know.” 


Findings  'Suppre;>sed' 


Mr.  Paar  commented  that  the 
findings  had  been  suppressed. 

“Certainly  it  hasn’t  been  pub¬ 
licized  in  a  free  country  and  boy, 
it  is  really  news,  I  think,”  he 
declared. 


Catherine  Heinz,  librarian  of 
the  Television  Information  Of¬ 
fice,  told  E&P  that  the  Roper 
findings  were  sent  out  to  nearly 
1500  newspapers  Feb.  6.  So  far, 
she  said,  one  clipping  had  been 
received  from  a  daily  newspaper. 
Louis  Hausman,  TIO  director, 
quoted  the  findings  in  a  speech 
in  Philadelphia,  March  8,  and 
this  also  was  ignored. 

Stanford  Smith,  general  man¬ 
ager  of  the  American  Newspaper 
Publishers  Association,  said  the 
Newspaper  Information  Service 
would  ignore  Mr.  Paar,  but  he 
had  written  to  Richard  L.  Tobin, 
communications  editor  of  the 
Saturday  Review,  giving  him 
information  on  other  news 
believability  surv’eys  which  show 
that  newspaper  news  is  believed 
by  a  larger  percentage  of  the 
public  than  is  tv  or  radio  news. 
Mr.  Tobin  said  this  information 
would  be  published  May  12. 


John  S.  Knight  said  in  his 
Editor’s  Notebook  for  March  31 
which  appears  in  his  papers  in 
Detroit,  Akron,  Charlotte  and 
Miami  and  the  Chicago  Daily 
XewK,  that  these  surveys  on 
believ’ability  prove  nothing. 

“In  most  instances.”  the  pub¬ 
lisher  said,  “surveys  of  public 
preferences  are  used  and  paid 
for  by  commercial  firms  to 
analyze  consumer  trends  . .  .  But 
since  the  polling  of  public 
thought  is  an  inexact  science, 
some  weird  and  unexpected  up¬ 
sets  occur  .  .  ,  Another  funny 
thing  about  surv'eys  is  that  they 
usually  support  the  story  the 
buyer  of  the  surv’ey  wants  to 
hear  .  .  . 

“The  big  fight  is  over  the 
advertiser’s  dollar.  So  the  news¬ 
papers,  the  broadcasters  and  the 
magazines  all  have  ‘Bureaus  of 
Advertising’  which  sell,  cajole, 
plead,  persuade  and  otherwise 
entice  the  grey-flanneled  men 
with  slide  rules  to  buy  their 


press,”  Mr.  Fink  said.  “We 
listed  the  program  as  commer¬ 
cials,  because  that  is  what  it 
mostly  was.” 

Mr.  Paar  said  Newsweek  was 
going  to  sue  him  because  there 
hav’e  been  so  many  cancellations 
due  to  his  broadcasts  attacking 
the  magazine. 

“Not  true,”  said  a  Newsw’eek 
spokesman.  “Circulation  gained 
1%  in  1961  and  is  still  going 
up.  We  have  probably  gained 
as  many  subscribers  as  we 
may  have  lost  as  a  result  of 
Mr.  Paar’s  broadcast  comments 
about  Newsw’eek.” 

Much  of  the  final  broadcast 
was  devoted  to  Mr.  Paar’s  justi¬ 
fication  of  w’hy  he  first  enthusi¬ 
astically  favored  Fidel  Castro  in 
Cuba.  He  show’ed  a  film  in  w’hich 
Jim  Bishop  of  the  Hearst  Head¬ 
line  Serv’ice  was  interviewing 
Bishop  Mueller  in  Havana.  The 
Catholic  prelate  states  in  answer 
to  the  American  newsman’s 
question : 


more  than  that  a  correspondent 
for  one  of  the  big  w’ire  services 
w’as  in  the  personal  payroll  of 
Batista,  an  American  sending 
you  news  was  under  the  personal 
payroll  of  Batista?”  he  went  on. 

Later  in  the  broadcast  he 
said  Don  Maxwell  and  Jules 
DuBois  of  the  Chicago  Tribune 
and  the  “Newspaper  Associa¬ 
tion”  w’ere  responsible  for  bring¬ 
ing  Castro  to  this  country  for 
the  first  time. 

Dr.  Castro  spoke  before  the 
American  Society  of  Newspaper 
Editors  in  Washington,  April 
17,  1959.  He  had  been  inv’ited 
by  George  W.  Healy  Jr.,  ASNE 
president,  and  Mr.  Maxw’ell, 
program  chairman. 

Others  whom  Mr.  Paar  criti¬ 
cized  W’ere  Walter  Winchell  and 
Dorothy  Kilgallen. 


Ferguson  Named  LPI 
National  Reporter 


Comments  on  Castro 


“In  this  continuing  con  game, 
the  w’ord  ‘survey’  still  has  a 
magic  appeal.  It  is  a  conven¬ 
tional  sales  tool  for  the  unimag¬ 
inative  ad  peddler  and  is  usually 
as  phony  as  a  tv  rating  book  or 
a  horse  tip  in  a  cheap  claiming 
race.” 


“No,  the  new’  government  is 
not  communist.  It  is  very  demo¬ 
cratic.” 

The  United  States,  Mr.  Paar 
charged,  should  have  been  con¬ 
cerned  about  Cuba  before  Castro. 

“But  how  could  we  be  con¬ 
cerned  before,  when  interests 
dowm  there  w’ere  taking  the 
money  from  those  people,  when. 


Harry  Ferguson,  European 
general  news  manager  of  United 
Press  International  since  1959, 
has  become  national  reporter  for 
the  UPI  with  headquarters  in 
Washington.  His  beat  will  be 
the  entire  country  and  he  will 
travel  w’herever  his  nose  for 
news  points  towards  untapped 
news  deposits  in  the  U.S. 

Mr.  Ferguson  has  been  with 
the  news  service  for  34  years. 


Denial  bv  Editor 


Some  other  of  Mr.  Paar’s  fare¬ 
well  charges  brought  immediate 
denials.  He  said  that  on  March 
28  a  man  called  the  newspaper 
in  Atlantic  City,  w’hich  lists  the 
midnight  show’  as  “11:15  Com¬ 
mercials”.  He  wanted  to  know 
what  channel  the  Jack  Paar 
show  W’as  on. 


WHO  SWIPED  MY 

'  Editor 
I  Publisher  A 


Knight  S«’orns  Surveys 


.s  in 
1  the 
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Dr.  George  Gallup’s  Institute 
of  Public  Opinion  found  last 
summer  (E&P,  Aug.  5,  1961) 
that  60%  of  the  people  get  most 
of  their  information  from  news¬ 
papers,  that  72%  list  new’s- 
papers  as  the  top  source  of  infor¬ 
mation  and  that  69%  believe 
newspapers  to  be  accurate. 

On  advertising  profiles  of  the 
mass  media  made  by  Audits  and 
Survey  Co.  for  the  Newsprint 
Information  Committee  (E&P, 
Dec.  9,  1961)  on  the  question  of 
which  medium’s  ads  “stick  to 
the  facts”  findings  were:  tv 
39.5%;  newspapers  62.7%; 
magazines  55.9% ;  and  radio 
40.8%. 


“The  fellow’  on  the  phone, 
poor  guy,”  said  Mr.  Paar,  “had 
to  read  this  statement:  ‘I  am 
authorized  to  state  that  Jack 
Paar  is  an  enemy  of  the  press 
and  this  is  the  only  way  we  can 
retaliate’.” 


“Ridiculous,”  said  Stanley 
Fink,  editor  of  the  Atlantic  City 
Press.  “There  is  no  such  special 
written  statement.” 


Mr.  Fink  said  the  paper  has 
been  listing  the  Paar  show  as 
commercials,  but  changed  it  to 
“Variety  Show'.”  Mr.  Fink  said 
Mr.  Paar  had  made  the  same 
charge  before,  and  that  he  had 
wrritten  him  denying  there  was 
any  prepared  statement.  All  he 
received  back  was  a  formal 
acknowledgement  of  his  letter. 

“We  do  think  that  Mr.  Paar 
has  made  irresponsible  state¬ 
ments  damaging  to  the  entire 
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Press  Parley  Change? 


By  Gerr\’  Van  der  Heuvel 


Washington 

The  format  of  the  Presidential 
Press  Conference  may  be 
changed — perhaps  to  one  of  han¬ 
dling  only  one  or  two  subjects, 
or  of  having  15  minutes  of  sub¬ 
mitted  questions  and  15  minutes 
of  spontaneous  questions — and 
then  apain  it  may  not. 

It  will  probably  depend  on 
what  kind  of  reaction  the  White 
House  gets  to  the  suggestion 
recently  tossed  out  by  Presi¬ 
dential  Assistant  Arthur  Schle- 
singer  Jr. 

Substituting  for  a  temporarily 
ailing  Pierre  Salinger,  Mr. 
Schlesinger  appeared  before  the 
Women’s  National  Press  Club 
in  a  panel  discussion  of  the  press 
conference.  Aiding  or  debating 
points  with  him  were  Newbold 
Noyes,  executive  editor  of  the 
Washington  Star;  Richard  Sal- 
ant,  president  of  CBS  News,  and 
Louis  Nizer,  la^^Ter  and  author 
of  “My  Life  in  Court.” 

Questions  Asked 

A  goodly  number  of  the  work¬ 
ing  press,  men  guests  as  well  as 
WNPC  members,  also  got  into 
the  act  by  asking  questions  from 
the  floor  in  the  manner  of  the 
Press  Conference  itself. 

Esther  Van  Waggoner  Tufty 
as  moderator  gave  a  brief  his¬ 
tory  pointing  out  that  the  press 
conference  “as  we  know  it”  is 
32  years  old.  Franklin  D.  Roose¬ 
velt,  she  said,  put  on  the  best 
show  in  town. 

“We  met  in  his  office  and  were 
close  enough  around  his  desk  to 
read  his  mail  upside  down,  and 
some  of  us  tried,”  she  remarked. 

Harry  Truman,  she  said,  made 
more  news  than  FDR  and  some¬ 
times  said  things  he  shouldn’t 
have.  The  press  conference  was 
mov'ed  from  the  White  House  to 
the  Treaty  Room  of  the  old 
Executive  Building  next  door 
not  because  the  number  of 
reporters  had  increased  but 
because  someone  dropped  a  ciga¬ 
rette  on  the  rug  in  the  Presi¬ 
dent’s  office,  which  incensed  Mr. 
Truman. 

Editor  for  Written  Queries 

General  Eisenhower,  she  said, 
didn’t  enjoy  the  press  conference 
but  realized  its  usefulness  to 
him.  Then  television  came  in  and 
the  press  conference  lost  its 
intimacy  but  it  now  could  be 
shared  with  more  people. 

Mr.  Noyes  went  back  farther 


than  Mrs.  Tufty’s  history  of  the 
press  conference  by  recommend¬ 
ing  that  the  format  go  back  to 
that  of  President  Hoover’s 
administration  when  reporters 
submitted  written  questions. 

The  press  conference,  he  said, 
is  a  “beautiful  showcase  for  the 
President  to  put  across  what  he 
wants  to  say”  but  it  is  “silly 
against  a  format  of  questions 
popped  from  the  floor,  not  that 
all  questions  are  a  surprise  to 
the  President  but  those  that  are 
add  nothing  to  it.” 

He  suggested  that  the  ques¬ 
tions  be  submitted  a  day  or  two 
in  adv'ance  so  the  President 
would  have  time  to  discuss 
things  with  people  and  answer 
as  he  saw  fit.  He  specified  that 
the  President  should  not  select 
the  questions  to  be  answered;  a 
committee  could  do  that. 

It  would  produce  a  much 
better  show,  he  said,  and  would 
give  the  President  a  chance  to 
answer  with  more  facts,  as  well 
as  be  a  safety  factor  “against 
the  danger  of  popping  off  in  a 
way  that  would  endanger  him.” 

Prerequisites  of  Presidency 

Mr.  Schlesinger  said  he  “ob¬ 
jected  to  the  wholesale  rejection 
of  the  unrehearsed  press  confer¬ 
ence.”  The  qualities  of  a  Presi¬ 
dent  on  display  at  the  press  con¬ 
ference,  he  said,  are  in  keeping 
with  his  ability  to  govern  a 
country. 

Mr.  Noyes  wanted  to  know 
what  it  was  that  “makes  us 
think  extemporaneous  speaking 
is  a  talisman  to  make  a  man  fit 
for  the  Presidency.” 

Mr.  Schlesinger  replied  that 
“every  man  who  has  been  a 
great  President  has  been  able 
to  speak  unhesitantly.  Commu¬ 
nication  and  education  are  quali¬ 
ties  organically  related  to  the 
position  of  President.” 

Mr.  Salant  opposed  the  A\Tit- 
ten  question  format  on  the 
ground  that  the  answers  would 
then  not  be  the  President’s  but 
his  staff’s. 

“There  is  nothing  wTong  with 
the  press  conference,”  he  said, 
“that  some  good  questions  won’t 
cure.” 

Mr.  Salant  also  took  the  posi¬ 
tion  that  the  press  conference 
“isn’t  for  the  ^ification  of  the 
people  there  but  those  outside.” 

This,  he  said,  was  a  way  of 
getting  people  back  to  the  to^^m 
hall  meeting,  and  it  should  not 
be  judged  by  how  good  it  is  for 


Mr.  Nizer,  who  was  intro¬ 
duced  as  the  man  who  repre¬ 
sented  Quentin  Reynolds  in  win¬ 
ning  a  libel  judgment  from 
Westbrook  Pegler,  evaded  the 
format  issue  except  to  give  his 
views  on  libel  as  they  pertain  to 
the  present  format. 

Sarah  McClendon,  the  Texas 
reporter,  set  quite  a  few  people 
to  worrying  about  libel  laws  a 
few  weeks  ago  when  she  asked 
President  Kennedy  at  a  press 
conference  about  “two  well 
known  security  risks  in  the  State 
Department.” 

Although  it  is  slander  when 
it  is  oral  and  libel  when  it  is 
written,  Mr.  Nizer  explained, 
w'hen  it  is  on  television  it  is 
called  libel. 

The  President,  Mr.  Nizer 
pointed  out,  has  continuing  im¬ 
munity  “even  if  he’s  taking  a 
shower.”  The  reporter  has  none. 

A  newspaper  may  have  a 
“qualifying  privilege” — that  is, 
lacking  malice  in  publishing  a 
fair  and  true  report,  a  news¬ 
paper  may  not  be  liable. 

Referring  to  the  McClendon 
case,  a  reporter  asked  what  the 
situation  w'as  when  the  Presi¬ 
dent  “leads  a  reporter  into 
libel?”  Mr.  Nizer  said  it  w^as  the 
same,  the  President  was  immune 
and  the  reporter  was  not.  If  the 
parties  w’ere  libeled  at  all,  he 
said,  they  w'ere  libeled  by 
innuendo  before  their  names 
w’ere  mentioned. 

Jack  Bell,  AP,  explained  that 
the  prevailing  lay  opinion  at  AP 
had  been  that  the  President  had 
defended  the  people  involved  so 
w:ell  that  the  libel  had  been 
erased. 

Mr.  Nizer  said  it  might  dimin¬ 
ish  the  damages  but  does  not 
eliminate  the  liability. 

Suggestion  of  Change 

At  the  end  of  the  discussion 
WNPC  president  Bonnie  Angelo 
used  her  presidential  privilege 
to  ask  Mr.  Schlesinger  one  more 
question — did  the  White  House, 
in  fact,  have  plans  to  change  the 
format  of  the  press  conference? 

“Nothing  I  have  suggested 
here  is  now  under  active  con¬ 
sideration  at  the  White  House,” 
he  said  emphatically,  but  left 
just  a  little  room  for  doubt  by 
adding,  “The  President  is  quite 
satisfied  with  the  present  for¬ 
mat,  but  he  is  not  w'edded  to  it.” 


Crilica  Closes  Again 

Buenos  Aires 
The  afternoon  newspaper 
Critica  ceased  publication  again 
on  March  30.  Economic  difficul¬ 
ties  w'ere  given  as  the  reason. 


Miss  Harriet  Mackintosh,  di¬ 
rector  of  correspondents  for 
Fairchild  Publications,  has  just 
retired.  When  she  took  over  this 
post  in  1938,  there  wrere  12  Fair- 
child  bureaus  and  100  corre¬ 
spondents.  Under  her  direction 
the  Fairchild  New’s  Service  be¬ 
came  one  of  the  largest  private 
new’s-gathering  organizations  in 
the  world,  wdth  bureaus  in  38 
United  States  and  foreign  cities 
and  correspondents  in  another  , 
500. 

Miss  Mackintosh  joined  Fair- 
child  in  1914  and  soon  became 
assistant  to  the  president,  the 
late  E.  W.  Fairchild,  and  later 
assistant  to  the  present  head, 
Louis  W.  Fairchild.  Among  her 
many  duties  w'as  the  editing  of 
the  Fairchild  Frontiersman, 
w’ith  its  news  about  company 
employes.  She  wdll  continue  this 
in  retirement  as  wrell  as  the 
editing  of  PUP  (Picking  Up  the 
Pieces),  a  twice-monthly  evalu¬ 
ation  of  Fairchild  stories  for 
correspondents  and  editors.  She 
will  also  revise  the  Fairchild 
correspondents’  manual. 

Miss  Mackintosh  in  private 
life  is  Mrs.  James  Dennis,  the 
mother  of  three  and  grand¬ 
mother  of  eight. 

• 

DiBeniardo  Buys 
3  Suburb  Weeklies 

Pittsburgh 

Angelo  DiBemardo,  former 
advertising  director  of  the  Post- 
Gazette,  is  the  new  owmer  and 
publisher  of  three  suburban 
weeklies  in  the  Pittsburgh  area. 
They  are  the  Clairton  Progress, 
the  Cloverleaf  Bulletin  and  the 
Elizabeth  Herald.  The  publica¬ 
tions  were  formerly  oivned  by 
Maxwell  M.  Kahn. 

Max  Sonnleitner,  another 
former  member  of  the  Post- 
Gazette,  has  been  named  adver¬ 
tising  manager.  James  Whalen 
is  managing  editor  and  Allan 
Keenan  shop  foreman.  Mr.  Di- 
Bernardo  is  publisher  and  editor. 


Sbapiro  to  Teach 

Berkeley,  Calif. 

Henry  Shapiro,  longtime  man¬ 
ager  of  United  Press  Inter¬ 
national’s  Moscow  bureau,  will 
teach  next  fall  at  the  University 
of  California  at  Berkeley.  He 
will  conduct  a  seminar  for 
graduate  students  from  journal¬ 
ism  and  other  departments.  At 
present  he  is  on  the  Berkeley 
campus  engaged  in  research  and 
writing  under  a  grant  from  the 
Ford  Foundation.  He  is  on  leave 
from  UPI. 
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Friends  Honor 
.  Good  Neighbor 
Columnist,  72 

San  Francisco 
A  column  begun  reluctantly 
2~)  years  ago  produced  an  out¬ 
pouring  of  anniversary  honors 
for  Anita  Day  Hubbard,  Son 
Francisco  Examiner. 

A  quiet  little  luncheon  planned 
by  Charles  Gould,  publisher, 
brought  a  fanfare  of  praise 
from  news  media  and  a  host  of 
messages  from  old  friends. 
Within  24  hours  the  State  Leg¬ 
islature  was  embarked  on  pas¬ 
sage  of  a  resolution  of  con¬ 
gratulations. 

Good  Neighbor,  a  women’s 
section  column,  began  at  the 
suggestion  of  the  late  William 
Wren,  Examiner  managing  edi¬ 
tor.  It  was  to  provide  help  and 
advice  to  the  friendless,  the  sick, 
the  weary. 

Mrs.  Hubbard  was  reluctant 
to  turn  from  news  reporting 
after  a  career  which  included 
jobs  on  the  old  San  Francisco 
Bulletin,  the  New  York  World 
and  the  Washington  Post.  She 
agreed  to  try  the  column  for  a 
while. 

The  column  soon  was  draw- 
-  ing  hundreds  of  letters  and 
phone  calls  weekly.  Two  assist¬ 
ants  were  required. 

Three  years  ago  Mrs.  Hub¬ 
bard  added  a  second  column. 
Mature  Living.  This  provides  a 
Sunday  profile  on  those  who 
keep  busy  in  the  later  years. 

IVIrs.  Hubbard  is  72  years  old, 
and  someone  at  the  lunch  re¬ 
marked  that  “we  hope  you’ll  be 
around  25  years  from  now.’’ 

“Then  I’ll  be  97,  and  I  want 
a  bit  of  time  to  myself — later,’’ 
she  observed. 

• 

New  Pearl  Harbor 
Disaster  Feared 

Palo  Alto,  Calif. 
Research  shows  Pearl  Harbor 
was  a  first  class  communications 
disaster  for  broadcast  media 
which  could  be  repeated  today, 
according  to  Ernest  D.  Ross  of 
Stanford  University’s  Institute 
of  Communications  Research. 

His  studies  showed  “a  discon¬ 
certingly  large  proportion  of 
news  analysts  went  beyond  what 
the  available  facts  supported”  in 
comments  made  Dec.  7,  1941. 

Inaccurate  broadcast  report¬ 
ing  of  critical  events  is  still 
accepted,  Mr.  Ross  said.  He  also 
found  a  frequent  misinterpreta¬ 
tion  or  deliberate  falsification  by 
special  interest  groups,  “a  tena- 
cious  preference  for  the  myth  of 
‘what  could  be’,”  and  confusion 
over  what  facts  should  be  with¬ 
held  for  common  good. 
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John  Kerney  Joins 
Perth  Amboy  Paper 

Perth  Amboy,  N.  J. 
John  E.  Kerney,  former  execu¬ 
tive  of  the  Trenton  Times  and 
Sunday  Times-Advertiser,  was 
named  business  manager  of  the 
Evening  News  of  Perth  Amboy 
this  week. 

Mr.  Kerney,  who  was  business 
manager  of  the  Trenton  Times 
until  recently,  had  served  as  a 
director  and  officer  of  the  cor¬ 
poration  and  previously  had  held 
other  executive  positions  on  that 
paper  over  a  period  of  29  years. 
He  is  a  former  president  of  the 
New  Jersey  Publishers  Associa¬ 
tion. 

Bill  to  Bar  Labor 
Importation  Killed 

Albany,  N.  Y. 

In  its  closing  hours,  the  Sen¬ 
ate  of  the  New  York  Legislature 
last  week  killed  a  so-called  “anti¬ 
strikebreaker”  bill  which  unions 
in  the  printing  trades  had  advo¬ 
cated.  The  measure  earlier  had 
passed  the  Assembly. 

Union  members  demonstrated 
at  the  Capitol  in  urging  passage 
of  the  bill,  which  the  Interna¬ 
tional  Typographical  Union  and 
the  American  Newspaper  Guild 
have  called  a  “job  protection” 
law.  It  would  outlaw  the  im¬ 
portation  of  workers  from  an¬ 
other  state  to  replace  those  who 
have  gone  on  strike. 

The  unionists  called  attention 
to  two  upstate  newspapers  which 
have  continued  to  publish  with¬ 
out  union  help. 

• 

Blind  Newsman  Quits 

Gary,  Ind. 

Allen  Naive,  who  was  blind 
from  infancy,  has  just  retired 
at  68  after  having  worked  on 
the  Gary  Post-Tribune  for  43 
years.  He  covered  all  sorts  of 
assignments,  using  a  Braille 
notebook. 
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Dobry  Purchases 
Daily  Midway  Driller 

Taft,  Calif. 
Mrs.  Elizabeth  R.  Byers  has 
announced  the  sale  of  the  Daily 
Midway  Driller  to  George  M. 
Dobry,  recently  publisher  of  the 
Holtville  (Calif.)  Tribune. 

The  Daily  Midway  Driller  had 
been  in  Mrs.  Byers’  family  since 
1914.  Arthur  M.  Keene,  father 
of  Mrs.  Byers,  was  publisher 
until  his  death  in  1946  at  which 
time  his  son,  Walter  M.  Keene, 
and  Mrs.  Byers  assumed  charge 
of  the  paper.  Mrs.  Byers  pur¬ 
chased  her  brother’s  interest  in 
1960. 

The  sale  was  negotiated  by 
Joseph  A.  Snyder,  newspaper 
broker  of  Anaheim. 

Mr.  Dobry,  who  served  as  a 
lieutenant  in  the  United  States 
Navy  during  World  War  II,  has 
been  a  publisher  in  Nebraska 
and  in  California  since  1946 
with  the  exception  of  2*2  years 
during  which  he  was  a  Foreign 
Service  Officer  and  editor  of  the 
United  States  Information  Serv'- 
ice  magazine  Free  World. 

The  Midway  Driller  has  a  cir¬ 
culation  of  atout  4,000  evening. 

• 

Scburz  Announces 
Executive  Changes 

Changes  in  executive  align¬ 
ment  of  the  Morning  Herald  and 
Daily  Mail  here  were  announced 
this  week  by  Franklin  D.  Schurz 
Sr.,  president  of  the  publishing 
company. 

They  include: 

C.  Neill  Baylor  —  from  gen¬ 
eral  manager  to  a  special  posi¬ 
tion  in  charge  of  a  centennial 
edition  marking  the  200th  anni¬ 
versary  of  the  founding  of  Hag¬ 
erstown  and  the  100th  anniver¬ 
sary  of  the  Battle  of  Antietam. 
After  that  assignment,  Mr.  Bay¬ 
lor,  a  50-year  veteran  with  the 
newspapers,  will  serve  in  a  con¬ 
sultant  capacity. 

William  Preston  Lane  Jr.  — 
from  publisher  to  chairman  of 
the  Board.  The  former  Mary¬ 
land  Governor  was  president  of 
the  Herald-Mail  Company  from 
1920  to  1960. 

Franklin  D.  Schurz  Jr.  — 
from  assistant  publisher  to  pub¬ 
lisher. 

Joseph  M.  Harp  continues  as 
editor  of  the  Herald  and  J.  Gar¬ 
vin  Hager  as  editor  of  the  Mail. 

• 

Back  to  Collefte 

Chicago 

Arthur  B.  Olsen,  manager  of 
the  Chicago  Tribune’s  classified 
display  department,  has  retired 
after  more  than  40  years  of 
service  with  the  paper.  He  plans 
to  move  to  LaJolla,  Calif,  and 
study  at  the  University  of  Cali¬ 
fornia  to  complete  requirements 
for  a  degree. 


Picture  Seminar 


At  Columbia 


A  two-week  discussion  of  news 
pictures  will  begin  Monday 
(April  9)  at  the  American  Press 
Institute  at  Columbia  University. 
Members  of  this  seminar  are: 

H.  Gordon  .Aikman,  Winnipeg  (Man.) 

T  ribiine. 

William  E.  Branited,  St.  Louis  Post- 
Dispatch. 

Edward  M.  Carr.  Cincinnati  Enquirer. 

Robfrt  D.  De  Piante.  Miami  Herald. 

Maury  A.  Falstein,  Chicago  Sun- 
Times. 

Henry  G.  Frank  Jr.,  Record,  Hacken¬ 
sack,  N.  J. 

Gilbert  Friedberg.  Boston  Globe. 

Donald  R.  (Bob)  Geggie.  yan  Bernar¬ 
dino  (Calif.)  Sun-Telegram, 

Henry  L.  Griggs  Jr.,  Patent  Trader. 
Mt.  Kisco.  X.  Y. 

-Alexander  H.  Joiner  Jr.,  Atlanta  Con¬ 
stitution. 

Charles  J.  McCarty,  L’nited  Press  In¬ 
ternational. 

.Alnion  W.  McCall,  Grand  Haven 
(Mich.)  Daily  Tribune. 

John  J.  Manioii,  Buffalo  Evening 
Xeu's. 

Johhn  T.  Xewberg,  Peoria  (Ill.)  Jour¬ 
nal  Star. 

Miss  Jessie  C.  O’Connell,  Charlestoon 
(S.  C.)  Evening  Post  and  News  &  Cour¬ 
ier. 

Kenneth  W.  Parker,  Providence 
(R.  I.)  Journal. 

Waldemar  J.  Pllepsen,  Detroit  News. 

John  S.  Radosta,  Xetv  York  Times. 

r.  A.  Resch,  .Associated  Press. 

Howard  F.  Shivers,  Camden  (N.  J.) 
Courier-Post. 

George  L.  Smith.  Lynchburg  (V’a.) 
Daily  -Advance  and  Nezes. 

Kenneth  E.  Solt,  Cleveland  Press. 

-Anthony  H.  Stein,  Norfolk  (Va.) 
Ledger-Star. 

George  E.  Sw-eers,  St.  Petersburg 
(Fla.)  Times. 

Maurice  F.  Tillman,  Louisville  Cour¬ 
ier-Journal  and  Times. 

Edwin  A.  Vorjie,  Cleveland  Plain 
Dealer. 

Laban  H.  Whittaker,  Quincy  (Mass.) 
Patriot  Ledger. 

Walter  Wood,  Washington  Star. 


Newspapers  Welcome 
‘News  Monopoly’  Probe 
Erie,  Pa. 

Rep.  Carroll  D.  Kearns  (R- 
Pa. )  seeks  a  congressional  inves¬ 
tigation  into  what  he  terms  a 
“news  monopoly”  at  Erie,  Pa. 

Mr.  Kearns  introduced  a  bill 
March  28  directing  the  House 
Commerce  Committee  to  investi¬ 
gate  the  “news  monopoly  under 
which  the  -Morning  News  and 
the  Daily  Times  are  denying  full 
and  honest  coverage  to  the 
people  of  Erie,  Pa.  and  vicinity.” 

The  bill  would  empower  the 
committee  to  subpoena  witnesses 
and  documents  W  the  investi¬ 
gation. 

George  J.  Mead,  publisher  of 
the  Erie  newspapers,  com¬ 
mented  : 

“Congressman  Kearns  is  ap¬ 
parently  upset  by  the  heat  of  the 
primary  contest  and  that  we 
are  not  supporting  him  for 
Congress. 

“We  are  quite  accustomed  to 
Carroll’s  intemperate  moods  and 
we  will  welcome  the  opportunity 
to  explain  to  a  congressional 
committee,  for  the  record,  pre¬ 
cisely  why  we  do  not  feel  that  he 
merits  the  support  of  this 
paper.” 
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Semi- Weekly 
Touches  Off 
Fraud  Trial 

Pecos,  Tex. 

A  semi-weekly,  the  Pecos  In- 
deiiendent-Enterprise,  is  l>eing 
credited  with  touching  off  an 
investigation  that  threatens  to 
involve  12  finance  companies  in 
million  dollar  losses. 

Key  figTire  in  the  investiga¬ 
tion  is  Billie  Sol  Estes,  a  finan¬ 
cier  charged  with  fraud,  who 
was  freed  April  2  under  bond 
of  $100,000.  Mr.  Estes  owns  the 
Pecos  Daily  Xews,  which  began 
operation  last  August. 

Three  stories  in  the  Independ¬ 
ent  -  Enterprise  reported  that 
chattel  mortgages  on  some  35,- 
000  anhydrous  ammonia  tanks 
had  been  recorded  in  11  West 
Texas  counties  when  only  a  few 
such  could  be  found  in  the  area. 
The  stories,  by  Editor  Oscar 
Griffin,  did  not  name  any  names 
but  disclosed  the  large  number 
of  tanks  on  the  courthouse  rec¬ 
ords  and  detailed  some  of  the 
transactions  as  told  by  farmers 
who  were  named  in  the  recorded 
notes. 

The  37-year-old  Estes,  and 
three  of  his  associates  were  ar¬ 
rested  March  29,  and  charged 
in  El  Paso  with  conspiracy  and 
with  transporting  fraudulent 
mortgages  from  Texas  to  Cali¬ 
fornia. 

‘.Non-Existent’  Tanks 

According  to  a  suit  filed  by 
Pacific  Finance  Company,  farm¬ 
ers  were  persuaded  to  buy  the 
tanks  and  then  lease  them  back 
to  the  persons  they  bought  them 
from.  Most  of  the  tanks,  accord¬ 
ing  to  the  suit,  did  not  exist. 

A  dozen  or  more  lending  com¬ 
panies  have  alwut  $22,000,000 
tied  up  in  mortgages  on  anhy¬ 
drous  ammonia  tanks  that  the 
government  also  claims  do  not 
exist. 

Mr.  Estes  said  he  owed  $32,- 
000,000  and  has  assets  of  $20,- 
000,000  “as  a  going  business.” 
He  added:  “I  know  I  can  pay 
it  off.” 

The  Independent  -  Enterprise 
and  Mr.  Estes’  Daily  News  are 
only  two  doors  from  each  other 
in  this  tow-n  of  15,000.  As  a  re¬ 
sult  of  its  stories,  the  semi¬ 
weekly  has  been  accused  of 
carr>’ing  a  torch  for  the  John 
Birch  Society  in  an  effort  to 
smear  Democrats  who  are  asso¬ 
ciated  with  Mr.  Estes.  The  pa¬ 
per  said  three  of  its  employes 
are  John  Birch  society  members 
but  none  of  them  are  in  the  news 
department. 

Mr.  Estes,  who  operates  one 


of  the  largest  funeral  homes  in 
the  country,  has  always  been  on 
friendly  terms  with  newsmen. 
When  he  returned  by  plane  the 
other  day  he  shook  hands  with 
reporters  at  the  airjKjrt  and 
cordially  greeted  Oscar  Griffin. 
He  said  some  financiers  would 
help  him. 

• 

Supreme  Court 
AUows  $99,000 
Award  to  Stand 

Washington 

The  Supreme  Court  has 
refused  to  review  a  $99,000 
award  won  by  Roger  M.  Chag- 
non,  Manchester,  N.  H.,  in  a 
libel  suit  against  Union  Leader 
Corp.,  publisher  of  the  Man¬ 
chester  Union  Leader  and  the 
Sew  Hampshire  Sunday  News. 

Mr.  Chagnon,  doing  business 
as  Chagnon’s  Garden  Center, 
sued  on  the  basis  of  articles 
published  in  the  summer  of  1954 
in  the  Sunday  News  and  promo¬ 
tional  advertising  published  in 
Saturday  editions  of  the  Union 
Leader. 

The  articles  concerned  a 
$5,709  contract  awarded  by  the 
City  of  Manchester  to  Chagnon 
to  furnish  trees  and  shrubs  for 
landscaping  of  Manchester 
Common.  The  articles,  among 
other  things,  referred  to  allega¬ 
tions  that  trees  and  shrubs  sup¬ 
plied  under  the  contract  were 
of  an  inferior  grade.  The  first 
article  published  stated  Chagnon 
denied  that  any  tree  planted 
failed  to  meet  specifications. 

The  Union  Leader  Corpora¬ 
tion’s  appeal  asked  a  final  ruling 
that  the  constitutional  guarantee 
of  press  freedom  prohibits  “a 
punitive  and  oppressive  verdict 
on  a  newspaper  for  fairly 
reporting  in  good  faith  a  con¬ 
troversy  involving  the  expendi¬ 
ture  of  public  funds.” 

Justices  Black  and  Douglas 
favored  hearing  the  appeal. 


Ayer  Judging  Set 

Philadelphia 
Judging  of  entries  in  the  32nd 
annual  newspaper  contest  for 
the  Ayer  Cup  and  other  awards 
will  take  place  in  the  Ayer  Gal¬ 
leries  here  —  April  24.  The 
judges  are  Bruce  Catton,  senior 
editor  of  American  Heritage 
magazine;  Donald  Deskey,  in¬ 
dustrial  designer;  and  Burton 
Cherry,  consultant  graphic  de¬ 
signer.  They  will  judge  news¬ 
paper  issues  dated  March  14 
on  the  bases  of  typography, 
make-up  and  printing.  The  dead¬ 
line  for  receipt  of  entries  is 
April  13. 


Retired  City  Editor 
W  ins  ^Stceeps^  Prize 

Buffalo,  N.  Y. 

Edward  H.  Lewis,  recently- 
retired  night  city  editor  of  the 
Buffalo  Courier-Express,  won 
20,000  pounds — about  $56,000  on 
the  Grand  National  Steeplechase 
at  Aintree,  Eng.,  March  31. 

Mr.  Lewis,  now  of  Hollywood, 
Fla.,  held  an  Irish  Sweepstakes 
ticket  on  Wyndburgh — a  long 
shot  which  placed  second. 

“It  was  hard  for  me  to 
lielieve,”  he  commented,  adding 
that  he  was  “not  too  excited.” 
“I  think  when  you  are  retired, 
all  a  money  windfall  means  is 
just  a  little  better  standard  of 
living.”  he  philosophized,  esti¬ 
mating  his  jackpot  at  about 
$32,000  after  taxes. 

William  A.  Mullen,  former 
Courier-Express  political  re¬ 
porter,  now  at  the  Ft.  Lauder¬ 
dale  (Fla.)  iVcws,  telephoned  the 
news  to  Mr.  Lewis,  who  com¬ 
mented  further:  “I’ll  believe  it 
when  I’ve  got  the  money  in  my 
hand.” 


Buckingham  Heads 
Times  News  Service 

Rob  Roy  Buckingham  has  been 
made  editor-manager  of  the  New 
York  Times  News  Servdce,  which 
syndicates  news  to  other  news¬ 
papers,  to  succeed  the  late  Bruce 
Rae. 

Mr.  Buckingham  has  been 
assistant  editor-manager  since 
1960. 

The  new  head  of  the  New 
York  Times  News  Ser\'ice  began 
news  work  on  the  Dodge  City 
(Kans.)  Globe,  of  which  his 
father  was  managing  editor. 
After  serving  in  the  Nax-y,  he 
joined  United  Press  Inter¬ 
national  in  1942  and  from  1945 
to  1959  he  served  in  Latin  Amer¬ 
ica  and  Europe,  both  as  corre¬ 
spondent  and  trouble  shooter.  He 
was  on  the  Chicago  Daily  News 
for  one  year. 

• 

‘Century  Plus  10’ 
Colorful  130  Pages 

Rockford,  Ill. 

The  Rockford  Morning  Star 
and  Register-Republic  celebrated 
the  city’s  110  years  of  progress 
March  29-30  with  publication  of 
an  eight-section,  130-page  “Cen¬ 
tury  Plus  10”  ^ition. 

Included  were  more  than  6,500 
column  inches  of  news  and  pic¬ 
tures  in  the  special  sections  and 
nearly  150,000  lines  of  adver¬ 
tising.  Nine  advertisements  were 
in  color.  Of  the  more  than  250 
display  ads,  16  were  full  pages. 
Two  section  front  pages  also 
were  published  in  color. 


Supreme  Court 
To  Hear  Guild 
Claim  to  Jobs 

Washington 
The  Supreme  Court  has  agreed 
to  review  a  damage  suit  by  Doyle 
Smith  on  behalf  of  himself  and 
49  other  members  of  the  News¬ 
paper  Guild  of  Detroit  for 
asserted  breach  of  a  collective 
bargaining  agreement  by  the 
Evening  News  Association. 

State  courts  said  the  case  was 
under  exclusive  jurisdiction  of 
the  National  Labor  Relations 
Board.  Appealing  to  the  highest 
court,  the  Guildsmen  said  the 
case  presented  the  question 
whether  such  a  suit  may  be 
maintained  in  a  state  court  when 
the  employer’s  conduct,  alleged 
to  constitute  a  breach  of  con¬ 
tract,  is  also  an  unfair  labor 
practice  under  the  National 
Labor  Relations  Act. 

The  Guildsmen  sought  $20,000 
damages  on  the  ground  of  dis¬ 
crimination  against  union  mem¬ 
bers  during  a  strike  by  another 
union  against  the  Association 
beginning  Dec.  1,  1955  and  con¬ 
tinuing  until  Jan.  16,  1956. 

Mr.  Smith  and  the  other 
Guildsmen  said  that  during  the 
strike  the  Association,  which 
publishes  the  Detroit  News,  per¬ 
mitted  unorganized  employes  to 
work  in  editorial,  business  and 
advertising  departments  and 
paid  them  full  wages.  The 
Guildsmen  said  they  were  ready, 
able  and  available  for  work 
during  the  strike,  but  only  a 
few  were  permitted  to  enter  the 
premises  and  work. 

The  publisher  denied  discrim¬ 
ination  or  partiality,  stating 
some  employes  were  retained 
according  to  need  for  their  serv¬ 
ices  and  not  with  reference  to 
membership  in  the  Guild  or  any 
other  organization. 

• 

Signed  Editorials 
Proposal  Is  Vetoed 

Louisville,  Ky. 
Kentucky  Governor  Bert 
Combs  has  vetoed  a  bill  that 
would  have  required  that  all 
editorials  in  newspapers  in  this 
state  be  signed  by  the  writer.  ‘ 
The  bill  was  generally 
unnoticed  and  not  taken  seri¬ 
ously  as  it  passed  both  houses  of 
the  general  Assembly.  Its  spon¬ 
sors  said  it  was  designed  only  to 
prevent"  anonymous  handbills 
printed  on  the  eve  of  an  election. 

Critics  of  the  bill  pointed  out 
its  wording  would  have  required 
the  newspaper-editorial  signa¬ 
tures.  Penalty  for  non-compli¬ 
ance  would  have  been  a  fine  of 
$50  to  $500  and/or  a  jail  term 
of  10  to  30  days. 
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Cowles  Sees 
Boom  Year 
For  Look 


Poll  Unfair, 
Guild  Loses 
Recognition 


Houston 

Because  of  false  and  mislead¬ 
ing):  union  propagranda,  the  U.  S. 
Fifth  Circuit  Court  of  Appeals 
has  ruled  that  the  Houston 
Chronicle  does  not  have  to  bar¬ 
gain  with  the  Houston  News¬ 
paper  Guild. 

The  court  denied  a  request 
by  the  National  Labor  Relations 
Board  for  enforcement  of  its 
order  compelling  the  newspaper 
to  recognize  and  bargain  with 
the  guild.  The  guild  won  an  elec¬ 
tion  among  the  Chronicle  em¬ 
ployes,  54  to  52,  in  October,  1959. 

Finding  that  the  election  was 
unfairly  conducted,  the  court 
stated:  “In  election  proceed¬ 
ings,  it  is  the  function  of  the 
Board  to  provide  ‘a  laboratory’ 
in  which  an  experiment  to  de- 
tennine  the  uninhibited  desires 
of  the  employes  may  be  con¬ 
ducted  under  conditions  as  near¬ 
ly  ideal  as  possible.” 

If  pre-election  propaganda 
lowers  the  standards  too  great¬ 
ly,  the  court  said,  it’s  the 
Board’s  duty  to  hold  a  new  elec- 


OF  HAPPY  DAYS— Meeting  in  the  Imperial  Hotel  in  Tokyo,  the  Republic 
of  Korea's  Minister  for  Foreign  Affairs,  Choi  Duk  Shin,  recalls  some 
"old  times"  with  an  old  acquaintance.  Earnest  Hoberecht,  DPI  vice- 
president  and  general  manager  for  Asia. 


tion.  The  Chronicle,  the  decision  Guild’s  assertions  were  not  of 
added,  has  established  a  prima  .sufficient  character  to  void  the 
facie  case  of  unfairness  in  the  election  even  though  conceding 
election.  that  the  Guild’s  assertions 

Two  days  before  the  election  “could  be  misleading  and  may 
a  letter  signed  by  a  representa-  not  be  completely  accurate,” 
tive  of  the  American  Newspaper  "may  be  speculative  and  ev’en 
Guild  was  mailed  to  each  of  the  exaggerated,”  and  contained 
voters  in  the  bargaining  unit,  “half  truths  or  misrepresenta- 
This  letter  contained,  among  tions.”  He  also  found  the 
other  things,  citation  of  top  Chronicle  guilty  of  an  unfair 
minimum  salary  for  reporters  labor  practice  in  its  refusal  to 
under  a  Guild  contract  in  a  bargain.  The  Board  sided  with 
neighboring  city  and  purported  the  Regional  Director  and  ulti- 
to  show  certain  additional  remu-  mately  issued  an  order  directing 
neration  on  an  annual  basis  for  the  Chronicle  to  bargain  with 
holidays,  vacations,  sick  leave,  the  Guild,  w' hereupon  the 
severance  and  retirement  and  Chronicle  appealed  to  the  courts, 
night  differential.  The  Chronicle  Another  issue  in  the  case  was 
sent  a  wire  to  each  editorial  de-  the  Guild’s  charge  that  the 
partment  employe  the  next  day  Chronicle  had  committed  unfair 
pointing  out  the  inaccuracies  labor  practices  in  “interrogat- 
and  hypothetical  claims  of  the  ing  and  threatening  Union  offi- 
Guild.  cers  and  members  in  connection 

with  their  union  activities.”  The 
Board  ordered  management  to 
cease  and  desist  from  such  ac¬ 
tivities  and  the  Circuit  Court 
upheld  this  order. 


jn. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

DURING  ANPA 

April  22-26  available 
at  Waldorf-Astoria  for 

PRIVATE  CONFERENCE. 
Your  Confidanc*  Respected 

TE  3-3018 
RALEIGH.  N.  C. 

1807  McDonald  lane 


Objecliuns  Filed 

Following  the  election,  the 
Chronicle  filed  objections,  charg¬ 
ing  that  the  statements  of  the 
Guild  were  “deliberately  false, 
inaccurate  and  misleading”; 
that  they  constituted  an  inter¬ 
ference  with  a  fair  election ;  and 
that  the  election  should  be  set 
aside.  An  NLRB  Regional  Di¬ 
rector  overruled  management’s 
objections,  finding  that  the 


Avoid  the  hazards  of 
selling  on  your  own 


^  hy  lake  the  risks  involved  in  negotiating  without  our  knowledge 
of  markets,  of  artual  sales,  of  responsible  contacts?  In  speaking 
to  any  buyer,  Blackburn's  experience  and  reputation  for  reliability 
naturally  lend  greater  weight  to  our  opinion  than  any  seller 
can  reasonably  expect  to  be  given  to  his  own. 


U  Wj  i%  Cx  Ak  O  U  H  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 
WASHINGTON,  O.C.  CHICAGO  ATLANTA  BEVCRLT  HILLS 

H.  W.  Cassill  Clifford  B  Marshall 

James  W  Blackburn  William  B.  Ryan  Stanley  Whitake*  Colin  M.  Selph 

Jack  V.  Harvey  Hub  Jackson  Robert  M  Baird  Ca'if.  Bank  Bldf. 

JoMph  M.  Sitrick  333  N.  Michifan  Ave.  John  G  Williams  9441  Wilshire  Blvd. 

RCA  Buildinf  Chicafo.  Illinois  Healey  Building  Beverly  Hills.  Calif. 

FEderal  3-9270  Financial  6-6460  JAckson  5-1576  CRestview  4-2770 
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IMolleiihoff  to  Serve 
As  LSI  A  alehdog’ 

Washington' 

Clark  Mollenhoff,  Washinpton 
correspondent  for  the  Ihs 
Moines  Register  and  Tribune, 
Minneapolis  Star  and  Tribune 
and  Look  mapazine,  has  been 
named  a  member  of  the  U.  S. 
Advisory  Commission  on  Infor¬ 
mation. 

The  five-man  Commission 
ser\'es  as  a  “watchdop”  over  the 
United  States  Information 
Agency. 

President  Kennedy  appointed 
Mr.  Mollenhoff  to  succeed  for¬ 
mer  Director  of  the  Budget 
Lewis  W.  Douglas.  Also  ap¬ 
pointed  to  the  board  was  Morris 
S.  Novik,  New  York  radio  pro¬ 
gramming  consultant,  who  suc¬ 
ceeds  Mark  A.  May. 

• 

Stories  Bring  Changes 
In  Insurance,  Parks 


l\Irs.  Herbert  Dies 

Greensbcrg,  Pa. 
Mrs.  Angeline  Huff  Herbert, 
president  of  the  Tribune- Review 
Publishing  Co.,  died  March  23. 
She  was  73. 


Goshom’s  Cartoon 

Portsmouth,  Va. 
Howard  Goshorn,  former  edi¬ 
torial  wTiter  for  Wilmington 
(N.  C.)  Star-News,  is  now  doing 
“Portsmouth  Personalities”. 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience  ^ 


.W.NOUM'.EMENTS  j 

ANNOUNCEMENTS 

Netespaper  Brokers 

ISetcspapers  For  Sale 

EXPERIENCE  COUNTS.  We  negotiate 
newspai<er  projierty  sales  in  California, 
fair  to  both  bu.ver  and  seller.  Try  us. 
GABBERT  &  HANCXICK.  3709-B 
.Arlington  Ave.,  Riverside.  (California. 

SOUTHERN  ROTARY  OFFSET  plant 
producing  weeklies,  shoppers,  other 
publications.  Volume  increasince*  large 
{lotential,  premium  location,  choice  op- 
lK>rtunity.  $125,000.  Box  1347,  Editor  & 
Publisher. 

PACIFIC  NORTHWE.'^T  License.! 
Broker  of  Newspa|)er  Pro|«rties 
HARRIS  ELLSWORTH 

P.O.  Box  5(9.  Roseburg,  Oregon 

.SELECT  WEEKLIES:  Colorado  TOM: 
Iowa  $45M:  Mississippi  $I0OM :  Mis¬ 
souri  $65M  ;  Nebraska  $2()M.  $5(lM: 

DIAL 

"America’s  No.  1  Newspaper  Broker” 
Kalamazoo  8.  Mich.  Phone  FT  2-6922. 

Ljregon  o.  L$aKOia 

Texas  $2oM  ;  Washington  $35M:  W'yo. 
$3oM:  New  England  $t25M.  Krehbiel. 
Box  88.  Norton.  Kansas. 

.NEWSPAPER  SERVICES 
Features 


••\VO.MAN’S  EXCHANGE"  floods  your 
mail.  Proved  by  our  readers.  Try  it! 
No  contract  to  svn!  Box  1458,  Editor 
&  Publisher. 


Features  Wanted 


WRITERS  WANTED 
for  assigned  articles.  Dept.  7  ,  5228 

Irvine  Ave.,  No.  Hollywood.  Calif. 


Newspapers’  List 

UNIQUE  ‘KEY  NEWSPAPERS’  LIST. 
Political  must.  Joe  T.  Lovett.  5502 
Albia  Road,  WashinKton  16.  D.  C. 


Press  Engineers 

PRESS  AND  CONVEYOR  ERHXTION 
Throughout  the  Midwest 
L.  I.  GRIFFIN  &  SONS.  INC. 

5002  South  Hanna 
Fort  Wayne,  Indiana 
Phone:  H-3295 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Syracuse,  N.  Y. 

Two,  many  -  storied  public 
service  campaigns  by  the  Syra¬ 
cuse  Herald-Journal,  Herald- 
Ameriean  bore  fruit  this  week. 

Reporter  Richard  F.  Long’s 
series  spotlighting  Onondaga 
County’s  insurance  program 
were  pinnacled  with  a  report 
of  a  cancellation  of  the  county 
government’s  $3.o  million  insur¬ 
ance  coverage.  County  Execu¬ 
tive  John  Mulroy  announced  a 
“fresh  start.” 

Reporter  Kenneth  C.  Crowe’s 
]>arks  improvement  stories  made 
parks  an  issue  in  the  past  may¬ 
oralty  campaign  and  resulted  in 
City  Council  appropriations  this 
week  to  refurbish  five  pool  bath¬ 
houses,  a  clean-up  at  the  city 
zoo,  and  for  the  purchase  of  the 
city’s  first  modern  play  appa¬ 
ratus. 

c 

Postal  Rate  Protest : 

No  Free  Bond  Ads 

Warren,  Pa. 

The  Warren  Times  Mirror 
has  discontinued  running  free 
savings  bond  ads  for  the  U.  S. 
Treasury.  Publishers  Jane 
Walker  Kopf  and  Ann  Walker 
Davis  said  the  action  was  taken 
as  a  protest  again.st  the  postal 
rate  increase  bill  in  Congress. 

The  publishers  said  that  in 
order  to  make  up  the  differ¬ 
ence  in  mailing  costs,  it  would 
be  necessary  to  devote  the  space 
formerly  dedicated  to  Savings 
Bond  ads  to  revenue-producing 
ads. 

In  addition,  the  Times-Mirror 
said  it  will  discontinue  publish¬ 
ing  U.  S.  Post  Office  publicity 
which  does  not  directly  affect 
the  local  personnel  of  the  postal 
service. 


CONFIDENTIAL  INFORMATION 
Daily  Newspai)er  Properties 
W.  H.  Glover  Co.  Ventura.  Calif.  ] 


SALES-PURCHASES- FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 

DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main, 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 

IT’S  NOT  the  down  payment  that 
I  buys  the  newspaper — it’s  the  person-  i 
I  ality  and  ability  of  the  buyer.  This 
I  is  why  we  insist  on  personal  contact 
'  selling.  ' 

1  LEN  FEIGHNER  AGENCY 
1  P.O.  Box  192  Mt.  Pleasant.  Michigan 


,  NEWSPAPER  SALES-PURCHASES 
All  negotiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.O.  Box  579,  Gadsden,  Alabama 

I  MAY  BROniBRS.  Binghamton.  N.  Y.  ; 
•  Established  1914.  Newspapers 
I  BOUGHT  and  SOLD  without  publicity.  \ 


Newspapers  For  Sale 

COUNTY  SEAT  EXCLLTSIVE  weekly,  i 
only  paper  in  rich  farm  county.  You 
will  enjoy  hunting,  fishing,  living  in 
western  mountain  state  valley.  Goo»l 
plant.  $50,000  with  $14,500  down.  1 
Should  net  $15,000.  This  is  a  sound 
newspaper  in  fine  town.  Joseph  A.  ' 
Snyder.  Newspaper  Broker.  2234  E. 
Romneya  Dr..  -Anaheim.  Calif.  Ph. 

I  KE  3-1361  day  or  nite. 

;  IF  YOU  HAVE  YOUTH,  experience 
I  and  $20,000  you  can  buy  $60,000  gross 
I  county  seat  weekly.  Zone  3.  that  will 
pay  good  salary  and  liquidate  balance 
.  in  10  years  or  less.  Priced  at  gross  j 
Including  building  and  accounts  receiv-  1 
able.  Broker,  Box  1422,  Editor  &  Pub- 
;  lisher. 

.NOW  OFFERING  exceptional  proper¬ 
ties  recently  developed  in  F'lorida. 
Georgia,  Miss.,  Tenn..  Ala.  and  Ky. 
Gross  from  $30  to  $135,000.  Newspai>er 
■Service  Co.,  Inc.,  408  S.  Bonita  Dr.. 
Paniuna  City.  F'la. 


WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  &  ASSO¬ 
CIATES.  Suite  600-607.  6381  Holly¬ 
wood  Blvd.,  Los  .Angeles  27,  California. 


WESTERN  COUNTY  SEAT  DAILY. 
Nice  small  city  in  picturesque  mountain 
i  valley.  Irrigate<l  ranches  and  cattle 
'  ranches  too.  W’hat  a  place  for  your 
;  cow  boys  and  cow  girls  to  grow  up! 
Fine  hunting  and  fishing  for  you  too! 
Good  plant,  sound  future,  steady  local 
payroll.  Only  $25,000  down.  J.  A. 
I  Snyder.  2234  E.  Romneya  Dr.,  Ana- 
I  heim.  Calif.  KE  3-1361. 


Newspapers  Wanted 


PUBLISHER  seeks  small  or  medium 
daily  or  large  weekly.  Reply  fully  in 
confidence.  Box  1307,  Editor  &  Pub¬ 
lisher. 


RETIRED  EXECUTIVE  seeks  Florida 
West  Coast  County  Seat  weekly  prin¬ 
cipally  as  investment.  Will  retain 
working  staff.  All  rash  if  desiretl. 
Reply  fully  in  confidence.  Box  1460, 
Editor  &  Publisher. 


WEEKLIES  WANTED 
BY  PRINCIPAL 

New  York  and  Pennsylvania,  no  plant,  | 
minimum  circulation  4.000.  Box  1470, 
Ekiitor  &  Publisher. 


Publications  For  Sale 


6.VYR.-OLD  MONTHLY  grossing 
$28, (OK)  serving  people  intereste<l  in 
nutritional  and  natural  approach  to 
health.  Published  in  west  but  could  be  ! 
moved  anywhere.  Favorable  printing 
contract.  $12,500.00  cash.  Price  in¬ 
cludes  receivables  and  cash  on  hand 
of  app.  $6,000.  Don  G.  Matchan,  The 
Krause  Co.,  1.30  Main  St.,  Los  Altos, 
Calif. 


Newspaper  Presses  and  Conveyors 

THE  BXIWARDS  TRANSFER 
OO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING,  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


Circulation  Promotion 


MR.  PUBLISHER 

Dost  the  circulation  of  your  newspaper 
need  increasing?  If  your  answer  to  this 
question  Is  yes,  then  write,  wire  or 
phone  me  t^ay.  Results  guaranteed. 
Fee  based  on  circulation  increase.  No 
paper  too  small  or  too  large.  Will 
travel  anywhere  within  the  continental 
limits  of  the  United  States.  D.  M. 
Heath,  1435  Jay  Street,  Eugene,  Ore¬ 
gon.  01  3-6976. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCA'nON  without  IDEN'nnCATION 
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Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


POR  ^A\  P-  REDUCE  PLASTIC  ENGRAVING 

'  ^  plate  costs.  Use  Cal-Plates  at  47c  each 

The  following  linoty|>es  in  Kood  oi>er>  instead  of  76c.  Send  for  your  free 
atiiiK  condition  with  electric  pots:  ;  sample.  Calumet  Crafts,  Inc.,  Box  26, 

Model  36  #61-027 — 72-90 — Model  31  ,  Naperville,  Illinois. 

#57-558:  Model  31  #58,927:  Model  _ _ _ _ _ _ _ 

nkpt"Teyboard.  Pre.s  Room 

The  following  Model  5‘s  have  tele- 
tyi*esetters  with  adapter  keyboard  I  PI  P 

#58-320:  #66,970:  #56-971:  #9521  W'^IUri_C 

Model  8  #50-184  -ii  /^D 

2  Elrods  #F-1979  and  F  2069G  !  With 

1  Read  Maifazine  Rack.  Rouse  Miterer.  i 

I*??  Low  Consfrucfion  Units 

#13,340:  two  7  ft.  Hamilton  Steel  Make  |  ,  r\o  lj  ir  n  i 

up  cabinets,  43  inch  Hamilton  Steel  *  k-ULUK  Malt  Deck 

storage  cabinet  for  100  galleys.  Three  I  I  Double  Folder  2  M/j" 

4  ft.  steel  and  make-up  cabinets,  four  '  i  R>||ruin  Pnrmar 

10  ft.  Hamilton  Steel  make-up  cabinets.  Do'ioon  rormer 

special  heavy  cast  steel  top;  one  Hamil-  Mounted  on  substructure 

ton  Steel  Matrix  cabinet ;  One  Hamil-  4  Cline  3-Arm  Reels 

ton  St«l  Galley  cabinet  with  100  gal-  i  Full  Automatic  AC  Motor  Drive 

leys:  One  43  inch  Hamilton  Steel  Cabi-  i  \a/  jo  a  a  i  a  aj  l- 

net  for  100  four  column  galleys:  two  '  Wood  Fony  Autoplate  Machine 

Hamilton  page  storage  29"  x  31"  10  ^  ^  ^  _ _ ^  . 

slides  to  cabinet.  CO  OR  CAPAC  TY 

Mark  up  wood  table,  two  proof  desks.  I 

Teletyp^tter  perforators  #277.  ;  Up  to  32  page  straight— 4  pages  spot 
204  and  1<3:  four  teletypesetter  key-  ,  ii_  a  oa  _  a  •  La  a  ^  ^  a 

board  sound  proof  cabinets  Up  to  24  pages  straight  4  pages  4 

1  Copy  Desk  (wood!  '  Color 

3  Hamilton  Glider  Saws,  Serial 

#4^31,  4232  and  1866  with  new  design  ^ 


INTERES7ED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 
1962  THATCHER  PACER 
(Now  In  Production) 


Pre$s  Room 

(Now  In  Production) 

GOSS  OCTUPLE  ■ 

Featuring 

with  COLOR  The  Completely  New  Heavy 

Duty  “Jaw  Type”  Precision 
4  Low  Construction  Units  Folder  —  That  Outperforms 

I  COLOR  Halt  Deck  Them  All!! 

I  Double  Folder  2 1 '/2" 

I  Balloon  Former  Rugged  Construction  —  Walk- 

Mounted  on  Substructure  Thru  Units  —  Dynamatic  “Ad- 

4  Cline  3-Arm  Reels  .  justo-Speed”  Drive  —  Fully 

1  Full  Automatic  AC  Motor  Drive  |  Automatic  Tensions  —  Simple 
I  Wood  Pony  Autoplate  Machine  Mechanical  Controls. 

OD  A  D  Ar"'lTV  Note:  We  will  take  your  present  equip- 

LwIn  \.^A\r/A\^l  I  T  ment  in  trade.  We  buy  and  sell  all 

A  •  La  A  A  newspaper  equipment,  including  presses. 

Up  to  32  page  straight — 4  pages  spot  typesetting  machines,  TTS  equipment. 
Up  to  24  pages  straight — 4  pages — 4  Ludlows,  Elrods,  mat  rollers,  etc. 
color  . .  ,  - 


PLANT  LIQUIDATION 

Machinery-Equipment-Supplies 

Mechanical'  Equipment  Only 

WELLSTON  JOURNAL 

1471  HODIAMONT  ST.  LOUIS.  MO. 


'TV.  n  XT  COMPOSING  ROOM 

2  MODEL  8  LINOTYPES.  Nos.  45196, 
Duty  Jaw  lype  Precision  45434  each  with  3  Magazines,  4  Molds. 
Folder  —  That  Outperforms  1  model  30  linotype  No  64876 
Them  All ! !  with  2/90-2/72.  4/34  magazines.  6 

Molds.  Blower,  Saw,  Quadder. 

Rugged  Construction  —  Walk-  16  spare  MaVGAzines— 90,  72,  34 
Thru  Units  —  Dynamatic  “Ad-  Channel 

justo-Speed”  Drive  —  Fully  matrix  fonts  from  to  36 


#4^41.  444.  ana  1866  w.tn  new  design  ^ 

(4?  d*raweVsf‘ **'  keystone  Cabinet  Lexington  Ave.  New  York  17.  N.Y. 

3  Linotype  Steel  operator  cabinets  MU  5-4774 

1  Paper  cutter,  hand  operated  , _ 

1  Saw  Filer,  ^rial  #3490 

#l^^Rom,ns  Spaceband  Cleaner  Serial  NEWSPAPER  EQUIPMENT 
(  1  Ludlow  Serial  #0541 

(  4  Ludlow  Cabinets  DUPLEX  TUBULARS 

(  1  Ludlow  Super  Surface  #545  GOSS-HOEi-SOOTT  PRESSES 

(29  Fonts  Ludlow  Type  - 

(  4  Ludlow  Sticks  A.C.  Drives — Mat  Rollers — Kemp  Pots 


Automatic  Tensions  —  Simple oq 
Mechanical  Controls.  ;  *®cha^P  turtles:  28  stereo 

Note:  We  will  take  your  present  equip-  '  Makeup  banks.  Proofreader  Ta- 

ment  in  trade.  We  buy  and  sell  all  *’'«»•  cabinets,  steel  makeup 

newspaper  equipment,  including  presses,  stones,  etc. 
typesetting  machines,  TTS  equipment.  STEREOTYPE 

pages-4  Ludlows,  Elrods,  mat  rollers,  etc.  g^^  g^^^  Trimmer 

D-  A  -1.  A  j  D  ;  Saw  and  Drill,  Do-All  Band  Saw 

istributed  By  Mat  Roller 

'l  IKIf"'  5-Ton  Gas  Pot  with  Pump 

J.  lINk^.  INSCO  Wood  Pony  Autoplate.  23-9/16" 

k  1 7  N  Y  Goss  Enclosed  Curved  Router 

'  SALES  AND  LEASIN0  Complete  Set  Double  Page  Equipment 

- CORPORATION  PRESS  ROOM 

24-48  PAGE  GOSS,  with  Extra  Color 
(AN  AFFILIAIE  OF  !  Cylinder,  Double  Folder  with  %  fold; 

INLAND  NEWSPAPER  A.C.  Drive,  end  fe^.  power  Hoist. 


(AN  AFFILIAIE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 
HA  1-5355 


2  Flat  Stereotype  scorchers,  American  Mail  Room  Belt  and  Roller  Conveyors. 
Newspaper  Supply.  #1354  and  1364  Cutler-Hammer  Newspaper  Conveyors. 


1  Royal  Flat  Router 
1  Monomelt  Shaver  serial  #578 
(1  Sta-Hi  Flat  Vacuum  Casting  Box 
#550iV  CB 

(1  United  American  Dumper  in 

#1370 

(7  United  American  Dumper  in 

trucks 

(2  United  American  Dumper  in 


GOSS-HOE-SOOTT  PRESSES  1720  Cherry  St.  Kansas  City  8.  Mo.  f^E^AL 

A.C.  Drivea-Mat  Rollera-Kemp  Pots  HA  15355  Stereoty^  *  Unotype  in 

Mail  Room  Belt  and  Roller  Conveyors. - R"'*  * 

Cutler-Hammer  Newspaper  Conveyors.  F’OR  SALE:  Standard  Duplex  Tubular  .  n.,  ,  .*i,i  -rr-^^iA-rnr 

Press.  24  page,  one  to  two  sold  as  a  ,  BEN  SHULMAN  ASSOCIATES 

I  OVA  I  Q  niYOM  OO  complete  unit  with  drive  and  push  _  .  .  . 

J.  JulAkJIN  buttons.  In  excellent  condition,  can  be  1471  Hodlamont  St.  Louis,  Mo. 

. . ...  ...  running:  equipped  with  side  lay  pu__-.  r-ntt..  i  iiii 

.  31144  Saticoy  St.  Sun  Valley,  Calif,  plate  cylinders,  piperl  for  ink,  electric  Phone.  COIfax  l-llll 

,  POplar  5-0610  TRiangle  7-3871  paper  rewinder,  electric  roll  hoist,  3  50  E.  42  St.,  New  York  17  Phone-CXford  7-4590 

I  color  fountains,  two  motor  drive,  220 

T  ZITZ  _ _ _ ..  :  volt  60  cycle  A.C.  current  with  re-  , 

24-PAGE  DUPLEX  TUBULAR  i  placement  motors  for  each,  off  side  mc\a/  c  rn  1  aotcdcoi  nco 
2-to-l  Model,  No.  484,  AC  Drive.  ^  QUARTERFOLDER 

O  11 _ m  .  n  ,  •  .  cuiier  n^mer  paper  con-  ,  twidtadtv  no  otia'tthmad'w 


1471  Hodiamont  St.  Louis,  Mo. 
Phone:  COIfax  l-llll 


(1  4,000  m  Big  Chief  Model  21  Natu-  >  o  p_„  Tiata  TnctallLTiALAj  ’  ”  n^mer  paper  con- 

il  gas  fired  remelter  #228  I  lOp  IteCK  inStElleO  new,  ,  veyor,  vacuum  casting  box,  IVi  ton 

(I  Twin  eight  water  cooled  Dump  !  1950.  Complete  vECUUm-back  |  r]«‘al  ^t.  finishing  machine,  finisWng 


Model  #1338 

1  Goes  full-page  casting  box  #559 


stereotype. 


block.  Contact :  Paul  T.  Morgan,  Tex¬ 
arkana  Newspapers,  Inc.,  P.O.  Box 


1  Alnico  Evenray  mat  dryer  serial  BEN  SHULMAN  ASSOCIATES  j  421,  Texarkana.  Ark. _ 

®  I  A  LT  60  East  42nd  St.,  N.Y.  17  Oxford  7-4590  I  24-PAGE  SCOTT  PRESS  with  Pony 

L^OntaCT  Mr.  J.  A.  ISron,  i  Autoplate  machine,  gas-fired  metal  pot. 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACJHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  CHty, 
Oklahoma.  Call  OE  6-8841. 


I  A  !✓..  I - -  -  -  —  1  ZA-rrtucj  1 1  rniWAO  wiin  rony  wiahj,  i  ha... 

L^ODTaCT  Mr.  J.  A.  Isron,  ■  Autoplate  machine,  gas-fired  metal  pot,  1  1637  West  Main,  Oklahoma  CSty, 

Maz-kanif-al  ^1  irAarintonz-Icnt  I  GOSS — Five  units  High  Speed,  low  casting  and  finishing  equipment,  and  Oklahoma.  Call  OE  6-8841. 

”*^1  .  °  OUpe  inTenaenT,  j  construction;  double  folder.  Inline  arch  chipping  block,  22  inch  cut-off,  220/ 

The  Clarion-Ledger - Jackson  |  type:  Cline  reels  and  tension.  Three  240W  60  cycle,  3  phase  motor  with  - - — — - - - - 

fi  ,1  A I  I  I  ~  1  i*  •  •  ■  orm  reel.  D.C.  motor,  line  shaft  drive,  necessary  General  Electric  controls.  StereotYoe 

Uaily  News,  Jackson,  Mississippi  Nestled  angle  bars  behind  folder:  tab  Machinery  is  offer^  as  is,  where  is.  _ _ _ _ _ 

- slitter;  plate  and  impression  cylinders  the  purchaser  to  assume  total  cost  of  nrvi  t  ttoo  o.  tt- 

$50,000  WORTH  OF  MATRICES,  lino-  have  roller  bearings.  Press  geared  for  disassembly  and  removal.  A  reasonable  ROLLLKb,  ^a-Hi  machines, 

type  and  ludlow.  5*4  Pt  to  120.  Ionic,  36M  papers  per  hour.  Cuteff  23-9/16.  time  will  be  allow^  for  removal.  This  /4'PaK6  ,  routers,  c^tii^ 


Stereotype 


(kithic.  Corona,  Regal,  Paragon,  (jen-  Press  #1460.  For  immedi 
tury  and  others.  New  and  slightly  used,  where  is  $25,000.  J. 
For  complete  listing  and  prices  con-  Pittsburgh  Post-Gazette, 
tact  Briunback,  Sentinel-Star,  Orlando,  Pa.  ATlantic  1-6100. 
Florida.  - 


#1460.  For  immediate  sale  as  is,  press  was  in  full  operation  until  July  I  drives,  30,  40, 

is  $25,000.  J.  F.  O’Connor,  3,  1961,  when  we  moved  into  our  new 


INTERTYPES 


Model  G4/2.  No.  23174 
Model  G4  No.  20.590 
Model  F4/4.  No.  15851 
Model  C4/4.  No.  15219 
Models  B.  C,  CSM 
Each  machine  has ; 
Electric  Pot,  AC  Motors 


20-PAGE  GOSS  STRAIGHTLINE 
22%"  cut-off 
Single  Folder 
Two  GE  drives 


building.  First  $15,000  cash  takes  it.  G-  C.  Oxford.  Box  903.  Boise,  Idaho. 

LAUREL  LEADER-CALL  ; -  - 

136  Beacon  St.,  Laurel,  Mississippi  WOOD — Double  Automatic  Autoplates 
Telephone:  428-0551  #178  4  i82;  23-9/16  cutoff;  16"  print¬ 

ing  diameter;  1-ton  Konp  gas  fired 
:16"  TWO-UNIT  VANGUARD  web-fe<l  ix>t:  3  pump  water  cooling  system : 


Two  GE  drives  offset  newspaper  publication  press.  In-  >  Two  Wood  Heavy  Duty  Autoshavers 

One  Pony  Autoplate — 224i"  Vacuum  eludes  roll  stands,  half  and  quarter  I  #112  &  126.  Available  inunediately ; 

backed,  water-cooled,  with  4-ton  imt.  folder,  10  h.p.  motor,  everything,  will  sacrifice.  J.  F.  O’Connor  Pitts- 

Contact:  Miss  Quinn,  Matzner  Publi-  Prints  16  tabloid.  8  metropolitan  sig-  burgh  Post-Gazette,  Pittsburgh,  Pa. 


Models  B  C  CSM  Contact:  Miss  Quinn,  Matzner  Publi-  I  Prints  16  tabloid.  8  metropolitan  sig-  burgh  Post-Gazi 

Each  machine  has-  cations,  1  William  St.,  Passaic,  New  natures.  $36,400  FX>B  our  floor,  as  is.  ATlantic  1-6100. 

Electric  Pot  AC  Motors  Jersey.  Phone:  Gregory  3-5000.  2  years  old.  Elxcellent  condition,  oper-  1 _ 

OTM  CLji  II  i  i  A  m'  Arm^iAxrr  -  - ating  in  our  shop.  Increased  business  Wnnl 

BEN  SHULMAN  ASSOCIATES  vanguard  2  unit  .36"  web  offset  reiiuires  larger  press.  Write,  phone  _ _ 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590  press,  22*4"  cut  off,  with  power  for  4  i"***’?,^* .  Pubheations.  1368  Webford.  ; 

_ units.  Speed  12.500  pph,  half  and  Plaines.  III.  C\  9-5511.  KEWSPA 

.e.Tr.  'luarter  fold  pyramid  web  infee<l  jog  cnMPT 

THE  NA’nON  S  NEWSPAPER  FORMS  control  at  each  unit.  Asking  $:J8.000.  TWO  CUTLER-HAMMER  Press  Drives  WIAt 

Like  new,  3  years  easy  use.  Will  teach  — 75HP  each,  two  control  panels,  prac-  cjTVPirn 

$9<.50.  fob  operation  in  your  plant.  Delivery  July  tically  new.  Will  run  single  or  tandum. 

OAT  to  A  xTv  1  A  1962.  Havo  purchase<l  larger  press.  Will  sell  separately,  1112,  ^itor  ,  nrKi  CLJf  II  kA 


SALES  iTOMPANY.  U3  West  Market  Write  Box  1484.  Editor  &  Publisher.  !  &  Publisher. 

Street.  Elkin,  North  Carolina.  _  j - 

- - — - GOSS  CX)X-0-TYPE  PRESS,  excellent  I  IDEAL  FOR  FULL-SIZE  WEEKLY 

MODEL  F-2  INTERTYPE  MIXER  condition.  Linotype  Comet  with  Tele-  No.  1  Miehle,  rebuilt  less  than  ten 
serial  #  over  15000.  Going  TTS.  Ex-  typesetter  keyboard.  Teletyi»setter  Per-  years  ago.  Has  darn  good  cross  feeder 
eellent  bargain  at  $5000.  Box  1281,  forator.  Priced  to  sell.  'Tribune-Demo-  and  Omaha  folder.  Going  Web-fed.  Will 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


Editor  &  Publisher. 


crat.  La  Junta.  Colo. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


Linotypes — Intertypes — Ludlows 
PRIN’TCRAFT  REPRBSENTA’nVES 


sacrifice.  Transcript,  Danielson,  Ckinn.  '  136  Church  Street,  New  York  7,  N.  Y. 


EDITOR  SC  PUBLISHER  for  April  7,  1962 


If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


Academic 


Classified  Advertising 


Display  Advertising 


Display  Advertising 


YOUNG  MAN  NEW  POSITION 

of  Assistant  Director  of  Publications. 
House  organ  e.\i>erience  desired,  writ¬ 
ing  and  editing  experience  essential. 
Responsibilities  will  include  research 
for  and  writing  of  gift  and  grant 
proposals,  and  writing,  editing,  and 
l)roduction  on  alumni  magazine.  In 
addition,  man  will  work,  according  to 
interests  and  abilities,  on  a  wUle  range 
of  university  publications.  About 
$6500.  Private  university.  Chart  Area 
2.  \Vrite  Box  1453,  Editor  &  Publisher. 


CLASSIFIED  MANAGER,  man  or 
woman,  for  13,000  daily.  Must  sell 
outside  as  well  as  manage  3-girl  de¬ 
partment.  Up  to  $140  a  week  bonus, 
depending  upon  ability  and  experience. 
Write  background  in  detail  to:  Times 
Journal,  Vineland,  N,  J, 


DISPLAY  SALESMAN 
Liberal  salary  and  benefits.  Write: 
Advt.  Mfg.,  Keene  Evening  Sentinel, 
Keene,  N.  H. 


Display  Advertising 


Administrative 


COMPTROLLER 


ADVERTISING  SALESMEN,  retail  I 
and  classified,  for  daily  newspa  >ers  in  ' 
Chart  Areas  6,  7,  8,  10  and  11.  Send  | 
tyi>ewritten  resume  to  Inland  Daily  I 
Press  Association,  7  South  Dearborn  I 
St.,  Chicago  3.  No  charges.  ! 


M.ANAGER  of  Quality  Weeklies  of  ; 
New  Jersey  wishes  to  retire.  Replace-  ] 
ment  sought  who  can  sell  and  service  : 
national  advertising  for  37  big  sub¬ 
urban  papers.  Must  be  man  who  will  i 
carry  on  aggressively  with  minimum  of 
direction.  Send  resume  to:  Quality 
Weeklies,  Box  110,  Bloomfield,  N.  J. 


ONE  OF  THE  MIDWEST'S  leading 
new8pai>ers  has  an  exceptional  oppor¬ 
tunity  for  a  fully  developed,  exijeri- 
ence<l  Retail  Advertising  Manager. 
We're  looking  for  a  strong  man  to 
heatl  up  a  strong  department.  Salary 
oi)en,  tell  all,  first  letter.  Enclose 
photo.  Interviews  in  Chicago  and  New 
York  City  within  a  month.  Box  1432, 
Editor  &  Publisher. 


OR 

BUSINESS  MANAGER 


ADVERTISING 

MANAGEMENT 

OPPORTUNITY 


OPEINING  for  top-flight  advertising  di¬ 
rector  for  daily  and  Sunday,  10,000-|- 
circulation  in  highly  competitive  mar¬ 
ket.  Job  requires  intelligent,  aggressive 
working  manager  strong  on  promotion. 
Write:  Perry  Stewart,  Publisher,  Trib¬ 
une.  New  Albany,  Indiana. 


READY  TO  MOVE? 


YOU  .  .  .  may  be  ad  director  of  a 
small  daily,  the  No.  2  man  at  a  me¬ 
dium-sized  daily  or  an  experienced  ad 
salesman  who  wants  greater  responsi¬ 
bilities  and  an  opix>rtunity  to  move 
jihead. 


For  30-paper  weekly  chain  in  Chart 
Area  2.  We  need  a  man  who  is  thor¬ 
oughly  familiar  with  newspaper  ac¬ 
counting  systems  and  procedures.  We 
want  a  man  with  management  ability 
to  direct  and  to  assume  complete  re¬ 
sponsibility  for  all  operations  of  an 
expanding  5-man  department.  Please 
send  full  background  details,  including 
education,  exiierience,  and  income  his¬ 
tory.  Bo.\  1378,  Editor  &  Publisher. 


GENERAL  MANAGER 


for  afternoon  daily  in  fast-growing, 
high-income  suburban  area  Eastern 
U.  S.  Challenging  opportunity  for  a 
cost-conscious  man,  esi)ecially  one  who 
is  experienced  in  the  advertising  side 
of  newspai)ering.  Box  1425,  Editor  & 
Publisher. 


Circulation 


'  Are  you  stymied  in  your  present  posi- 
;  tion?  Perhaps  you  are  a  retail,  classi¬ 
fied  or  national  ad  manager  in  the 
middle  30's  or  early  40'8.  serving  on 
j  a  small  or  medium-size  daily  news- 
I  paper,  or  you  may  be  an  assistant 
I  manager  or  fully  experienced  salesman 
I  on  a  large  daily  looking  for  a  man- 
:  agement  opportunity. 
i  The  management  position  we  have  in 
'  mind  requires  a  man  with  training 
and  exi>erience  (college  degree  desira- 
I  ble)  who  is  sales  minded  and  motivated 
'  to  inspire  and  train  others. 

An  a.m.  and  p.m.  combination  over 
100,000  circulation,  ideally  located  in  a 
I  thriving,  constantly  growing  market  in 
Chart  Area  2.  Good  salary  plus  top 
1  employes  benefits. 

i  Personal,  confidential  interviews  will  bo 
.  arranged  in  New  York  during  ANPA 
;  meeting  based  on  resume  information, 
i  Write  Bo.x  1414,  Editor  &  Publisher. 


RETAIL  AD  SALESMAN 
NEEDED  NOW! 

AT  LBL\ST  5  YEARS'  EXPERIENCE. 


We  are  looking  for  a  man  who  wants 
to  have  newspaiters  in  his  future.  A 
man  who  likes  newspaitcr  space  selling 
.  .  .  can  be,  or  the  potential  to  be, 
top  man  on  a  staff  of  6.  Aggressive 
Wisconsin  daily.  20,000  circulation.  Ex¬ 
cellent  working  and  living  conditions. 
Goo<l  salary  and  bonus.  Write  at  once 
giving  full  particulars — family,  experi¬ 
ence.  schooling,  salary  requirements,  to 
Box  1400,  Editor  &  Publisher. 


WE  .  .  .  are  a  me<lium-sized  daily  in 
a  growing  community  in  Chart  .Xrea  2 
and  we're  looking  for  a  young  man 
who  would  like  to  l)ecome  our  adver¬ 
tising  director  and  grow  with  us.  Pen¬ 
sion,  life  insurance  and  hospitalization 
benefits.  Box  1438,  Editor  &  Publisher. 


RELIABLE.  EXPERIENCED  young 
salesman,  able  and  willing  to  protiuce 
volume,  layout  own  ads.  Fine  oppor¬ 
tunity,  combine<l  magazine  and  news- 
pai>er  sales.  The  News-Mirror,  Box 
428,  Bourbon,  Ind. 


VALUABLE  STATE  FRANCHISE- 
NO  FEE!  If  you  can  put  4  salesmen 
or  women  on  $200  weekly  commission 
selling  low  cost  ads  to  local  retailers 
for  terrific  MARRIED  LIFE  magazine, 
you  can  earn  $20,000  up.  Resume  nec¬ 
essary  for  details.  Publisher,  Box  369E, 
Westiiort,  Conn. 


CIRCULATION  MANAGER  called  to 
military  service  and  we  have  imme¬ 
diate  opening  with  attractive  salary- 
bonus  opportunity  for  self-starter. 
Progressive,  Monday-thru-Friday  small 
daily  in  heart  of  Lake  Erie's  vacation- 
land.  Only  daily  in  county.  Write  com¬ 
plete  details  (no  phone  calls,  please), 
'rae  Daily  News.  Port  Clinton.  Ohio. 


ADVERTISING 

MANAGER 


CIRCULATION  PROMOTION  manag¬ 
er  for  midwest  publishing  house. 
Should  be  young,  enthusiastic,  ener¬ 
getic.  Definite  talent  for  copy,  design. 
Not  too  much  experience  ne^ed.  Box 
1402,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  grow¬ 
ing  9,500  daily  serving  prosperous 
rural  area.  Opi>ortunity  for  growth, 
advancement.  Circulation  experience 
helpful  but  not  necessary.  Excellent 
opportunity  to  learn  newspapering. 
Liberal  benefits.  profit-sharing,  bo¬ 
nuses.  Journal,  New  Ulm,  Minn. 


PLL'S  one  retail  salesman  for  10-pa^r 
group,  part  of  large  weekly  chain. 
Must  be  thoroughly  familiar  with  dis¬ 
play  and  classified  organization  and 
procedures.  Our  man  must  have  the 
ability  to  direct  and  train  salesmen 
personally,  and  must  himself  be  an 
aggressive,  productive  salesman.  The 
opening  for  the  advertising  salesman 
requires  at  least  three  years  experi¬ 
ence.  These  are  career  opportunities  for 
the  right  men.  Please  write  giving  full 
background  details,  including  income 
history,  present  salary  requirements. 
Chart  Area  2.  Box  1392,  Editor  & 
Publisher. 


HAVE  IMMEDIATE  OPENING  for 
experience<i.  aggressive  classified  ad¬ 
vertising  manager.  Copy  writing,  lay¬ 
out,  sales  promotion  essential.  Good 
salary,  i)aid  vacation,  retirement  plan, 
life  insurance  and  hospitalization.  Per¬ 
manent  position  on  leading  14,00U  P.M. 
daily.  Write  giving  full  details,  refer¬ 
ences  first  letter.  'The  News-Messenger, 
Fremont,  Ohio. 


WORK  AND  PLAY  IN 
THE  SUNSHINE  STATE 
Experience*!  display  salesman  nee<leU 
immediately.  If  you  are  a  <levoted 
newspai>erman  with :  a  high  aptitude 
.  fur  creating  layouts  and  copy  that  sell, 
a  capacity  for  handling  volume  ac¬ 
counts,  a  gcMHl  |>ersonality  and  of  sound 
I  character,  and  an  eye  to  the  future — 
I  then  you'll  lie  interested  in  applying 
I  for  this  iiosition.  You'll  start  with  a 
1  g*xxl  salary,  incentive  pay.  paid  vaca¬ 
tion.  life  and  medical-surgical  insur¬ 
ance  and  other  fringe  benefits.  Send 
full  resume  to:  J.  M.  Ressa,  Director 
of  Advertising,  Tallahassee  Democrat, 
Tallahassee,  Florida. 


YOUNG  LADY  with  one  or  two  years 
retail  advertising  staff  experience,  col¬ 
lege  trained.  Permanent  opening  on 
live  Southern  newspaper.  Give  full  de¬ 
tails  and  telephone  number.  Reply  to 
Box  1434,  Editor  &  Publisher. 


ADVERTISING 

COPYWRITER 


Editorial 


★  ★  ★ 


I  FLORIDA  AFTERNOON  DAILY  needs 
reporter.  Write  all  details,  including 
I  salary  required  in  first  letter  to  Box 
1328,  Editor  &  Publisher. 


aRCULATION  MANAGER  for  8,000 
California  PM  daily.  "Little  Merchant” 
plan.  Send  background,  references  to 
Box  1424,  Eilitor  &  Publisher. 


AD  SALESMEN  wanted  by  New  Eng¬ 
land  dailies  of  all  sizes.  Send  complete 
I  resume  to  New  England  Daily  News¬ 
paper  Association.  340  Main  Street, 
Worcester.  Mass. 


WTE'RE  LOOKING  FOR  a  good,  hot 
circulation  manager  who  can  grow 
salary-wise  as  he  makes  one  of  Flor¬ 
ida's  best  West  Coast  dailies  grow. 
If  you're  not  afraid  of  hard  work,  and 
feel  you  want  to  accept  a  challenge 
that  will  pay  g*x>d  <lividends.  let  us 
hear  from  you.  Box  1444,  Editor  & 
Publisher. 


ADVERTISING  SALESMAN  for  11,000 
semi-weekly  in  Northern  New  Jersey. 
Experienced  in  handling  shopping  cen¬ 
ter  accounts  desirable.  Immediate  oi>en- 
ing.  Write:  R.  D.  Gill,  Dover  (N.J.) 
Advance. 


Classified  Advertising 


CLASSIFIED 

SALESMAN 


COPYWRITER  —  WOMAN.  EXPERI¬ 
ENCED,  COMPETENT.  FOR  ADVER- 
'nSING  DEPARTMENT  OF  PUB¬ 
LISHER  OF  CATHOLIC  CLASSROOM 
PERIODICALS  LOCATED  IN  MEDI¬ 
UM-SIZE  MIDWESTEaiN  CTTY.  DI¬ 
RECT  MAIL  EXPERIB24CE  DESIRA¬ 
BLE.  SALARY  TO  $6500,  SUBSTAN¬ 
TIAL  FRINGE  BENEFITS.  SEND 
COMPLETE  PARTKTULARS  TO  BOX 
1398,  EDITOR  4  PUBLISHER. 


The  Herald,  New  Britain,  Connecticut, 
is  looking  for  a  young  man  with  the 
necessary  desire  and  initiative  to  take 
advantage  of  the  excellent  potential  in 
this  newspaper's  classified.  Some  expe¬ 
rience  required.  Apply  by  writing  full 
details,  William  Mill,  Advertising  Di¬ 
rector. 


EXPERIENCED  Display  Advertising 
Salesman.  Accept  the  challenge  of  the 
"Last  Frontier”.  Alaska's  farthest 
north  daily  (10,000  circ.)  will  soon 
have  an  opening  for  a  sober,  indus¬ 
trious  man  gcxxl  on  sales,  layout,  and 
copy.  Excellent  working  conditions, 
mtxlern  plant,  good  salary,  bonus  plan, 
j  Send  complete  resume  first  letter  to 
I  Advertising  Director,  Fairbanks  Daily 
1  News-Miner,  Fairbanks,  Alaska. 


A  challenging  position  requiring 
man  with  experience  in  newspaper 
retail  ad  writing.  Must  have  strong 
general  knowledge  of  retail  busi¬ 
ness  in  order  to  develop  logical, 
persuasive  single  ads  and  cam¬ 
paigns  for  all  types  of  stores,  large 
and  small.  Ability  to  write  sales 
presentations  will  be  helpful.  Posi¬ 
tion  offers  exceptional  opportunity 
to  grow  into  broad  areas  of  re¬ 
sponsibility.  Liberal  employee  hos¬ 
pitalization  and  vacation  benefits. 
Please  reply  with  explanation  of 
your  educational  and  professional 
background,  including  salary  re¬ 
quirement.  Confidential  handling 
assured. 


I  OHIO  DAILY,  6-day  p.m.  (13,000 
I  circ.)  needs  reporter  in  20's  or  30's  to 
I  cover  one  of  top  beats  in  wonderful 
!  college  community.  Write  background 
I  and  salary  expectations  to  W.  E.  Mc- 
i  Kinney,  'Times,  P.  O.  Box  635,  Mari- 
I  etta,  O. 

CITY  EDITOR  for  aftern(x>n  26,000  * 

daily.  Chart  Area  1.  Full  details  first 


letter.  Box  1348,  Editor  4  Publisher. 


GENERAL  ASSIGNMB34T  REPORTER 
on  13,500  evening  daily.  Write:  D. 
Grandon,  The  Gazette,  Sterling,  III. 


EDITOR  who  writes  lively  and  fast. 
Also  handle  some  general  assignments 
on  progressive  South  Elastern  Wis¬ 
consin  Weekly  in  excellent  town  of 
5,000  population  in  fine  resort  area. 
Send  (omplete  resume  inclucling  salary 
requirements  to  Box  1373,  E*ditor  4 
Publisher. 


Write:  Director  of  Employee  Relations 


THE  COURIER-JOURNAL 


THE  LOUISVILLE  TIMES 

525  West  Broadway,  Louisville  2,  Ky. 


i  GROWING  DAILY  (35,000  circ.)  in 
i  choice  Intermountain  area  needs  one 
seasoned  newsman  plus  one  well- 
I  rounded  photographer  with  experience 
:  all  phases  of  news,  sports,  feature,  so- 
I  ciety  picture  work.  Photographer  must 
i  also  be  experienced  darkixxm  man  and 
capable  of  running  photo  department.  . 
Top  work  conditions  both  in  newsr<x>m 
I  and  photo  department.  State  qualifica- 
{  tions,  salary  requirements,  date  of 
availability.  Cliart  Area  10.  Box  1380. 

I  I  Eklitor  4  Publisher. 
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HELP  WA>TED 

Editorial 


HELP  WAMTD 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Photography 


0PH2<INGS  FOR  TWO  REPORTERS 
on  medium-size  daily  in  uiMtate  New  , 
York.  Opportunities  for  able,  ambi-  i 
tious  newspapermen  on  their  way  to  the  | 
top.  Box  1370,  Editor  &  Publisher.  ^ 


REPORTER  —  Experienced,  for  Chart 
Area  3  morning  newspat)er.  Five-day, 
40-hour  week,  excellent  working  condi¬ 
tions,  fringe  benefits.  Write  Box  1368, 
f>litor  &  Publisher. 


REPORTERS,  DEISKMEN  for  editorial 
departments  on  daily  newspapers  in  | 
Chart  Areas  6,  7,  8,  10  and  11.  Experi¬ 
enced  or  qualified  beginners.  Send 
full  typewritten  details  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3.  No  charges. 


WIRE  EDITOR  WANTED  Write: 
D.  Grandon,  The  Daily  Gazette,  Ster¬ 
ling,  III. 


CAREER 

COPYREADERS 

wanted  by  morning  paper  in  Chart 
Area  2.  Top  pay  and  moving  expenses. 
Send  complete  resume  to  Box  1419, 
Editor  &  Publisher. 


CITY  EDITOR 

for  Chart  Area  2,  lOM  P.M.  daily. 
Need  man  for  permanent  job  with  well 
established  pai>er.  Prefer  small-town  | 
man  with  family  who  will  settle  down 
to  career  opportunity.  Some  desk  ex¬ 
perience  necessary,  but  emphasis  on 
developing  local  news  sources.  Appli¬ 
cants  under  35  will  get  first  considera¬ 
tion.  Salary  $110.  Write  Box  1390,  ’ 
Elditor  &  Publisher. 


OOPYREADER — Fast,  accurate,  sharp 
for  lively  eastern  capital  city  PM.  Send  | 
complete  resume  to  Box  1410,  Editor 
&  Publisher. 


GOOD  IMMEDIATE  OPPORTUNITY 
for  general  assignment  reporter  with 
Chart  Area  #1  p.m.  daily  of  12,000 
circulation.  Promotion  chances  good 
for  right  man.  Give  exiierience,  refer¬ 
ences  and  salary  expected.  Box  1404, 
Editor  &  Publisher. 


MANAGING  EDITOR 

13,500  GROWING  DAILY  wants  pleas¬ 
ant  personality  to  head  eight  man  news 
staff  (plus  area  stringers)  and  help  on 
editorial  writing.  Modern,  flexible  op¬ 
eration  with  wire  and  locally  perforate 
tape.  Good  opportunity  for  a  top  re¬ 
porter  with  initiative.  Write  stating 
qualifications  and  salary  expected,  to 
Wm.  Joy,  Evening  Sentinel,  Centralia. 
Illinois. 


REPORTER  for  one  of  the  most  pro¬ 
gressive  PM  papers  in  Pennsylvania. 
Must  be  exi>erienced.  (loaded)  with 
talent  and  full  of  ideas.  Outstanding 
company  and  community.  Write  full 
details  in  first  letter.  Box  1420,  Editor 
ft  Publisher.  Interview  and  moving  ex¬ 
penses  paid  for  right  man. 


NEWS  EDITOR.  Exiwrienced.  versa¬ 
tile  news  man,  strong  on  local  news. 
Growing  Northern  Ohio  small  daily. 
Box  1406,  Editor  ft  Publisher. 


REPORTER  needed  for  six-day  P.M. 
daily  (8,100  circulation)  Chart  Area  2. 
Chance  to  advance.  Immediate  opening. 
Resume  and  references,  also  salary  ex¬ 
pected.  Box  1382,  Eklitor  ft  Publisher. 


REPORTER  for  women’s  department 
on  Iowa  PM  daily  and  Sunday — 42,000 
circulation.  Journalism  or  English  ma¬ 
jor  essential.  Age  20  to  32.  Must  be 
accurate,  and  have  some  knowledge  of 
layout  and  copy  editing.  Write  full  de¬ 
tails  to  Box  1423,  Editor  ft  Publisher. 


WANTED:  MAN  OR  GAL  STEEPED 
in  good,  basic  journalism  who  would 
like  to  develop  into  a  specialty  writer 
-y-and  have  the  most  fun  of  his  (her) 
life  as  a  plus  by  writing  every  day 
for  "0>in  World,”  a  weekly  tabloid 
newspaper  of  96,000  circulation  for 
coin  collectors.  Sample  copy  sent  upon 
request,  no  obligation.  Send  three  ref¬ 
erences  and  minimum  salary  require¬ 
ments.  Contact;  J.  O.  Amos,  General 
Manager.  Sidney  News  Building.  Sid¬ 
ney.  Ohio. 


REPORTERS  wanted  by  New  England  ] 
dailies  of  all  sizes.  Send  compiete  | 
resume  with  references  to  New  Eng-  i 
land  Daily  Newspaper  Association,  340  1 
Main  Street,  Worcester,  Mass. 

A.M.  DAILY  in  Chart  Area  2  nee<ls  ' 
fuily  experience*!  desk  man.  W'e  are  ^ 
looking  for  a  i)erson  who  can  give  top  : 
comi)etition  to  our  present  staff  mem¬ 
bers.  You  make  your  own  future  with 
us.  Write  fuil  particulars  to  Box  1443,  j 
Editor  &  Publisher.  j 


ALERT,  AMBITIOUS  REPORTER 
,  and  sports  writer.  Exi>erienco  desira- 
I  bie.  College  town,  ski  resorts  nearby.  ’ 
i  W.  A.  Grant,  Bennington  (Vt.)  Ban¬ 
ner — New  England's  offset  daily. 

BE  YOUR  OWN  BOSS.  Young,  ag-  | 
gressive  e<litor-ail  man  nee<le«l  by  pub- 
j  Usher  of  3  Ohio  weekiies.  Modern  plant  I 
I  — no  mechanical  worries.  Send  history,  ^ 
salary  requirements.  Box  1454,  Editor  ; 
ft  Publisher.  ! 


I  COPY  EDITOR :  E.xperience*!,  fast,  ; 

with  a  knowledge  of  grammar  and  a 
‘  feeling  for  the  language.  Starting  pay  , 
about  $167.  One  of  nation’s  outstand-  | 
ing  afternoon  pai)ers.  Chart  Area  8.  | 
Box  14-30,  Eilitor  ft  Publisher.  | 


DESK  MAN  for  afternoon  daily  in  | 
Pennsylvania.  Will  start  on  rim  and  i 
work  into  slot.  Outstanding  paper  and  ' 
community.  Only  person  with  desire  \ 
ami  ability  to  progress  need  apply. 
Send  full  particulars  to  Box  1412, 
Ekiitor  &  Publisher. 


EXPERIENCED  REPORTER  to  cover 
general  assignments  on  a  6-day  PMS  , 
18,000  daily  in  scenic  Piedmont  and  j 
Blue  Ridge  mountain  section  of  'Vir-  I 
ginia.  GjksI  pay  and  many  fringe  bene-  I 
fits.  Prefer  Southerner.  James  A. 
Hodges,  City  Editor.  The  Daily  Ad-  j 
vance,  Lynchburg,  Va.  1 

EXPERIENCED  MALE  REPORTER.  ! 
Give  job  references.  Oroville  (Calif.)  | 
Mercury.  In  hunting,  fishing  country. 


GROWING  DAILY  in  the  "garden 
spot”  of  the  East  wants  an  experienced 
(iesk  man  who  wants  to  become  part 
I  of  a  great  newspaper  team.  Write  in 
detail  to  J.  H.  Wenrich,  Lancaster 
>  Newspapers,  Inc.,  Lancaster,  Pa. 


LIVELY  PM  DAILY  on  Northwest 
1  Coast  in  extremely  scenic  region  needs 
at  once  reporter  able  to  cover  county  ' 
beat,  news  and  feature  writing  and 

I  photography.  Experience  desirable  but 

I  not  essential.  Go^  chance  for  advance¬ 
ment,  lots  of  extras,  40-hour  week. 

I  Will  pay  $375-$40O  to  right  man  to 
I  start.  Box  1448,  Editor  ft  Publisher. 

i  MANAGING  EDITOR  for  small  after- 
I  noon  daily.  Chart  Area  II.  Job  re¬ 
quires  hard  work,  long  hours,  adminis-  , 
trative  and  supervisory  ability.  Must  ' 
have  newspaper  background,  creative 

writing  ability,  flair  for  photography. 

I  The  man  we  seek  likely  is  accustom^ 

I  to  salary  higher  than  our  $7,200  maxi- 
I  mum.  But  he  is  intereste*!  in  oppor- 
I  tunity  to  succeed  in  a  difficult  and 
<  challenging  job,  and  in  living  in  a 
I  pleasant  community  in  center  of  good 

I  outdoor  recreational  area.  Write  full 
details  to  Bo.x  1430,  Editor  ft  Pub¬ 
lisher. 


NEWS  WRITEHl— full-time  in  Cornell 
Agriculture  College,  J-grad,  farm  sci¬ 
ence  writing  helpful.  Salary  $3700- 
7500,  start  June  1.  0>ntact  Prof.  J.  S. 
Knapp,  Roberts  Hall,  Ithaca.  N.  Y. 


OFFSET  WEEKLY  needs  man  with 
coldtype  makeup  background  to  con¬ 
centrate  on  editorial  production.  State 
salary.  Box  1478,  Eklitor  ft  Publisher. 


OPENING  ON  AREA  NEWS  DESK 
for  fast,  aggressive  newsman  who 
knows  what  he  is  talking  about  when 
he  assigns  stories.  Must  be  systematic, 
congenial,  command  respect,  prove  he 
can  keep  track  of  current,  past  and 
future  news.  He  probably  is  now  on  a 
small  daily  and  is  ambitious.  Contact 
Peter  Stevenson,  ME.  Chronicle-Tele¬ 
gram.  Elyria,  Ohio. 


SOfTETY  EDITOR  for  small  Califor¬ 
nia  p.m.  daily.  Contact  John  Wilson, 
Managing  Editor,  Imperial  Valley 
Press.  El  Centro,  Calif. 


EDITOR  8C  PUBLISHER  for  April  7,  1962 


REPORTER — Experience*!,  for  Chart  j 
Area  3  morning  newspaper.  Five-day,  , 
40-hour  week,  exceilent  working  con-  ^ 
ditions,  fringe  benefits.  Write  Box  i 
1480,  Editor  &  Publisher.  i 

SOLTH  CAROLINA  afternoon  daily  [ 
nee*is  reporter  for  general  assignment 
work.  Will  consider  recent  J-Sch<x)l  ' 
graduate.  Write  all  details,  including 
salary  require*!  in  first  letter  to  James 
P.  Allen,  Managing  E*litor,  Greenwood 
(S.  C. )  Index-Journai. 


STAFF  OPENINGS 

Metropolitan  afternoon  newspaper 
in  Chart  Area  3  offers  openings 
for  ex|)erience<l  reporter  ami  for 
seasone*!  desk  man ;  circulation  of 
approximately  100.000  in  major 
news  center  that  offers  promise  of 
continued  growth  ;  gcxxl  saiary  an*l 
l>enefits  including  hospitalization, 
iife  insurance  an*l  retirement  plan. 
Write  giving  background  to: 

Box  1440  Editor  &  Publisher 


SUPERIOR  PAPER  nee*ls  superior 
swing  man  for  city.  wire,  sports  desks. 
G*xmI  salary,  benefits.  .3-<lay  week.  If 
you’d  enjoy  working  with  an  aggres¬ 
sive,  congenial  staff  in  a  college  com¬ 
munity  near  two  metropolitan  cities, 
send  brief  resume  and  salary  expecta¬ 
tions  to  The  Free  Lance-Star,  Fre*l- 
ericksburg,  Va. 


VERSATILE  REPORTER  to  cover 
suburban  beat  for  Connecticut  daily. 
At  least  6  month’s  experience  and  car 
essential.  Go*xl  pay;  excellent  bene¬ 
fits.  Box  1465,  £'*litor  ft  Publisher. 


WANT  3  TOP  COPYREADERS.  Pay 
to  $170.  Chart  Area  6.  Box  14:53,  Edi¬ 
tor  ft  Publisher. 


WANTED:  Crf)OD  NEWSMAN  for  the 
many  jobs  on  small  daily.  Excellent 
pay.  Write:  Herb  Hames,  News-Trib¬ 
une,  La  Salle,  HI.,  for  application 
form. 


YEAR  BOOK  MANAGING  EDITOR 
for  International  City  Managers’  Asso¬ 
ciation.  Editorial  and  journalism  ex¬ 
perience  <x>vering  municipal  govern¬ 
ment  require*!.  Work  also  includes  as¬ 
signments  on  small  monthly  magazine. 
Salary  commensurate  with  experience. 
Man  or  woman.  Director,  ICMA.  1313 
East  60th  Street,  Chicago  37,  Ill. 


YOUNG  NEWSMAN  for  reporting- 
editing  spot  with  publisher  of  com¬ 
munity  weeklies  in  Metropolitan  N.Y.  i 
Please  indicate  starting  saiary.  future 
goals.  Box  1482,  Editor  ft  Publisher. 


YOUNG  WOMAN,  experience  writing,  I 
e*liting,  layout,  able  feature  writer,  j 
Good  salary  for  Travel  Magazine  edit-  I 
ing.  with  some  newspaper.  H<x)sier-  I 
land.  Box  428,  Bourbon,  Indiana.  | 

Mechanical 


PRESS  ROOM  FOREMAN 

for  6-unit.  4-plate  wide  Goss  headliner. 
Must  have  experience  with  a  press  of 
this  type  and  size  and  be  mechani¬ 
cally  inclined.  Press  has  two  double 
folders  and  reversible  <x>lor  cylinder. 
Salary  open  for  negotiation.  The  man 
we  hire  must  be  prepared  to  work, 
work,  work,  as  chain  of  weeklies  ex¬ 
pands  into  daily  field.  Chart  Area  2. 
Tell  us  all  in  first  letter.  Box  1231, 
Editor  ft  Publisher, 


EXPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  departments.  Chart 
Areas  6,  7,  8,  10  and  11  Send  full 
typewritten  resume  to  Inland  Daily 
Press  Association.  7  South  Dearborn 
St..  CThicago  3.  No  charges. 


RARE  OPPORTUNITY  for  teacher- 
printer  in  choice  Marin  County  just 
across  San  Franci8<x>  Bay.  Must  have 
professional,  general  shop  experience, 
be  able  to  administer  and  supervise. 
Excellent  facilities.  Experienced  man 
can  start  at  $9,000  or  more.  Box  1388, 
Editor  ft  Publisher. 


NEWS  PHOTOGRAPHER  with  imagi¬ 
nation  to  take  and  process  pictures  for 
university  news  office  and  publications. 
Area  1  between  New  York  and  Boston. 
Write  Box  1385,  Editor  ft  Publisher. 

Salesmen 


EXPERIENCED  SALESMEN 

Eager  to  make  good  income 
I  ($10,000.  to  $20,000.).  Oldest 
and  best  known  line  of  Newspa- 
!  per  Pressroom  Supplies.  Estab¬ 
lished  and  active  territory.  All 
accounts  in  Chart  Area  1,  2  and 
3.  High  commission  with  guar¬ 
antees.  Location  preferable  in 
,  or  near  Metropolitan  New  York 
City  area.  Travel  50%  of  time. 
:  Send  complete  resume  (experi- 
'  ence  in  newspaper  mechanical 
!  dept.,  age,  family  status,  will- 
j  ingness  to  travel  away  from 
'  home,  and  all  other  pertinent 
information). 

Box  1372  Editor  &  Publisher 


EXPERIENCED  SALESMAN  newspa¬ 
per  press  r<x>m.  mechanical  supplies  to 
sell  popular  comic  as  side  line.  Gcxxl 
commission.  Bo.x  1396.  Editor  ft  Pub¬ 
lisher. 

SYNDICATE 

SALESMAN 

G<xkI  opportunity  with  one  of  the 
'  country’s  largest  independent  syndi- 
'  cates.  If  you  think  you  have  it.  get  in 
I  touch.  Box  1435,  E<litor  ft  Publisher. 


TRADE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


CLASSIFIED 

Advertising  Rates 

Line  Rotas  EACH  CONSECUTIVE 
Inserfioa 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c:  2  9  80c; 
1  @  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplacable  clippings,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  E  ft  P  cannot 
be  responsible  for  their  return. 

JOB  APniCAinS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department 
ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  @  $1.15;  2  times  ®  $L30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

E  ft  P  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuesday,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations,  (add  1  line  for 
box  information).  Box  holders’  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  ft  Publisher  reserves  the 
right  to  edit  all  copy. 

Editor  &  Publisher 
850  Third  Av*.,  N.  Y.  22.  N.  Y. 
PhoRe  Plata  2-7050 
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Advertising 

Management 

Circulation 

SITUATIONS 

WANTED 

Mechanical 

Editorial 

Publicity 

Administrative 

Circulation 

Display  Advertising 

Editorial 

SEASONED  PUBLISHER  —  General 
Mana(?er.  Experienced  in  increasins: 
profits  and  building;  prestig:e.  Presently  I 
employed,  but  can  be  available  on  60  i 
days  notice.  Prefer  salary,  share  profit 
Bsrreement  in  25-50  thousand  circulation  : 
class  in  Chart  Areas  3,  4,  5,  9  or  12.  ; 
Reply  Box  1317,  Editor  &  Publisher. 

EXECUTIVE  VICE  PRESIDENT/ | 
GENERAL  MANAGER  * 

AVAILABLE  FOR  i 

IMMEDIATE  RELOCATION  ! 

Due  to  consolidation  of  financial  back¬ 
ers’  communication  corporation  enter-  ! 
prises,  am  available  for  immediate  em-  ' 
ployment.  Thorough  knowledge  of  all  i 
phases  of  newspaper — circulation,  ad-  ' 
vertising,  editorial,  production.  Out¬ 
standing  career  that  can  be  equaled  by  ! 
few  young  men  in  the  publishing  busi-  i 
ness  today.  This  is  an  opportunity  to  I 
obtain  top  quality  management  with  an  I 
excellent  record  of  results  in  the  last  11  I 
years.  Prefer  West  Coast.  For  resume  | 
write  Box  1393,  Editor  &  Publisher. 

ADVEBTISING  SALES  MANAGER—  ' 
a  proven  administrator  with  stronj?  ' 
advertising,  promotion,  merchandisintr. 
sales  executive  exi)erience.  Seeks  a<U 
vertisinjf  sales  director  or  assistant  to 
greneral  manager.  Apre  39,  marrie<l. 
Prefer  Cliart  Areas  12,  11,  10,  9.  For 
resume,  write  Box  1471,  E<litor  & 
Publisher. 

CREDIT  MANAGER  —  Accounts  Re-  ^ 
ceivable  Mana^^er.  Either  or  l>oth.  Over  j 
25  years’  metro|K)Iitan  newspai>er  ex-  | 
perience.  Box  1457,  E<litor  &  Pub-  ' 
Usher. 

GENERAL  MAN.\GER.  fully  exi«ri- 
enced  all  departments,  all  size  dailies. 
Excellent  record  in  orjranization.  sales 
increases.  As  employe<l  publisher,  re¬ 
cently  converted  loser  to  souml  money¬ 
maker.  Will  show  details  of  success. 
Available  soon.  See  during?  ANP.\ 
week,  NYC.  Box  1141,  Editor  &  Pub¬ 
lisher. 

PUBLISHER  ; 

RECORD  OF  SUCCESS  with  total  re-  I 
sponsibility  in  all  departments,  man 
in  forties  now  seeks  new  problems. 
Provable  results  in  mechanical,  reve¬ 
nue,  profit,  prestige.  Knows  Midwest 
and  East.  Available  ANPA  week  for 
interview.  Box  1451,  E<litor  &  Pul)- 
lisher. 


CIRCULATION  MANAGER,  age  33. 
Eighteen  years’  exi>erience  includes  dis¬ 
trict,  assistant  C.M..  promotion  man¬ 
ager  (£  &  P  award).  Currently  C.M. 
on  12.000  Daily.  Desires  relocation  in 
West,  will  consider  other  areas.  Com-  i 
plete  qualifications  and  references  upon  • 
inquiry.  Write  Box  1357,  Editor  & 
Publisher. 

('1RCUL.\TIGN  MANAGER  available  | 
after  reasonable  notice  to  present  em-  i 
ployer.  Exi»erience<l  with  motor 
routes,  “Little  Merchant”  plan,  car-  i 
rier  promotions.  Fifteen  years’  with 
ABO  pai>ers.  Bo.x  1461,  E<litor  &  Pul»- 
lisher. 

CIRCULATION  MANAGER :  aggres¬ 
sive,  fully  experiencetl,  promotion- 
minde<l.  Not  an  arm  chair  strategist, 
but  a  hanl  worker  with  know-how  to 
show  results.  Know  Little  Merchant- 
ABC-oflice.  Complete  qualifications  and 
references  uiH)n  inquiry.  Box  1436, 
Elitor  &  Publisher. 

DISTRICT  MANAGER  available,  21.  I 
Exi)erience:  ABC  pai>ers  35  and  59.000.  ' 
Knows  ABC,  ‘Little  Merchant*  Plan,  j 
motor  routes.  Three  years’  exi)erience,  j 
degree.  Promotion-minde<l.  Will  re-lo¬ 
cate.  Box  1449,  Editor  &  Publisher. 

Classified  Advertising 

CLu\SSIFIED  MANAGER:  Desires  po¬ 
sition  on  45,0ni>  and  up  daily.  Ten 
years’  ex|)erience  in  classifieil  adver¬ 
tising.  Strong  on  contracts,  classified 
display,  staff  training,  and  service. 
$14.5  i)er  week.  Age  49.  affable  and 
understanding.  In  excellent  physical 
condition.  Hobby;  Boy  Scout  work. 
Now  CAM.  Write  Box  1485,  Editor  & 
Publisher. 

Correspondents 


CAPE  CANAVERAL  Correspondent 
Accredited  and  experienced. 
Advise  needs  with  no  obligation. 
Box  1326,  Editor  &  Publisher 


Circulation 

CIRCULATION  POSITION 

Top  or  good  second  Personnel  leader. 
Believe  direct  selling  produces.  19  years 
A.M.  and  P.M.  metro  field.  Now  em¬ 
ployed  West  Coast.  Know  Little  Mer¬ 
chant,  A.B.C.  etc.  Complete  qualifica¬ 
tions  answer  your  inquiry.  W'rite  Box 
1311,  Editor  &  Publisher. 

NEED  CIRCULATION?  Presently  em¬ 
ployed,  aggressive,  thoroughly  experi¬ 
enced  dailies,  weeklies.  Little  Merchant 
Plan.  Desire  permanent  relocation  to 
Phoenix,  S.  California  coast,  near  col¬ 
lege.  Box  1349,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
AVAILABLE  FOR 
RELOCATION  IMMEDIATELY 

Young,  aggressive  circulation  manager, 
middle  30*8,  now  available  for  immediate 
employment.  One  of  the  best  circulation 
production  records  anywhere  in  the  in¬ 
dustry.  Have  successfully  built  the  cir¬ 
culation  of  two  new  daily  newspapers 
in  the  last  five  years.  Prefer  West 
Coast,  but  will  relocate  anywhere.  If 
you  need  cir^Iation  and  are  looking  for 
a  man  to  build  it,  don*t  pass  this  adver- 
tisement  up  without  first  writing  to 
Box  1395,  Editor  &  Publisher. 


TOREIGN  CORRESPONDENT 
Exi>erience<l  newsman,  feature  writer, 
photographer,  world  traveler;  knows 
Africa.  Asia.  Australia,  Europe  like 
"the  back  of  your  haml.**  Seeks  job  j 
as  foreign  correspondent  anywhere. 
Can  write  fil>out  politics  and  economics 
or  on  the  lighter  side.  Fine  references  | 
from  present  and  past  employers.  Box  j 
146H.  Editor  &  Publisher.  | 

SCIENCE  REPORTER  i 

CHICAGO  AREA.  Clear,  readable  ac¬ 
counts  of  scientific  and  engineering  | 
advances  for  the  general  public.  Avail-  i 
able  for  reporting  page  one  stories  as  , 
well  as  the  stea<ly  progress  describe<l  | 
at  technical  symposia.  Former  trade  < 
publication  (electronics)  e<litor  and  , 
graduate  engineer  and  physicist.  Box  ; 
1387,  E<litor  &  Publisher.  | 

WRITER-PHOTOGRAPHER,  long  ex- 
l>erienced  newspai^r  staffer;  corre-  | 
;  s|K)ndent  and  contributor  to  leading 
;  trade  and  general  magazines.  Will 
j  cover  Greater  Philadelphia  area  (wMth- 
j  in  50  miles  of  the  city)  as  regular 
correspondent  or  on  ‘one  shot*  assign- 
.  ments  for  newspai)ers,  magazines  or 
I  PR  agencies.  Reply,  stating  rates,  to 
Box  1453,  Editor  &  Publisher. 

I  Display  Advertising 

ADVERTISING  DIRECTOR 

Let  my  18  years  experience,  daily  and 
Sunilay,  work  for  you  to  increase 
linage,  jriv'e  you  more  efficient  depart¬ 
ment.  Good  administrator,  know  how 
I  to  motivate  and  train  others.  Now  ad 
manaiter  and  assistant  to  director,  22- 
I  man  department,  55,000  daily.  Age  42. 

I  In  comfortable  rut.  want  out.  East 
coast  preferred.  If  you  can  offer  future 
j  in  return  for  results  please  write  Box 
I  1446,  E<litor  &  Publisher. 


NTIW  MEXICO  -  ARIZONA 
CALII'X>RNIA  Dailies,  Weeklies  — 
Please  Note;  Have  made  permanent 
move  within  above  area.  Fourteen 
years’  experience.  Age  38.  Top  layout,  j 
I  No  personal  health  problem.  For  a  I 
'  salesman  who  can  ’’Sell  the  Newspaper  ' 
Story  Intelligently,”  kindly  wire  or 
air-mail  Box  1367,  Elditor  &  Publisher. 

I  SEIASONED  DISPLAY  MANAGER. 

I  well-rounded  in  retail,  national  and 
classified  advertising.  Agency  -f-  strong 
I  industrial  advertising  background.  Seek 
director's  spot  on  daily  or  with  manu¬ 
facturer.  College  graduate.  Personable, 
aggressive.  Can  invest.  Box  1412,  Edi¬ 
tor  &  Publisher. 

ADVERTISING  DIRECTOR.  Twenty- 
year  record  of  successful  linage  and 
revenue  increiises.  Qualihetl  to  assist 
as  business  or  general  manager.  Bu¬ 
reau  metho<ls.  NAEA,  API  Seminar. 
Columbia.  Present  earnings  $10,4UO. 
Box  1417,  Editor  &  Publisher. 

I  ADVERTISING  MANAGER 

If  you’re  looking  for  an  a«l  manager 
I  or  director,  my  background  in  cum- 
I>etitive  markets  in  retail,  national 
I  sales  exi>erience  with  major  rep  firm. 

;  agency  and  client  exi>erience  offer  top  ! 
:  (lualifications.  Age  39,  present  salary  j 
;  $15,009.  Available  for  interview  during  j 
ANPA.  Box  1443,  Etlitor  &  Publisher.  I 

DISPLAY  ADVERTISING  —  College 
graduate;  department  store  advertising 
ext^erience;  3  years  with  New8pa|)er 
I  Display  Department  (circulation  35.- 
(JOO).  Creative;  copy  and  layouts.  28 
years  old.  Box  1427,  Etlitor  &  PuIh 
lisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

56  W.  45  St..  New  York,  OXford  7-6728 

COMIC  STRIP  ILLUSTRATOR  and 
writer,  associated  with  three  famous 
features  over  13  years — one  with  by¬ 
line — seeking  position  with  syndicate, 
agency,  newspaper  as  editor,  writer, 
art  director.  Box  1341,  Editor  &  Pub- 
,  Usher. 

COPYREADER — 16  years’  metropolitan 
I  copyediting,  wire,  makeup.  Orphaned 
by  paper  sale.  College  degree,  46.  Top 
references.  Box  1322,  Editor  &  Pub- 
!  Usher. 

^  REPORTER — sports,  city  hall,  police 
^  background.  Age  26.  Two  years’  with 
i  20M  daily.  Will  consider  anything  with 
i  challenge,  opportunity.  Box  1329,  Edi- 
I  tor  &  Publisher. 

I  - - - - — 

SEASONED  EDITOR  (33).  formerly 
I  with  two  of  top  10  dailies,  wants  cre- 
;  ative  opportunity.  Chart  Area  2.  Sharp 
I  copy  editor,  lucid  writer,  mature  tyi)e. 
Box  1343,  Editor  &  Publisher. 

!  YOUNG  MAN,  BA  with  college  writing 
and  editing  experience;  ready,  willing 
and  able  to  learn  and  advance.  Chart 
Area  2.  Box  1319,  Editor  &  Publisher. 

NEWSGAL,  editor  on  daily,  seeks  re¬ 
sponsible  editorial  post.  Eleven  years’ 
in  Journalism,  alli^  fields.  Box  1371, 
Editor  &  Publisher. 

WANT  JOB  ’TRATNING  (V.A.)  on 
small  metropolitan  or  suburban  pub¬ 
lication.  Some  experience.  Box  1369, 
Editor  &  Publisher. 

DO  YOUR  LIVELY  ARTS  and  amuse¬ 
ments  need  fair  and  informed  report¬ 
ing,  encouragement,  application  of 
standards  on  professional  level  7  My 
current  beat  has  outgrown  all  expecta¬ 
tions.  In  a  sense  it  is  a  finished  job. 
An  unfinished  job,  even  promising 
virgin  field,  would  be  tempting.  Prefer 
warm  climate.  ’Training,  experience, 
references,  the  best.  Box  1417,  Editor 
I  &  Publisher. 


AS  EDITOR  of  small  city  daily 
(15-75M  population).  I’ll  guarantee 
bright,  broad  news  coverage;  hard 
hitting  editorial  page;  lively  promotion. 
Also  help  ad  side.  Solid  background 
newspaper,  PR,  ad  agency.  Box  1383, 
Editor  &  Publisher. 

AWARD-WINNING  FARM  EDITOR 
available  around  May  first  for  western 
area.  Best  practical  farm  writer  in 
west.  Top  daily  paper  or  small  farm 
weekly.  Or  farm,  feature  and  photo. 
Box  1406,  Editor  &  Publisher.  * 

EDITOR,  40,  who  believes  extensive 
local  news  coverage  by  competent  staff 
builds  newspaper  success,  wants  to 
work  for  publisher  of  Midwest  daily 
who  believes  the  same.  Write  Box 
141)7,  Editor  &  Publisher. 

edito^rJblisher 

Relocating  in  New  York  City  after 
selling  2  top  quality  weeklies  in  Con¬ 
necticut.  Seeks  job  requiring  high  de¬ 
gree  of  editorial  skill  and  responsi¬ 
bility  with  newspaper,  magazine,  house 
organ  or  trade  paper.  EIxperienced  in 
daily  newspaiwr,  wire  service  and 
magazine  fields.  ’Thorough  desk  train¬ 
ing.  5iea8oned  photo  editor.  Imagina¬ 
tive  feature  and  editorial  writer.  Box 
1403,  Editor  &  Publisher. 

GENERAL  ASSIGNMENTS  7  years. 
Now  55.000  daily  Chart  Area  2.  Ready 
for  N.Y.C.  Family,  veteran.  33,  de¬ 
gree.  Bo.x  1416,  Editor  &  Publisher. 

GENERAL  REPOR’TER,  now  bi-week¬ 
ly  editor,  seeks  return  to  daily.  Five 
years  experience  with  small  dailies  on 
all  beats  but  sports.  B.A.,  26.  Box 
1401,  Editor  &  Publisher. 

MANAGING  EDITOR 
seeks  new  connection  as  top  news  ex¬ 
ecutive  on  10-50,000  daily.  Experienced 
all  desks.  Young,  hard-working  family 
man.  Master’s  degree.  Honored  for 
community  service.  Box  1411,  Editor  & 
Publisher. 

PARAGRAPHER  seeks  connection. 
Sweats  blood  daily,  can  titillate.  Box 
1389,  Editor  &  Publisher. 

SEASONED  NEWSMAN.  32.  BA; 
available  now  for  desk  or  reporting. 
Box  1408,  Editor  &  Publisher. 

SCIENCE  WRITER-EDI’TOR,  special¬ 
ist  in  medicine,  chemistry.  Broad  aca¬ 
demic  and  newspaper  background. 
Write  Box  1413,  &litor  &  Publisher. 

EDITOR.  39,  twelve  years’  weekly, 
semi-weekly,  daily.  Pub.  Aux.  Ed.  of 
the  Week,  editorials  reprinted  C.  S. 
Monitor,  Congr.  Record.  Exper.  re¬ 
porter,  photo.  Mason.  Methodist. 
Repub.,  J  Grad  U  of  Minn,  New  start 
after  offset  daily  foldol.  A.  H.  Mun¬ 
son,  3131  Wayside  Loop,  Springfield, 
Ore. 

EDUCATION  REPORTER  —  A.B., 
A.M.,  Chicago;  5  years  college  teach¬ 
ing;  2  years  school  board  beat,  cover¬ 
ing  redistricting,  20,000  daily;  seeks 
job  on  larger  paper,  magazine.  Box 
1426,  Editor  &  Publisher. 

EXPERIENCED  EDITORIAL  execu- 
tive,  now  on  38,000  paper,  for  editor 
smaller  paper,  assistant  on  larger  one. 
Box  148:1,  Editor  &  Publisher. 

FINANCIAL  OR  EDUCA’HON  BEAT 
desired  by  experienced  newsman.  Six 
years’  newspai)er  experience  as  general 
assignment  reporter,  feature  writer 
and  phtographer.  Seeks  opportunity  to 
develop  on  permanent  job  with  future. 
Stymied  on  present  job.  Single,  32, 
BS,  SDX,  Veteran.  Can  relocate.  Box 
1476,  Editor  &  Publisher, 

FOR  NEWSPAPCT  SEEKING  one- 
man  amusements  page  staff.  Newsman 
with  life-long  interest  in  drama,  films, 
music,  art,  ’TV  seeks  post  as  editor 
or  writer  dealing  with  those  subjects. 
Now  managing  editor  of  newspaper  in 
.30,000  population  city.  B<ix  1437,  Edi¬ 
tor  £  Publisher. 


EDITOR  ac  PUBLISHER  for  April  7,  1962 


SITUATIONS  \l. ANTED 


I 


E'XFERIEINCEI).  broad  background  ^ 
politics,  international  affairs,  seeks 
place  as  editor,  editor  editorial  page, 
editorial  writer.  Available  soon.  Box  ' 
Editor  &  Publisher. 

INTEREIST :  Financial  editing,  re- 
porting;  or  heavy  economic,  political 
reiHirting.  Wire  service,  daily,  public 
relations  background.  Broad  experi* 
ence  securities,  insurance  fields.  Vet 
War  II.  40.  B.S.  in  business.  j*major. 
Conservative  politics,  economics.  Will 
travel.  Reply  to  Box  15.  Arlington  10, 
Va.  Tel.:  TE  6-4400,  Ext.  183. 

JUST  DISCHARGED  from  Army. 
Edited  10,200  Germany-based  army  jm- 
per  for  one  year.  Excellent  writer, 
age  25.  single,  desires  reporting  job. 
BSJ  1958.  SDX.  Civilian  experience. 
.411  military  obligations  fulfilled.  No  ' 
area  preference.  Anxious  to  start. 
David  T.  Pratt,  224*2  Fulton  Ave.,  ' 
Rochester  13,  N.  Y, 

NEWSMAN,  steady,  family  man,  13  , 
years*  extierience  city,  county  beats, 
features;  J-grnd;  seeks  reiKirter  or  city  < 
editor  job  daily.  Box  1431,  Editor  & 
Publisher. 

NEW’SMAN.  50,  available  May  1. 
College  grad,  married,  top  references. 
Chart  Areas  2  and  6  exiierience,  but 
will  relocate  anywhere  on  newspaper 
or  in  college.  Social  science  major. 
Editorial  writer.  e<litor,  rei>orter.  man¬ 
ager.  Box  1466,  Editor  &  Publisher.  i 

REPORTER,  solid  10-year  background.  : 
Marrie<l,  31;  have  gcxx!  job^— looking 
for  lietter.  Box  1474,  Exlitor  &  Pub¬ 
lisher.  I 

REPORTER,  27,  four  years*  experi¬ 
ence;  single,  veteran:  seeks  job  with 
future- -any  chart  area.  Box  1452,  , 
Editor  &  Publisher.  ' 

SHIRT-SLEEVE  EDITOR,  young,  am¬ 
bitious.  thoroughly  exi)erience<l  offset 
piNMluction,  circulation,  etc.  Own  photo 
equipment.  Now  heading  two  metro 
weeklies.  Seeks  position  offering  chal¬ 
lenge,  stimulation  and  reward.  Reply  ' 
to  Box  1428,  Editor  &.  Publisher. 

THOROUXiH  KNOWLEDGE  SPORT.S.  ' 
Vamlerbilt  University  graduate  wants  ' 
to  l>egin  professional  sports  reporting. 
Local  and  college  paper  experience 
covering  high  school  and  college 
sports.  Can  give  newspai>er  references. 
Box  1475,  Editor  &  Publisher. 

Free  Lance  ' 

PHILADELPHIA-NORRISTOWN-Val- 
ley  Forge.  Winner  of  John  P.  Herrick 
e<litorial  award,  two  Free<loms  Foun¬ 
dation  George  Washington  Honor  Med-  j 
als.  I  am  also  experienced  photo-jour¬ 
nalist  and  world  traveler.  Will  consider 
any  assignment.  Still  pictures,  slides, 

8  mm.  movies.  Black  and  white,  color 
or  straight-away  copy,  as  desired.  Box 
1321,  Editor  &  Publisher. 

TRAVEL  AND  FOOD  EDITORS  going 
on  four  month’s  world  tour.  Start  May  j 
1  from  Pacific  coast;  includes  Eurone 
and  Britain.  Desire  assignments  for 
weekly  columns  or  occasional  articles. 
Also  interested  in  public  relations  ac¬ 
counts.  Box  1346,  Editor  &  Publisher. 

ASSIGN  THE  EASY  ONES  to  the 
serious-minded  scribes.  As  for  me.  give 
me  the  impossible  ones,  or  give  me  a 
funny-bone  anaesthetic.  Waiting— ea¬ 
gerly.  Box  1472,  Editor  &  Publisher. 

PUBLISHED  MEDICAL  WRITER 
with  10  years’  exi)erience  seeks  weekly 
or  daily  me<lical  or  health  column. 
Top  references.  Box  1439,  Eklitor  & 
Publisher. 

SOCIAL  SBJCURITY  question-answer 
column.  Weekly  social  security  and/or 
tax  question-answer  column  provi<le8 
interesting,  informative  feature.  Sub¬ 
stantial  writing  background.  Box  1463, 
Editor  &  Publisher. 


Sim4TIONS  WANTED 

Mechanical 

COMPOSING  ROOM  SUPERVISOR, 

14  years’  newspaper  exi>erience.  Age  | 
:i3,  desires  good  composing  room  in 
nee<l  of  cost-conscious  supervisor.  Box  I 
1459,  Editor  &  Publisher. 

HIGHLY  EXPERIENCED  PRESS¬ 
MAN  on  newspaiiers,  all  types  of  color  I 
work ;  also  heat-set  letter  press  and 
web  offset  presses.  Seeking  a  change 
in  a  supervisory  capacity.  Now  su- 
|)ervising  over  225  employees.  Prefer 
a  newspajier  position,  and  well  quali- 
hed  for  same.  Box  1473,  Editor  & 
Publisher.  I 

PRINTER.  5Vi  years’  experience  on 
daily,  would  like  job  in  Florida  on 
daily.  Career  man.  Box  1479,  E<litor  &  : 
Publisher. 

:  PRODUCTION  MANAGER 

'  ComiK)sing  and  press  room  back-  i 
'  ground.  Fifteen  years  in  supervision.  ' 
I  Former  employers  for  references. 
Complete  knowletlge  color  anil  TTS. 
Box  1481,  Eilitor  &  Publisher. 

UNION  TELETYPESETTER  OPER¬ 
ATOR.  Situation  in  Southwest  pre- 
ferreil.  Box  1429,  Editor  &  Publisher. 


Mechanical 


Photography 

NEWSPAPER  PHOTOGRAPHER 
4-|-  years  experience,  27,  family.  Chart  I 
Areas  10-12.  My  work  speaks  for  itself. 
For  portfolio,  write  Box  1316,  Editor  & 
Publisher. 

PHOTOGRAPHER  —  Ambitious,  will¬ 
ing  to  learn.  One  year  full  time  with 
20M  daily.  Age  19.  Wants  challenging 
opportunity.  Will  go  anywhere.  Box 
1409,  Editor  &  Publisher. 

j  PHOTOGRAPHER.  Journalism  grailu- 
ate,  two  years’  photo/lab  experience; 
some  writing,  printing,  engraving. 
Wants  to  relocate  in  Chart  Area  1  or 
2.  Will  travel.  Have  cameras,  bro¬ 
chure.  Box  1462,  Editor  &  Publisher. 

Production 

I  YOUNG  MAN  seeks  challenge  as  Pro¬ 
duction  Manager  of  medium-size  news- 
'  pa|>er,  or  as  an  assistant  for  a  larger 
organization.  Excellent  production  back¬ 
ground.  College  graduate.  Box  1208, 
Editor  &  Publisher, 

PRODUCTION  EXECUTIVE 
Mr.  Publisher,  why  leave  any  stone 
'  unturned  in  your  search  for  top  men? 
Send  for  resume.  Available  ANPA  for 
personal  interview.  Box  1397,  Editor 
&  Publisher. 

PRODUCTION  FOREMAN  —  four 
j  years’  exiierience  multi  weekly  fore¬ 
man.  All  mech.  operations.  Family 
man.  30  yrs.  old.  ’Two  years  college. 
Desire  position  with  future.  Might  be 
interested  in  evep‘ual  ownership.  Nor¬ 
man  E.  Lynes,  iiu  Keuka  St.,  Penn 
Yan,  N.  Y. 

I  Public  Relations 

FIVE-YEAR-OLD  PR  MAN  with 
newspaper  background  and  degree 
(plus  graduate  work)  desires  to  create 
and  execute  solid  PR  program.  Age 
.38,  navy  veteran,  WW  II.  Single. 
Skilled  with  all  PR  tools.  Prefer  Ken¬ 
tucky.  $9,400  annually  considereil.  ^x 
1464.  Eilitor  &  Publisher. 

PUBLIC  RELATIONS  MAN.  31.  fam¬ 
ily,  seeks  resiionsihle,  creative  position 
with  a  growing  firm  or  agency.  Versa¬ 
tile  writer,  experienceil  in  long  & 
short  range  i>rogram  planning,  atti¬ 
tude  surveys,  presentations,  placement, 
all  meilia.  Chart  Area  2.  Box  1469. 
Eilitor  &  Publisher. 

Special  Editions 

Centennials  —  Progress  Issues  —  Paper 
Anniversaries.  Courteous,  sincere. 
;  Proven  financial  results.  10  years’  ex- 
■  per’ence.  Age  38.  College.  Bo.x  1477, 
I  Editor  &  Publisher. 


ENGRAVER  —  Experienced  in:  cam-  !  SPEOAL  EDITTONS-FEATURES 
era,  stripping,  printing,  etching  and  I  Self-financing.  Long,  successful  expe- 
routing.  Married,  3  children  and  mili-  rience.  Responsible  in  every  way.  Will 
tary  obligation  completed.  Box  1379,  he  at  ANPA  Convention.  Box  1467, 


Take  advantage  now  of  the 

EXTRA  ACTION 

from  your  classified  ads 
in  Editor  &  Publisher's  2 
big  ANPA  Convention  issues. 

APRIL  21  '"’ir.’""” 

APRIL  28  ANPA  Convention 


During  the  annual  publishers'  convention,  all  eyes  are 
focused  on  E&P's  two  big  special  coverage  issues.  They 
provide  you  with  the  best  timing  for  sale  of  your 
product  or  service  to  newspapers,  and  afford  the  ideal 
opportunity  for  interviews  to  people  looking  for  jobs, 
or  newspapers  looking  for  personnel.  Use  the  coupon 
below  to  order  your  ad. 


Take  advantage  of  heightened  interest  before,  during  and  immedi¬ 
ately  following  the  convention  by  running  your  copy  four  times  at 
E&P's  low  4-time  rate  ...  $1  per  line,  only  55c  for  situations 
wanted  ads.  Count  36  characters  per  line.  See  Classified  Section 
for  complete  rates. 


—CLIP  AND  MAIL  THIS  COUPON  TODAY!- 

Editor  &  Publisher  Classified  Advertising 
850  Third  Ave.,  New  York  22.  N.Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate  of 

I 

I  . .  per  line,  per  insertion,  in  the  folllowing  issues: 


Editor  &  Publisher. 


Editor  &  Publisher. 


April  14  □  April  21  □  April  28  Q  May  5  D 


Dates  specified 


CLASSIFICATION: 


[3  Assign  a  bo<  number  and  mail  my  replies  daily 


CITY .  STATE 


(Enclose  remittance  with  order  for  situations  wanted  ads) 
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Shop  Talk  at  Thirty 


David  and  Goliath 


By  Robert  U.  Bro^n 

All  of  our  readers  do  not  read 
the  A't’ir  York  Times  and  the 
A'eir  York  Herald  Tribune  so 
we’ll  bring  them  up-to-date  on 
a  skirmish  E&P  had  this  week 
with  McCall’s  magazine  through 
the  advertising  pages  of  those 
newspapers. 

The  growth  of  color  in  news¬ 
papers  as  shown  in  our  annual 
Color  Issue,  March  31,  prompted 
us  to  take  full  pages  in  the  two 
papers  to  tell  the  stor>'  on  be¬ 
half  of  all  newspapers.  It  was 
something  we  had  never  done 
before  because  the  cost  was  far 
above  any  reasonable  promotion 
budget  for  a  publication  of  our 
size.  We  thought  it  was  a  good 
idea  for  us  to  promote  newspa¬ 
pers  in  this  way  since  nobody 
else  was  doing  it.  It  is  still  a 
good  idea.  The  ads  api>eared  on 
.4pril  3. 

In  addition  to  a  “Newspaper 
Color  Box  Score”  showing  num¬ 
ber  of  papers  offering  color, 
amount  of  circulation,  and  1961 
color  linage,  our  text  in  the  ad 
said; 

“More  and  more  newspapers 
are  printing  more  and  more 
color  .  .  .  and  doing  it  uniformly 
well.  The  number  of  papers 
with  color  facilities  has  nearly 
doubled  since  1956.  Color  presses 
in  1,089  papers  printed  over 
355-million  lines  of  result-pro¬ 
ducing  advertising  last  year. 
Newspaper  color  advertising 
now  can  reach  84.4%  of  daily 
newspaper  circulation  ...  a 
color  audience  of  50,425,876. 

“The  fact  that  advertisers  are 
recognizing  the  pulling  power  of 
color  is  evidenced  by  an  8% 
increase  in  color  linage,  1961 


point  out  that  we  are  able  to 
supiwrt  the  claim  that  news¬ 
paper  color  can  provide  the  same 
effect  i%'eness  as  magazine  color 
—  while  offering  greater  cover¬ 
age  and  flexibility.’ 

“Because  Editor  &  Publisher 
is  the  advocate  for  newspapers 
and  newspaper  advertising,  it 
felt  compelled  to  speak  out  in  a 
recent  issue  about  magazine 
color.  The  brief  editorial  re¬ 
printed  at  the  left  speaks  for 
itself.  .4nd  while  E&P  seldom 
gets  invoh'ed  in  the  intra-mural 
competitions  of  other  media,  it 
felt  that  to  withhold  comment  in 
this  instance  was  to  render  a 
disser\'ice  to  newspai>ers  —  and 
newspaper  color. 

“The  point  is  that  newspapers 
as  well  as  agency  and  advertis¬ 
ing  people  realize  that  it  costs 
more  to  print  color  than  it  does 
to  print  black-and-white.  Both 
parties  acknowledge  this  fact 
in  the  premium  rates  for  color 
in  newspajjers,  and  the  willing¬ 
ness  of  advertisers  to  buy  more 
and  more  color  for  greater  im¬ 
pact  and  effectiveness  in  the 
nation’s  largest  advertising  me¬ 
dium. 

“Serv’ing  newspapers.  Editor 
&  Publisher  believes  that  the 
facts  are  obvious  and  self-evi¬ 
dent.  And  we  believe  that  the 
information  on  newspaper  color, 
available  in  E&P’s  March  31 
Color  Issue,  is  of  major  signifi¬ 
cance  to  advertisers  and  agen¬ 
cies,  as  well  as  to  newspapers. 
E&P  is  pleased  to  use  the  me¬ 
dium  whose  progress  and  de¬ 
velopment  it  reports  and  pro¬ 
motes,  as  a  means  of  calling 
these  facts  to  the  attention  of 


four  cylinders,  and  press  time 
means  money,  along  with  the 
additional  manning  require¬ 
ments  under  the  pressmen’s  un¬ 
ion  contract. 

“Now  that  McCall’s  has  de¬ 
cided  to  absorb  the  additional 
expen.se  of  printing  color,  which 
will  give  them  one  of  the  worst 
production  headaches  in  history 
if  ever>'  advertiser  buys  color, 
all  previous  color  advertisers 
should  ask  for  a  rebate.  All 
current  black  and  white  adver¬ 
tisers  should  ask  for  a  discount 
l>ecause  they  know  it  costs  less 
to  produce  their  ad  than  it  does 
one  in  color.” 

*  *  « 

The  next  day,  April  4,  both 
the  Herald  Tribune  and  the 
Times  announced  they  should 
not  have  run  the  E&P  ad  be¬ 
cause  of  its  “competitive”  na¬ 
ture.  In  full  page  space  they 
each  carried  the  same  letter 
from  Herbert  R.  Mayes,  presi¬ 
dent  of  the  McCall  Corporation, 
along  with  acknowledgements  by 
an  executive  of  each  paper.  Mr. 
Mayes’  letter  said: 

“It  seems  to  me  that  the  ad¬ 
vertisement  of  the  trade  paper 
Editor  &  Px  blisher  in  Tues¬ 
day’s  issue  of  the  (newspaper) 
was  irresponsible  and  that  the 
(newspaper)  should  not  have 
accepted  it. 

“Our  company  has  made  an 
enormous  investment  in  presses 
for  McCall’s  magazine.  Two 
years  ago  these  presses  made  it 
possible  for  us  to  eliminate  the 
premium  charge  to  advertisers 
for  bleed  pages. 

“These  presses  now  make  it 
possible  for  us  to  eliminate  the 
premium  charge  for  color  and 
to  charge  advertisers  the  same 
rate  for  color  as  for  black  and 
white.  There  is  a  modest  addi¬ 
tional  cost  to  us  when  we  print 
color.  It  is  modest  enough  to 
permit  us  to  absorb  it  and  give 
advertisers  the  advantage  of 
full  color  without  paying  a 


it  attack  the  advertising  of  any 
other  medium.  It  seems  to  us 
that  the  (newspaper)  had  an 
urgent  responsibility  to  recog¬ 
nize  the  character  of  Tuesday’s 
ad  and  the  absolute  responsibil¬ 
ity  to  refuse  to  run  it.” 

The  accompanying  letter  in 
the  Herald  Tribune  ad,  ad¬ 
dressed  to  Mr.  Mayes,  read: 
“We  agree.  The  Editor  &  Pub¬ 
lisher  advertisement  in  today’s 
Herald  Tribune  went  too  far. 
The  comments  in  that  advertise¬ 
ment  on  the  policies  and  pro¬ 
cedures  of  your  business  have 
no  place  in  competitive  adver¬ 
tising.”  It  was  signed  by  John 
D.  Thees,  advertising  director. 

In  the  Times  the  letter  read: 
“This  is  in  reply  to  your  letter 
of  this  morning.  Because  of  the 
ov’erly  competitive  nature  of  to¬ 
day’s  Editor  &  Publisher  ad- 
verti.sement  and  because  of  its 
reflection  on  McCall’s  magazine, 
it  should  not  have  been  accepted 
by  the  Times.”  It  was  signed  by 
Monroe  Green,  business  man- 


So  much  for  the  record. 

We  note  that  Broadcasting 
magazine  in  an  editorial  in  its 
.\pril  2  issue  said:  “It  can  be 
pointed  out  that  McCall’s  is 
raising  its  black-and-white  rates 
(from  $33,950  i^r  page  to  $38,- 
800),  so  that  its  reduction  in 
color  rates  (from  $46,400  for  a 
four-color  page  to  $38,800)  is 
not  as  great  as  it  seems  and  in 
fact  will  make  advertising  more 
expensive  for  most  McCall’s 
clients.” 

Advertising  Age  comments  on 
McCall’s  rates  in  its  April  2 
issue:  “Most  other  publications 
view  this  as  bargain  selling.” 

We  have  been  asked  if  we 
planned  a  rebuttal  in  ad  space 
and  the  answer  is  “no.”  Several 
other  publications  have  asked 
us  for  comment  on  McCall’s 
statement  and  we  have  said : 

“It’s  sort  of  like  David  and 


over  1960  ...  a  76%  increase  the  advertising  community.” 
in  six  years  .  .  .  and  a  315%  *  *  * 

increase  in  10  years.  The  editorial  referred  to  ap- 

“ Editor  &  Publisher,  the  peared  in  E&P  March  24  and 
weekly  magazine  serving  the  stated: 

newspaper  and  newspaper  ad-  “McCall’s  magazine  has  an- 
vertising  fields,  reports  the  nounced  it  will  charge  the  same 
newspaper  color  story  in  its  6th  rate  for  an  ad  whether  it  is 
annual  Color  Issue,  dated  March  black  and  white  or  in  full  color. 
31.  In  addition  to  presenting  The  advertiser  pays  the  same 
statistical  data  on  the  avail-  price  for  space;  the  difference 
ability  of  color  —  rates,  linage  will  be  only  in  the  cost  of  print- 
advertisers  —  the  issue  offers  ing  plates, 
some  interesting  and  informa-  “It  has  been  explained  that 
tiv’e  features  on  the  effective-  McCall’s  new  presses  makes  this 
ness  of  color.  For  example:  possible.  Anyone  who  knows 

“  ‘An  extensive  research  study  anything  about  printing  is 
—  consisting  of  14  split-run  aware  that  there  isn’t  a  press 
tests,  clearly  indicates  that  in  the  world  that  will  print 
newspaper  color  obtains  maxi-  color  as  easily  or  as  cheaply 
mum  consumer  attention  (83%  as  it  will  black  on  white  paper, 
noted).’  Any  printing  press  requires  an 

“  ‘It  is  not  our  intention  to  additional  cylinder  for  each  ad- 
deny  the  effectiveness  of  maga-  ditional  color.  When  four  colors 
zine  advertising,  but  simply  to  are  used  it  means  the  use  of 


higher  price  for  it.  Goliath  except  that  we  only 

“It  was  presumptuous  of  Edi-  winged  him.  Perhaps  it  was 
TOR  &  PUBLisiiBK  to  make  its  ‘presumptuous’  of  us  to  tackle 
.statement.  It  was  an  erroneous  the  giant  on  behalf  of  newspa- 
•statement.  We  will  have  no  pro-  pers.  As  for  being  ‘erroneous’ 
duction  headaches.  We  operate  (Joliath  admits  it  costs  more  to 
what  is  considered  the  most  effl-  print  color.  As  for  ‘irresponsi- 
cient  and  effective  printing  plant  bility’  we  would  prefer  to  have 
in  the  world.  the  newspaper  industry  which 

“It  was  presumptuous  of  Edi-  we  have  served  for  more  than 
TOR  &  Publisher  to  state  that  75  years  be  the  judge  of  our  re- 
all  previous  color  advertisers  in  sponsibility. 

McCall’s  should  now  ask  for  a  “The  whole  point  of  our  ad 
rebate.  On  this  basis.  Editor  &  was  that  it  costs  more  to  print 
Publisher  should  insist  that  color  than  it  does  black  and 
every  store  that  ever  ran  a  white.  Newspapers  are  not 
newspaper  ad  offering  a  dress  afraid  to  face  that  fact  in  their 
for  $15  that  previously  sold  for  rates  nor  are  agency  people  who 
$25,  be  obliged,  to  return  the  are  willing  to  buy  more  and 
difference  in  price  to  the  cus-  more  of  it  in  newspapers  at 
tomer  who  had  already  bought  premium  rates  because  of 
the  dress  for  $25.  The  whole  greater  impact  and  effective- 
suggestion  is  utterly  ludicrous,  ness. 

“McCalls’  does  not  attack  “We’ll  rest  on  the  facts  and 
newspaper  advertising.  Nor  does  on  the  record.” 
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Who’s  Wright  in  San  Francisco? 


Last  year  a  News-Call  Bulletin  TV  editor  played  hooky 
from  video . . .  and  gave  the  post  office  a  busy  few  weeks. 
His  name  was  Guy  Wright. 


“We  Want  Wright”  was  the  essence  of  the  torrential  flow  of 
letters  to  the  paper  right  after  Guy  Wright  did  some  “guest” 
columns  for  the  San  Francisco  News-Call  Bulletin.  Now,  Guy  is 
solidly  anchored  on  the  Opp-Ed  Page,  entertaining  readers  with 
his  native  Ohio  River  wit  .  .  .  shaking  them  with  perceptive 
comment  about  current  affairs  ...  or  gently  stroking  them  with 
tender  nostalgia  for  times  past. 

Says  his  Editor  Charles  H.  Schneider: 

“Some  of  Guy’s  columns  are  quite  editorial  in  nature.  Others 
.  .  .  delightful  es.says,  or  feature  pieces,  or  interviews,  or  pen- 
•sonal  experiences.  He  has  a  change  of  pace  that  Sugar  Ray 
Robinson  in  his  heyday  would  have  keenly  envied.” 

Guy  was  one  of  the  winners  of  the  1961  Ernie  Pyle  awards. 
Chances  are,  Ernie  himself  would  have  warmed  to  Guy  both  as 
a  human  being  and  as  a  real  pro  in  the  reporting  business. 


SCRIPPS-HOWARD  NEWSPAPERS 


EVANSVILLE . Fntt 

HOUSTON . Prtii 

FORT  WORTH . Frcii 

ALBUQUERQUE . Tribvn* 

EL  PASO . HwoW-Poit 

oit  Cincinnati  Philadalphia  DaHa* 


NEW  YORK  .  WorU-rc/cgrom  i  The  Sun 

CLEVELAND . Press  and  News 

PITTSBURCH . Press 

INDIANAPOLIS . Timet 

SAN  FRANQSCO  .  .  News-Call  Bullelm* 
*Aflitiated 

Ganaral  Advartieing  Dapartmant  ...  230 


COLUMBUS . CHiten-Journol 

ONONNATI  ....  Pott  S  Timet  Stor 

KENTUCKY . Kentueky  edition 

Cincinnolf  Pott  A  Timet-Stor 
KNOXVILLE . Newt-Sentinel 


DENVER  .  .  .  Rocky  Mountain  News 
BIRMINGHAM  ....  Pott-Herold 

MEMPHIS . Press-Scimilor 

MEMPHIS  .  .  .  Commercial  Appeal 
WASHINGTON  ....  Doily  News 


City— Chica 


